Editor  &  Publisfrier 


'  "T  If  WEEK 

fiMi  NfM  IMH.  m  B 


Tine,  whole 

-(Smiy  read^ 

ft- often ! 


Who’s  your  target  in  the  big  Chicago 
market?  Men?  Women?  Teens?  You  reach 
them  all  in  the  Tribune’s  exciting 
TV  WEEK  magazine. 

IV  WEEK  is  a  fresh,  new  medium 
with  its  own  distinctive  editorial 
character.  Enjoyable  features  and  pictures 
about  TV  stars  and  programs  capture 
the  whole  family’s  interest.  All  through 
the  week,  this  colorful  magazine  is  read 
and  re-read  by  every  member  of  the  family. 

Results  run  high  while  costs  stay  low  in 
TV  W  EEK.  A  single  column  ad  gives  ^ 
you  two  big  facing  pages  all  to  yourself.  ' 
Even  full  page  color  impact  is 
surprisingly  inexpensive. 

Learn  how  this  bright  family  reading 
package  can  help  you  sell  more  in 
Chicago.  Ask  your  nearest  Tribune 
representative  for  the  full  file  of  facts. 


QTIjif  aflc  OTiibuut 

Tb«  World**  Crcdtest  Newspaper 


THE  UlOOD  METROPOLITAN  PRESS 

V  i  Combines  the  iNood  4-Colof  Unit  with 

Block  ond  White  Unitsl 


We  will  be  glad  to 
help  you  plan  your 
press  requirements. 


Designed  for  high-speed,  heavy  duty  production,  the  WOOD  Metropolitan 
Black  and  White  Units  offer  maximum  flexibility  by  combining  them  with 
the  WOOD  4-Color  Unit. 

^  If  you  print  or  contemplate  printing  color,  here  is  the  ideal  combination 
for  ROP,  supplements,  comic  pages,  and  special  seaions.  All  WOOD  Units 
available  in  arrangements  to  suit  the  requirements  of  your  plant. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office*.  501  Fifth  Avenue,  New  York  17,  N.Y. 

MAKERS  OF  PRESSES,  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  OVER  A  HALF  CENTURY 


they  Buy  More  because  they  Have  More  I 


•  Plain  to  see,  folks  hon*  an'  sitting  in  the  lap  of  luxury.  ►  It’s  Big, 

In  fact,  Indianapolis  is  hailed  as  Indiana’s  "boom  town" 
in  the  latest  annual  report  of  the  Federal  Reserve  Bank  of 
Chicago.  It’s  a  point  well-taken.  Our  average  income  per 
family  is  a  comfortable  above  the  national  average.’*' 

Though  10th  among  cities  of  6(K),0()0  in  average  income 
f>er  family,  we  rank  7lh  in  retail  sales  per  capita  in  these 
same  cities.  So  whatever  you’re  selling  —  from  chairs  to 
chinaware  —  profit  from  these  important  advantages 
offered  by  the  Indianapolis  market: 

KELLY-SMITH  COMPANY*  NATIONAL  REPRESENTATIVES 

*  Sales  Management.  Survey  of  Buying  Power.  May  10. 1956 


►  It’s  Steady  ...  a  balance  between  industry  and  agri¬ 
culture  that  assures  a  stable  market. 

►  You  get  Saturation  Coverage  of  the  metropolitan  area, 
plus  an  effective  bonus  coverage  of  the  44  surrounding 
counties  in  The  Indianapolis  Star  and  The  Indianapolis 
News,  [f  rite  for  complete  market  and  circulation  data. 

Member.  Metro  Sunday  Magazine  Network 
Member,  Metro  Sunday  Comics  Network 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 
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Newburgh-Beacon  Market 

Beats  all  N.  Y.  State  Metropolitan  Cities 

in  Retail  Sales  per  Capita. 


Part  of  the  Texaco  Research  Center  at  Beacon,  New  York, 

employing  1,120  with  an  annual  payroll  of  $6,500,000. 

One  of  the  many  nationally  known  industries  located  in 
the  Newburgh-Beacon  area. 

Two  sure  proofs  of  its  size  —  1.  In  the 

Buyer  Market.  2.  In  the  Reader  Market. 

1.  No  central  city  of  any  other  Meti'opolitan 
Area  in  New  York  State  approaches  New¬ 
burgh’s  per  capita  retail  sales  of  $2,370  .  .  . 
Next  nearest  is  $1,785  .  .  .  Only  lyi  as 
high.  Such  a  figure  can  only  be  explained 
by  the  much  larger  population  living 
outside  the  out-dated  corporate  city  boun¬ 
daries  .  .  .  The  True  Buying  Market. 

2.  The  Newburgh-Beacon  News  affords  91.6 
coverage  of  the  area  comprising  the  55,130 
population  ABC  City  Zone  area.  Certainly 
that  establishes  the  size  of  the  Reader 
Market. 

Be  sure  Newburgh-Beacon  is  on  your  list  of  cities 
of  50,000  or  more  population  and  get  your  biggest 
sales  potential  in  Upstate  New  York.  No  other 
advertising  medium  can  afford  such  coverage. 

THE 

NEWBURGH-BEACON 

NEWS  Membrr:  The  Gannett  Group  of  !\etespaperf 
Represented  by  /.  F.  McKinney  &  Son,  Inc, 

jVeic  York  •  Syracuse  •  Chicago  •  San  Francisco 


EDITOR  &  PUBLISHER  CALENDAR  I 

May  12 — Florida  Associated  Press  Newspaper  Members  annual  meat-  | 
Ing,  Casa  Linda  Hotel.  Daytona  Beach,  Fla. 

May  12-13 — Kansas  Associated  Press,  annual  meeting,  Manhattan.  Kai.  _ 
May  12-14— Institute  of  Newspaper  Controllers  and  Finance  Officers,  I 
National  Spring  conference,  Atlanta  Biltmore  Hotel.  Atlanta,  Ga.  I 

May  12-15— National  Newspaper  Promotion  Association,  27th  annual  I 
convention,  Jung  Hotel,  New  Orleans.  La.  I 

May  13 — Society  of  the  Silurians.  Spring  dinner,  Waldorf-Astoria  I 
Hotel.  New  York.  | 

May  14-15— I  owa  Associated  Press  Managing  Editors,  Spring  meeting, 
Savery  Hotel.  Des  Moines. 

May  14-16— International  Press  Institute,  sixth  general  assembly.  Carlton 
Hotel.  Amsterdam,  The  Netherlands.  f 

May  17 — United  Press  Editors  of  Pennsylvania,  Spring  meeting,  Nittany 
Lion  Inn,  Penn  State. 

May  17-18 — Association  of  American  Editorial  Cartoonists,  first  con¬ 
vention.  Washington,  D.  C. 

May  17-18 — Pennsylvania  Newspaper  Publishers  Association,  Pennsyl¬ 
vania  Society  of  Newspaper  Editors  and  the  Pennsylvania  Women’s 
Press  Association,  joint  meeting,  Nittany  Lion  Inn,  Penn  State. 

May  17-18 — Editorial  Writers  Conference,  North  Carolina  Press  As¬ 
sociation,  Chapel  Hill,  N.  C. 

May  17-19 — Texas  Association,  Sigma  Delta  Chi,  sixth  annual  conven¬ 
tion,  Western  Hills  Hotel,  Fort  Worth,  Tex. 

May  17-19 — New  Jersey  Press  Association,  annual  advertising  con¬ 
ference,  Madison  Hotel,  Atlantic  City,  N.  J. 

May  18-19 — South  Carolina  Associated  Press  News  Council.  Wade 
Hampton  Hotel.  Columbia,  S.  C. 

May  18-19 — New  England  Daily  Newspaper  Composing  Room  Execu¬ 
tives  Association  Conference,  Ellis  Hotel  and  Winding  Brook  Hotel,  Keene, 

N.  H.  Keene  Sentinel  host  newspaper. 

May  20-21 — Chicago  Tribune  Forum  on  Distribution  and  Advertising, 
eighth  annual,  WGN  Studios,  Chicago. 

May  20— New  England  Associated  Press  News  Executives  Association, 
Spring  meeting.  Parker  House,  Boston. 

May  20-31 — American  Press  Institute,  Management  and  Costs  Seminar 
(for  newspapers  under  50,000  circulation)  Colum/bla  University,  N.  Y. 

May  21 — New  England  Daily  Newspaper  Association,  annual  meeting, 
Sheraton-Plaza  Hotel,  Boston. 

May  24-25— Interstate  Advertising  Managers  Association,  Alexander 
Hotel,  Hagerstown.  Md. 

May  24-26— Oklahoma  Associated  Press  Editors  Association,  Spring 
meeting.  Western  Hills  Lodge,  Sequoyah  State  Park,  Wagoner,  Okla. 

May  24-26— Indiana  Associated  Press,  Spring  meeting,  Indianapolis,  Ind. 
May  24-26 — North  Carolina  Associated  Press  News  Council,  Spring 
meeting.  Manor  Hotel,  Asheville. 

May  25 — California  Associated  Press  Television-Radio  Association 
meeting,  Beverly-HIIton  Hotel,  Beverly  Hills.  Calif. 

May  25 — Wisconsin  Associated  Press  Association  meeting.  Wagon 
Wheel  Lodge.  Beloit,  WIs. 

May  25— United  Press  Newspaper  Editors  of  Washington  State, 
Yakima,  Washington. 

May  25-26— The  Associated  Press  of  South  Dakota,  Spring  meeting, 
Mitchell,  S.  D. 

May  25-26— LouIsIana-MIssIssIppI  Associated  Press  Broadcasterr  As- 
oclatlon.  Monroe. 

May  26-27 — Ohio  Select  List  Spring  meeting.  Fort  Hayes  Hotel,  Cc^ur- 
bus,  Ohio. 

May  26-30 — Special  Libraries  Association,  Newspaper  Division  arr.ual 
convention,  Hotel  Statler,  Boston. 

May  26-June  2 — Aviation  Writers  Association,  annual  meetinc  Chase 
Hotel,  St.  Louis,  Mo. 

May  28-31 — International  Federation  of  Newspaper  Publishers  and 
Editors  (FIEJ)  —  general  assembly,  Naples.  Italy,  followed  bv  cruise 
to  Venice. 

June  5-9 — National  Editorial  Association,  72nd  annual  conventlcr  She'£- 
ton-Palace  Hotel,  San  Francisco. 

June  6-8 — West  Virginia  Press  Association,  annua!  Summer  cuting. 
Cacapon  State  Park,  Berkeley  Springs,  W.  Va. 

June  7-8 — Michigan  Associated  Press  Editorial  Association,  annuel 
meeting.  Hidden  Valley,  Gaylord. 

June  7-8 — Utah-ldaho  Associated  Press  members,  annual  meetlrc. 
Hotel  Utah,  Salt  Lake  City. 

June  9 — Colorado  Associated  Press,  annual  meeting,  Denver. 

June  9-13 — Advertising  Federation  of  America,  53rd  annual  convention, 
Hotel  Fon+alnebleau,  Miami,  Fla. 

Vol.  90,  No.  20.  May  11,  1967.  Editor  &  Publisher,  the  Fourth  Estate  l> 
published  every  Saturday  with  an  additional  issue — The  International  Year  Book 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Blditorial  and  bu»i' 
ness  oiTices  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  36,  N.  Y. 

•  Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  privilecss 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  3,  1879,  with  ntls* 
patented  and  Reiristcred  and  Contents  Copyrighted  1967  by  the  Editor  &  Po^ 
lisher  Co.,  Inc.  Annual  subscription  36.60  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries  $10.00. 
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Jones  at  the 
scene  as  Free¬ 
dom  Fighters 
(background) 
head  for 
Budapest’s 
main  square. 


TO  RUSSELL  JONES 
UNITED  PRESS 
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“  .  .  .  for  his  excellent  and  sustained  coverage  of  tlie  Hungarian 
revolt  against  Comimmist  tlomination,  during  which  he  worked  at 
great  personal  risk  within  Russian-held  Buda|M.'st  and  gave  front-line 
eyewitness  rejKjrts  of  the  ruthless  Soviet  repression  of  the 
Hungarian  jjeople.”  —  Pulitzer  Award. 

During  that  bltMxly  month  of  November,  Jones  was  the  only  American 
newsman  on  the  scene.  He  was  there  when  the  Russian  tanks  rolled 
in  to  crush  the  uprising,  and  did  not  leave  until  the  Red  pupjx-t 
government  expelled  him  early  in  Decemlxrr. 


Jones  now  has  received  three  of  journalism’s  highest  honors: 

the  Pulitzer  Prize,  the  Sigma  Delta  Chi  Award  for  foreign  corresjxjndence, 

and  the  Overseas  Press  Club’s  George  Polk  Memorial  .Vward 

for  the  best  rejxjrting  requiring  exceptional  courage  and  enterprise. 

He  is  the  only  re|x>rter  ever  to  win  all  three. 
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AN  UNBEATABLE 
COMBINATION 


MOiNING  •  (VfNING  •  SUNOA' 


KEMtSENTCO  NATIONALLY 


rwin  6 


umn 


ILLINOIS’ 

2nd  BIG  MARKET 

.  pmireoui* 


ilEWSPAPKRMEN  SEEDV/  Only  111  the  movies  and  TV.  A 
newsman,  for  the  third  year  in  a  row,  won  the  “Mr.  Fashion- 
plate”  title  in  the  boardwalk  Easter  parade  at  Asbury  Park.  N.  J. 
He  was  Bill  Lynch.  Lon^  Branch  (N.J.)  Daily  Record  sports 
writer  and  advertising  salesman.  He  wore  an  11-year-old  suit! 
Last  year’s  winner  was  A1  Smith,  announcer  for  the  Ashury 
Bark  Bress  radio  station  WJLK  and  the  195.S  fashionplate  was 
Albert  Meyers,  advertising  salesman  for  the  Gallipolis  (Ohio! 
Daily  Tribune. 


^  Old  Indian  uord  for  Peoria 
area  meaning  **land  of  plenty** 


^  MKTKO.  PEORIA  2nd 
only  to  (  hicago 

Sales  Manaeemen*  E»l.  .5/10/57 

POPLLATIOX  .  274.50n*» 

NET  EFF.  Bl’Y.  IXf.  S52».503.00n 

TOT.  RET.  SALES  ...  $.155,701,000 

(•‘SRDS  e»‘  (7/ .561  _  284.800) 

ONLY  the  Peoria 
Journal  .'star  oTers: 

•  88')  dail.v  rirrula'ion  ra'.in-tn-hoiiie» 
(me' I II.  area) 

•  lOO.OOO-filuK  rirrula'ion  (to  1.1  roun. 
tieii) 

•  low-premium  K.O.P.  full  rolor  7  da.ii 
a  week,  elertrir-eje  rontrollcd 


— John  t.  Ollinger  Jr.,  Westport,  Oonn.,  writes  about  Frank¬ 
lin  P.  .Adams'  eatrhy  rhyme,  “Journalism’s  a  shrew  and  srold." 
recently  copied  here;  “Incidentally,  its  prototype,  ‘Tobacco  is  a 
filthy  weed,’  was  written  by  a  media  promotion  man,  the  late 
(eraham  I>ee  Heniminirer,  for  many  years  director  of  promotion 
of  Drug  Topics  and  its  associated  publications.”  .  .  .  Joe  Oppcn- 
heimer,  IMS  financial  editor,  says  it  ain't  so  what  they  say 
about  reporters  being  the  biggest  freeloaders.  At  an  IKA1  stock¬ 
holders'  luncheon,  some  shareowners  confessed  to  him  the>  at¬ 
tend  because  of  the  excellence  of  the  menus  .  .  .  Rev.  (ieralH 
F.  HefTernan,  S.  J.,  editor.  Catholic  Opinion,  Kingston,  Jamaica. 
R.  I.,  comes  to  confession  to  admit  regular  reading  of  this 
column  and  Roy  Lopperud's  ...  A  9-year-old.  touring  the 
I  nited  Press  bureau  in  f'.olumhus,  Ohio,  asked  Rill  Evans,  I  P 
business  representative  in  Ohio:  “Vt'hat  «lo  you  do  here,  Rustcr?” 

— Pat  Kelly.  “Our  Town”  columnifit.  Augusta  (Ga.)  Herald, 
explains  why  he  jiersists  in  using  the  out-moded  (I-we  think) 
editorial  we:  “In  this  psychiatric  age.  however,  we  have  a 
[lerfect  excuse.  We  are  schizophrenic — possessed  of  two  person¬ 
alities.  both  of  them  pretty  terrible.”  Then,  in  another  column, 
he  indicts  the  Wall  Street  Journal  for  having  a  complex,  too- 
an  Atlanta  complex.  Seems  the  Journal  thrice  has  set  Ike  down 
in  .Atlanta  for  his  periodic  golf  vacations,  instead  of  in  Pat 
Kelly’s  town.  Pat  generously  writes:  “Many  thanks  for  \our 
fine  column  which  I  consume  first  thing  on  getting  E&  P  in  my 
fevered  hands  each  week.” 


urn 


— Readers  should  be  reminded  more  often  of  the  NEWS 
value  of  advertising.  The  Danbury  (Eonn.)  ISews-Tinies,  in  an 
editorial,  asserted:  “The  modern  advertisement  really  is  news.  Il 
tells  of  new  products,  of  the  development  of  the  older  products, 
where  to  obtain  commodities,  special  sales,  and  gives  news  of 
every  conceivable  kind  as  to  things  most  of  us  must  know  if  wc 
would  keep  ‘up  to  the  times’.”  .  .  .  “Tall  Houses  in  W  inter” 
(Putnam)  is  Doris  Retts’  second  book  and  first  novel.  Her  first 
hook,  “The  (ientle  Insurrection”  won  the  University  of  North 
Earolina-Putnani  S2,000  award  in  1934.  Mrs.  Retts,  Sanford 
(N.(^)  Herald,  fiirmerly  was  with  the  Slalesrille  (N’.C.)  Record. 
Chapel  Hill  (N'.E.)  Weekly,  and  Chapel  Hill  ISetcs  Leader  .  .  . 
Ward  Morehouse,  Rroadway  columnist  and  drama  critic  for  the 
Newhoiise  Newspapers,  and  his  wife,  who  was  Becky  F'ranklin, 
formerly  a  star  reporter  for  the  .Atlanta  Journal,  spent  Easter 
week  in  Havana. 


-  V)  hat's  your  hdldiy':'  Ncwsiucn  often  favor  exotic  sideline  inter- 
e»ts.  For  instance,  Montgomery  Mulford.  who  has  spent  1.3  of  hi'  S.! 
years  of  newspapering  as  a  suburban  writer  for  the  Buffalo  Evening 
\ews.  colleets-wears  tie  clasps  (has  90 1  and  has  collected  170  military 
miniatures — troops  from  ancient  to  modern  times,  mostly  imported,  all 
hand-painted  .  .  .  James  A.  Parham,  retired  managing  editor.  Charlotte 
i  N.C.)  Observer,  wrote  a  feature  story  the  other  day  about  his  great¬ 
est  thrill  in  47  years  as  a  newspaperman — writing  the  .AP  story  in 
1924  that  first  informed  the  world  of  the  establishing  of  the  Duke 
Foundation  and  Duke  University  by  the  late  James  Buchanan  Duke.  By 
coineidence,  the  same  day  1  read  Mr.  Parham’s  story  about  interview¬ 
ing  Mr.  Duke  in  his  Charlotte  home.  1  read  of  the  death  in  Pari'  of 
Martin  L.  (.lannon  Jr.  of  the  towel-textile  empire,  who  lived  in  the 
old  Duke  home  when  be  and  1  were  reporters  working  under  Mr. 
Parham  2.}  years  ago.  Within  two  weeks,  three  other  friends  associated 
with  my  early  newspaper  days.  Editor  .''antford  Martin  and  his  cousin. 
Lee  j.  Hamilton,  both  retired  from  the  Winston-Salem  (N.C.)  Journal 
and  Sentinel,  and  Dean  Norris.  Oxford  (N.C.)  Public  Ledger,  died. 
Loss  of  old  friends  is  the  worst  wage  claimed  by  the  passing  years. 
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THE  HEYWOOD  BROUN 
AWARD 


.  .  .  further  recognition  of  The  Oregonian’s 
Journalistic  Enterprise 


No  Stranger  to  national  recognition  for 
journalistic  enterprise.  The  Oregonian  takes 
special  pride  in  this  particular  award. 

Reporters  Turner  and  Lambert,  backed  by  the 
resources  of  The  Oregonian,  are  responsible 
for  the  exposes  of  racketeer  tie-ups  with  focal 
government  which  sparked  the  recent  sensational 
Senate  hearings  into  labor-management 
racketeering.  From  many  years  of  such 
enterprising  journalism  comes  The  Oregonian’s 
reputation  as  a  newspaper  of  integrity  — 
courageous  and  vigilant  in  the  Public  Interest. 


The  Northwest’s  Respected  and  Dominant 
Newspaper  —  /Viosf  Effective  Advertising  Medium 
Oregon  Market. 
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*So  said  Martin  Agronsky,  chairman  of  the 
Heywood  Broun  committee,  on  present¬ 
ing  the  1956  award  to  Oregonian  re¬ 
porters  Wallace  Turner,  left,  and  William 
Lambert.  This  was  Turner's  second  such 
award. 


In  News 

The  Leader  In  Advertising 
In  Circulation 


THE  Oregonian 


PORTLAND,  OREGON 
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Press  and  Foreign  Policy 

WHEN  we  accused  the  State  Department  ot  using  the  press  a> 
an  instrument  of  our  foreign  policy  in  its  dealings  with  Hed 
(!hina,  we  never  expected  the  Secretary  of  State  to  acknowledge  it. 

However,  in  an  exchange  of  letters  with  the  publisher  of  the 
\cie  York  Times,  Secretarx-  Dulles  not  only  contends  that  the  activi¬ 
ties  of  the  people  including  newspapermen  must  he  channclleil  in 
order  to  make  foreign  policy  and  diplomacy  succeed,  but  he  believes 
that  newspapernKai  especially  have  a  loval  and  patriotic  duty  to  per¬ 
mit  their  use  in  this  manner. 

We  think  this  concept  is  a  distortion  of  the  historically  inde¬ 
pendent  role  a  free  press  has  plaxed  in  this  country  and  it  spells 
danger  for  that  independence  in  the  future. 

The  Ainericau  press  has  never  been  beholden  to  the  U.S.  govern¬ 
ment  for  anything.  The  freedt)m  of  its  correspondents  around  the 
world  has  been  traditional— and  that  means  their  freedom  to  travel 
and  to  write  without  fear  of  penalty  or  retaliation  bv  our  government 
and  without  any  obligation  except  to  get  the  storv  and  write  it  as 
accurately  as  possible  for  American  readers. 

All  that  is  now  changed  under  the  new  State  Department  policy. 
Wherever  an  .American  correspondent  goes  abroad  from  now 
on,  these  suspicions  will  go  with  him;  Is  he  there  with  or  without 
the  approval  of  the  State  Department?  Is  it  possible  he  was  sent  at 
the  reejuest  of  the  State  Ek'partment?  Does  his  stories  reflect  the 
honest  observations  of  a  newspaperman  or  do  they  represent  “lovaltv 
and  patriotic  duty”  as  defined  bv  Mr.  Dulles?  Was  he  given  another 
assignment  because  his  employer  thought  it  a  good  idea,  or  because 
of  State  Department  influence? 

In  other  words,  our  correspondents  abroad  no  longer  will  be 
tree  agents  of  free  newspapers  but  instruments  of  foreign  policy  and 
diplomacy,  if  Mr.  Dulles  has  his  wav. 

What  disturbs  us  most  about  this  whole  concept  are  the  impli¬ 
cations  that  news  is  no  longer  something  to  be  reported  fairly  and 
objeetively  wherever  it  may  be  and  that  loyalty  and  patriotic  duty 
of  a  correspondent  should  not  only  have  a  bearing  on  what  he 
should  report  but  also  on  how  he  should  rc'port  it.  In  this  we  are 
getting  dangerously  close  to  the  totalitarian  practice  of  reporting  ami 
publishing  only  vvliat  is  good  for  the  State. 

It  seems  to  us  that  the  State  Department’s,  and  Mr.  Dulles’, 
record  on  this  Red  China  issue  is  probably  one  of  the  most  confused 
and  tortured  recitals  in  historv’.  A  play-back  would  be  amusing  if  it 
did  not  involve  a  subject  .so  important  to  the  American  people  and 
the  .American  press. 

One  More  Award  Needed 

RE.AT  distinction  should  befall  the  Pulitzer  Prizes  in  Journalism 
this  vx*ar.  The  j  uries  and  judges  (though  not  in  entire  agree¬ 
ment)  chose  well  and  wisely.  We  see  no  sensible  reason  for  anvone 
to  pick  flaws  in  this  batch  of  merits  topped  by  the  Gold  Medal  to  the 
Chicago  Daily  News  for  its  “Hodge  Case”  expose. 

We  salute  too  the  Portlaiul  Ore^onidii  and  its  reportorial  team 
for  capturing,  for  the  first  time,  three  major  awards  for  one  crusading 
achievement.  The  Broun  .Award,  the  Sigma  Delta  Chi  citation  for 
Public  Si'ivice  and  now  a  Pulitzer  prize  all  go  to  the  nevv.spaper  that 
has  done  much  to  expo.se  a  sordid  conspiraev. 

While  we  like  to  see  the  crusaders  honored  in  this  manner,  we 
might,  in  all  lairness,  consider  creating  a  trophv  for  dav  in  and  dav 
out,  vear  ’round,  performance  for  newspapers  that  do  consistently 
giHKl  jobs  and  never  have  a  chance  to  win  these  other  medals. 


Say  not  thou,  ichat  is  thi’  muse  that 
the  former  days  were  better  than  these? 
for  thou  dost  not  inquire  wisely  €-onrern- 
ing  them, — Ecclesiastes,  I  II;  10, 
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I.ater  in  Frank  Costello’s  apartment 
house  lobby,  jtolice  found  what  appeared 
to  be  a  flatUmed  Estes  Kefauver 
(It-Tenn.).  —  Mtntcic  (Ind.)  Kvrninf/ 
Pr<  sn 

• 

I'anny  O’Connell  opened  with  a  triple 
over  Willie  Mayes’  heail  that  rolled  to 
the  bleacher  wall. —  Tnmpn  (Fla.)  Mom- 
iiW  T nhimt . 

• 

There  was  understandable  consterna¬ 
tion  among  some  senators’  wives  when 
they  lunched  at  the  White  House 
decently. — Mobile  (.Ala.)  /‘re.s.<. 

-Anthony  Eden  underwent  his  fourth 
operation  to  remove  an  obstruction  in 
a  bile  duct.  The  canal  is  being  opened 
to  an  ever-increasing  volume  of  ship¬ 
ping. — Allrtitotni  (Pa.)  Cull. 

There  were  traffic  violators  in  the 
audience,  as  well  as  intersected  spec¬ 
tators. —  Toronto  (Ont.)  Globe  arul 
Mail. 


Linva  News  fights  ’union  shop’ 
Newsprint  earnings  take  a  dip 
Carstairs  improves  ad  positioning 
Safeway’s  impact  told  in  ad  series 
Standard  Oil  keeps  ads  localized 
Professor  urges  better  market  data 
Supplement  tailored  for  youngsters 
Chicago  newsboys  earn  H.  S.  credits 
Home  buyers  school  builds  linage 
Spokane  newspaper  geared  for  color 
USIA  director  defends  organization 
Small  town  paper  improves  earnings 

•Short  SaheA 


letters 


ARMED  FORCES  DAY 

.Armed  Forces  Day  will  be  observed  by 
the  militaiy  services  on  Saturday,  May  18. 
The  theme  will  again  be  POWER  FOR 
PEACE. 

'  Throughout  the  world,  “Open  Houm** 
will  be  held  during  the  third  week  of  May 
by  the  Army,  Navy,  Air  Force,  Marine 
Corps,  Coast  Guard.  National  Guard.  Re- 
sers’c  Forces,  Civil  Air  Patrol  4  Ground  Ob¬ 
server  Corps.  We  hope  that  these  activities 
will  enable  many  more  people  to  become 
better  acquainted  with  the  Armed  Forces. 

Ohville  S.  Sputt 

Department  of  Defense, 

Washington.  D.  C. 

‘MOOCHERS' 

Whi'i)  arc  owners  of  newspapers  going  to 
.stop  being  moochers?  Th<'  question  arose 
in  my  mind  when  I  read  the  ANPA-News- 
pap<Tlxiy  Report  (April  27).  Every Imds 
who  works  for  a  lu-wspaper  should  get 
pay  and  Ix-nefits,  no  matter  what  J.  Edgar 
Hoover  savs.  Fr»-edom  of  the  press  doesn’t 
inehidr  abusing  children  and  bo«)dwinking 
them. 

Joe  A’ei.na 

Editor,  hulustrial  .Wus. 

Chicago.  Ill. 

Jl  VEMLE  PUBLICITY 

A  recent  article  in  E&P  (.April  20)  is 
another  indication  of  the  continuing  interest 
of  editors  in  trying  to  arrive  at  an  appro¬ 
priate  poliev  aixmt  publishing  the  names 
of  juveniles  who  mav  b«'  involved  in  delin- 
!  quent  prcK-eedings. 

Th»'  Cbildrc'n’s  Bureau,  U.  S.  Depart¬ 
ment  of  Health,  Education,  and  Welfare,  in 
a  number  of  its  publications,  has  set  forth 
I  statements  which  represent  the  most  au¬ 
thoritative  thinking  on  this  subject  by  such 
groups  as  The  National  Probation  and  Pa¬ 
role-  .Association.  The  National  Council  of 
juvenile  Court  judges  and  the  National  .As¬ 
sociation  of  Training  Schools  and  juvenile- 
.Agencies. 

Excerpts  freein  these  publieatiems  which 
we  belie  ve  e-elite)rs  may  find  helpful  folieiw: 

From  Standard  for  Specialized  Courts 
Dealino  with  Children:  “He)wever,  in 
order  fully  to  protect  chilelren  from 
harmful  peiblicity,  any  publicatiem  of 
the-  names  or  pictures  of  children  sub- 
je-e-t  te)  the  court’s  jurisdiction,  or  involved 
in  cases  be-fore  the  court  should  be 
^  prediibited,  except  with  the  permission  of 
the'  e-oiirt  or  of  the  cbilel’s  parent  or  legal 
guardian  .  .  .  The  judge  should  bo  allowed 
at  his  eliscri'tion  to  permit  pe-rsons  having 
an  interest  in  the  work  of  the  court,  such 
I  as  students,  civic  leaders,  attorneys,  ininis- 
te-rs,  e)r  re-pre-.se-ntative-s  of  the  pre.ss,  to  at- 
tenel  he-arings  and  to  obse-rve  the-  work  e)f 
the  court,  with  the  iinele-r.staneling  that  nei 
publicatie)!!  be  made  of  names  of  children 
or  families  involved,  or  their  identity  other- 
\vi.sc  indicated.’’ 

From  Foliet  Services  for  Juvenile:  “It 
'  was  felt  bv  some  of  the  participants  that 
statutorv  restrictions  should  be  sought 
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where  they  do  not  exist  in  order  to  ensure 
the  protection  of  the  children  concemerl. 
The  conference  concurred  in  th<'  recom¬ 
mendation  that  newspapers  be  urged  to 
adopt  a  policy  of  not  exploiting  the  prob¬ 
lems  ancf  delinquencies  of  young  people.’’ 

From  Institutions  Service  Delinquent 
Children:  “In  a  number  of  States  juvenile 
court  statutes  provide  protection  for  the 
child  and  the  family  against  harmful  pub¬ 
licity.  No  training  schex)!  publicity  program 
should  reveal  the  identitv  of  any  of  the 
children  in  the  schcx)l.  Although  being  pic¬ 
tured  as  a  membc'r  of  a  winning  schex)!  team, 
or  as  the  recipient  of  an  honor  award,  may 
ple.ase  the  youngster  at  the  time,  this  per¬ 
manent  identification  may  work  to  his  dis¬ 
advantage  later,  should  the  picture  be  mis¬ 
used  for  one-  reason  or  anotlu-r." 

F'i.i7abktii  H.  Ross 

.Acting  Ghief. 

Children’s  Bnn-an, 

Washington  25,  D.  C. 

TRIPS  TO  DISNEYLAND 

To  expedite  handling  of  carrier  boy  trips 
to  Disneyland,  Park  authorities  have  pro¬ 
duced  a  prex-edure  for  use  by  circulation 
managers. 

Before  the  start  of  any  sub.scription  pro¬ 
motion  involving  a  trip  to  Disneyland  as 
a  prize,  circulation  managers  are  to  notify 
the  Disnevland  Pidrlic  Relations  Division  of 
the  intended  campaign. 

Return  correspondence'  from  Disneyland 
to  the  circulation  managers  will  delineate 
the  manner  in  which  the  Park  will  ccxiper- 
ate. 

By  notifying  Disneyland  in  advance, 
circulation  managers  will  eliminate  undue 
embarrassment.  Di.sneyland  cannot  be-  held 
responsible  for  a  promotion  involving  a  trip 
to  the  Park  without  prior  knowh'dge  of 
the  trip  by  Park  officials. 

John  M.  lleeaiEs 

Public  Relations  Division, 

Disneyland,  Inc., 

Anaheim,  Calif. 

RELAXED  INTERVIEW 

Re  Eric  Sandahl’s  letter  (.April  27): 

I’m  inclined  to  di,sagr<'«'. 

When  a  news  source  is  being  interviewed 
personally,  use  of  a  typewriter— or,  in  some 
cases,  even  paper  and  pencil— can  prove 
to  be  distracting  and  hampering. 

On  the  telephone,  though,  the  reporter 
can  get  c.\act  rjuotes  much  more  rapidly 
on  the  typewriter  than  he  can  by  jotting 
notes  on  paper,  unless— and  how  many  n;- 
porters  are?— he’s  proficient  at  shorthand. 

Any-way,  the  rejxjrter  often  won’t  g«  t  a 
“relaxed  and  candifl  exjx)sition  of  the 
actual  facts’’  over  the  telephone  unless  he’s 
well  acfjuainted  with  the  news  source. 
.And  if  this  is  tlu-  case,  the-  source  would 
talk  -Avliether  or  not  a  typewriter  were 
being  used. 

F.O  ('.BEEN 

riainfield  (N.  j.  )  Courier  Sews. 
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How  many  mathematicians 

a 

read  The  New  York  Times? 


rilK  WOHI.I)  oi 


Suppose  you  had  the  job  of  selling  a  four-volume 
work  entitled  “The  World  of  Mathematics”  with 
a  list  price  of  $20.  Think  you  could  find  a  large 
market  for  such  a  collection? 

And  if  you  wanted  to  make  a  pre-publication 
offer  of  $14.95,  could  you  make  such  an  offer 
pay  out?  Would  advertising  do  it? 

Publishers  Simon  and  Schuster  had  to  answer 
all  these  questions .  . .  and  did.  They  simply 
placed  a  full-page  advertisement  in  The  New' 
York  Times  Book  Review  at  the  $14.95  pre¬ 
publication  price. 

It  was  necessary  for  the  couponed  ad  to  draw 
at  least  200  orders  for  the  publi.shers  to  break 
even. 


What  happened?  Readers  of  The  New  York 
Times  bought  1,570  sets,  paying  out  $23,471.50 
—plus  postage.  A  second  page  ad  sold  800  more 
sets.  “The  World  of  Mathematics”  was  w'ell  on 
its  w'ay. 

Does  this  prove  that  The  New'  York  Times  is 
read  by  a  lot  of  mathematicians?  Possibly.  But 
more  likely  that  Times  readers  are  just  about 
the  best  kind  of  prospects  you  can  find  for  what¬ 
ever  you  sell . . .  mentally  alert  families  with 
more  money  to  spend  who  respond  naturally  to 
advertising  in  The  New'  York  Times. 


"AN  the  News  That's  Fit  to  Prtnt" 

For  38  yoars  first  in  advertising  in  the  world's  first  market 
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Cincinnati  En(|uirer  Named 
‘Best -In -Show’  by  Judges 

lU  K.  ^  ill 

Toil  first  prizes,  22  certificates  of  merit,  and  a  “Ix'st-in- 
show”  plaque  will  lie  presented  to  the  winners  in  Euitoh 
&  Publisher’s  22nd  annual  Newspaper  Promotion  C’ontest 
this  w'cek. 

Robert  U.  Brown,  president  and  editor  of  E&P,  will 
make  the  awards  for  outstanding  newspaper  promotion  at 
the  National  Newspaper  Promotion  Association  C>onvention 
in  New'  Orleans,  Nlay  12-15. 

Promotion  managrers  of  122  ^  ,, 

newspapers  in  the  U.S.,  Cana-  t  G.  P  itzgerald,  Asst.  Di- 

da,  Alaska  and  Hawaii  sent  '^ctor  of  Promotion,  New 
218  individual  entries  to  New  O^’le^ns  Time.s-Picayune  and 
Orleans  for  judging,  packing  Spates;  and  co-chairmen  Mar- 
the  office  of  Harold  Miller,  pro-  Hurke  and  Harold  Millei. 

motion  manager  of  the  Item  Than  Award 

and  the  NNPA  contest  chair¬ 
man.  Mr  Miller,  along  with  Six  promotion  managers  will 
Martin  Burke,  promotion  man-  home  carrying  more  than 
aper  of  the  Ttmeit-Picayune  award.  Their  newspapers 

and  co-chairman  of  the  con-  Cincinnati  Enquirer,  Spn- 

vention,  supeiwised  judging  of  ^'^***’  Spokesman-Reinew  and 
the  entries  in  New  Orleans.  Chronicle,  San  Jose  Merciirif- 


Harold  Miller,  New  Orleans  Item  promotion  manager,  and  Martin 
Burke,  director  of  promotion  for  the  New  Orleans  Times-Picayune  and 
States,  with  some  of  the  218  entries  in  the  EDITOR  &  PUBLISHER 
1956  Newspaper  Promotion  Contest.  Mr.  Miller  is  the  NNPA  contest 
chairman. 


■It  m 

1 

Agency  prexy  John  S.  Arthur,  Bank  Veep  Robert  D.  Hess,  and  Agency  BEST-IN-SHOW  and  first  prize  winner  for  National  Advertising  Pro- 

Manager  William  R.  McHugh  are  shown  judging  the  National  Adver-  motion  for  dailies  over  50,000  was  the  Cincinnati  Enquirer  (lower 

tising  Classif cation.  right).  Certificates  of  Merit  went  to  Spokesman-Review  and  Spokane 

Daily  Chronicle;  San  Jose  (Calif.)  Mercury-News;  and  Philadelphia 
Bulletin. 


Awards 

{Continued  front  page  ;») 


PItiladeljihia  Bulletin — for  a 
handsome,  unusually  well-con¬ 
ceived  program  based  on  the 
theme  “In  Philadelj)hia  Buying 
Begins  at  Home”  and  the 
famous  “nearly  everybody 
reads  the  Bulletin.”  “Brilliant 
copy,  credible  art  in  a  profes¬ 
sionally-directed  program  of 
good  magnitude  and  scope,” 
said  the  judges. 

National  Advertising  Pro¬ 
motion  (under  .'50,000) 

FIRST  PRIZE— to  the  Ap¬ 
pleton  (Wis.)  Post  -  Crescent, 
for  a  complete,  well-rounded 
program  the  paper’s  impact  on 
a  multi-market  situation,  re¬ 
flecting  superior  treatment  of 
statistical  material,  conveying 
sustained  interest.  Aggressive, 
clever,  art. 

Certificates  of  Merit  to; 

Watikegan  \ews-Sun,  for 
highly  effective  merchandising 
campaign  at  the  local  level. 
Superior  analysis  of  the  buying 
impact  of  the  area,  well 
presented. 

Appleton  Post-Crescent,  for 
a  Consumer  Buying  Habit 
study. 

Retail  .Vdvertising  Promo¬ 
tion  (over  .'50,000) 

FIRST  PRIZE— to  the  Port¬ 
land  Oregonian,  for  a  “dy¬ 
namic,  forceful  campaign  of 
advertisements  featuring  hard¬ 
hitting  copy  and  distinctive 
art.” 

Certificates  of  Merit  to: 

Chicago  Daily  News,  for  a 
.series  of  “Idea  Packets.” 


FIRST  PRIZE— to  the  Santa 
Rosa  (Calif.)  Press-Democrat 
for  its  most  intensive  campaign 
of  comics  in  promotions.  Orig¬ 
inal  and  comprehensive  in  its 
placards  promotions. 

Certificates  of  Merit  to: 
Wilmington  (N.  C.)  Star- 

News  for  campaign  of  house 
ads,  using  ROP  color,  and  en¬ 
tertaining  cartoons. 

Las  Vegas  (Nev.)  Review- 
Journal,  for  campaigTi  of  testi¬ 
monial  result-story  ads,  using 
large  photos  of  satisfied  adver¬ 
tisers. 

Circulation  Promotion  ( over 
.50,000) 

FIRST  PRIZE— to  the  San 
Francisco  Call-Bulletin,  for  a 
diversified,  but  well-integrated 
complete  campaign,  featuring 
house  ads,  direct  mail,  contest, 
point-of-sale,  exhibiting  great 
Classified  Promotion  (over  skill  and  resources. 

50,000)  Certificates  of  Merit  to: 

FIRST  PRIZE— to  Philadel-  New  York  World-Telegram 
phia  Inquirer,  for  its  campaign,  &  Sun,  for  an  outstanding 
“The  Most  Popular  Type  in  campaign  of  full-page  adver- 
Town,”  effectively  promoting  tisements. 

the  change  of  type  faces  in  the  Minneapolis  Star  &  Tribune, 
classified  pages,  and  eliciting  for  an  aggressive  campaign 
unusual  public  response  to  the  initiating  reader  acceptance  of 
change.  a  forthcoming  change  in  for- 

Certificates  of  Merit  to:  mat. 

San  Jose  Mercury-News,  for  Spokesynan-Rcvieiv  and  Spo- 
ad  campaign  using  ROP  Color,  kanc  Daily  Chronicle,  for  a 
large  space,  clever  approach,  series  of  ads  showing  the 
original  art.  Theme  was  readershij)  preference  of  citi- 
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TWO  AWARDS  to  Appleton  (Wis.)  Post  Crescent  in  the  under- 
50,000  circulation  group  in  the  National  Advertising  classification; 
First  Prize  (lower  right)  and  Certificate  of  Merit  (upper  right).  A 
Certificate  of  Merit  also  went  to  the  Waukegan  (III.)  News-Sun  (left). 


p 


VICTORIA  (BC.)  DAILY  TIMES  wins  first  honors  in  the  Public  Service 
Classification  for  newspapers  under-50,000;  while  the  Tuscon  (Ariz.) 
Daily  Citizen  and  Eureka  (Cal.)  Newspapers  take  Certificates  of  Merit. 


Looking  over  the  Courier-Journal  &  Times  Public  Service  Certificate 
winner  are  judges  A.  J.  Fitzgerald,  A.  J.  Jarrell,  and  Dr.  Harry  A. 
Mitchell. 


zens  from  various  areas  served 
by  the  publications. 

Circiiliition  Promotion  {unrhr 

:>n,or,o) 

FIRST  TRIZE— to  the  Co¬ 
lumbia  Basin  (Wash.)  Daily 
Herald,  for  the  best  complete 
campaigpi  on  carrier  promo¬ 
tions.  Excellent  composition  and 
pictorial  treatment  featured 
this  interesting  and  effective 
program  relating  new.«paper- 
hoy  relations. 

Certificates  of  Merit  to; 

Jackson  (Miss.)  Daily  Xews, 
for  an  integrated  campaign, 
using  house  ads,  TV,  radio, 
point-of-sale,  and  contests. 

IVankegan  Seics-Sn n,  for  an 
outstanding  campaign  promo¬ 
ting  support  of  carrier  hoy  cir¬ 
culation  drives. 

Public  Service  Promotion 
(over  50,000) 

FIRST  PRIZE— to  the  Bos¬ 
ton  Herald-Traveler,  for  its 
“Safety  Crusade”  theme.  Con¬ 
sisting  of  daily  reader-partici¬ 
pation  essays  and  cartoons,  which  raised  $65,000  to  pur-  community  political  and  social 
editorials,  graphic  and  tragic  cha.«e  for  the  Children’s  Hospi- 
pictures  of  slaughter  on  the  tal  a  Gibbon  Heart  Lung  Pump, 
highways,  the  campaign  re-  It  is  estimated  it  will  save  the 
suited  in  a  lower  accident  rate,  lives  of  300  children  in  the 
reduction  of  accidents  over  St.  Louis  Community’  each 
holiday  weekends,  and  elicited  year. 

pmise  of  public  officials  and  Public  Service  Promotion 
organizations.  (under  50,000) 

Certificates  of  Merit  to:  FIRST  PRIZE — to  the  Vie- 

Loiiisville  Courier- Journal  toria  (B.C.)  Daily  Times,  for 
and  Times,  for  its  “Youth  the  “World’s  Largest  Totem 
Talent  Exhibit.”  The  program  Pole.”  Presentation  of  complete 
for  “recognition  of  the  skills,  coverage  of  a  major  community 
imagination  and  originality  of  project,  original,  and  inspiring 
youth”  demonstrated  a  positive  wide  community  participation 
approach  for  w’orking  with  the  over  a  long-term  period, 
youth  of  the  community,  par-  Certificates  of  Merit  to: 
ticularly  in  the  school  system.  Eureka  (Calif.)  Newspa^yers 
St.  Louis  Globe-Democrat,  — for  “Get  Out  The  Vote”  and 
for  its  “Heart  Lung  Pump”  “Dance  Courses.”  Evidence  a 
project,  a  heart-warming  series  commendable  alertness  to  basic 
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SAFETY  CRUSADE  wins  first  prize  for  Public  Service  promotion  by 
a  newspaper  with  over-50,000  circulation  for  the  Boston  Herald-  Traveler 
(bottom);  certificates  of  merit  to  Louisville  Courier  Journal  &  Times 
and  St.  Louis  Globe-Democrat. 


Ray  Liuzza,  CAM  of  the  Item,  and 
Robert  Hess,  president  of  the 
Advertising  Club  of  New  Orleans, 
study  Classified  entries. 


Additional  Award' 
winniiif;  exhibitti 
are  pictured  on 
Page  74 


Circulation  Classification  judges 
R.  Merle  Ellis,  Item  circulation 
director,  and  Art  Director  Fred 
Bernos  pick  themselves  a  winner. 


^Stinking  Hypocrite  ’ 


N.  H.  Senate  Debates 
Censure  of  Ike  Critic 


Concord,  N.  H. 


The  New  Hampshire  State 
Senate  on  May  14  will  take  up 
a  resolution  of  censure  ajjainst 
William  Loeb,  publisher  of  the 
Manchester  Union  Leader. 

On  a  roll  call  vote  of  15  to  S 
the  lawmakers  put  over  imme¬ 
diate  action  on  a  proposal  by 
Sen.  James  P.  Ropers,  Laconia 
Republican,  to  condemn  “vicious 
and  irresponsible  languape”  in 
an  editorial  that  was  critical  of 
President  Eisenhower  for  his 
snubbing  of  Senator  Joseph  R. 
McCarthy. 

The  editorial  was  entitled 
“Murdered”  and  said  “Joe  Mc¬ 
Carthy  was  murdered  by  the 
Communists  as  surely  as  if  he 
had  been  put  up  before  a  wall 
and  shot.  McCarthy  was  mur¬ 
dered  by  the  Communists  be¬ 
cause  he  was  exposing  them.” 


Critical  of  Other  Papers 
Mr.  lyoeb  editorialized  that 
the  Communists  “simply  ar¬ 
ranged  to  trick  him  with  all 
kinds  of  personal  attacks,  un¬ 
fair  accusations,  and  the  most 
vicious  smears  ever  thrown 
against  any  man  in  .American 
life.” 


Then  he  criticized  “the  pious¬ 
ly  hypocritical  newspapers,  such 
as  the  \'ew  York  Times,  the 
/'ioriV/cHcc  Journal  and  many 
others”  which,  he  said  “ran 
slanted  reports  against  Mc¬ 
Carthy  and  heaped  abuse  and 
lies  on  his  head  through  their 
editorial  columns.” 


(On  the  day  it  reported  the 
Senate  debate,  the  Union  I^ead- 
er  published  nearly  a  full  page 
of  letters  to  the  editor  com¬ 
mending  the  editorial.) 


“Finally,”  the  editorial  read, 
“we  come  to  that  stinking 
hypocrite  in  the  White  House, 
who  recently  became  so  small 
that  he  asked  every  other  sena¬ 
tor  and  representative  to  his 
reception  except  Joe  McCarthy.” 


On  Partisan  Lines 

Mr.  Ix)eb,  whose  father  was 
a  .secretary  to  President  Theo¬ 
dore  Roo.sevelt,  commented: 

“This  excursion  of  the  New 
Hampshire  Senate  into  literary 
criticism  and  newspaper  cen¬ 
sorship  seems  to  be  along 
strictly  partisan  lines.  All  but 
two  of  the  Republicans  voted 
for  the  idea  of  press  censorship 
and  the  Democratic  senators  all 
against. 

“In  mv’  opinion  it  just  repre¬ 
sents  the  continued  anger  and 
frustration  of  the  Republican 
Party  in  New  Hampshire  at  the 
fact  that  the  Union  I>eader  is 
no  longer  the  Republican 
Party’s  mouthpiece. 

“Those  who  control  the  one- 
party  government  of  the  State 
of  New  Hampshire  naturally 
have  no  appreciation  of  an  in¬ 
dependent  newspaper  which  de¬ 
fends  the  ricrhts  of  all  New 
Hampshire  citizens,  regardless 
of  party,  and  without  fear  or 
favor.” 


Sherman  Adams,  .Assistant  to 
the  Presi<lent,  is  a  former  Gov¬ 
ernor  of  New  Hampshire. 


Suggest  Fewer 
Cars  in  Motorcade 


Washington 


‘Repulsive  .  .  ,  Vicious’ 

Senator  Rogers’  resolution  be¬ 
fore  the  Senate  says  this  refer¬ 
ence  to  President  Ei.senhower 
“is  repulsive  to  all  good  citi¬ 
zens”  and  adds  that  the  Senate 
“condemns  the  unbridled  use  of 
such  vicious  and  irresponsible 
language  in  the  public  press.” 

Some  senators  sought  to  have 
a  public  hearing  on  the  resolu¬ 
tion.  One  Democrat,  Senator 
Laurier  Ijamontagne  of  Berlin, 
said  he  would  vote  against  the 
resolution  because  it  would  in¬ 
fringe  on  freedom  of  the  press 
and  the  issue  was  between 
President  Eisenhower  and  Mr. 
Loeb. 


The  White  House  suggests, 
but  won’t  insist,  that  newsmen 
following  the  Presidential  motor 
parties,  employ  fewer  cars. 

Secretary  James  C.  Hagerty 
said  Pennsylvania  troopers  were 
not  under  Secret  Service  orders 
to  cut  press  cars  out  of  the 
motorcade  led  by  President 
Eisenhower’s  vehicle  in  his  re¬ 
turn  trip  from  Gettysburg,  Pa., 
last  Sunday. 


JIM'S 

AIDE 


Anne  Wheaton, 
former  news¬ 
paper  reporter 
in  Albany, 
New  York, 
Washington, 
is  on  the  job 
as  associate 
Press  Secretary 
at  the 
White  House. 
President 
plucked  her 
from  SOP 
Women’s 
Division. 


Ike  Sidesteps 
Philosophy 


Guild  Accord 


On  S.  F.  Pact 


Washington 


San  Francisco 


President  Eisenhower  de¬ 
clined  at  his  news  conference 
this  week  to  be  drawn  into  a 
spur-of-the-moment  discussion 
of  the  First  Amendment. 

Peter  Lisagor,  Chicago  ItaU/t 
Xeu'S,  drew  the  President’s  at¬ 
tention  to  Secretary  Dulles’  be¬ 
lief  that  the  freedom  of  press 
guarantee  extended  only  to  the 
publication  of  news  and  not  to 
the  gathering  of  news. 

The  Secretary  of  State  made 
the  remark  in  a  letter  a  week 
ago  to  Arthur  Hays  Sulzberger, 
publisher  of  the  Xew  York 
Times.  (E&P,  May  4,  page  11.) 

“I  wonder,”  Mr.  Lisagor  in¬ 
quired  of  the  President,  “if  you 
can  tell  u.<  whether  you  share 
that  view'.’” 

The  President  replied:  “Lis¬ 
ten,  if  1  am  going  to  make  a 
philosophical  discussion  on  the 
point.  I  am  going  to  take  a 
little  more  time  to  study  it.” 


At  Bet'k  anti  Call? 


When  rei»orter  protested  the 
action,  Mr.  Hagerty  assured 
that  automobiles  occupied  by 
media  are  considei’ed  in  the 
Presidential  entourage  and  are 
not  to  be  otherwise  treated. 

But  the  Secretary  proiiosed 
doubling-up:  there  were  about 
10  cars  in  the  lineup  last  Sun¬ 
day  whereas  four  would  have 
sufficed,  he  said. 


Washingto.n 


The  Teamsters’  Union  Build¬ 
ing  overlooking  the  Capitol  and 
built  by  Dave  Beck  “to  keep  an 
eye  on  Congress,”  is  off  bounds 
for  newspapermen,  except  for 
a  small  i)ress  room.  Dave  Char- 
nay,  publicity  agent  selected  by 
Mr.  Beck,  is  enforcing  orders 
that  newsmen  may  not  roam 
the  premises. 


Members  of  the  San  Fiancis- 
co-Oakland  newspaper  guild 
voted  to  accept  a  two-year  con¬ 
tract  with  the  publishers  of 
the  four  San  Francisco  dailies 
at  .sessions  here  May  8.  The 
meeting  was  attended  by  ."ilMl 
members.  Guild  President 
Ernest  Kapley  said. 

Pension  benefit  features  were 
agreed  upon  weeks  ago. 

The  new  scale  calls  for  week¬ 
ly  incieases  ranging  from 
$2.7.5  to  $<!  effective  March  27 
last  and  a  further  boost  of 
$1..50  to  $2.r)()  weekly  on  March 
27,  l!1.58.  Six-year  reporters 

and  advertising  solicitors  will 
thus  obtain  $180  retroactively 
and  $188.50  for  the  contract’s 
second  year. 

Retirement  payments  will 
move  up  $8.2.5  to  a  $-5  weekly 
total  by  July  1,  1058.  Puli- 
lishers  are  presently  paying 
$1.75  weekly  per  employe  into 
a  trust  fund  for  this  purpose. 
The  $1.75  is  part  of  a  10.''<' 
guild  pay  boost  which  employe.-, 
by  option,  voted  to  pay  into  the 
pension  fund. 

Complete  provisions  of  the 
pension  plan  remain  to  be 
ironed  out,  but  the  program 
should  be  effected  within  a  few 
months,  according  to  Sam 
Eubanks,  SFONG  executive. 

The  new  contract  extends 
dismissal  pay  provisions  to  a 
total  of  GO  weeks  pay  for  em¬ 
ployes  of  20  1-2  or  more  years. 
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Pulitzer  Gold  Medal  Given 
For  Exposure  of  Fund  Fraud 


Chicago  Daily  News  Is  Winner; 
Union  Probe.  Canvon  Stories  Cited 


HODGE  GnS  IO-YR.  U.S.  TERM 

ailCArojpXM.Y 


Pulitzer  Prizes 

Meritorious  Public  Service  — 
Chicago  (111.)  Daily  new*. 


Local  Reporting — Sail  Lake 
(I  tab)  Tribune  (Edition  Time). 
Wallace  Turner  and  William 
Lambert,  Portland  (Ore.)  Ore¬ 
gonian  (!Nu  Edition  Time). 


By  Bay  Erwin 

The  Chicago  Daily  Xews  won 
journalism’s  most  coveted  and 
competitive  award,  the  19.'j7 
Pulitzer  Prize  gold  medal  for 
disinterested — meritorious  pub¬ 
lic  seiwice,  for  its  exposure  of 
a  sensational  $2,500,000  fraud 
in  the  office  of  the  State  Audi¬ 
tor  of  Illinois. 

Revelations  by  the  newspaper 
caused  State  Auditor  Orville 
E.  Hodge,  his  assistant,  Ed¬ 
ward  Epping,  and  Edward 
Hintz,  president  of  the  Chi¬ 
cago  bank  used  in  the  fraudul¬ 
ent  scheme,  to  go  to  prison. 
(E&P,  July  14,  1956,  page  10). 
Five  others  are  under  indict¬ 
ment  and  awaiting  trial.  State 
procedures  were  reorganized  to 
prevent  a  recurrence  of  the 
fraud. 

The  Daily  News  assigned  21 
reporters,  deskmen  and  rewrite- 
men  to  the  big  story.  One  of 
the  principals  in  uncovering 
the  story  in  Springfield  was 
George  Thiem,  who  was  a  key 
figure  in  the  Daily  News’  joint 
Pulitzer  Prize  award  with  the 
St.  Loui.'t  (Mo.)  pout -Dispatch 
in  1950,  for  exposing  the  pre¬ 
sence  of  37  Illinois  newspaper¬ 
men  on  an  Illinois  state  pay¬ 
roll. 

Under  the  extreme  pressure 
of  developing  the  Hodge  mal¬ 
feasance  story,  two  city  edi¬ 
tors  of  the  Chicago  Daily  New’s 
suffered  heart  attacks. 

The  Headliners  Club,  meeting 
in  .Atlantic  City,  last  month 
awaided  a  silver  medal  to  the 
baily  News  for  this  crusade. 
The  Pulitzer  Prize  award  was 
“for  determined  and  courageous 
public  service.” 

SEP  .Series  Now 

The  story  which,  incidentally, 
is  lieing  retold  now  in  a  four- 
part  series  in  the  Satiirdnii 
Ei'Oiitui  Post,  began  with  a  tiji 
from  a  reader  who  had  previ- 
ou.sly  given  the  News  informa¬ 
tion  on  a  horsemeat  scandal. 
The  initial  break  was  made  on 
June  15,  1956. 

‘‘The  prize  is  a  tribute  to 
the  great  staff  that  worked  on 
this  story,”  commented  Man¬ 
aging  Editor  Everett  Norlan- 
der.  “While  George  Thiem  did 
the  spade  work,  so  many  other 


members  of  the  staff  pitched  in 
that  it  became  a  staff  story. 

“We’re  doubly  delighted  be¬ 
cause  of  the  great  work  dur¬ 
ing  the  past  year  by  other  news¬ 
papers — by  the  Portland  Ore¬ 
gonian  for  its  investigation  of 
union  and  public  officials  and 
by  the  New  York  Journal 
American  for  getting  the  mad 
bomber  to  give  himself  up.” 

Local  Reporting 

The  Pulitzer  Local  Reporting 
(Edition  Time)  award  was 
made  to  the  staff  of  the  Salt 
Lake  (Utah)  Tribune  “for  its 
prompt  and  efficient  coverage 
of  the  crash  of  two  airliners 
over  the  Grand  Canyon,  in 
which  128  persons  were  killed.” 
(E&P,  July  7,  1956.  page  58.) 
The  citation  stated:  “This  was 
a  team  job  that  surmounted 
groat  difficulties  in  distance, 
time  and  terrain.” 

Although  individual  reporters 
and  photographers  performed 
in  outstanding  fashion,  it  wa> 
explained  that  the  results  of 
their  work  weie  made  possible 
because  of  the  complete  coordi¬ 
nation  of  editors,  rewritemen, 
laboratory  photographers  and 
technicians. 

The  crash  of  the  two  giant 
airliners,  a  United  Airlines 
DC7  and  a  Trans-World  Super- 
Constellation,  was  the  world’s 
woi’st  commercial  air  disaster. 
It  occurred  June  30,  1956,  about 
22  miles  northeast  of  Grand 
Canyon,  Ariz.,  in  one  of  the 
most  inaccessible  places  in  the 
U.  S. 

Staff  .\chievement 

“I  am  proud  of  the  staff’s 
achievement,”  said  Executive 
Editor  Arthur  C.  Deck. 

When  the  story  broke,  the 
Tribune  chartered  a  plane  to 
send  Jack  White,  a  photogra¬ 
pher,  and  Robert  F.  Alkire,  re- 
poiter,  to  the  Canyon  with 
portable  photographic  facilities 
and  photo-sending  apparatus. 
They  took  Frank  Wetzel  of  the 
AP  along. 

Mr.  Alkire  is  now  with  AP 
in  Salt  Lake  City  and  White 
is  employed  by  a  local  television 
station. 


The  Pulitzer  Prize  for  Local 
Reporting  (No  Edition  Time) 
was  awarded  to  Wallace  Turner 
and  William  Lambert  of  the 
Portland  (Ore.)  Oregonian, 
$1,000  each,  “for  their  expose 
of  vice  and  corruption  in  Port¬ 
land  involving  some  municipal 
official  and  officers  of  the 
International  Rrotheihood  of 
Teamsters,  Chauffeurs,  Ware¬ 
housemen  and  Helpers  of  Amer¬ 
ica,  W’estern  Conference.”  The 
citation  added:  “They  fulfilled 
their  assignments  despite  great 
handicaps  and  the  risk  of  re¬ 
prisal  from  lawless  elements.” 
(E&P,  July  14,  1956,  page  10). 


Turner  Lambert 


The  Oregonian  reporters  dis¬ 
closed  a  union-underworld  com¬ 
bination  in  the  Pacific  North¬ 
west. 

The  two  reporters  won  the 
.$500  Heywood  Broun  Award 
of  the  American  Newsi)aper 
Guild  for  their  stories.  They 
also  won  for  their  newspaper 
the  public  service  award  of  Sig¬ 
ma  Delta  Chi. 

This  is  the  first  instance 
since  1941  (the  year  of  the  first 
Broun  Award)  that  all  three 
major  citations  have  been  gar¬ 
nered  by  a  single  newspaper 
for  the  same  crusade.  Herbert 
L.  Block  (Herblock),  the  car¬ 
toonist,  has  won  all  three  prizes 
but  not  in  the  same  year. 

Reporter  Lambert  and 
Turner  agreed  “it’s  a  wonder¬ 
ful  feeling”  to  receive  such 
honors.  .4  chance  remark  by 
“Big  Jim”  Elkins,  West  Coast 
racketeer,  set  off  the  investi¬ 
gations  by  the  newsmen  under 
the  supervision  of  the  Orego¬ 
nian’s  managing  editor,  Robert 
C.  Notson.  The  Oregonian  is  a 
Newhouse  newspaper. 

“We  did  some  digging  and 
the  pieces  began  to  fall  into 
place,”  Mr.  Lambert  said.  The 
series  began  in  .\pril,  1956. 


.National  Reporting  —  Janies 
Reston,  !\ew  York  Timeg. 

• 

International  Reporting  — 
Ru>Nell  Jones.  United  Press, 

Editorial  Writing  —  Buford 
Boone,  T  ugcalooga  (Ala.) 
!S'ew». 

• 

Cartoons — Toni  Little,  Slaxh- 
rille  (Tenn.)  Tennegxean. 

Nens  Photography  —  Harry 
A.  Trask,  lto»ton  (Mass.)  Trav¬ 
eler. 


National  Report. ng 

The  Pulitzer  Prize  for  Na¬ 
tional  Reporting  was  awarded 
to  James  Reston,  New  York 
Time.'!,  “for  his  distinguished 
national  correspondence,  includ¬ 
ing  both  news  dispatches  and 
interpretive  reporting,  an  out¬ 
standing  example  of  which  was 
his  five-part  analysis  of  the 
effect  of  President  Eisenhower’s 
illness  on  the  functioning  of  the 
Executive  Branch  of  the  Fed¬ 
eral  Government.” 

Mr.  Reston  received  a  Pulit¬ 
zer  Prize  for  National  Report¬ 
ing  in  1945.  He  was  born  in 
Scotland  (hence  his  nickname 
“Scotty”),  but  was  reared  and 
educated  in  the  United  States. 
He  joined  the  Associated  Press 
in  1934  and  wrote  its  New  York 
column.  He  went  to  London  for 
the  .AP  in  1937  and  joined  the 
New  York  Times  staff  in  Lon¬ 
don  two  years  later.  He  spent 
the  next  six  years  in  London 
and  Washington,  part  of  the 
time  on  loan  to  the  OWL  He 
has  been  in  Washington  for  the 
Times  since  1945  and  he  lie- 
came  chief  corresjiondent  there 
in  195.3. 

The  New  York  Times  and 
the  men  who  make  it  have  won 
26  Pulitzer  Prizes  and  four  spe¬ 
cial  citations  since  the  awards 
were  first  presented  4(t  years 
ago. 

International  Reporting 

The  International  Reporting 
award  was  given  to  Russell 
Jones,  United  Press,  “for  his 
(Continued  on  page  76) 
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‘Report  to  You  Digs 
Into  Local  Problems 

Los  Angeles  Facts  and  recommendations  for 


In  a  continuing  “A  Report  to 
YOU”  series,  the  Los  Angeles 
Examiner  is  doing  a  meticulous 
job  of  research  and  reporting 
on  community  problems,  trans¬ 
lating  a  basic  directive  from 
The  Chief  (the  late  William 
Randolph  Hearst)  of  years  ago. 

Mr.  Hearst,  speaking  of 
nevrspaper  enterprise,  said:  “I 
consider  a  newspaper  to  be  the 
retained  attorney  for  the  peo¬ 
ple.  A  newspaper’s  nght  and 
duty  are  to  print  public  facts 
in  which  the  public  is  inter¬ 
ested,  whether  the  individuals 
concerned  are  public  or  pri¬ 
vate.” 

After  Franklin  S.  Payne  be¬ 
came  publisher  and  supervised 
the  re-design  of  the  Examiner’s 
format,  he  and  Editor  Warden 
Woolard  blueprinted  the  attack 
on  local  problems. 

Legislative  Action 

The  most  widespread  attention 
was  given  to  the  report,  “Our 
Wasteful  Courts,”  by  Jack  W. 
Keating,  the  Examiner’s  vet¬ 
eran  court  reporter.  This  ex¬ 
posed  an  outmoded  judicial  sys¬ 
tem  that  was  faltering  from 
congestion,  inefficiency,  politi¬ 
cal  interference  and  waste  of 
the  taxpayer's  money. 

The  Legislature,  the  judici¬ 
ary,  the  state  bar  and  impor¬ 
tant  civic  bodies  acknowledged 
the  case  and  began  to  move  for 
reform.  Some  corrective  meas¬ 
ures  are  already  in  effect. 
Legislative  action  is  pending 
on  others. 

Then  came  the  report  “What’s 
Happening  to  YOUR  Oil 
Lands?”  disclosing  slipshod, 
questionable  —  if  technically 
legal  —  leasing  of  public  oil 
lands  to  private  interests.  Im¬ 
mediate  official  action  followed 
to  cancel  some  leases,  tighten 
laws  and  correct  abuses. 

Variety  of  Subjects 

There  was  no  let-up  by  tbe 
Examiner  afer  these  successes. 
Among  the  titles  already  pub¬ 
lished,  in  preparation  or  ready 
for  release,  these  can  be  men¬ 
tioned  : 

“How  We  Can  Get  Rapid 
Transit:”  Aimed  to  solve  the 
deficiencies  of  public  transpor¬ 
tation  in  the  metropolitan  area. 

“Our  Great  Water  Problem:” 
Dealing  with  the  need  of  bring¬ 
ing  to  semi-arid  Southern  Cali¬ 
fornia  the  surplus  water  from 
up-state  sources. 

“Report  to  YOU  on  Smog:” 


permanent  victory  over  air  pol¬ 
lution. 

“Parking  Lot  Gouging:”  Dis¬ 
closure  of  unscrupulous  and  ex¬ 
cessive  charges  to  motori.<sts. 

“The  Nursing  Crisis:”  Deal¬ 
ing  with  the  acute  shortage  in 
trained  profes.sional  care  for 
the  sick,  its  reasons  and  cor¬ 
rection. 

“The  New  Heart  of  I^os  An¬ 
geles:”  Revelation  of  grand- 
scale  plans  to  remodel  the 
downtown  district. 

“County  General  Hospital:” 
Inside  story  of  the  world’s 
largest  public  hospital. 

“Religions  and  Churches:” 
Informative  account  of  the  spir¬ 
itual  and  social  work  done  by 
15  Southland  denominations. 

“Teachers’  Raises:”  The  need 
of  economic  betterment  for  edu¬ 
cators. 

“Police  and  F  i  r  e  m  e  n’s 
Raises:”  The  need  for  adequate 
salaries. 

“Automation:”  A  survey  of 
industrial  technologj’  as  affected 
by  electronic  production  con¬ 
trols. 

“Working  Wives:”  .\n  analy¬ 
sis  of  the  social  and  economic 
results  of  increasing  enroll¬ 
ment  of  women  in  industry. 

“Photo  Golf  Lessons:”  A 
series  by  27  leading  profes¬ 
sionals. 

“The  Little  Leagues  Grow 
Up:”  Reviewing  organized 
baseball  for  youngsters,  and 
answers  to  questions  by  parents 
about  its  effect. 

Chi  Trih  Hits  Press 
Ovation  for  Wilson 

Chicago 

The  Chicago  Tribune  edi¬ 
torially  took  issue  with  report¬ 
ers  who  covered  Secretary  of 
Defense  Wilson’s  press  confer¬ 
ence  and  gave  him  what  was 
described  as  “an  ovation”  for 
his  harsh  comment  directed 
against  the  U.  S.  Chamber  of 
Commerce’s  stand  on  the 
budget.  The  editorial  com¬ 
mented  : 

“What  kind  of  newspapermen 
are  they  who  be  swept  off  their 
feet  by  any  politician’s  self- 
serving  statement  about  any¬ 
thing?  The  reporters  business 
is  that  of  the  disinterested  ob¬ 
server.  Reporters  w'ho  partici¬ 
pate  in  ovations  lack  the  first 
requisite  of  their  job:  objec¬ 
tivity.” 


BEST  WRITTEN  Hearst  Newspaper  for  1955-56  is  title  conferred  on 
the  Los  Angeles  Examiner,  with  Hearst  General  Manager  Harold  G. 
Kern  and  Editor-in-Chief  William  Randolph  Hearst  Jr.  presenting 
trophy  to  Publisher  Franklin  S.  Payne  and  Editor  Warden  Woolard. 


INS  Wins  Novelist’s 
‘Out  of  Darkness’  Story 

International  News  Service  “We’ve  been  after  it  since 


announced  this  week  it  had 
acquired  what  it  confidently  ex¬ 
pects  will  be  acclaimed  as  “one 
of  the  most  outstanding  news¬ 
paper  features  ever  published.” 

The  feature — a  seven-article 
series — is  American  novelist 
John  Howard  Griffin’s  story  of 
his  10  years  of  blindness  and 
the  sudden,  mysterious  return 
of  his  sight  last  January. 

Kingsbury  Smith,  INS  vice- 
president  and  general  manager, 
said  the  series  will  begin  clear¬ 
ing  in  advance  on  the  INS 
wires  within  the  next  few  days 
for  release  beginning  Sunday, 
May  19. 

The  story  is  being  furnished 
to  clients  as  part  of  the  regu¬ 
lar  INS  service  at  no  extra 
cost. 

“We’re  pretty  excited  in  INS 
at  having  landed  the  exclusive 
newspaper  publication  rights  to 
this  tremendously  dramatic  and 
inspiring  story,”  Mr.  Smith 
said. 

Mr.  Smith  revealed  that  INS’ 
success  in  purchasing  the  story 
came  about  a.s  the  result  of  a 
two-pronged  effort  to  convince 
the  author  that  “America’s 
newspapers  were  the  best  and 
most  effective  media  for  telling 
his  story.” 

Spirited  Contest 

Negotiations  were  handled  by 
INS  executives  in  New  York 
and  Ray  Baumgardner,  south¬ 
western  division  manager  in 
Dallas. 
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last  January,  when  news  stories 
from  Mansfield,  Texas,  re¬ 
ported  that  Griffin,  blind  for 
10  years,  had  mysteriously  re¬ 
gained  his  sight  and  was  able 
to  see  his  wife  and  children  for 
the  first  time,”  Mr.  Smith  told 
E&P. 

“Immediately  after  the  first 
spot  news  story,  we  assigned 
Ray  Baumgardner  to  obtain 
Griffin’s  own,  signed  story  as 
an  INS  exclusive. 

“Meanwhile,  in  New  York  we 
approached  Griffin’s  literarj' 
agent  along  the  same  lines. 

Seven  Articles 

“The  competition  was  stiff. 
Griffin  and  his  New  York  agent 
received  cabled  and  radio-tele- 
phone  offers  for  his  story  from 
London  and  the  continent  — 
from  magazines  and  newspa¬ 
pers.  He  was  also  pursued  by 
magazines,  newspapers  and 
syndicates  in  the  U.S.  and 
Canada. 

“However,  the  INS  proposal 
appealed  to  Griffin  the  most 

The  seven  articles  by  Mr. 
Griffin,  who  wrote  the  best¬ 
selling  novel  “The  Devil  Rides 
Outside,”  cover  the  author’s 
stay  in  a  Benedictine  monas¬ 
tery  in  France  where  he  went 
blind,  his  training  to  live  with¬ 
out  sight,  his  return  to  his 
parents’  home  in  Texas,  the 
story  behind  his  writing  career, 
his  subsequent  marriage  and 
fatherhood,  and  the  dramatic 
return  of  his  sight. 
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CHANGING  TIMES 

Shoemaker,  Chicago  Daily  Nows 


‘IT'S  SMALL,  BUT  STILL 
IT’S  AN  OPENING’ 

Bastian,  San  Francisco  Chronicle 


TESTING  FOR 
A  FIRESIDE  CHAT’ 

Pratt,  Sacramento  Bee 


Hoiles  Paper  Fighting 


Over  Union 

Lima,  Ohio 

The  Lima  News  continued 
publication  this  week  despite  a 
strike  of  members  of  the  Amer¬ 
ican  Newspaper  Guild,  local 
16G,  which  was  joined  by  union 
members  of  the  mechanical  de¬ 
partments  of  the  paper  May 
7.  The  craft  workers  took  the 
position  that  they  had  been 
locked  out  of  the  News. 

The  strike  of  the  guild  came 
after  more  than  two  months 
of  bargaining  during  which  the 
guild  demanded  a  union  shop 
contract  w'ith  a  dues  check-off 
and  other  control  over  the  oper¬ 
ation  of  the  paper. 

The  questions  of  wages  and 
hours  had  tentatively  been 
agreed  upon  prior  to  the  strike 
call.  The  strike  started  May  1, 
one  month  after  the  termina¬ 
tion  of  the  previous  contract 
which  had  been  signed  by  News 
management  because  negotia¬ 
tions  had  been  entered  into  with 
the  previous  owners. 

The  present  ownership  of  the 
News  is  a  partnership  with  R. 
C.  Hoiles  and  Freedom  News¬ 
papers,  of  which  he  is  president, 
the  principal  partners.  Mr. 
Hoiles  purchased  the  News 
from  Miss  Catherine  Galvin, 
president  of  Lima  News  Pub¬ 
lishing  Co.,  on  Feb.  28,  1956. 

Management  said  the  prin¬ 
cipal  issue  is  the  union  shop — 
a  demand  that  runs  counter  to 
the  established  policies  of  all 
other  Hoiles  newspapers. 

Guild  leaders  claimed  the  fight 
was  for  “union  security.”  They 
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Shop  Issue 

charged  the  management  was 
undermining  the  union  by  em¬ 
ploying  non-guildsmen  to  match 
guildsmen  in  each  job  and  said 
the  main  effort  in  negotiations 
was  to  rewrite  the  entire  agree¬ 
ment. 

‘Delayed  Closed  .Shop’ 

Frank  H.  Cooey,  editor  of  the 
News,  said  “the  News  cannot 
agree  to  a  union  shop  which  is 
just  a  closed  shop  delayed  30 
days.  We  feel  we  have  no  right 
to  force  workers  to  join  a  union 
in  order  to  work  for  any  of 
the  papers  in  the  Freedom 
Newspapers  organization. 

“This  is  a  matter  of  principle 
with  us  and  we  feel  we  dare  not 
compromise  our  principle.  All 
other  contracts  entered  into  by 
the  guild  and  the  previous 
owners  were  open  shop  agree¬ 
ments.  We  feel  that  an  open 
shop  agreement  would  not  be 
a  violation  of  any  guild  prin¬ 
ciple  since  the  shop  here  and 
other  guild  contracts  have  per¬ 
mitted  an  open  shop.” 

The  News  managed  to  pub¬ 
lish  the  day  of  the  strike  call, 
running  the  press  about  seven 
hours  late.  Since  that  time  the 
paper  has  been  published  every 
day  but  Saturday,  which  was 
skipped  to  permit  concentration 
on  the  Sunday  edition. 

The  first  (May  1)  edition 
carried  16  pages  and  other  edi¬ 
tions  were:  Thursday,  32 
pages;  Friday,  32  j)ages;  Sun¬ 
day,  48  pages  plus  supplements 
and  color  comics;  Monday,  18 
pages;  Tuesday,  18  pages. 
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Editorially,  the  only  problem 
was  in  the  presentation  of  so¬ 
ciety  and  women’s  section  news. 
Other  fields  of  the  editorial  de¬ 
partment  functioned  at  normal 
or  above  normal.  A  staff  of 
non-guild  workers,  headed  by 
Managing  Editor  .Tames  Dean 
and  City  Editor  .James  Wood, 
worked  almost  around  the  clock 
for  several  days  to  keep  up  the 
production  of  local  news. 

Publisher  Sets  Heads 

Because  of  the  late  press 
time  the  first  two  days  of  non¬ 
union  publication  a  number  of 
advertisers  were  left  out  and 
a  number  have  indicated  tha. 
they  will  not  place  any  more 
advertising  with  the  paper  unt:! 
“more  normal”  conditions  exist. 

Publisher  E.  R.  McDowell 
headed  the  roundup  of  non¬ 
union  mechanical  workers  and 
for  the  first  two  days  took  a 
hand  at  running  the  headline 
machine  himself.  Mechanical 
ciew.s  were  sent  from  as  far 
away  as  Texas  and  California, 
home  states  of  other  Freedom 
Newspapers,  to  assist  in  getting 
the  paper  out. 

Principal  difficulty  has  been 
in  distribution,  the  loss  of  car¬ 
riers  requiring  that  most  routes 
be  thrown  by  adults  in  cars. 
The  families  of  a  number  of 
the  carriers  refused  to  let  boys 
carry  routes. 

Members  of  the  typo  union 
joined  the  guild  pickets.  Guild 
members  undertook  a  campaign 
of  subscription  cancellations 
and  sought  support  of  the  strike 
by  other  labor  unions  here. 

William  R.  Lee,  guild  local 
president,  said  charges  of  un¬ 
fair  labor  practices  were  being 
filed  against  the  newspaper 
with  the  National  Labor  Rela¬ 
tions  Board. 


Dr.  Siebert 
Named  to  Head 
Mich.  School 

E.  Lansing,  Mich. 

Dr.  Fred  S.  Siebert,  nation¬ 
ally  honored  scholar  and  inter¬ 
nationally  recognized  authority 
on  i)rcss  law,  will  become  the 
new  director  of  the  School  of 
•lournalism  at  Michigan  State 
University. 

Dr.  Siebert  ha.s  been  director 
of  the  School  of  .Journalism  and 
Communications  at  the  Univer¬ 
sity  of  Illinois  the  last  16  years. 
.\t  Michigan  State  he  will  suc¬ 
ceed  Dr.  Paul  .1.  Deutschmann, 
who  has  been  acting  director  of 
the  .J-School  in  addition  to  his 
regular  duties  as  director  of 
th(!  Communications  Research 
Center  the  past  year. 

Dr.  Duetschmann  has  won  a 
social  science  Research  Council 
fellowship  to  participate  in  a 
seminar  at  Stanford  University 
this  Summer,  and  when  he  re¬ 
turns  he  will  devote  full  time 
to  the  research  centei-. 

*  *  * 

Kruglak  Leaves  LIU 

Piof.  Theodore  E.  Kruglak, 
Provost  of  Long  Island  Univer¬ 
sity’s  Brooklyn  Center,  will  re¬ 
tire  from  the  university  in  .June. 
He  has  accepted  a  Fulbright 
grant  to  conduct  an  evaluation 
of  journalism  instruction  in 
Italy. 

Prof.  Kruglak  will  relinquish 
his  position  as  chaiiman  of  the 
Department  of  Journalism. 

Prof.  Kruglak  is  a  giaduate 
of  L.I.U.  and  the  University  of 
Iowa  School  of  Journali.sm.  He 
received  the  doctorate  in  i)oliti- 
cal  .science  from  the  University 
of  Geneva’s  Giaduate  Institute. 
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Newsprint  Industry 
Earnings  Dip  Sharply 


50- Yr.  Reporter 
Began  as  Lawyer 


Oklahoma  City 


Newsprint  companies  are 
showing  sharp  declines  in  net 
earnings  for  the  first  quarter 
of  1957,  despite  the  $4-a-ton 
price  increase  that  went  into 
effect  March  1. 

All  hut  a  few  of  the  suppliers 
had  record  business  and  prof¬ 
its  for  195(). 

The  condition  of  tlie  market 
has  changed  materially  as 
against  a  year  ago  and  the  pa¬ 
per  industry,  in  the  words  of 
John  H.  Hinman  of  Interna¬ 
tional  Paper  Company  this 
week,  views  the  balance  of  1957 
with  “subdued  optimism.” 

Consolidated  Paper  Corp.  and 
subsidiaries  reported  net  income 
for  the  quarter  ended  March 
.31  was  $.3,0fi0,r)70,  equal  to  fiO 
cents  a  share,  compared  with 
$4,021,320,  or  78  cents  a  share, 
in  the  first  tiuarter  of  1956. 


From  88c  to  36c  a  Share 


.MacMillan  &  Bloedel,  Ltil., 
which  is  building  a  new  news¬ 
print  installation  on  the  West 
Coast,  had  three-months  income 
of  $1,902,942,  equal  to  36  cents 
a  share,  as  compared  with  $4,- 
661,777  or  8S  cents  a  share  in 
1956. 

Minnesota  and  Ontario  Pa¬ 
per  Co.  gave  the  first  ciuarter 
net  income  as  $1,441, .504,  e(|ual 
to  56  cents  a  share,  as  com¬ 
pared  with  $2,042,143  or  79 
cents  a  share  for  the  same 
period  last  year. 

Great  Northern  Paper  Co., 
for  12  weeks  1957,  had  net  in¬ 
come  of  $1,156,509,  equal  to 
$1.04  a  share,  as  compared  with 
$1,344,323  or  $1.24  a  share. 

International’s  net  profit  for 
the  first  quarter  was  $18,398,- 
000,  compared  with  $23,370,000 
a  year  ago. 

“Sales  and  earnings  for  this 
first  quarter,”  Mr.  Hinman  told 
stockholders,  “continued  almost 
at  the  same  level  as  during  the 
last  half  of  1956. 


unhealthy  condition.  Temporar¬ 
ily,  it  brings  in  something  ex¬ 
tra  in  the  way  of  profits  but 
in  a  growth  industry  it  is  de¬ 
sirable  to  have  some  margin  of 
capacity  over  immediate  de¬ 
mand  with  which  to  develop 
new  business.  Otherwise,  you 
cannot  realize  your  full  growth 
potential. 

“By  mid-li)56  additions  to 
the  industry’s  capacity,  and  the 
leveling  trend  noted  in  the 
demand  for  most  grades  of  pa¬ 
per,  resulted  in  an  easing  of 
this  over-tight  supply  condition 
in  the  industry,  and  brought 
about  what  we  regard  as  more 
normal  market  conditions  as  we 
entered  1957. 

“This  year’s  first  quarter 
figures,  as  contrasted  with  last 
year,  also  reflect  substantial  in¬ 
creases  in  our  labor  costs  and 
in  our  costs  for  freight  and  for 
materials  we  purchase.  Prices, 
thus  far,  have  not  kept  pace 
with  these  increased  costs.  And, 
of  course,  the  Long-Bell  Divi¬ 
sion  earnings  continue  to  be 
affected  by  the  slump  in  resi¬ 
dential  construction. 

“In  addition,  we  have  ex¬ 
perienced  a  number  of  unusual 
and  temporary  expenses  during 
this  first  quarter.  The  present 
imbalance  between  United 
States  and  Canadian  currencies 
is  causing  our  Canadian  sub¬ 
sidiaries  an  exchange  loss,  run¬ 
ning  now  at  a  rate  over  $6,- 
000,000  per  year  before  taxes. 
We  have  also  had  start-up  ex¬ 
pense  with  our  two  new  ma¬ 
chines  at  Mobile  which  so  far 
have  contributed  nothing  to  our 
earnings.  This  could  continue 
through  most  of  the  second 
(juarter. 

“Prices  are  firm,  overall  de¬ 
mand  is  good  and  the  outlook  in 
the  paper  industry  for  the  bal¬ 
ance  of  1957  is  one  of  subdued 
optimism.” 


‘Unhealthy  Condition' 


“Mr.  Federal  Building,”  Paul 
T.  Robarts,  is  marking  his 
golden  anniversary  as  a  re¬ 
porter.  A  wiry  115-pound,  five- 
feet  KHz  inch,  bundle  of  ener¬ 
gy,  he  has  been  chasing  news 
•50  of  his  77  years. 

His  first  job  came  as  an  ac¬ 
cident  on  the  Ditbuqiie  (Iowa) 
Tim-en  Journal  in  May  1907. 
The  publishers  John  Smith  and 
Joe  Morgan  hired  Robarts  on 
recommendations  of  a  lawyer 
friend. 

The  veteran  reporter  started 
his  career  as  a  lawyer  in  u])- 
state  New  York. 

“My  first  client  went  to  the 
penitentiary  for  stealing  a  bi¬ 
cycle.  Of  course,  he  had  a  previ¬ 
ous  recoi’d,  hut  I  felt  awful,” 
Mr.  Robarts  explained. 

In  1903  he  was  in  Los  An¬ 
geles  as  an  investigator  for  the 
district  attorney.  Fiom  Los  An¬ 
geles  he  went  to  Dallas,  then  to 
Sioux  City,  Iowa,  to  work  in  a 
law  office — but  wound  up  in 
Dubuque  and  became  a  reporter. 

In  the  Summer  of  1912  he 
covered  the  Democratic  Na¬ 
tional  Convention  in  Baltimore, 
for  the  Den  Moincn  Capitol.  He 
moved  along  to  other  papers 
and  he  joined  the  staff  of  the 
Dailji  Oklahooiav  in  1924. 


Klan  Sponsors 
Team,  League 
News  Omitted 


“You  get  a  better  picture  of 
the  quarter’s  eainings  by  tak¬ 
ing  a  separate  look  at  the  first 
and  the  last  half-year  periods 
of  1956.  From  early  1955 
through  June,  1956,  tight  sup¬ 
ply  conditions  existed  through¬ 
out  the  whole  paper  industry. 
Demand  was  running  above  ex¬ 
pectation  and  customers’  orders 
were  being  met  only  by  ope¬ 
rating  mills  at  rates  well  above 
rated  capacity. 

“That  is  an  abnormal  and 


N.  Y.  News  Plans 
$11.0  Million  Building 

The  -Vcfc  York  this 

week  filed  plans  for  additions 
to  its  Fast  42nd  Street  sky¬ 
scraper  that  are  estimated  to 
cost  $11.5  million.  A  new  18- 
story  structure  will  contain  of¬ 
fices  and  s])ace  for  expansion 
of  the  printing  plant. 

Linked  with  the  project  is 
another  five-story  addition  atop 
the  lO-story  east  wing  of  the 
main  building.  Lockwood  Greene 
is  the  engineering  firm. 


Paper  Tries  lOe 
To  Avoid  Deficits 

Montreal 

Le  Devoir,  Montreal  daily, 
has  increased  its  price  for 
issues  sold  on  newsstands  to 
10c  from  5c  a  copy.  The  Sat¬ 
urday  price  will  remain  at  10c 
and  home  subscription  rates 
also  will  be  unchanged  —  $16 
a  year  for  subscribers  outside 
Montreal  and  $20  for  those  in 
Montreal. 

Le  Devoir  has  conducted  an¬ 
nual  fund-raising  campaigns 
among  its  readers.  Editor 
Gerard  Filion  said  that  if  80<^ 
of  readers  continue  to  buy  the 
newspaper  it  is  hoped  to  put  an 
end  to  deficits. 


Chattanooga,  Tenn. 

The  entry  of  a  Ku  Klux 
Klan-sponsored  softball  team 
in  the  league  has  brought  a 
difference  in  sports  coverage 
between  the  city’s  two  dailies 
— the  evening  Newi^-Free  Presst 
and  the  morning  Timeit. 

The  News-Free  Press,  while 
omitting  reference  to  any  sjjon- 
soring  organization,  is  carrying 
normal  coverage  of  the  KKK 
team  in  the  commercial 
Softball  League. 

As  of  May  8,  the  Times  had 
not  carried  scores  of  that  par¬ 
ticular  league. 

The  Times,  editorially,  pro¬ 
tested  the  entry  of  a  team 
sponsored  by  the  Knights  of 
the  Ku  Klux  Klan.  Other  team 
sponsors  are  commercial  houses. 

As  far  as  is  known,  no  mem¬ 
bers  of  the  “Knights”  team  are 
members  of  the  KKK.  Most  of 
them  played  softball  last  year 
and  before  with  other  teams 
and  other  sponsors. 

Softball  games  generally  are 
played  on  diamonds  provided 
by  the  City  Recreation  Depart¬ 
ment  and  in  its  editorial  the 
Times  said  the  city  “cannot, 
therefore,  disavow  responsibility 
for  the  integrity  of  the  entire 
program.” 

It  said  further  that  “we  can 
think  of  nothing  which  would 
disgust  sincere  and  intelligent 
Chattanoogans  more  than  recog¬ 
nition  of  this  divisive  .secret 
organization  in  such  a  splendid 
and  sportsmanship  program  as 
the  city  softball  organization. 
Whatever  may  be  said  for  the 
Klan,  sportmanship  is  entirely 
alien  to  its  violent  techniques.” 


Sports  (]ar  Coluiiiii 
A  ('.las^iified  Feature 


Fra  ml  Is  Charged 
In  Comics  Contest 

Richard  Edelman,  promoter 
of  a  ))icture  contest  in  news¬ 
paper  comic  sections,  ha.^^  been 
ordered  to  court  May  14  in  New 
York  to  face  a  charge  of 
fraud.  The  Attorney  General 
alleges  that  the  Edelman  con¬ 
test  run  by  Rogers-United 
Corp.  of  Brooklyn  netted  more 
than  $500,000  without  a  cent 
being  paid  in  prizes. 
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CiiirAGO 

The  Chicago  Tribune  this 
week  began  publication  of  a 
weekly  foreign  and  sports  car 
column  in  the  classified  ad 
section  of  the  Sunday  paper. 
The  column  contains  reports  on 
upcoming  auto  shows,  driving 
schools,  parades,  competitions, 
and  other  events  of  intere.<t  to 
foreign  and  sports  car  en¬ 
thusiasts. 

Information  for  the  column 
is  being  compiled  by  Bob  Trau, 
automotive  supervisor  of  the 
Tribune’s  classified  advertising 
department. 
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Section  Edited 

By  Robert  B.  McIntyre 


Advertiser  •  IVewspaper 


How  Carstairs  Improved 
Positioning  of  Its  Ads 


By  Hubert  B.  McIntyre 

For  years  Carstairs  White  Seal  Blended  Whiskey  has 
been  “for  the  man  who  cares.”  Now,  it  develops,  Carstairs 
has  a  woman  who  cares— cares,  that  is,  about  the  position 
given  to  Carstairs  ads  in  some  155  newspapers. 

She’s  Frances  C.  Ford,  checking  department  supervisor, 
Dowd,  Redfield  &  Johnstone,  Inc.,  Carstairs  advertising 
a^encv. 


In  a  joint  interview  with  “We  have  found,”  Mr.  Robin- 
Editor  &  Publisher  this  week,  son  said,  “that  newspapers,  in 
Miss  Ford  and  S.  Jesse  Robin-  most  cases,  are  cooperative  in 
son,  advertising  and  sales  pro-  making  every  effort  to  correct 
motion  manager  for  Carstairs  what  we  consider  poor  position- 
division  of  Calvert  Distillers  ing.  And  they  usually  do  it  next 
Co.,  both  agreed  that  position  time  the  ad  runs.  But  let  Miss 
in  life  is  everything,  especially  Ford  tell  how  her  system 
in  the  life  of  Carstairs  news-  works.” 
paper  ads  which  range  in  size  System  Works 

from  1750  to  100  lines.  .  ,  ,  , 

As  explained  by  the  modest 

Rating  System  Miss  Ford,  the  system  is  sim- 

■‘.4  year  and  a  half  ago,”  Mr.  plicity  itself,  but  a  look  at  a 
Robinson  explained,  “Miss  Ford  typical  monthly  position  report 
started  keeping  a  close  check  indicates  otherwise, 
on  the  position  of  our  ads  in  “We  use  four  ratings  —  ‘ex¬ 
newspapers  as  a  part  of  her  cellent’,  ‘good’,  ‘fair’,  and 
agency’s  client  service.  She  set  ‘poor’,”  she  said.  “Each  is  given 
up  a  four-point  rating  system  a  number;  four  for  ‘excellent’, 
ranging  from  ‘poor’  to  ‘excel-  three  for  ‘good’,  two  for  ‘fair’, 
lent’  against  which  she  rates  and  one  for  ‘poor’.” 
the  position  given  our  ads  According  to  Miss  Ford  the 
within  a  week  of  their  publi-  rating  system  breaks  down  as 
cation.  follows : 


CARSTAIRS*  WOMAN  WHO  CARES— Mi 


_  liss  Frances  Ford  (center) 

checking  department  supervisor,  Dowd,  Redfield  &  Johnstone,  Inc.,  is 
the  woman  who  cares  about  position  of  Carstairs'  newspaper  ads. 
Shown  watching  her  check  out  a  newspaper  are  (left  to  right)  Walter 
Haiman,  assistant  advertising  and  sales  promotion  manager  for  Car¬ 
stairs  and  S.  Jesse  Robinson,  advertising  and  sales  promotion  manager. 


Carstairs. 


•  No.  4 — Excellent;  Ad  ap¬ 
pears  on  an  accepted  page, 
above  fold,  next  to  reading 
matter,  is  only  ad  on  page, 
and  is  surrounded  by  edi¬ 
torial  matter. 

•  No.  V, — Good:  Ad  appeared 
on  accepted  page,  below 


fold,  and  next  to  reading 
matter. 

e  No.  2 — Fair:  Ad  appears 
on  accepted  page  with  ad 
on  one  or  more  sides  which 
do  not  compete. 

•  No.  1 — Poor:  Ad  on  un¬ 
acceptable  page,  completely 
surrounded  by  ads,  and 
with  competing  ad  on  same 
page. 

f’our-Day  Option 

“Carstairs,”  Miss  Ford  con¬ 
tinued,  “offers  newspapers  a 
four-day  option  for  inserting 
copy,  rather  than  pinning  the 
paper  down  to  a  definite  day 
and  date.  However,  the  client 
is  most  emphatic  in  stating  the 
pages  it  considers  acceptable 
and  unacceptable.  Live  news 
and  sports  pages  are  preferred, 
while  financial,  obituary,  comics 
and  woman’s  pages  are  unac¬ 
ceptable.” 

Miss  Ford  explained  how  a 
complete  record  is  kept  by  her 
department  of  tear  pages 
checked  in  newspapers  in  each 
state,  showing  total  number  of 
ads  and  on  what  days  of  the 
week  each  ad  ran. 

Future  reports  will  include  a 
breakdown  showing  just  how 
each  ad  was  positioned,  she 
.said. 

(Contitnied  on  pnge  18) 


‘ROP  Color  Is  Important  Tool 
For  the  Successful  Advertiser’ 

— M.  Anthony  Mattes,  Manager  Advertising  Department 
Standard  Oil  Co.  of  Calif.,  San  Francisco 


Mattes 


Product;  Gasolines,  Oils  and  Greases 
Total  Newspaper  Budget:  $1,043,057 
Total  Spent  in  ROP  Color:  $  615,834 

Availability  of  ROP  Color  is  an  by  the  need  for  added  impact,  as  in 

important  tool  for  the  successful  ad-  the  case  of  a  new  product,  in- 

vertiser.  Properly  utilized,  it  can  be  creased  competition,  etc. 

extremely  valuable  in  helping  to  Quality  of  reproduction,  mechani- 
meet  his  individual  needs.  cal  limitations,  etc.,  will  be  improved 

It  is  quite  probable  we  will  con-  as  the  newspaper  industry  continues 

tinue  to  use  ROP  color  in  ‘57.  Need  to  expand  utilization  of  this  impor- 

and  frequency  will  be  determined  tant  advertising  tool. 

VITAL  STATISTICS:  In  1956  this  company  used  some  26,000  lines  of  two- 
color  ads  in  24  newspapers.  Size  ranged  from  half  to  full  pages. — R.  B.  McI. 


How  Carstairs 

(Contimted  from  page  17) 


Where  an  ad  runs  in  the 
morning  and  evening  editions 
of  the  same  paper,  it  is  counted 
for  two  newspapers.  She  added 
that  sometimes  the  position  of 
an  ad  in  the  a.m.  edition  will 
be  good,  but  that  by  the  time 
the  p.m.  edition  has  been  made 
up,  the  same  ad  has  been 
shifted  to  a  poor  position. 

1.8%  Rate  ‘Poor’ 

“As  Mr.  Robinson  has  al¬ 
ready  told  you,  newspapers  are 
more  than  willing  to  improve 
an  ad’s  position,”  Miss  Ford 
told  E&P.  “Take  our  position 
report  for  January  and  Febru¬ 
ary  of  this  year.  Out  of  685 
ads  checked,  only  12,  or  1.8%, 
rated  ‘poor’.  Sixty-eight  rated 
‘fair’,  331  rated  ‘good’,  and  274 
were  ‘excellent’.” 

When  Miss  Ford  spots  a 
“poor”  ad  she  imm^iately 
writes  a  letter  to  the  offending 
newspaper  or  phones  the  pa¬ 
per’s  representative  who  in 
turn  takes  it  up  with  the  paper. 
By  the  same  token,  when  a 
position  is  “good”  or  “excel¬ 
lent”,  she  sends  the  newspaper 
a  letter  of  appreciation. 

Typical  “spank-you”  notes 
go  something  like  this: 

“I  should  like  to  complain 
about  the  position  of  the  Car- 
stairs  ad  in  the  (name  of  pa¬ 
per,  date  and  page).  It  ap¬ 
peared  on  the  inside  of  the  page 
and  was  surrounded  by  other 
advertising.  I  would  appreciate 
it  if  you  w’ould  watch  the  fu¬ 
ture  schedule  and  insert  on  the 
sports  or  live  news  pages.” 

When  an  ad’s  position  is 
satisfactory.  Miss  Ford  writes 
the  ad  director  of  the  paper 
as  follows: 

“I  should  like  to  express  my 
appreciation  for  the  wonderful 
position  given  the  ads  inserted 
for  Carstairs  during  the  month 
of  February.  The  ads  appeared 
on  the  sports  pages  as  ordered 
and  were  suinounded  by  read¬ 
ing  matter.” 

Paper  Apologizes 
Quite  often  Miss  Ford  re¬ 
ceives  letters  offering  a  news¬ 
paper’s  apologj'  for  poor  po¬ 
sitioning: 

“Please  accept  our  apology 
for  the  poor  position  given  you 
for  Carstairs  ad.  You  may  rest 
assured  that  more  considei-ation 
will  be  given  for  the  placing 
of  these  ads  in  the  future.” 

Other  newspapers  write  let¬ 
ters  of  explanation,  like  this 
one: 

“In  answer  to  your  complaint 
regarding  the  position  of  Car- 
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stairs  ad,  we  are  enclosing  a 
complete  section  of  the  paper. 
You  will  see  .  .  .  that  your  cli¬ 
ent’s  ad  appeared  on  the  section 
page  which  is  considered  ex¬ 
cellent  position.  We  do  acknowl¬ 
edge  that  other  smaller  ads  ap¬ 
peared  around  the  ad,  but  it  is 
impossible  to  guarantee  open 
position  on  any  advertising.  We 
thought  you  would  be  interested 
in  knowing  this  information. 
Please  feel  assured  we  will  do 
all  we  can  to  give  your  client 
the  be.st  possible  position.” 

Each  month  Miss  Ford  sends 
her  complete  position  report  to 
Mr.  Robinson  who  immediately 
sends  a  state-by-state  break¬ 
down  to  Cai'stairs  state  man¬ 
agers  and  to  various  division 
managers  who  have  state  man¬ 
agers  under  them. 

Mr.  Robinson  also  issues  me¬ 
mos  to  the  state  managers  re¬ 
questing  them  to  visit  the  news¬ 
papers  to  request  better  po¬ 
sitioning  or  to  thank  them,  de¬ 
pending  upon  the  position 
rating  given  the  Carstairs  ad 
in  that  particular  newspaper. 

“Attached  hereto,”  Mr.  Robin¬ 
son  might  write  his  divisional 
manager,  “is  the  ‘position’  re¬ 
port  of  Carstairs  newspaper 
advertising  in  April.  With  few 
exceptions,  our  rating  is  ‘tops’. 
Please  pass  the  attached  to  your 
state  managers  concerned,  with 
the  request  to  contact  those  pa¬ 
pers  who  have  not  been  as 
cooperative  in  order  to  improve 
our  few  ‘less  than  excellent’ 
positions.” 

Sometimes  Mr.  Robinson’s 
memos  take  this  tack: 

“We’re  not  only  buying  the 
best  circulations  for  our  news¬ 
paper  advertising,  but  these 
position  reports  indicate  that 
we  are  reaching  more  readers 
than  the  average.  Our  Decem¬ 
ber  positions  were  the  best  yet 
in  all  new'spapers  with  few  ex¬ 
ceptions.  May  I  suggest  that 
each  manager  call  up  the  local 
newspaper  representative  and 
say  ‘thanks’  for  this  coopera¬ 
tion.” 

According  to  Mr.  Robinson, 
such  follow-up  letters  as  sent 
by  Miss  Ford  and  himself, 
“show  that  Carstairs  means 
business  and  doesn’t  take  good 
or  bad  positioning  lightly.” 

Result  of  this  position  check¬ 
ing,  Mr.  Robinson  said,  is  that 
the  number  of  poorly  rated  ads 
has  dropped  since  the  system 
went  into  effect. 

“In  the  newspapers  that  run 
Starch  readerships,”  he  con¬ 
cluded,  “our  ads  have  had  ex¬ 
cellent  ratings.  We  feel  that 
the  improved  positioning  of 
our  ads  has  been  a  strong  fac¬ 
tor  in  their  readership.” 


NEWSPAPiR  SERVICE  KIT 


Library  of  Congress 
Gets  Art  Collection 


Washington,  D.  C. 

The  Library  of  Congi-ess  has 
accepted  a  40-year-old  collection 
of  magazine  and  newspaper  ad¬ 
vertisements  chronicling  the 
steady  growth  of  advertising  art 
and  ideas  in  the  West  since 
World  War  I. 

Roy  Campbell  of  Los  Angeles, 
executive  vicepresident  Foote, 
Cone  &  Belding,  made  the  for¬ 
mal  presentation  to  Librarian 
of  Congress  L.  Quincy  Mumford 
on  April  24. 

The  display,  compiled  by  the 
FC&B  Los  Angeles  office,  re¬ 
flects  advertising’s  “coming  of 
age”  during  the  high-speed  20th 
century.  It  demonstrates  pic- 
torially  some  of  the  techniques 
that  have  helped  make  adver¬ 
tising  a  keystone  of  America’s 
production-marketing  economy. 

• 

Agencies  To  Collect 
On  ‘Operator  25’ 

Effective  June  1,  Western 
Union  announces  revisions  in 
“Operator  25”  Service.  Begin¬ 
ning  with  that  date  all  con¬ 
tracts  for  “Operator  25”  seiw- 
ice  will  provide  for  15%  com¬ 
mission  to  advertising  agencies 
j)lacing  orders  for  this  service. 
In  addition,  national  and  re¬ 
gional  rates  for  “Operator  25” 
have  been  revised  and  a  new 
discount  structure  established. 

This  Western  Union  service 
provides  advertisers  with  a 
flexible  “where-to-buy-it”  serv¬ 
ice  for  informing  prospective 
customers  of  the  location  of  re¬ 
tail  outlets  or  service  locations 
anywhere  in  the  country. 

• 

Army  Selects  Agency 
Dancer-Fitzgerald-S  ample, 
Inc.,  New  York,  has  been  se¬ 
lected  to  represent  the  United 
States  Army  Recruiting  Service 
and  the  Army  Reserve  and 
ROTC  Affairs  for  the  period 
July  1,  1957  to  June  30,  1958, 
the  Department  of  the  Army 
announced  this  week. 
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U.S.  Steel  Kit' 
Features  Art 
Ala  ‘Vogue’ 

U.  S.  Steel  is  featuring  high- 
style  advertising  art  in  the  fim 
newspaper  service  kit  for  its 
annual  “Operation  Shower”  pro- 
motion.  This  art,  prepared  by 
Vogue  magazine’s  merchandis¬ 
ing  service,  is  another  example 
of  U.  S.  Steel’s  continuing  ef¬ 
forts  to  provide  newspapers 
with  space-selling  materials. 
Available  to  daily  and  weekly 
new’spapers,  the  four-page  kit 
provides  a  complete  set  of  ad¬ 
vertising  and  editorial  ma¬ 
terials,  with  mats  free  on  re¬ 
quest. 

First  page  of  the  kit  illus- 
trates  a  lOOO-line  mat  suitable 
for  the  cover  of  a  special  sec¬ 
tion.  Other  Vogue-designed  an 
is  incorporated  in  various-sized 
ads  for  sponsorship  by  retailers, 
distributors  and  public  utilities 
Additional  advertising  elements 
and  copy  slants  make  the  kit 
a  complete  working  tool  for 
newspapers  and  advertisers. 

The  kit  is  currently  being 
distributed  to  editors  and  ad¬ 
vertising  managers  of  all  daily 
newspapers,  some  1500  weekly 
newspapers,  and  the  4,000  sub- 
.scribers  to  Metro  Newspaper 
Service.  It  is  also  offered, 
through  trade  paper  ads,  to  any 
newspaper  w'hich  wants  to  le- 
quest  it  through  U.  S.  Steel’s 
Market  Development  Division 
in  Pittsburgh. 

The  basic  consumer  adver¬ 
tising  schedule  is  slated  for 
weekly  newspapers.  Al.so,  to 
capitalize  on  the  intensive  read¬ 
ing  of  the  society  sections  dur¬ 
ing  the  bridal  season,  U.  S. 
Steel  will  run  ads  twice,  on 
May  26  and  June  9,  in  the  so¬ 
ciety  sections  of  some  75  Sun¬ 
day  newspapers. 

• 

Slirunkeii  Heatls  Ask 
Dealers  To  Use  Theirs 

When  Monsanto  Chemical  Co. 
broke  its  spring  four-color,  full- 
page  ad  campaign  for  “all”  in 
the  Los  Angeles  Evening  Her¬ 
ald-Express,  the  west  coast 
daily  merchandised  it  by  send¬ 
ing  replicas  of  shrunken  heads 
to  some  40  grocers  cautioning 
them  “not  to  let  this  happen  to 
you”  by  not  having  “all”  i® 
stock  to  meet  requests. 

Included  in  the  merchandis¬ 
ing  support  were  reproductions 
of  the  page  ads,  telegrams  to 
top  grocery  buyers  and  ad  man¬ 
agers,  and  in-store  displays  set 
up  by  the  Herald-Express. 

UBLISHER  for  May  11,  195' 


Safeway  s  Impact 
Told  in  Ad  Series 


ned  food  in  space  alongside  cur-  Shopper  Is  Mobile; 
rent  offerings.  The  frozen  fomi  Co  Anytchere 

SSriOr"  '  MinneapoIis,  MiM, 

"with  Raisin  Week  in  the  Shopping  habits  of  Hennepin 
offing,  Safeway  stressed  the  (Minneapolis)  women 

year?  payonents  of  $1,435,000  >"  • 

Fresno,  Calif,  ing  the  12  months,  it  was  found,  to  raisin  and  currant  growers 

A  dramatic  series  of  news-  For  these  the  farmers  were  of  the  area.  This  type  of  copy 

paper  advertisements  has  made  $7,830,386.  kept  the  impact  alive,  Safeway 

the  entire  Fresno  area  conscious  Subsequent  breakdowns  the  found. 

of  the  local  impact  of  Safeway  figures  provided  the  ammuni-  “Comments  to  store  and  dis- 
Stores,  Inc.  ('nn  for  Safeway’s  report  on  trict  managers  showed  the  peo- 

The  impact  is  so  great  that  how  much  economic  impact  it  pie  had  not  been  aware  of  this 

the  store  took  six  weeks  in  the  had  on  the  area  through  farm  before.  Even  some  in  the  in¬ 

telling;  the  results  so  gratifying  product  purchases  made  there-  dustry  did  not  realize  the  total,” 
that  Safeway  personnel  report  in  for  distribution  throughout  a  spokesman  reported. 

the  organization  has  won  ad-  the  chain’s  outlets.  These  are  “It  seems  to  me  that  many  .  ,  ~  ,  ,  ,  , 

miration  from  people  in  all  'ti  25  states,  the  District  of  companies  have  similar  reports  ®  ®  ^  ®  opping 

walks  of  life.  Columbia  and  in  five  Canadian  of  localized  importance  in  many  ^thwest  Minneapoli 

nrnvincps  ‘.J  The  earliest  survey,  on  dowi 


recently  completed  presentation 
based  on  four  surveys  conducted 
by  the  Minneapolis  Star  and 
Tribune  research  department 
The  study,  narrated  with  slides 
is  titled  “The  Shopper  Speab 
Her  Mind.” 

Two  of  the  four  survey; 
spanned  a  15-month  period  be 
tween  October  1955  and  Febru 
ary  1957,  before  and  after  th; 


The  stoiy  is  one  well  known  provinces.  areas.  These  impacts  are  im- 

to  jiurchasing  agents  and  field  In  keeping  with  Safeway’s  portant  whether  the  company 

buyers  for  large  chains  and  historic  policy  of  placing  news-  he  a  chain  store  organization 

manufacturing  establishments,  papers  in  the  role  of  the  prima-  or  a  user  of  scrap  metai.” 

Collective  figures  give  an  im-  ry  media  to  be  used  in  store 
pact  that  commands  general  at-  advertising,  the  Fresno  Bee  was 

selected  to  carry  the  local  im¬ 
pact  theme. 

The  initial  advertisement  car¬ 
ried  the  report  of  the  organiza¬ 
tion’s  30  years  with  a  Fresno 


tcntion  the  series  showed. 
$22,000,000  Total 

In  the  local  case  the  Safe¬ 
way  organization 


drew  a  50- 


mile  circle  about  Fresno  and  outlet  and  the  totals  purchased 
came  up  with  figures  showing  in  the  past  year, 
that  its  purchases  from  the  area  85,000  Freight  Cars 

last  year  totalled  more  than  Coincidentally  Safeway  issued 
$22,000,000.  a  news  release  on  the  figures. 

Purchases  of  fresh  produce  This  pointed  out  that  the  farm  “'.'ll  ...*  w..  vx 

,  •  •  •  1.,  poiniea  out  mat  me  larm  Company  for  the  best  creative  The  Saturday  paper  included  i 

made  in  this  circle  alone  to-  nroHiicts  nurchaepH  in  tPp  pimlp  ,  ,  ,  .  ..  .  no _  _ :j-  X-  or  jYiode 


Heritajje  Award  Goes 
To  6  Ad  Afsencies 

The  .\merican  Heritage 
Foundation  Award  will  go  to 
six  advertising  agencies  for 
“outstanding  public  sei-vice  in 
1956  non-partisan  ‘Register,  In¬ 
form  Yourself  and  Vote’  cam-  lished  two  supplements  devoted 
paign.”  to  homes  and  home  equipment 

Winners  are:  Leo  Burnett  over  the  weekend  of  April  27-28 


down 

town  shopping  habits,  was  con 
ducted  in  June  1952. 

A  significant  finding  from  tb 
study  is  that  the  shopper  L< 
mobile — able  and  willing  to  shot  I 
unrestrictedly  almost  anywhen  | 
in  the  county.  ' 

• 

Chi  Trib  Publishes 
2  Home  Sections 

Chicago 

The  Chicago  Tribune  pub 


tailed  141,376,912  pounds  dur 


A  ONE  BILLION 
ONE  HUNDRED 
SIXTY-NINE 
MILLION 
DOLLAR 

ONE-NEWSPAPER 

MARKET 


*  products  purchased  in  the  circle  ^ork  done  by  an  advertising  38-page  guide  to  75 

during  19;:)6  would  fill  85,000  agency;”  Batten,  Barton,  Dur-  homes  being  displayed  in  con- 
freight  cars.  Such  a  train,  it  g^jne  &  Osborn  for  “enlisting  nection  with  the  third  Spring 
was  noted,  would  stretch  con-  most  effective  advertising  Home  Festival, 

tinuously  from  \  ancouver,  B.C.,  support  by  clients;”  Young  &  On  Sunday,  the  Tribune 

to  Tijuana.  Mexico.  ^  ^  ^  Rubicam  for  “the  most  effective  featured  a  42-page  zoned  sec- 

Supplementing  the  initial  re-  employee  relations  by  an  ad-  tion,  devoted  to  interior  design, 
lease  were  ads  placed^  over  a  vertising  agency;”  and  the  decoration  and  home  fumish- 
period  of  six  weeks  which  were  Kudner  Agency  for  its  “leader-  ings.  In  this  section  were  pic- 
enlivened  with  accounts  of  the  ship  in  obtaining  the  support  tures  of  150  model  rooms  a; 
specific  products  purchased  in  other  adv’ertising  agencies  furnished  by  96  Chicago  area 

the  Fresno  circle.  throughout  the  nation.”  home  furnishing  and  appliancf 

Dairymen  received  $4,838,901,  Special  awards  for  “outstand-  dealers, 
poultrymen  $719,000,  fig  grow-  jjjg  register  and  vote  leader-  The  two  sections  containec 

ers  $1,770,000,  successive  ad-  ship”  also  went  to  Bozell  &  more  than  150,000  lines  of  ad 
vertising  reported  in  offering  Jacobs  and  J.  Walter  Thomp-  vertising.  The  two  Spring 


these  products  at  retail. 

Meat  department  copy  in¬ 
cluded  reports  of  $2,249,106  for 
cai'casses  beef,  $557,000  for  tur¬ 
keys,  $996,738  for  poultry  paid 


son  Company. 

Baseball  Edition 

The  Great  Falls 


(Mont.) 


during  12  months  for  circle  pur-  Leader  on  April  30  published 
chases.  its  eighth  annual  baseball  edi- 

Canned  food  copy  reported  tion  containing  48  pages  filled 
$1,200,000  in  payments  for  can-  with  baseball  news  and  ads. 


o’  NVeUopo'»'o*' 


85%  Coverage 


Of  Akron  Trading  Area 

FOR  COVERAGE  AND  RESULTS 
IT'S  THE 


AKRON 

BEACON 

JOURNAL 


Comptroller  Wanted 

An  aggres-sive.  alert  man  around  40  or  under  tired  of  paying 
coal  bills  and  buying  long  underwear  for  his  children,  who  would 
have  fewer  colds  in  mild  Florida  Winters. 

Florida  newspaper  offers  $12,000  to  start  for  accounting  and 
payroll  head  to  organize  and  supervise  23  employees  and  introduce 
economies. 

Address  Box  1914 
Editor  &  Publisher 


events  are  co-sponsored  bj 
Chicagoland  Home  and  Hoiw 
Furnishings  Council  and  tb 
T  libune. 

• 

L.  Frank  O’Brien  I)ie?« 

L.  Frank  O’Brien,  Baltimon 
and  New  York  advertising  aW 
publishing  executive,  died  .Apri. 
26  after  a  short  illness.  He  wa- 
69. 

He  began  as  a  reporter  fot 
the  Baltimore  (Md.)  Stvi 
under  the  owmership  of  the  lait 
Frank  A.  Munsey.  He  serveo 
as  news  editor,  feature  write: 
and  political  writer,  and  late: 
as  automobile  editor  and  na 
tional  advertising  manager. 

He  was  sub.sequently  with 
Barron  G.  Collier  enterprise 
General  Outdoor  Advertising 
Co.,  This  Week  Magazine,  anc 
the  War  Production  Board. 

EDITOR  &  PUBLISHER  for  May  11,  195' 
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1M{  KOLNDUP 


Standard  TaUors  Ads 
To  Meet  Loeal  Needs 


A  series  of  interpretative 
newspaper  ads  bearing  the  im¬ 
print  of  Standard  Oil  Company 
(Indiana)  is  individually  tail¬ 
ored  to  fit  17  different  markets. 

Eight  ads  in  the  program  are 
currently  appearing  in  144 
newspapers  circulating  in  15 
Midwest  states  (via  Batten, 
Barton,  Durstine  &  Osborn, 
Chicago).  These  ads  vary  in 
size  from  600  lines  up  to  a  full 
page. 

Explain  Gas  Tax 

When  the  federal  gasoline 
tax  was  increased  by  one  cent 
last  summer.  Standard  used 
localized  interpretive  ads  to  tell 
motorists  in  each  state  how 
they  were  helping  to  pay  for 
their  highways  with  each  gal¬ 
lon  of  gas  purchased. 

“Our  company  wants  good 
roads  and  recognizes  that  taxes 
must  pay  for  them,”  explained 
Wesley  I.  Xunn,  Standard  of 
Indiana’s  advertising  manager. 
“But  it  wants  motorists  to  rea¬ 
lize  that  they  are  helping  to 


Chicago  pay  for  roads  with  their  gaso¬ 
line  taxes.” 


He  said  that  with  the  ma¬ 
chinery  established  for  localiz¬ 
ing  its  interpretive  advertising 
as  a  part  of  the  company’s 
overall  public  relations  pro¬ 
gram,  Standard  was  able  to 
turn  a  public  attack  to  the  com¬ 
pany’s  advantage  earlier  this 
year  when  the  increase  in  the 
price  of  crude  oil  caused  prod¬ 
uct  prices  to  rise  accordingly. 
Some  congressmen  raised  cries, 
at  the  time,  of  pnce  gouging, 
said  Mr.  Nunn. 

Turn  Back  Critics 
“Standard  ads,  localizeil 
largely  by  state  areas,  broke 
down  the  price  motorists  pay 
at  ser\’ice  stations  into  gaso¬ 
line  and  tax  components,”  he 
explaine<i.  “The  ads  showed 
that  local  consumers  pay  direct 
taxes  amounting  to  as  much  as 
40%  of  the  price  of  the  gaso¬ 
line  itself.  Readers  saw  how 
wages,  materials,  product  im¬ 
provements,  and  taxes  had  all 
increased  more  rapidly  than  the 


‘Big  Change’ 

In  1.713  Papers 


Chica 

Newspaper  advertising, 
eluding  HOP  color  and  black-] 
and-white,  will  herald  on  Mt 
15  “The  Big  Change”  in  Stand, 
ard  Oil  (Jlompany  (Indiana) 
gasoline,  featuring  the  new 
Gold  Crown  Super  Pnmina 
and  Red  Crown  King  Siu 
Regular. 

Standard  will  embark  on  onil 
of  the  biggest  advertising  cam-| 
paigns  in  its  68-year  histoiTij 
The  campaign  will  continu 
price  of  gasoline.  Instead  of  December 

being  gouged,  the  public  learned  18  different  ads  will 

that  gasoline  is  a  bargain.”  appear  (via  D  Arcy  Adve.tisin| 
Other  ads  in  the  series  told  1,71.1  daily  and  weekly 

how  a  Standard  dealer  or  em-  newspapers  in  Standard  s  Mit 
ploye  working  in  the  state  territory  Color  ads  wiU 

where  the  ad  appeared  serves  ^PP^^nr  in  121  dailies,  repiesent- 
his  community  in  both  his  busi-  »  •0^'^  increase  over  last 

ness  and  outside  activities.  The  in  Standard  s  use  of  ROP 

theme  of  this  phase  of  the  pro-  newspapers,  la 

gram  is,  “What  Makes  a  Com- 
pany  a  Good  Citizen.” 


for  full-color  ads  in  the  magi- 1 
zine  sections  of  14  Sundayl 
newspapers  in  nine  major! 
markets. 


Super  Market  .4d 
(^iiipai^iis  Cited  * 

Philadelphia  Credits  Newspaper  Ads 
For  Best  Sales  Year 


The  TOPEKA  CAPITAL-JOURNAL 


Two  public  relations  advertis¬ 
ing  campaigns  of  the  Super 
Market  Institute  were  awarded 
Certificates  of  Outstanding 


ClNCINNAH 
Newsjiaper  advertising  wai 


Achievement  by  the  American  credited  with  giving  Potter 


Public  Relations  Association 
here  April  26.  Special  recogni 


Shoe  Co.  its  most  profitabki 
year  in  the  firm’s  99-year  his-if 


tion  was  given  to  Thomas  Pat-  tory  by  Edward  C.  Orr,  presi-| 
rick  McMahon  PR  coun.sel  of  dent. 


SMI,  for  his  part  in  developing 
the  program. 


In  a  report  to  stockholders, 
Mr.  Orr  said  that  last  year  the 


Tep«ko 


THEY  DOMINATE  THE 
NORTHERN  HALF  OF 
KANSAS 


87,569 


One  campaign  was  on  “How  company’s  downtown  store  did  a 
Food  on  Farm  Becomes  Food  larger  volume  of  business  than 
on  the  Table.”  It  was  a  13-  all  three  suburban  outlets  corn- 
week  drive  and  appeared  in  bined  for  the  first  time  in  three 
.324  newspapers.  The  second  years, 
ran  for  a  week  in  209  newspa-  • 


COMBINED  TOTAL  KANSAS  CIRCULATION 

1956  total  retail  sales  for  Topeka's  Rich  21-County 
Drive-In  Market,  $552,213,000. 

(Hottrka  fSailg  (Hattttal 
Topeka  State  Journal 


{R*pr«»*nt«d  Notionolly  by  Cppp«r  Pwbltcofien  Offiett) 
N«w  Y»rk  Chico9e  CUv«l«nd  Dptroit 

Toppko  Son  Froncitco  let  AnpoUi 


Valniy  Appointed 

E.  H.  Little  chairman  of  the 
board  and  president  of  the  Col¬ 
gate-Palmolive  Company  has  an¬ 
nounced  appointment  of  Spencer 
C.  Valmy  as  director  of  public 
relations  in  charge  of  the  new¬ 
ly-created  public  relations  de- 
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l)ers  and  was  designed  to  raise 
the  standards  of  super  market 
employes. 

• 

Ruth  Cowan  Natiih 
Takes  Pnhlicity  Post 

Washington 
Ruth  Cowan  Nash,  who  re¬ 
tired  from  the  Associated  Press  He  will  be  responsible 

last  year  after  27  years  of  po-  coordinating  all  public  rela- 
litical  reporting  and  war  cover-  activity  for  the  companj. 

age,  has  been  appointed  con-  ^  * 

sultant  to  the  women’s  division  Eureka  Story  Pilblislied 
of  the  Republican  National  The  Bureau  of  Advertising. 

;  Committee.  AN  PA,  has  published  “The 

Mrs.  Nash’s  newspaper  work  Eureka  Story,”  a  case  report  on 
I  included  service  on  the  San  how  the  Eureka  (Calif.)  Tiniei- 
Antonio  News,  in  Chicago  for  Standard  boosted  linage  after 
AP,  and  since  1940  in  Wash-  participating  in  the  Bureau’s 
ington  for  AP.  She  was  one  of  Advertising  Workshop.  Last 
the  first  two  women  corres-  year,  the  Times-Standard  gained 
pondents  to  appear  at  Allied  1,200,000  lines  of  retail  ads, 
Headquarters  in  North  Africa  two  thirds  of  which  its  manage- 
during  the  war.  Her  husband  is  ment  attributes  to  u.se  of  Bu- 
Bradley  Nash,  a  U.S.  official.  reau  services. 

EDITOR  SC  PUBLISHER  for  May  11.  195’ 
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Thus  begins  one  of  the  most  dramatic  and  inspira¬ 
tional  stories  of  our  time. 

Ten  years  ago,  novelist  John  Howard  Griffin  was 
living  in  a  Benedictine  monastery  in  France.  Only 
26  years  old  and  already  launched  on  a  remarkable 
career,  he  was  struck  blind. 

Last  January,  news  stories  from  Mansfield,  Texas, 
reported  that  suddenly,  mysteriously,  Griffin  had  re¬ 
gained  his  sight. 

Now,  recovered  from  the  shock  and  able  to  use  his 
eyes  again,  he  has  written  with  skill  and  artistry  an 
absorbing  account  of  his  ten  years  of  blindness  and 
return  to  the  world  of  the  seeing. 

This  story  was  sought  by  magazines,  newspapers 
and  feature  syndicates  the  world  over.  International 
News  Service  is  proud  to  present  this  unforgettable 
human  document  in  a  series  of  seven  articles  for 


newspaper  publication  beginning  Sunday,  May  19. 

John  Howard  Griffin’s  gripping  personal  narrative 
is  another  exclusive  “INS  plus”  news-feature  fur¬ 
nished  to  clients  at  no  extra  cost.  It  underscores  the 
reason  why  editors  find  INS  increasingly  helpful  in 
producing  better  and  more  interesting  newspapers. 


Some  other  ''INS  plus”  feature  series 

"The  Amazing  Kennedys”  — Bob  Considine’s 
exciting  series  on  one  of  America’s  most 
fabulous  families. 

“Hollywood’s  Greatest  Moments”  —  Louella 
Parsons  recalls  the  glories,  triumphs  and 
tragedies  in  the  film  capital. 


INTERNATIONAL  NEWS  SERVICE 
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Ad  Professor  Urges 
Better  Market  Data 


There  is  a  definite  pap  i>e- 
tween  “709i^  Country,”  meaning 
the  small  tov^m  and  city  mar¬ 
kets,  and  “159^^  Country”  (the 
Madison  and  Michigan  Avenue 
ad  agencies),  in  the  opinion  of 
Dr.  William  Mindak,  assistant 
professor  of  journalism.  Uni¬ 
versity  of  Minnesota. 

“This  gap  has  created  stereo¬ 
typed  agency-media  men  who 
draw  concentric  circles,  throw 
darts,  select  top  metropolitan 
markets,  and  then  go  off  for 
their  martinis  in  their  pray 
flannel  suits,”  declaied  Dr.  Min¬ 
dak  in  a  lecent  talk  before 
Northwest  Daily  Press  Associ¬ 
ation.  Dr.  Mindak  was  speaking 
partially  from  personal  experi¬ 
ence,  having  worked  as  research 
analyst  for  Tatham-Laird,  Inc., 
and  in  the  same  capacity  for 
Foote,  Cone  &  Belding,  Chicago 
ad  agencies. 

What  Advertisers  Want 

Commenting  upon  some  of 
the  current  trends  in  advertis¬ 
ing  agency  media  and  market 
planning.  Dr.  Mindak  offered 
the  following  advice  to  the  so- 
called  non-metropolitan  daily: 

“1.  Advertisers  will  spend  in¬ 
creasing  attention  to  find  out 
personality  characteristics  of 


specific  audiences. 

2.  Advertisers  will  be  more 
and  more  concerned  with  such 
factors  as  flexibility  (monthly, 
weekly,  daily — various  sizes) 
selectivity  (to  concentrate  in 
those  areas  where  you  have 
large  percapita  consumption) 
and  intense  coverage — in  short, 
characteristics  usually  associa¬ 
ted  with  new.spapejs. 

Hard  Look  at  Dailies 

“.And  so  many  Jtational  ad- 
verti.sers  are  taking  another 
long  and  hard  look  at  news¬ 
papers. 

“3.  The  media  analyst  has 
also  cast  serious  doubt  on  the 
traditional  cost-per-1000  copies 
or  readers  per  se.  What  he 
really  wants  to  know  is  the 
cost  of  various  media  to  reach 
his  customers  when  these  cus¬ 
tomers  are  ev’aluated  on  terms 
of  cost-per-thousand  dairy  cows 
within  their  coverage  areas,  or 
cost-per-thousand  cake  bakers 
or  cost  -  per  -  thousand  cakes 
baked  per  month.  In  short,  in¬ 
creasing  amount  of  attention  is 
being  paid  to  qualitative  data 
about  markets. 

“4.  The  fourth  factor  about 
the  emergence  of  the  media 
analyst  is  his  relative  newness 


"This  car  has  been  carefully  driven  by  a  big  media  man" 


The  Cincinnati  Daily  Enquirer  is  solid 
No.  1  right  down  the  line.  Including 
a  21,000  edge  in  City  Zone  Circula¬ 
tion  ...  a  healthy  lead  in  Retail 
Display  Linage.  Get  full  story  from 
Moloney,  Regan  &  Schmitt,  Inc. 


to  the  field.  Many  analysts  are 
social  psychologists,  or  commu¬ 
nications  men  who  don’t  have 
any  preconceived  notions,  and 
who  weren’t  caught  in  the 
maelstrom  of  television.  They 
tend  to  look  at  all  media  in 
terms  of  tools,  to  talk  of 
characteri.stics  rather  than  ad¬ 
vantages,  to  select  media  on 
basis  of  data  and  facts  and  not 
so  much  custom  or  convention. 
(This,  in  spite  of  what  you  may 
have  heard  about  agencies  get¬ 
ting  reputations  as  TV,  or  Life 
— or  to  sell  a  client  a  fat  net¬ 
work  or  13-week  magazine 
schedule,  sit  back  and  clip  cou¬ 
pons.) 

What  This  .Means 

“Now  what  does  this  mean  to 
you?  How’  will  this  help  your 
new.spapers  get  an  increasing 
.share  of  the  national  dollar. 
What  can  you  do  to  take  ad¬ 
vantage  of  this  not-so-agoniz- 
ing  reappraisal  ? 

“1.  Take  advantage  of  the 
fact  that  the  papers  which  you 
represent  and  which  constitute 
the  Northwest  Daily  Press  As¬ 
sociation  make  up  a  distinctly 
logical,  naturally  homogenous 
group.  The  70%  Country  con¬ 
cept  to  me  (and  for  what  it’s 
worth)  seems  to  be  a  strong 
pitch  to  attract  advertisers.  .As 
individual  new'spapers  it’s  often 
difficult  or  impossible  to  cut 
off  at  the  liO.OOO  size  towTi.s — as 
newspapers  representing  a  sec- 
•  tion  of  the  United  States  with 
;  unique  and  specific  consump¬ 
tion  habits,  this  is  another 
story. 

“Yours  is  the  farmer  market 
— the  so-called  tonnage  market 
j  (things  are  bought  in  quanti¬ 
ties,  loyalty  builds  up  for  spe¬ 
cific  brands).  Wise  merchan¬ 
disers,  such  as  General  Mills 
and  Pillsbury,  ha\e  known  this 
and  concentrated  in  these  areas. 

Why  Not  Newspaper  Images 

“2  To  re-enforce  this  concept, 
supply  as  much  information, 
both  qualitative  and  quantita¬ 
tive,  to  the  agencies  as  pos¬ 
sible.  Increasing  attention  is 
paid  to  brand  images,  or  store 
images  (Goldblatts),  why  not 
newspaper  images?  Do  the 
readers  of  your  paper  or  the 
citizens  of  your  town  react  in 
a  uni(|ue  way?  These  are 
studies  which  can  be  done 
quickly,  inexpensively.  You 
don’t  need  a  research  depart¬ 
ment  the  size  of  the  Chicago 
Tribune  or  the  Minneapolis 
Star  and  Tribune  to  do  so. 

!  “You  might  seriously  consider 
I  spon.soring  a  panel  study  (con- 
I  tinuing)  which  would  indicate 
1  what  specific  brands  sell  best, 
what  the  consumption  habits  of 


CALL  ME  SAMMY— Richard  W. 
Tullar,  left,  congratulates  Harold 
M.  Tut  ker  Jr.  of  the  Los  Angelti 
office  of  Cresmer  &  Woodward 
on  winning  the  golden  Sammy 
Award  as  one  of  the  10  top  sales¬ 
men  honored  by  the  Los  Angeles 
Sales  Executives  Club.  Mr.  Tullar 
is  vicepresident  of  C&W. 


your  areas  might  be.  Agencies 
would  love  getting  this  infor¬ 
mation  (in  fact  it  well  might 
be  that  you  could  get  a  number 
of  them  to  help  write  off  this 
cost — I’ve  tried  this  idea  out  for 
size  with  a  couple  of  local  Min¬ 
neapolis  agencies  and  they 
seemed  willing).  Your  represen¬ 
tatives  then  would  be  armed 
with  information  on  your  mar¬ 
ket  which  I’m  sure  would  guar¬ 
antee  entree  into  any  of  the 
agencies  (movies,  promotional 
pieces). 

“3.  This  next  suggestion  I’m 
wary  of — and  perhaps  I  ought  i 
to  shoot  it  out  and  duck — but 
fools  and  professors  rush  in 
where  angels  fear  to  tread  .  .  . 

It  is  to  think  seriously  about 
working  something  out  with  the 
rate  problem.  Can  you  imagine 
the  stir  that  would  be  caused 
in  most  large  agencies  if  the 
Northwest  Daily  Press  .Asso¬ 
ciation  were  to  come  out  in  a 
group  supporting  frequency  or 
volume  discounts,  or  to  narrow 
the  gap  between  national  and 
retail  rates?  Such  a  move  would 
certainly  call  attention  to  the 
existence  of  this  organization— 
you  might  think  of  this  in  term? 
of  brainstorming. 

“.Advertisers  and  agencies’ 
interest  in  newspapers  is  purely 
selfish.  They  are  interested  in 
knowing  these  things  about  a 
newspaper: 

“1.  Its  market,  and  its  cover¬ 
age  of  that  market. 

“2.  Its  kind  and  number  of 
readers. 

“3.  Its  influence  in  its  com¬ 
munity. 

“4.  Its  unduplicated  circula¬ 
tion. 

“o.  Its  facilities,  format, 
characteristics. 

“6.  Its  merchandising  or 
other  cooperative  help.” 
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Nearly  everyone  in  the  printing  business  knows 
rush  periods.  Rusk  days  . . .  rush  weeks  . . .  rush 
months.  I  sually  rush  means  orer-time.  Up  go 
expenses. 

Is  there  a  way  to  ease  the  problem? 

Certainly.  The  answer  is  in  the  silhouette  pic¬ 
ture.  For  here  is  a  linecasting  machine  turning 
out  600  lines  of  type  an  hour  . .  .  automatically. 
That’s  because  the  machine  is  equipped  with  a 
Teletypesetter  Operating  Unit  and  that  means 
over-lime  costs  can  be  cut  way  down  or  even 
eliminated.  You  see,  with  a  TTS  System  you  get 
twice  as  much  type  hour-for-hour  as  with  manual 
linecasting.  And,  at  lower  cost  per  line. 


r  1 


TELETYPESETTER 
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Teletypesetter  operation  is  simple.  C«)py  is  pre¬ 
pared  on  a  high  speed  Perforator  in  tape  form. 
A  good  touch-typist  can  punch  tape  at  speeds  of 
400  or  more  lines  per  hour.  Then,  the  ta|)e  feeds 
into  the  Teletypesetter  Operating  Unit  installed 
on  a  linecasting  machine.  Type  is  cast  automa¬ 
tically!  400  or  more  lines  an  hour  on  a  standard 
machine.  600  or  more  on  a  high  speed  linecaster. 

The  coupon  below  will  bring  you  complete  in¬ 
formation  on  how  Teletypeselter  can  DOUBLE 
your  OUTPUT  of  type. 


TELETYPESEHER  CORPORATION,  OEPT.  E5 
2752  N.  CLYBOURN  AVENUE 
CHICAGO  14,  ILLINOIS 

Pleas*!  s*'n(l  me  information  on  how  Teletypesetter  can 
nOUBI.K  my  OUTPUT  of  type. 

Name.  .  _ _ 

Company _  _ 

Address  _  _ _ _ _ 

City _ _  Zone  State  _  _ 


AD  CAMPAIGNS 


Mobile  Home  National 
Ads  in  38  Markets 


worlil’s  largest  all-cargo  sched¬ 
uled  carrier.  In  the  initial  three 
weeks  of  the  campaign  the 
Tigers  will  spend  $150,000  in 
newspaper  advertising. 

“By  using  newspapers,”  Mr. 
Prescott  said,  “we  can  both 
localize  our  advertising  and 


Chicago 

Mobile  Homes  Manufacturers 
Association  has  launched  a 
sizeable  Sunday  newspaper  ad¬ 
vertising  program  in  38  mar¬ 
kets  across  the  country  (via  J. 
Walter  Thompson  Co.,  Chi¬ 
cago). 

The  new  campaign,  featuring 
large  space  ads  once  a  month. 
May  through  August,  will 
stress  mobile  homes  (house 
trailers)  as  “a  new  housing 
trend  that  combines  the  most 
modem  facilities  with  easier 
living.”  Another  ad  will  point 
out  that  three  million  Amer¬ 
icans  have  chosen  mobile  homes 
for  “modern  living.” 

The  MHMA  ads  call  attention 
to  “open  house”  on  the  part  of 
local  dealers  and  invite  the 
public  to  inspect  mobile  homes 
at  the  dealers’  lots.  J.  B.  Keith- 
ley,  account  representative  at 
the  agency,  told  E&P  that 
newspapers  cari*ying  the  asso¬ 
ciation  ads  are  being  urged  to 
get  local  dealers  to  take  tie-in 
display  advertising  when  the 
national  ads  appear.  Newspa¬ 
pers  are  being  furnished  with 
names  of  local  dealers  and 
dealer  ad  mats  for  tie-ins. 

“The  success  of  this  venture 
will  be  judged  almost  solely 
by  the  amount  of  dealer  tie-in 
linage  appearing  during  each 
of  the  four  weeks  when  the 
MHMA  ads  appear,”  said  .Mr. 
Keithley. 


newspapers,  namely,  the  Green¬ 
ville  (S.  C.)  News  -  Piedmont, 
Mansfield  (Ohio)  Netvs- Jour¬ 
nal,  Grand  Rajnds  (Mich.)  Her¬ 
ald  and  Faijetteville  (N.  C.) 
Observer. 

Mobile  home  dealers  in  the 
four  cities  where  weekly  fea¬ 
ture  pages  are  published  are  en¬ 
thusiastic  about  them,  because 
the  increased  advertising  and 
editorial  space  has  meant  in¬ 
creased  sales.  The  newspapers, 
in  turn,  are  happy  because  of 
the  added  reader  interest  and 
increased  advertising  revenue 
from  a  group  of  dealers  who 
have  not  been  display  advertis¬ 
ing  minded.  Many  mobile  home 
dealers  have  in  the  past  con¬ 
fined  their  local  advertising  ef¬ 
forts  to  the  classified  pages. 

Selvage  &  Lee,  MHMA’s  pub¬ 
lic  relations  counsellors,  are 
providing  press  kits  for  news¬ 
paper  use  and  suggest  that 
since  dealers  and  park  opera¬ 
tors  will  be  alerted  to  the  value 
of  display  advertising  during 
the  next  four  months,  newspa¬ 
pers  may  see  the  value  of  es¬ 
tablishing  a  mobile  home  page 
as  a  weekly  feature.  In  the 
event  they  do,  S  &  L  will  at¬ 
tempt  to  send  editorial  matter 
and  pictures  on  a  regular  basis. 

Newspaper  Basic 
For  Flying  Tiger 

Burbank,  Calif. 


time  it  precisely.  We  can  show 
exactly  what  the  improved  serv¬ 
ice,  that  these  new  ‘world’s 
champion  air  freighters’  make 
possible,  means  to  shippers  in 
each  city.  We  can  show,  eco¬ 
nomically,  sample  rates  to  and 
from  other  centers.  This  is  es¬ 
pecially  important,  since  many 
shippers  do  not  realize  how  lit¬ 
tle  air  freight  costs.  We  find 
that,  from  dramatic  and  infor¬ 
mative  newspaper  advertising, 
we  get  prompt  results  in  in¬ 
creased  traffic  we  can  obtain  in 
no  other  way.” 

Schenley  Places  Tavern 
Salute  Ads  in  Papers 

Schenley  Distillers  Company, 
the  major  liquor  sales  division 
of  Schenley  Industries,  Inc., 
salutes  “A  Most  Happy  Fella” 
—the  man  behind  the  bar  at 
the  friendliest  place  in  town, 
the  local  tavem,  in  a  special 
advertising  message  appearing 
this  month  in  a  long  list  of 
newspapers. 

Occasion  for  the  advertising 
toast  is  National  Tavern  Month, 
the  regular  May  tribute  to  the 
great  old  American  institution. 

Letvyt  Ads  Released 

The  Lewyt  Corporation  is 
opening  a  different  approach  in 
consumer  vacuum  cleaner  sell¬ 
ing.  Newspapers  in  the  U.S.  and 
Canada  this  week  are  breaking 


San  Antonio 
Papers  Offer 
Color  Saving 

San  Antonio,  Tex. 

The  San  Antonio  Expres» 
and  News  have  announced  a 
new  general  advertising  ROP 
color  rate  structure,  designed 
to  give  greater  savings  to  ROP 
color  advertisers. 

The  new  rates  will  enable 
users  of  ROP  color  advertising 
to  take  advantage  of  the  pro¬ 
duction  economies  made  po.ssi- 
ble  when  full-page  units  are 
used,  resulting  in  a  savings  in 
color  premium  of  $50  per  page 
on  all  full-page  color  ads  in 
either  the  weekday  morning 
Express  or  the  weekday  evening 
News.  On  advertisements  in 
both  papers,  placed  in  combina¬ 
tion  full-page  units,  the  adver¬ 
tiser  will  be  able  to  realize  a 
savings  in  color  premium  of  $50 
for  black  and  one  color;  $150 
for  black  and  two  colors;  and 
$200  for  black  and  three  colors. 

Pass  Along  Savings 

This  new  color  rate  structure 
is  another  strong  indication 
that  we  at  the  Express  and 
News  recognize  the  growing  im¬ 
portance  of  ROP  color  advertis¬ 
ing  in  the  newspaper  industry, 
and  of  our  desire  and  intent  to 
encourage  and  assist  advertis¬ 
ers  to  fully  develop  its  tremend¬ 
ous  advantages,”  stated  John 
McDaniel,  Jr.,  business  man¬ 
ager. 


Texans  To  Vote 


Newspapers  are  also  being 
furnished  with  press  kits,  con¬ 
taining  stories  and  pictures  of 
mobile  homes.  It  is  suggested 
that  newspapers  seek  to  de¬ 
velop  a  feature  page  on  mobile 
home  living.  Such  pages  are 
regular  weekly  features  in  four 


Newspaper  advertising  is  the 
basic  medium  used  by  the  Fly¬ 
ing  Tiger  Line  in  announcing 
a  new  $28,000,000  fleet  of  Lock¬ 
heed  Super-H  Constellations, 
commercial  air  freighters,  ac¬ 
cording  to  R.  W.  Prescott,  presi¬ 
dent  of  the  pioneer  airline. 


540  line  ads — more  space  where 
dealer  listings  are  scheduled — 
with  copy  urging  comparison  of 
the  Lewyt  power  cleaner  with 
other  makes.  Each  ad  points 
up  four  of  Lewyt’s  12  features. 

• 

Joins  Ri(l(ler*Johns 


On  State  Advertisinji 

Austin,  Tex. 

Texas,  one  of  the  few  states 
which  has  a  constitutional  ban 
on  spending  state  money  for 
advertising,  will  have  a  chance 
to  change  that  condition  in 
November,  1958. 


Milton  H.  Otte,  a  member  of 
the  sales  staff  of  Newstveek 
since  1954,  has  joined  Ridder- 
Johns,  Inc.,  Chicago  office.  Be¬ 
fore  his  association  with  News¬ 
week,  Mr.  Otte  worked  for 
several  years  in  the  Chicago 
Sun-Times  advertising  depart¬ 
ment.  He  started  his  advertis¬ 
ing  career  at  radio  station 
WJJD. 


Macwilhey  Elected 

James  L.  Macwithey,  director 
of  public  relations,  Bristol- 
Myers  Co.,  has  been  elected  na¬ 
tional  president  of  the  American 
Public  Relations  Association. 


The  Legislature  has  submit¬ 
ted  to  a  popular  vote  a  consti¬ 
tutional  amendment  to  permit 
use  of  tax  money  for  adver¬ 
tising  in  national  publications 
Texas’  tourist  and  industrial  at¬ 
tractions.  The  act  would  permit 
the  Legislature  to  make  private 
sources  match  the  state’s  out¬ 
lay. 

• 

Silver  Anvil  Award 

PHILADKI-PHIA 

The  American  Public  Rela¬ 
tions  Association  confeired  its 
Silver  Anvil  Award  on  the  Am¬ 
bler  (Pa.)  Gazette  for  its  19.56 
Freedom  Edition  which  saluted 
the  people  of  Coburg,  Germany. 
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^libberty,  I'm 
MAKINfi  you  HEAP 
OF  YOUR 

V  DEPARTMENT...  ^ 


BECAUSE  I  KNOW  ^ 
yOU'LL  BE  PATIENT 
AN(7  GENTLE  WITH 
THE  PEOPLE  under 
V  VOU...  _ ^ 


AND  you'll  realize 
THEY'RE  HUMAN 
AND  TREAT  THEM 
AS  SUCH...  . - - 


r  NOW  GET  OUT 
THERE  ANP  CRACK 
\>HAT  y 


A  full  house  wius(/«//  of fun  that  is!) 


Ray  Helle 

after  art  school  had  the  choice 
of  tu'o  evils,  work  or  cartooning, 
and  ( eyes  upward )  you  can  see 
what  he  chose! 


A  house  can  be  full  of  a  flock  of 
things  including  headaches,  the 
in-laws,  or  hill  collectors— but  it’s 
never  like  that  at  the  Flibbertys. 
Dubbed  the  funniest  family  in 
print,  the  Flibbertys  are  a  mirth 
menage  of  daffy  domesticity. 

Pleasantly  wacky,  the  better 
halves,  Stan  and  Fran,  seldom  see 
eye  to  eye  — except  when  each 
looks  in  the  mirror.  The  kids  are 
born  bidders... Wendy,  Butch,  and 
Sis  would  drive  any  psychiatrist 
to  his  couch!  And  the  family’s 
pooch,  Geddown  (who  heard  the 
word  so  often  he  thought  it  was 
his  name),  finds  funniness  in  his 
frustrations,  is  a  pretty  gay  dog. 

Developed  to  meet  the  growing 


demand  for  laugh-a-day  comics, 
the  Flibbertys  never  let  the  public 
down . . .  the  readers  are  wild  about 
their  welcome  mat,  and  always 
want  to  come  back  for  more. 

The  drawings  are  in  clean-cut 
line,  giving  clearest  newspaper 
reproduction.  The  Flibbertys  are 
available  in  four-column  size,  and 
one-third  standard  page  Sundays 
.  .  .  attract  a  loyal  following  of 
fans  in  every  age  bracket  and  of 
both  sexes... raise  l)oth  laughs 
and  circulation! 

Throw  away  the  crying  towel, 
get  into  the  giggle  girdle  —  and 
phone,  wire,  or  write  for  proofs 
and  prices,  today! 


Chicago  Tribune-New  York  News 

o  1  •  -  ¥  News  Building.  New  York 

syndicate,  Inc.,  Tribune  Tower,  Chicago 
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PALLET  COMPANY  PIONEER  Espy  Clay  Hif-lilty 
and  Ids  son.  Koy.  insportinp  new  pallets  lieing 
bnilt  for  CM's  Delro  Prodiirts  Division. 


MODERN-DAY  DANIEL  BOONE  is  John  I’aiil  Hif-liley.  foreman  of  Salt 
l.iek  Pallet  Company.  His  town— in  foothills  of  Cumherland  .Moun¬ 
tains— enjoys  new  prosperity  sinee  pallet  eompany  started  operations. 


B  [hoteljI 

BIRD  IN  THE  HAND  and  1400  other  parakeets  IF  THE  SHOES  FIT  they  will  soon  he  worn  ROADSIDE  REST  for  tourists  is  Hijthley 


give  Highley  a  business  whieh  grew  out  of  a  by  mountain  folk  from  area  surrotmding  Salt  Motel  started  with  pallet  profits.  Motel  is 


hobby.  Birds  are  sold  to  loeal  stores.  Liek  who  buy  footgear  from  Highley  store.  run  by  Roy  Highley  and  his  wife,  Louise. 


iidustry  and  you  sawyers  ready  to  do  the  job.  was  in  action  again 

big  industrial  Result:  Delco  Products  quickly  on  the  regular  has 

Pittsburgh,  Los  came  through  with  further  orders—  That  was  all  Esf 

had  Espy’s  mountain  workers  turning  to  work.  And  befo 

dey  will  tell  you  out  500  pallets  a  week  for  Delco  Prod-  production  up  to  3 

lodern  industry  ucts  alone.  Other  GM  Divisions  and  with  two  GM  Divi 

ige  of  500  souls  other  firms  heard  about  the  buzzing  ucts  and  New  De] 

r.  business  and  sent  in  their  orders.  many  other  stead 

ow'.  He’s  the  one  Little  Salt  Lick  had  its  new  industrv  pallet  earnings  go  : 

essful  Salt  Lick  —and  a  |)rofitable  otie.  Salt  Lick  citizens 

f.  ,  What’s  more.  Es 

noon  tor  a  inoclern  r,  r  ,i 

profits  trom  the  pa 

^Ins  at  home  Daniel  Boone  a  couple  of  other 

ventures.  Espy  rpiiEN  CAME  trouble.  A  fire  at  Espy’s 
irted  with  a  sim-  A  little  mill  was  too  fast  and  furious  t  ' 

r  use  for  all  the  for  the  local  volunteer  fire  department  \  j  j  ’  u*  r 

Salt  Lick.  Find  to  handle.  And  it  looked  as  if  Espy  ^  V  T 

»loy  the  natural  and  Salt  Lick  were  out  of  business—  ^ 

itain  neighbors.  at  least  the  pallet  business.  .  . 

Id  sell  outside  of  But  again,  think  of  modern  indus-  cities  a  ® 

.  .  ,  ,  ,1  •  I  business  has  flowei 

new  money  into  try  and  you  sometimes  forget  to  think 

.  .  j  ,  ,  j  nities— and  as  a  res 

it  s  made  up  of  people  willing  and 

le  Delco  Products  interested  in  giving  other  people  a  every  state 

,  .  ,  ,  I  in  General  Motors 

lotors  was  in  the  break. 

lall  wooden  plat-  When  the  folks  at  Delco  Products  ^ 

,  ,  ,  1  T-  »  1  f  1  u  the  fact  that  outsii 

up  manufactured  heard  Espy  s  tale  of  woe— and  when 

„  ,  .  ,  ,  ,  ,  ,  ,  ,  .  ,  .  rials  and  services 

)n.  bo  he  got  in  they  heard  how  he  and  his  mountain  .  . 

ightv  fast.  And  friends  were  facing  up  to  it  with  real  receive,  in  tota  ,  < 

'  ,  ,  1.  •  •  T-k  •  1  n  every  dollar  tha 

ts  came  through  never-say-die  pioneering  Daniel  Koone  ^  \ 

)r  250  pallets  he  spirit— they  told  him  to  stop  worrying. 

iws  and  plenty  of  They  would  cut  back  orders  until  he  ‘‘‘Chech  your  car- 

GENERAL  MOTORS-Good  people  to  work  for-Good  people  to  deal  with 


Small  Business 
and  General  Motors 
Fatteni  for  Prosperity 


Of  the  26,000  business  firms  sup¬ 
plying  General  Motors  with  goods 
and  services,  more  than  22,.”>00  are 
small  businesses  with  fewer  than 
500  employes.  Almost  1,700  of 
these  firms  are  in  the  .South— and 
most  of  them  are  very  small  busi¬ 
nesses,  employing  less  than  100 
[lersons. 


LOADS  OF  LOGS  are  sold  to  pallet  plant  each 
day  by  local  farmers  like  Junior  Hardin 
who  logs  for  extra  rash  from  mill. 


BUSY  QUILTING  BEE  is  held  in  members' 
homes  each  week  by  Ladies  Aid  Society. 
Pattern  is  called  “Improved  9  Patch.” 


HOLD  OH  TO  yOUR  HAIR 
:  ’  hr  the 

\  V  />»:• 

r  '  y 

i’. 

BY  ELMER  WHEELER 


Here's  the  most  hilarious  and  exploitable 
feature  of  1957  .  .  .  THE  BALD  BOY  by  the 
master  salesman  of  sizzle,  ELMER  WHEELER. 
His  Fat  Boy's  book  made  newspaper  history 
.  .  .  now  Elmer  is  back  with  a  new  epic  de¬ 
voted  to  the  bald  and  balding.  In  18  enter¬ 
taining  and  informative  chapters  Wheeler 
recounts  his  own  experiences  and  frustra¬ 
tions  with  a  receding  hairline.  The  result 
IS  sure-fire  circulation  tonic  for  newspapers. 
NEA  is  happy  to  include  THE  FAT  BOY  at 
no  extra  cost  in  fhe  NEA  Full  Service  before 
book  publication. 


•  18  Hilarious  Chapters 

•  Exclusive — Before  Book 
Publication 


Completely  Illustrated 

At  No  Extra  Cost  in  the  NEA 
Full  Service 


WRITE  .  FOR  PROOFS 


NEA  Service,  Inc. 


1200  West  Third  Street 
Cleveland  13,  Ohio 


Attleboro  Sun 
Sold  to  15 
Business  Men 

Attleboro,  Mass. 
The  Sun  Publishing:  Co.,  pub¬ 
lishers  of  the  Attleboro  Sun, 
which  has  more  than  10,000  cir¬ 
culation,  has  been  sold  to  a 
group  of  Attleboro  and  North 
Attleboro  business  men,  it  was 
i  announced  by  Charles  C.  Cain 
Jr.,  who  will  remain  as  pub¬ 
lisher  until  such  time  as  the 
new  owners  select  a  publisher, 
when  he  will  become  a  con¬ 
sultant  to  the  newspaper  firm. 

Attleboro  Print,  Inc.,  a  job 
printing  firm  wholly  owned  by 
the  parent  Sun  Publishing  Co., 
was  included  in  the  sale.  Sale 
price  was  not  disclosed. 

'  The  negotiations  followed 
!  four  offers  for  the  paper  in  the 
last  year.  It  was  the  unanimous 
I  opinion  of  the  stockholders  that 
j  the  local  institution  should  be 
i  in  the  hands  of  local  people,  if 
I  possible. 

I  “It  was  also  the  opinion  of 
I  the  stockholders  that  the  pres- 
!  ent  Sun  organization  should  be 
;  continued  and  the  new  owners 
i  were  glad  to  agree,”  said  Mr. 

I  Cain. 

Staff  Retained 

1  Clarence  I).  Roberts  is  edi- 
I  tor,  John  J.  Carty  Jr.  is  adver¬ 
tising  manager  and  George  Mc- 
I  Nally  is  superintendent.  Mr. 
Cain,  in  his  53rd  year  with 
the  paper,  indicated  his  desire 
to  retire  after  his  successor  is 
j  chosen. 

I  The  new  company  officers  are 
I  Jerome  Ottmar,  president;  Ger- 
!  aid  Riley,  treasurer;  Philip 
j  Leach,  clerk.  Mr.  Ottmar  is 
I  vicepresident  of  Metals  &  Con- 
I  trols  Corp.,  general  manager  of 
j  Nuclear  Products,  Inc.  and 
I  treasurer  of  the  local  radio  sta- 
j  tion.  Mr.  Riley  is  president  of 
I  the  Manufacturers  National 
j  Bank  of  North  Attleboro.  Mr. 

Leach  is  an  executive  of  Leach 
j  &  Garner  Co.,  fabricators  of 
I  precious  metals. 

The  other  12  stockholders  are 
C.  W.  Cederberg,  Carl  Larson, 
Lambert  Larson,  Edward  Leach, 
Pierre  Lonsbury,  Mrs.  Virginia 
Leach,  Robert  V.  Olson,  Charles 
Riley  Jr.,  Rudolph  Schlenker, 
Howard  H.  Sweet,  William  Wal¬ 
ton,  Rathbum  Willard. 

The  Sun  was  established  as  a 
daily  Sept.  3,  1889.  Officers  of 
the  company  before  its  sale 
were  Mr.  Cain,  president  and 
treasurer;  S.  M.  Stone  Jr.,  vice- 
president;  Clarence  1).  Roberts, 
clerk. 


Press  Wireless 
Enlarges  Plant 

An  improvement  in  earnings 
was  reported  to  stockholders  of 
Press  Wireless,  Inc.  at  the  an¬ 
nual  meeting  April  2fi. 

The  following  directors  were 
re-elected:  Amory  H.  Brad¬ 
ford,  \’eu'  York  Times;  Arnold 
W.  Carlson,  Time,  Inc.;  Josh  L. 
Home,  Rocky  Mount  (N.C.) 
Publishing  Co.;  William  J.  Mc- 
Cambridge,  Press  Wireless 
president;  Fred  E.  Meinholtz, 
New  York  Tunes;  A.  V.  Miller, 
New  York  Herald  Tribune; 
Charles  L.  Stillman,  Time,  Inc.; 
and  Frank  L.  Taylor,  New  York 
Herald  Tribune. 

Mr.  McCambridge  reported 
that  the  operations  of  the  com¬ 
pany  in  1956  were  characterized 
by  a  partial  liquidation.  He  also 
told  of  a  decision  to  move  the 
major  transmission  station  from 
Hicksville,  L.  I.  to  larger  quart¬ 
ers  at  Centereach. 

The  stock  and  notes  of  a 
group  of  stockholders  will  be  ex¬ 
changed  for  a  part  interest  in 
the  Hicksville  real  estate.  The 
remaining  shareholders  are 
comprised  of  press  interests. 

Donald  K.  deNeuf  was  elected 
vicepresident  of  the  corporation. 

The  financial  affairs  of  the 
company  are  in  such  shape  that 
it  was  possible  to  obtain  a  sub¬ 
stantial  bank  loan  to  finance 
the  move  to  Centereach,  Mr.  Mc¬ 
Cambridge  said. 

During  the  year  Press  Wire¬ 
less  made  fuller  use  of  its  trans¬ 
mitting  and  receiving  facilities 
than  in  any  other  year  in  its 
history. 

London  Free  Press 
Staffers  Win  Prizes 

London,  Ont. 
Loiulon  Free  Press  staff  mem¬ 
bers  carried  off  three  top  West¬ 
ern  Ontario  Newspaper  Awards 
for  1956.  The  competition  is 
sponsored  by  the  Kitchener- 
Waterloo  Press  Club. 

Michael  J.  O’Meara  won  the 
award  for  the  best  news  feature 
with  a  series  of  stories  on  the 
rehabilitation  program  at  On¬ 
tario  refonnatories.  A  story  on 
mysterious  rifle  shots  fired  at 
police  at  Ingersoll  won  the  spot 
news  trophy  for  Ray  Timson. 
Ted  Clifford  who  joined  the 
Free  Press  staff  last  Fall,  won 
the  photography  trophy  for  a 
picture  he  made  last  Summer 
while  a  member  of  the  Chatham 
News  staff.  The  picture  showed 
a  police  officer  gazing  benignly 
at  a  tiny  “Lady  Godiva”  who 
had  doffed  ail  her  clothes  and 
was  pulling  them  along  in  a 
little  wagon. 
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CORPORATION  •  WOOD  RIDGE,  N.  J. 


powerplaals  and  missiles 
set  new  per/ormaaee  staadards 
ior  tomorrow 


A  Curtiss-W right  Rocket  Engine  recently  powered 
an  aircraft  higher  and  faster  than  man  has  ever 
flown  before.  A  Curtiss-Wright  supersonic  Ram 
Jet  Engine  was  the  first  controlled  supersonic  ram 
jet  to  be  successfully  flown  —  and  advanced  ver¬ 
sions  are  now  being  developed  for  piloted  aircraft 
and  guided  missiles.  A  Curtiss-Wright  hypersonic 
test  vehicle  —  the  HTV  Rocket  -  recently  reached 
supersonic  speed  in  a  fraction  of  a  second  . .  .  de¬ 
veloped  several  times  the  speed  of  sound  in  just 
two  seconds. 

These  developments— all  capable  of  several  times 
the  speed  of  sound  —  are  the  advanced  guard  in 
America’s  defense,  and  in  America's  research 
toward  the  high  speed,  high  altitude  air  travel  of 
tomorrow.  They  are  dynamic  evidence  of  Curtiss- 
Wright’s  leadership  in  the  aviation  industry  —  set¬ 
ting  the  pace  for  aviation’s  progress  in  every  cate¬ 
gory  of  air  power. 


Divisions  and  Wholly  Owned  Subsidiaries  of  Curtiss-Wrighf  Corporation: 

Wricrt  AbkomaL’Tical  Divisiom,  Wood‘Ridget  N.  J.  •  PiorctLCR  Division,  Cnldteeil,  S.  J.  •  Plaatics  I>iviaio<«.  Quehanna,  Pa. 
Metals  Processinc  Divistow,  Buffoio,  N,  Y.  •  Specialties  I)iviaio:h,  B'ooti  HtiJie,  .V.  J.  •  L'TiCA-Ri«if>  Corporatioh,  I’tica.  t 
Calowpll  Wricht  I)ivisto:<i,  Caldwell,  N,  /.  *  AERorHTSics  DsTELorvENT  Corporation,  Santa  Barhmra,  Calif.  •  Rkararch 
Inoi  ATRIAL  AND  SciENTiPic  pROPtCTS  DIVISION,  ColdwtU,  N.  J.  •  Ci’RTiAS«U  RicHT  Ki  ROPA,  V.  V„  Amsterdam,  The  \etherlands 
Marqictts  Metal  Prodlcts  Division.  Cleveland.  Ohio  •  Cistiss-Wricht  or  Canada  Ltd.,  Montreal,  Canada  •  Propilsion  R 


\outh  Tabloid 
Is  Supplement 
In  Honolulu 

Honolvui 
An  eight-page  tabloid  sup¬ 
plement  to  the  Sunday  Adver¬ 
tiser,  published  for  readers  in 
the  14-17  age  bracket,  is  en¬ 
titled  Hauaii's  Youth.  It  is 
one  of  a  few  such  supplements 
published  by  daily  newspapers. 
(E&P,  April  20,  page  21.) 

Criterion  for  Hawaii’s  Youth 
stories  is  the  general  intei-est 
value.  This  rules  out  routine 


ered  there  by  the  school  paper. 

Most  story  ideas  originate  in 
weekly  meetings  of  teen-aged 
staff  members  and  most  copy  is 
written  by  students.  Final  edit¬ 
ing,  head-writing  and  layout 
are  done  by  a  full-time  reporter 
of  the  Advertiser. 

Whenever  possible,  photos 
are  taken  by  or  brought  in  by 
the  teen-agers.  When  necessary, 
however.  Advertiser  staff  pho¬ 
tographers  are  sent  on  Youth 
assignments. 

First  edition  was  Jan.  13, 
15)57.  Color  has  been  used  on 
Page  1  and  Page  8  of  most 
issues,  and  will  be  a  feature  of 
most  future  editions. 

Nucleus  of  the  Youth  staff  is 


appearing  in  the  Advertiser 
once  a  week.  With  expansion 
into  the  Youth  project,  teen-age 
coverage  was  thrown  open  to 
more  schools  and  organizations. 

Body  type  is  10-point  Excel¬ 
sior.  No  rules  are  used,  and 
columns  are  indented. 

Each  week,  a  School  of  the 
Week  is  presented  in  the  center 
double-spread.  During  the  sum¬ 
mer,  Recreation  of  the  Week 
will  be  substituted. 

Pay  Rate 

Students  who  report  regularly 
for  staff  think-sessions  and  desk 
work  each  are  paid  $4  a  week. 
Copy  brings  20  cents  a  printed 
inch.  Pictures  taken  on  assign- 


teen-agers  is  used,  and  the  s>ti. 
dicated  Elizabeth  Woodwanj 
advice  column  appears  regularli 
(selected  by  staff  members  afte- 
consideration  of  several  avail- 
able  columns). 

Most  staffers  are  high  school 
seniors.  They  hope  to  break  k 
next  Fall’s  seniors  during  th 
Summer. 

Since  Hawaii’s  Youth  still  is 
young,  no  conclusions  of  any 
significance  yet  have  been  madt 
about  public  reaction.  The 
teen-agers  like  it,  according  to 
staff  members,  and  in  some 
schools  teachers  use  current 
copies  for  discussion  sessions. 
The  circulation  department  be¬ 
lieves  it  is  a  definite  sales  point 
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ment  or  otherwise  especially  for  Parents’  interest  also  ha; 
Hawaii’s  Youth  draw  $2.  been  indicated.  Adults  who  have 

Occasional  wire  or  syndicate  commented  seem  to  find  the 
material  of  special  interest  to  sometimes  unexpected  ideas 

- - -  phrasing  and  opinions  of  the 

teen-agers  refreshing  as  well  as 
youthful  personality. 
Unsolicited  copy  is  increasin;:. 
much  of  it  submitted  by  news- 
writing  students  on  neighbot 
islands,  which  would  seem  to 
indicate  territory-wide  interest 
No  great  push  as  yet  has 
been  made  in  the  advertising 
field.  The  percentage  of  ao 
inches  jumps  up  and  down  — 
•.  from  0  to  about  20%. 

At  present  the  section 

'■  be  classed  as  a  community  serv- 

ice,  a  circulation-builder  and  an 
^  introduction  of  the  Advertiser 

**^*^J^#*  to  potential  subscribers. 


j  indionopolis,  tnd- 


Philodelphio,  Po. 


'  Hearst  ‘Con’  | 

Los  Angeles 
Hearst  Consolidated  Publica- 
|a|t  tions,  Inc.,  shows  a  $378,400  net 
loss  for  the  first  quarter  of  this 
year  in  a  condensed  statement 
issued  by  J.  D.  Gortatowsky, 
^  chairman  of  the  board,  and 

Morgan  Howard,  treasurer. 

This  compares  with  a  net 
gain  of  $344,700  for  the  sim- 
'V  iliar  period  of  last  year.  Th» 

-  H  corporation,  which  includes  10 
of  the  14  Hearst  newspapers, 
on  March  29  reported  its  1956 
W  J  profit  totalled  $1,248,279  for 

a  $1,390,913  decline  from  that 

yof  the  preceding  year. 

The  first  quarter  slump  was 
despite  reduced  costs.  Quarter- 
^  ly  figures  with  comparative  to- 

tals  from  the  first  1956  quarter 
£  in  brackets  were:  Operating 

revenue  $47,484,200  ($52,304r 
.500);  total  income,  $47,699,000 
i  ($52,603,400) ;  costs,  $48,031.- 

'  000  ($52,046,800) ;  income  be- 

fore  federal  taxes,  $332,000  loss 
!  ($556,600)  ;  tax  provisions, 

I  $44,400  (211,900)  and  net  in* 

I  come  for  3  months  ended  March 

I  31,  $378,400  loss  (344,700). 
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Scientific 

years  technicof^^^^^f 
Paper  Roll  Product^^^^f 
oHrtioa  oeii 
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For  Tops  in  Service  and  Performance  use 


PERFECTION. 

niETYPESETTER  TAPE 


PERFECTION  FOLDED  "TELETYPESETTER" 
dispenses  directly  from  carton 

No  rewinding  to  get  at  start  of  messoge.  Just  FLIP  TAPE  OVER. 
3,000'  to  9,000'  lengths  give  21  to  63  hours  of  UNINTERRUPTED  service. 
Faster,  easier  filling.  No  need  to  crimp,  and  crease. 

19"  between  folds.  11/16"  and  7/8"  standard  widths. 

Special  widths  on  order. 
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More  rrews  space  is  set  from  PERFECTION'  Teletypesetter 
Tope  than  from  all  other  brands  combined! 


..the  exeitui*!;  story  of  people . . . 


what  they  do.  what  they  feel,  what  they  want. 


what  they  think . . .  an  eyer-rhan«:in}i  story 


told  with  warmth,  understandiiiii:  and  wonder 


rrad  by  more  than  20.(K)<M)00  people 


She  wants  to  know  what  we  did  with  the  $401,518,000 


This  left  8.3'f  — or  534.241.000  — as  net  profit.  SliG;htly  inorr 
than  half  of  these  earnings  — 518.261.31 ,3— were  paid  in  cash 
dividends  to  Renee  Reifel  and  onr  other  63.000  share  owners. 

The  halanee  of  onr  net  earninns  — equal  to  4.0'  ;  of  onr 
enstoiners'  dollars  we  reinvested  in  the  ''oinitany  in  order 
to  stay  in  business. 

I'he  new  ownership 

It  seems  to  ns  this  re|K)rt  dtK’s  mor<'  than  t^ive  an  areonnt  of 
onr  stewardship  to  Renee  Reifel  and  onr  other  owners. 

It  ix)ints  up  the  broader  base  of  ctwnership  of  .\nierican 
business.  In  the  last  four  years,  for  example,  the  shareholders 
of  all  eompanies  listed  on  the  New  ^’ork  .SuK'k  F,xchan"e 
inereased  by  33'  ;.  L'nion  Oil  did  even  U-tter  —41'  ;. 

This  eonid  hap()en  only  in  a  fnvly  comiK-titive  eronomy 
that  eneonraE:<‘s  and  rewards  individual  effort. 


Rknkk  Rkifki  is  a  secretary  in  the  marketine;  department  of 
L'nion  Oil.  She  is  also  —  thron^h  onr  Em|)loyees'  Incentive 
Plan  —  one  of  onr  3.906  employees  who  hold  shares  in  the  firm. 

This  entitles  her  (alont;  with  over  63.000  other  p<’ople  who 
own  shares  in  L'nion  Oil)  to  a  report  on  the  66th  year  of  busi¬ 
ness  of  the  47th  largest  industrial  company  in  the  country. 
In  19.36  onr  customers  |)aid  ns  5401 .31 8.000  -a  new  record. 


How  wo  sponl  it 

We  spent  72.1'’;  of  this— or  5289.481.000  with  over  sixteen 
thousand  other  companies  and  individuals  with  whom  we  do 
business. 

riie  more  than  1000  tax  collectine;  acencies  took  another 
3.7L;,  or  514.830.000.  This  dm’s  nnt  include  the  5''4.120.000 
we  collected  from  our  customers  as  fuel  taxes  and  turned  f)v<'r 
to  efovernmental  aefencies. 

Wages  and  other  iM’nefits  for  ftnr  wftrkers  and  their  families 
amounted  to  13.7'  ;,  or  562.966.000  of  onr  income. 


Yot  R  fiOMMi MS  ,\RI  iNViiKt).  IIV/7e;  [he  Chmrmnn  nf  the 
Hnurd.  l'nion  Oil  C.o.,  l'nion  Oil  lildn.,  l/ii  Anoele;  17,  Calif. 


Union  Oil  Company 


OF  CALIFORNIA 


M \M  FV(;ri  KKKS  <)F  KOY  \  I,  TK IT<)\.  Til K  \M\ZI>G  I’l  IlIM.K  MOTOK  OIL 


ClIM  ILLATION 

Chicago  Neivspaperboys 
To  Earn  H  S.  Credits 

By  (ieor«;e  A.  Braii(l«*nl)iirji 


High  school  credits  for  Chi¬ 
cago  newspaperboys  have  been 
approved  under  the  Distributive 
Education  Plan  of  the  State  of 
Illinois. 

Nine  pilot  high  schools  and 
continuation  schools  which  have 
already  adopted  the  distributive 
education  program  will  offer 
the  newspaperboy  accreditation 
course  in  the  Fall,  it  was  an¬ 
nounced  by  Dr.  Hobart  H.  Som¬ 
mers,  assistant  superintendent 
of  Vocational  and  Technical 
Education  in  Chicago’s  public 
schools. 

Given  Special  Course 

The  student  must  be  a  junior 
or  senior  in  high  school  to  be 
eligible  and  should  spend  at 
Iea.st  15  hours  in  the  distribu¬ 
tion  or  selling  field  which  quali¬ 
fied  him  for  credit  under  the 
DE  plan. 

In  addition  to  actual  work 
as  carriers,  a  prescribed  course 
of  study  in  this  particular  field 
is  a  requisite.  Newspaperboys 
seeking  credit  for  their  work 
will  receive  training  over  and 
above  the  actual  delivery  of 
newspapers  in  telephone  com¬ 
munication,  collction,  sub¬ 
scriber  relations,  newspaper  re¬ 
lations,  billing  or  accounting, 
boy  management  and  insurance 
records. 

Special  attention  will  also  be 
given  to  newspaper  publishing 
and  its  meaning  to  the  nation’s 
economy,  together  with  oppor¬ 
tunities  afforded  in  circulation, 
advertising,  editorial  and  pro¬ 
duction  departments  of  news¬ 
papers  for  future  business  ca¬ 
reers. 

In  Chicago,  newspaperl)oys 
are  generally  under  the  super¬ 
vision  of  independent  dealers, 
who  purchase  their  newspapers 
from  Chicago  papers  at  whole¬ 
sale  rates  and  handle  the  home 
delivery  of  the  papers,  daily 
and  Sunday. 

Recognition  of  the  newspa¬ 
perboy  by  Chicago  public  school 
officials  came  about  through 
the  efforts  of  Joseph  Epstein, 
president  of  the  Newspaper 
Distributors  Association  of  Chi¬ 
cago.  In  1948,  this  same  or¬ 
ganization  inaugurated  a  schol¬ 
arship  plan  which  has  provided 
250  graduating  high  school  sen¬ 
ior  carrier  boys  during  the  past 
nine  years  with  $500  college 
scholarships. 
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Another  plan  being  put  into 
operation  this  year  is  to  pro¬ 
vide  jobs  for  graduating  seniors 
under  a  career  plan  for  those 
boys  w’ho  do  not  qualify  for 
college  scholarships  under  the 
competitive  examination  pro¬ 
gram.  Accordingly,  the  News¬ 
paper  Distributors  Association 
has  arranged  with  a  number  of 
leading  Chicago  business  firms, 
including  Sears,  Motorola,  R.  R. 
Donnelley,  Illinois  Bell  Tele¬ 
phone  and  Dole  Valve  Company 
a  program  which  will  aid  for¬ 
mer  newspaperboys  to  get  a 
job  in  the  business  world,  upon 
completing  their  high  school 
education. 

ISational  Sales 

The  wide  national  distribu¬ 
tion  of  the  New  York  Times  is 
shown  in  a  circulation  break¬ 
down  issued  this  week.  In  a  20- 
page  Circulation  Book,  the 
Times  shows  that  its  readers 
in  all  48  states  are  to  be  found 
in  11,583  cities  and  towns, 
2,615  counties  and  the  District 
of  Columbia. 

Gross  weekday  and  Sunday 
circulations  of  the  paper  on 
two  dates  chosen  by  the  Audit 
Bureau  of  Circulations  are  re¬ 
ported.  Dates  chosen  by  the 
.4BC  were  Tuesday,  Sept.  18, 
and  Sunday,  Sept.  23.  Gross 
circulation  of  the  New  York 
Times  on  these  days  was  655,- 
303  for  the  weekday  and  1,306, 
077  for  the  Sunday. 

• 

Halifax  Editor  Dies 

Halifax 

Edgar  E.  Kelley,  editor-in- 
chief  of  the  Halifax  Chronicle- 
Herald  and  Halifax  Mail-Star, 
died  suddenly  following  a  heart 
attack  May  2.  He  was  69.  Mr. 
Kelley  was  a  director  of  Hali¬ 
fax  Herald  Ltd.,  and  a  member 
of  the  newspaper’s  staff  since 
1912. 

• 

8388,000  Estate 

Bristol,  Conn. 

Arthur  S.  Barnes,  publisher 
of  the  Bristol  Press,  who  died 
Christmas  Day,  left  an  estate 
of  $388,644,  according  to  an 
inventory  filed  with  Probate 
Court.  Principal  part  is  $180,- 
287  worth  of  holdings  in  Bristol 
Press  Publishing  Co, 
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Public  Requests 

Juveniles’  Names 

Texarkana 
The  Texarkana  Gazette 
and  Daily  ISetcs,  and  Texar¬ 
kana  radio  and  television  sta¬ 
tions,  are  going  to  use  the 
names  of  juvenile  offenders 
at  the  request  of  citizens 
alarmed  at  the  rise  in  juve¬ 
nile  crime. 

A  mass  meeting  called  by 
Texas  District  Judge  James 
Hubbard  voted  to  ask  news 
media  to  publicize  the  names 
of  youngsters  —  and  their 
parents  —  brought  before  a 
court,  a  magistrate,  or  any 
other  official  designated  to 
discipline  them. 


Master  Editors 

Iowa  City 
Three  Iowa  newspaper  pub¬ 
lishers  recently  were  given  the 
Iowa  Press  Association’s  high¬ 
est  honor  —  Master  Editor. 
Those  so  honored  —  Clarence 
W.  Moody,  editor-publisher  of 
the  Burlington  Hawk-Eye  Ga¬ 
zette;  Allen  Wolcott  Hamb¬ 
lin,  publisher  of  the  Betlford 
Times-Press;  and  Carl  Emil 
Sexauer,  publisher  of  the  Og- 
gen  Reporter. 


Buffalo  Guild  Posts 
‘Page  One’  Winners 

Buffalo,  N.  Y. 

Winners  of  the  Page  One 
Awards  of  the  Buffalo  Newspa¬ 
per  Guild  were  announced  and 
will  be  presented  May  18. 

Winners  are: 

Journalistic  enterpise  —  Mar- 
gart  Wynn  and  Dick  Hirsch, 
Courier  Express,  for  their  ac¬ 
count  of  a  race  riot  aboard  an 
excursion  ship. 

Reporting  —  W  i  1 1  i  a  m  M. 
Folger,  Courier  Express,  and 
Ernie  Gross,  News;  service  — 
William  R.  O’Connor,  Courier 
Express;  feature — Bill  Jacobs, 
News;  research — Ralph  Wallen- 
horst.  News. 

Women’s  page  feature — Alice 
Partridge,  Courier  Express ; 
Editorial — Millard  C.  Browne; 
News;  Headline — Joan  Danzig, 
News;  Sports  feature  —  Tony 
Wurzer,  News;  sports  news  — 
Richard  Johnston,  News;  critic¬ 
ism  and  review — Robert  Van- 
Wagoner,  News;  cartoons— Leo 
J.  Roche,  Courier  Express ;  news 
photo  —  Clifford  Priesigke, 
Courier  Express;  feature  —  1. 
Russell  Sorgi,  Courier  Express; 
and  sports  photo — Barney  J. 
Kerr,  News. 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 


OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 
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Cartoonists  to  Stage 
Show  for  Promoters 


of  the  National  Newspaper  Copy  Service  Clinic  with  Fred 
Promotion  Association’s  27th  Conn  of  the  Denison  (Tex.) 
national  convention  May  14  at  Herald,  David  Henes  of  the 
the  Jung  Hotel  here.  Charlotte  (N.C.)  Observer  and 

The  cartoonists  are  Milton  Bernard  Feld  of  the  Birming- 
Caniff  (Steve  Canyon);  A1  ham.  (Ala.)  News  and  Post- 
Capp  (Li’l  Abner) ;  Walt  Kelly  Herald  as  panel  members. 
(Pogo)  ;  Allen  Saunders  (Mary  A  session  on  Newspaper 
Worth  and  Steve  Roper);  Stan  Research,  with  Robert  J. 
Drake  (The  Heart  of  Juliet  McBride  of  the  Detroit  (Mich.) 
Jones) ;  A1  Smith  (Mutt  and  Free  Press  presiding,  will  in- 
Jeff),  and  Martin  Branner  elude  a  panel  discussion  set  up 
(Winnie  Winkle).  by  the  New  Orleans  Chapter, 

The  annual  Editor  &  Pub-  American  Marketing  Associa- 
LISIIER  awards  will  be  made  at  tion.  Panel  members  are:  Leon- 
the  dinner.  ard  Elliott,  Marketing  Division, 

Other  headliners  for  the  May  Chicago  Tribune;  Paul  Batti.*:- 
12-15  convention  are  Phyllis  toni.  Standard  Fruit  and 
Battelle,  International  News  Steamship  Co.;  Eric  Lunau, 
Service  columnist;  Eugene  C.  Wesson  Oil  and  Snowdrift; 
Pulliam,  publisher  of  the  In-  Howard  E.  McDonald,  Fitz- 
dianapolis  Star  and  News;  gerald  Advertising  Agency,  and 
George  W.  Healy  Jr.,  editor  of  Charles  F.  Thomason,  Jackson 
the  New  Orleans  Times-Picay-  Brewing  Co. 
une  and  vicepresident  of  the  Special  presentations  will  in- 
American  Society  of  Newspaper  elude:  “This  is  Sherry,”  Walter 
Editors,  and  Roy  Schwarz,  vice-  Brown,  Oakland  (Calif.)  Trib- 
president  in  charge  of  Creative  une;  “Youth  Must  Be  Served,” 


MY  FAVORITE  Teacher  contest 
drew  this  mountain  of  entries  for 
the  Houston  (Tex.)  Press — over 
200,000  votes  which  Mrs.  Joy 
Maxey,  left,  and  Mrs.  Grayce 
McFarland  tallied.  Winner  re¬ 
ceived  a  week's  trip  to  New  York. 


Promotion  Manager 
Now  Full-Time  Job 

New  Bbunswick,  N.J. 

A  full-time  promotion  depart¬ 
ment  has  been  established  for 
the  Home  News  (daily-Sunday) 
with  the  appointment  of  John 
Donnelly,  previously  an  adver¬ 
tising  solicitor,  as  manager. 

Mr.  Donnelly,  a  member  of 
the  Home  News  staff  since  1939, 
served  four  years  with  the 
Navy  during  World  War  II. 
He  is  a  graduate  of  Rutgers 
University. 

Walter  P.  Nelson,  who  has 
been  classified  advertising  man¬ 
ager  of  the  Home  News,  has 
been  named  retail  ad  manager, 
and  John  McDonald  moves  from 
the  general  ad  department  to 
CAM.  Harvey  A.  Huff  continues 
as  advertising  director. 


The  Burgess  representative  offers 
the  best  in  quality  and  service 

Best  in  quality  because  Burgess  Mats  are  produced  under 
strict  laboratory  control  . . .  always  give  the  best  paossible 
reproduction.  And  best  in  service  because  Burgess  repre¬ 
sentatives  are  exp)erienced  stereotypers,  capable  of  helping 
you  solv'e  your  problems.  Quality  and  service.  Quite  a 
combination.  And  you  get  both  when  you  use  Burgess  Mats. 


BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of  Burgess 
Chrome  and  Supreme  Tone-Tex  Mots,  Freeport,  Illinois 


Canodion  Representative,  R.  M.  Louson  A  Co.,  Ltd., 
Kennedy  Rood,  Agincourt,  Ontorlo 
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MATKM 


Saves  time,  money.  \\’ith  the  new  two-step  bath  yon  can  produce  complete  combination 
plates  like  this  in  about  fifteen  minutes.  Note  depth  in  highlight,  middletone  and  open  areas. 


Now— combination  magnesium  plates  in  minutes 
with  Dow  Etch  Process 


nues 


minutes.  Users  of  the  Dow  Etch  Process  also  enjoy  these 
advantages:  (1)  Elimination  of  powdering,  saving  time  and 
money.  (2)  Excellent  etching  rjuality,  no  shoulders.  (3)  Vir¬ 
tually  no  undercutting  of  image. 

Dow  magnesium,  used  with  Dow  Etch  Process  or  con¬ 
ventional  methods,  gives  you  faster,  more  positive  etchability, 
high  strength  for  matting  and  excellent  register  for  ROP 
color  work. 

Two-step  bath  technique  first  etches  combination  plates  to  a  For  specific  information  about  savings  possible  with  the  Dow 
depth  of  about  0.016".  The  second  step  then  brings  open  Etch  Process  write  to  the  dow  che.mical  compa.w.  Mid¬ 
areas  to  0.025"— 0.035".  Total  time:  approximately  15  land,  Michigan,  Department  MA  1423F-4. 


Voo  can  make  top-quality  combination  line  and  halftone  en¬ 
gravings  on  magnesium  with  the  Dow  Etch  Process.  A  new 
two-step  bath  techni(jue,  developed  for  the  retjuirements  of 
newspapers  and  other  coarse-screen  publications,  produces 
powderless  combination  plates  in  one  fifth  the  time  it  takes 
with  conventional  powder-type  engraving!  This  means  even 
more  efficient  news  coverage  and  reduced  production  costs. 
Here’s  how  it  works: 


PHOTOGRAPHY 


'Boy,  Was  I  Lucky! 
Harry  Trask  Says 


By  James  L.  Collings 

Harry  Trask,  Pulitzer  prize¬ 
winning  photographer  of  the 
Boston  Traveler,  was  asked  by 
this  space  to  give  his  version 
of  the  story  behind  the  Andrea 
Doria  sequence.  Here  ’tis: 


Camera  Restrictions 

Photographers  covering  the 
atomic  test  series  in  Nevada 
from  mid-May  to  September 
will  operate  under  restrictions 


“My  first  thought  in  connec-  ™posed  by  the  Atomic  Energy 
tion  with  the  Andrea  Doria  Commission. 


prizew'inning  picture  was:  Boy, 
was  I  lucky! 

“But  thinking  it  over.  I’d  say 
a  good  deal  more  than  luck 
went  into  the  deal.  It  was 
planning.  The  whole  Boston 
Traveler  organization  was 


According  to  an  AEG  official, 
they  must  submit  their  equip¬ 
ment  in  advance  so  it  can  be 
inspected  to  make  certain  it 
complies  with  these  limitations: 

The  focal  lengths  will  be 
held  to  7  inches  on  8  mm. 


He  praised  the  conference 
for  concentrating  more  on 
creativeness  and  the  ideas  be¬ 
hind  photography  than  on 
technical  and  mechanical 
phases. 

W  et  Memory 
Carl  Linde,  AP  photographe’*, 
will  remember  more  about  the 
recent  floods  in  Texas  than  the 
damage  the  raging  waters  did. 

He  and  his  pilot  made  an 
emergency  landing  in  a  cow 
pasture  when  their  single¬ 
engine  plane  ran  out  of  gas. 

“Charlie  (the  pilot)  looked 
down  and  spotted  a  cow  pasture 
on  the  Wynne  farm  near  Ter¬ 
rell,”  Mr.  Linde  reports.  “He 
said  to  me,  ‘Tighten  your  belt 
— here  we  go.’ 

“The  landing  was  rough  and 
muddy,  but  we  were  intact. 
Charlie  walked  a  couple  of 


taking  part  in  the  procedure  cameras,  14  inches  on  16  mm.,  miles  to  a  phone  while  I  stayed 


that  got  me  over  the  scene  of 
the  ship  sinking  at  the  right 
time. 

“The  office  chartered  one 
plane  to  get  us  to  Nantucket, 
jumping  off  place  for  the  over¬ 
water  flight  out  to  the  disaster 
scene.  When  that  plane  became 
unavailable  upon  our  landing 
at  Nantucket,  we  got  another 
one  by  phone  from  Martha’s 
Vineyard  and  continued  on  our 
way.  The  full  resources  of  the 
Traveler  were  back  of  us  and 
there  wouldn’t  have  been  any 
limit  to  how  many  planes  we 
could  have  chartered.  It  was  an 
all-out  operation. 

“First  thing  we  saw  when 


with  the  plane.  Then  he  came 
back  and  we  walked  through 
mud  a  mile  or  so  to  a  highway 
and  hitchhiked  to  town.” 


28  inches  on  35  mm.  and  40 
inches  on  4x5s  and  larger 
cameras. 

Shutter  speeds  on  movie 
cameras  will  be  restricted  to  „  .  . 

128  frames  a  second  extreme  Rulletin  Statistics 
slow-motion  pictures.  Have  you  ever  wondered 

The  purpose  of  these  limita-  liow  much  photo  supplies  a 
tions,  of  course,  is  to  prevent  big-city  newspaper  uses  in  a 
outsize  closeups  that  might  re-  year?  It  can  be  impressive,  as 
veal  more  about  the  blasts  than  witness  this  estimate  of  the 


the  AEC  wants  known. 

Red  Ban 

Whit  Bassow,  UPN  staffer  in 
Moscow,  and  Daniel  Schorr, 
CBS  correspondent,  were 
among  photographers  whose 
we  got  out  there  was  the  was  confiscated  after  they 
other  ship  involved  in  the  col-  photographed  May  Day 

lision — the  Stockholm.  Then  our  activities  in  Red  Square, 
pilot  made  a  left  tum  and  I  Mr.  Schorr,  in  a  broadcast 
saw  the  Andrea  Doria.  heard  in  New  York,  said  a 

“I  made  one  picture  imme-  guard  seized  their  cameras  as 
diately,  then  saw  that  we  were  they  tried  to  shoot  the  proces- 
on  the  spot  at  the  critical  sion  outside  the  Square.  He 


Philadelphia  Bulletin'. 

28,000  sheets,  4x5  film. 

300  rolls,  35  mm.  film. 

500  sheets,  5x7  film. 

450  rolls,  120  film. 

23,000  flashbulbs. 

66,000  sheets,  8x10  paper. 
7,500  sheets,  11x14  paper. 

750  sheets,  16x20  paper. 
15,000-plus  feet,  sequence 
camera  roll  film. 

1,250  gallons  of  developers. 
1,400  gallons  of  hypo. 


juncture.  The  stricken  Andrea 
Doria  was  slowly  turning  over. 
I  told  the  pilot  to  circle  as  fast 
as  possible  so  I  could  get  a 


remarked  that  the  Soviets  had 
banned  photography  within  the 
Square  this  year,  but  explained 
the  seizure  took  place  well 


sequence  of  as  many  shots  as  beyond  the  restricted  area. 


possible.  The  pilot.  Bob  Walker, 
handled  the  airplane  perfectly. 

“I  was  a  little  airsick  at  the 
time — fighting  against  it.  We 
were  having  a  bit  of  rough  ride 
as  we  went  down  to  75  feet 
altitude  over  the  water  for  the 
best  possible  final  shots. 

“I  was  using  plate  holders 
at  the  time,  having  used  two 
magazines  earlier.  As  we  circled 
after  each  shot,  I  had  time  to 
change  plate  holders  and  get 
set  for  the  next  picture,  from 
the  best  possible  angle  as  to 


He  said  the  film  was  kept  by 
the  guard  over  their  protests 
that  they  had  not  violated  the 
ban. 

Creative  Concentration 

Photographers  must  be  jour¬ 
nalists  first,  not  artists,  in  the 
words  of  Ray  Mackland,  pic¬ 
ture  editor,  Life. 

As  chief  speaker  at  the  first 
annual  photojournalism  confer¬ 
ence,  University  of  Miami, 
May  6-8,  he  said:  “Photog- 
light  and  composition.  We  got  raphers  must  be  interested 
one  final  shot  of  the  boiling  chiefly  in  the  import  of  the 
water  turbulence  as  the  ship  final  picture,  not  the  technique, 
vanished.  It  was  back  to  Boston  They  must  be  truly  reporters, 
with  the  priceless  negatives.”  not  merely  recorders.” 


Boston  Prize  List 

Harry  Trask,  Pulitzer  Prize 
winner,  also  won  first  prize 
in  the  news  class  in  the  an¬ 
nual  contest  of  the  Boston 
Press  Photographers  Associ¬ 
ation.  Gordon  N.  Converse,  staff 
photographer  of  the  Christian 
Science  Monitor,  received  five 
citations,  including  the  first 
and  second  prizes  in  the  person¬ 
ality  class. 

Edward  Cournoyer  of  the 
Worcester  (Mass.)  Telegram- 
Gazette,  won  first  prize  in  the 
sports  class;  Joel  Schrank  of 
the  United  Press,  first  and 
second  prizes  in  the  sports  fea¬ 
tures  class,  as  well  as  third 
and  fourth  honorable  mentions 
in  the  same  class,  and  two  other 
honorable  mentions  in  other 
classes. 

First  and  second  prizes  in  the 
pictorial  class  were  won  by  P. 

J.  Connell  of  the  Boston  Globe, 
first  honorable  mention  in  the 
feature  class  and  the  personali¬ 
ty  class,  as  well  as  third  prize 
in  the  personality  class. 

Other  awards  went  to:  Daniel 
J.  Sheehan,  Record;  Martin  L. 
Tierney,  Record;  Ollie  Noonan, 
American ;  Edmund  Kelley, 
Harry  T.  Holbrook,  Jack  O’¬ 
Connell,  Herbert  Capwell,  Paul 
Connell,  Paul  Maguire,  William 
Ennis,  Jack  Sheehan,  Joe  Runci 
of  the  Globe;  J.  Walter  Greene, 
AP;  Benny  Bak,  Springfield 
(Mass.)  Union;  James  Mc- 
Devitt,  Pecord-American;  Rob¬ 
ert  E.  Cr;‘sby,  Beverly  Evening 
Times;  D  niel  F.  Murphy,  Her¬ 
ald;  Robert  W.  Lilyestrom. 
Worcester  Telegram ;  David 
Crowley  and  Gino  Agraz,  Lens- 
craft;  Dick  Thomson,  Sunday 
Advertiser;  James  McDevitt, 
American ;  and  Philip  Stack, 
Boston  Pilot. 

Stark  Picture 

St.  Paul,  Minn. 
A  stark  picture  of  the  body 
of  a  child  being  carried  from  a 
burned  home  won  .sweepstakes 
honors  for  Earl  Johnson  of  the 
Duluth  Herald  and  News-Trib¬ 
une  in  the  photo  contest  of  the 
Minnesota  AP  Association.  The 
$25  prize  posted  by  the  St.  Paul 
Dispatch  and  Pioneer  Press  was 
matched  by  Johnson’s  own 
paper. 

Don  Swenson,  Rochester  Post- 
Bulletin,  won  tw’o  firsts  and  two 
seconds.  Earl  Seubert,  Minne¬ 
apolis  Tribune,  and  Bob  Scbroe- 
der,  Fairmont  Sentinel,  each 
won  three  awards. 

Other  winners  of  firsts  were: 
Paul  Seigel,  Minneapolis  Star 
and  Tribune;  Gordon  Bacon, 
Little  Falls  Transcript;  and 
Bill  Altnow,  Mankato  Free 
Press. 
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'OLD  HAT' — Mrs.  Lou  Hoseltine, 
business  manager  of  the  Klamath 
Falls  (Ore.)  Herald  and  News, 
elected  treasurer  of  the  Quota 
Club,  sports  her  thriftiness  in  a 
pressman's  hat  trimmed  with 
shredded  comics. 
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Look  through  here 


newspictures 


Your  light  meter  is  right  on  the  cam¬ 
era-sensitive,  accu- 
rate,  handy.  Set  it  for 
the  correct  emulsion 
speed  and  your  cam- 
era’s  a  self-contained 
unit  (no  extra  meters  ^ 

to  pocket  or  juggle).  This  is  especially 
useful  when  you’re  using  two  or  more 
cameras,  each  with  a  different  film. 

Shutter  and  diaphragm  are  linked  for 
maintaining  the  same  ratio  when  you 
want  to  change  only  one  setting, 
component  is  quickly  interchangeable  And  this,  plus  the  light-value  system 
with  two  other  components— the  wide-  included  on  meter  and  shutter  scale, 

angle  Retina  Curtar,  3Smm,  that  adds  makes  exposure  settings  almost  auto- 
such  depth  of  field  you  can  almost  for-  matic. 

get  focusing  in  fast,  close-in  shooting  These  basic  Retina  features  make  it  a 

fast-paced  workhorse  in  the  hands  of  a 
pro.  It  slings  lightly  around  your  neck, 
ready  for  instant  action.  Extra  lenses, 
^  filters,  film  slip  into  any  coat  pocket 

t  ^  4  with  room  to  spare.  Even  with  two  cam- 

*  ^  ^  \  eras  you  need  only  a  small  gadget  bag 

.♦  for  accessories. 

'  ~  ^00^  With  a  Kodak  Retina  IIIc  Camera 

you  travel  light,  fast,  and  far . . .  come 
back  sure  of  top  results.  And  the  price 
...and  a  fine  telephoto,  the  Retina  is  only  $165. 

Longar  Lens  Component,  80mm  //4,  for  .  ^  ^ 

“distant  close-ups,’’  bird’s-eye  views  of 
convention  speakers,  etc. 

Controls  are  located  for  FAST  ma- 
nipulation.  Film  advance  and  shutter 
cocking  happen  in  one  smooth  thumb- 
lever  motion.  Viewing  is  direct  and 
simple,  combining  rangefinder  and  view- 
finder  in  a  single  rapid  view-focus-expo- 
sure  sequence. 


You  hear  a  lot  of  rumbles  these  days  about  35mm  cameras  for  press  work 
—  political  conventions,  sports,  features,  candid  news  portraits,  spot  cov¬ 
erage,  VIP  arrivals. 

And  you  hear  how  the  speed,  mobility,  and  optical  advantages  of  small 
cameras  give  you  a  fresh  look  at  old  news  situations. 

As  a  result,  the  hold-it-please  routine  is  being  replaced  in  many  cases  by 
lensmen  who  me/f  into  the  background  to  come  up  with  miraculously  natural 
and  convincing  pictures  . . .  fresh  new  angles  ...  an  authentic  look  that 
pleases  editors  and  public  alike. 


EASTMAN  KODAK  COMPANY 


Rochester  4,  N.Y, 


Henry  Walser 
Dies;  Banker 
And  Publisher 

Hazleton,  Pa. 

Henry  Walser,  81,  publisher 
of  the  Hazleton  Plain  Speaker- 
Standard  Sentinel,  died  April 
80  at  his  home  here  after  a 
long  illness. 

He  was  also  president  of  the 
First  National  'Bank  of  Hazle¬ 
ton. 

Mr.  Walser  purchased  the 
Sentinel  in  1912  and  the  Stand¬ 
ard  in  1917,  combining  the  two 
into  one  morning  publication  at 
that  time. 

In  1926,  he  formed  a  partner¬ 
ship  with  the  late  John  R.  Der- 
shuck  to  publish  the  afternoon 
Plain  Speaker  and  morning 
Standard  Sentinel. 

His  newspaper  was  a  member 
of  the  Associated  Press  for 
more  than  45  years  and  Mr. 
Walser  serv’ed  several  terms  as 
a  member  of  the  AP  nominating 
committee.  He  was  a  member 
of  the  American  Newspaper 
Publishers  Association  and  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association. 

He  was  active  in  Democratic 
politics  for  most  of  his  life. 

Survivors  include  a  son, 
Frank  Walser,  co-publisher  of 
the  two  newspapers,  and  past- 
president  of  PNPA. 

• 

Arizona  Republic 
Wins  Bell  Award 

Phoenix,  Ariz. 

The  Arizona  Republic  has 
been  chosen  1956  winner  of  the 
Mental  Health  Bell  Award,  an 
honor  bestowed  by  the  National 
Association  for  Mental  Health. 

The  award  was  based  on  a 
series  of  39  articles  by  Ron  Sil¬ 
verman,  who  spent  three  months 
delving  into  every  corner  of  the 
Arizona  State  Hospital. 


new  plants  •  modernizations  •  extensions 


ENGINEERS -ARCHITECTS 


Botton  16,  Mau.  Nbw  York  17,  N.  Y.  Spartanburg,  S.  C. 

316  Stuart  Stroet  41  Eait  42nd  Stroot  Atontgomary  Bldg. 

Brochure  avaitabte  on  request 


Panama  Press 
Doctrine  Invoked 

The  Inter  American  Press 
Association  and  the  Inter 
American  Association  of  Broad¬ 
casters  joined  forces  this  week 
in  defense  of  Radio  Stentor,  a 
radio  station  shut  down  by  the 
government  of  Paraguay. 

The  two  groups,  in  a  joint 
statement,  condemn  the  closure 
and  apply  the  Panama  Doctrine 
of  mutual  assistance.  Dr.  Guil¬ 
lermo  Martinez  Marquez  of 
Havana,  signed  for  lAPA 
and  Ricardo  Vivado  Orsini,  of 
Santiago,  Chile,  for  lAAB. 

Adopted  in.  1952  by  the  di¬ 


rectors  of  the  lAPA  and  the 
lAAB,  the  Panama  Doctrine 
declares  that  an  attack  on  any 
newspaper  or  radio  station  shall 
be  considered  an  attack  on  all 
newspapers  and  radio  stations 
of  the  Western  Hemisphere. 

The  two  groups  denounced 
“before  the  democratic  public 
opinion  of  the  peoples  of  the 
Americas  the  closure  by  the 
Paraguayan  government,  with¬ 
out  due  process  of  law,  of  sta¬ 
tion  Radio  Stentor”  and  de¬ 
nounced  “the  arrest  of  its  owner 
and  the  subsequent  denial  of  his 
right  to  personal  security,  which 
fact  forced  him  to  flee  his 
country;  the  two  organizations.” 
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MARKS  OF  A  TRADE.  The  first  wooden  Indians 
were  carved  in  the  1600’s  by  Englishmen,  who  thought 
the  Indians  wore  nothing  but  a  girdle  of  tobacco  leaves. 
Because  of  the  leaves,  British  tobacco  shops  began 
to  use  these  figures.  American  cigar  stores  followed 
shit  with  realistic  Indians.  Today  they  are  rare. 


ORLON”  and  "DACRON”  are  trademarks,  too 

•  fO.  U.  ».  MT.  OFF  RfO.  W.t  FAT  OFF  ^ 

Use  them  to  build  your  business! 


As  the  wooden  Indian  distinguished  a  cigar  store,  our  trade¬ 
marks  distinguish  the  unique  qualities  and  characteristics 
of  our  two  modern-living  fibers.  "Orion”  distinguishes  our 
acrylic  filter;  "Dacron”,  our  polyester  FiImt.  .\s  we  use  and 
protect  these  trademarks  they  lM*comc  more  meaningful  and 
valuable  both  to  consumers  and  to  the  trade. 

For  handy  folders  on  proptT  use  of  the  trademarks 
"Orion”  and  "Dacron”,  write  Textile  Fibers  Department, 
Section  EE,  Room  N-1531,  E.  1.  du  Pont  de  Nemours  &  Co. 
(Inc.),  Wilmington  98,  Delaware. 

^  hen  using  these  trademarks,  always  remember  to: 
Distingui^  ’’Orion”  and  ’’Dacron” — Capitalize  and  use 
quotes  or  italics  or  otherwise  distinguish  by  color,  lettering, 
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art  work.  etc.  Describe  them  —  Use  the  phrase  ’’Orion” 
acrylic  fiber  or  ”  Dacron”  polyester  fiber  at  least  once  in  any 
text.  Designate  them  —  In  a  footnote  or  otherwise  designate 
"Orion”  as  Du  Pout’s  trademark  for  its  acrylic  fil)er  and 
“Dacron”  as  Du  Pout’s  trademark  for  its  polyester  fiber. 


I 


Since  World  War  II,  the  Westing  house  Aircraft  Equipment  Department  has  designed  and  built  mor« 
a-c  electrical  systems  for  aircraft  than  any  other  company  in  the  world.  These  electrical  syster' 


The  majority  of 
use  generating  equipment 


If  you  are  an  engineer  interested  in  working  in  this  field,  write  W.  J.  Young,  Box  989,  Aircraft  Equipment  Department,  Lima,  Ohm- 


jiltmort  power  the  planes  from  nose  to  tail  —  including  motors,  rudders,  fuel  pumps,  wing  flaps,  landing 
iysteins  gear,  navigational  Instruments,  radio,  radar,  interior  and  exterior  lights,  fans,  and  blowers. 

of  America’s  aircraft 


nMeveloped  by  Westinghouse 

la.OW  YOU  CAN  Bi  SURE...\f  IT  sW^Stm^OUSC 


FAIRCHILD 

news 


IVrkiiis  H.  Bailey,  execuli\e 
editin'  and  fasliion  analyst  Mkn  s 
\\  KAK  Mxgazink.  leaves  mid-May 
iin  -ilNle  and  idea  reportorial  trip 
ariiund  European  continent  and 
British  Isles.  Will  cover  eight 
lountries  in  six  weeks  hy  plane. 


HoMK  Ft  KNtSHtNi;  U.AILV  will 
fly  U)  tons  of  papers  to  Chicago 
for  extra  distrihution  during  two- 
week  home  furnishings  markets 
June  17-28.  .Xnother  15  tons  will 
go  by  train.  240  plane  flights,  85 
trains  figure  in  this  mass  distribu¬ 
tion. 


Bat  McDermott  joins  news  s-taff 
of  Fairchild  Washington,  D.  C., 
bureau  this  week.  Formerly  with 
press  section  of  .\merican  Red 
Cross. 


May  is  active  month  for  Elec¬ 
tronic  News.  Publisher  Wade 
Fairchild,  editor  -Alfred  Cook  and 
staffs  attending  and  covering 
Aeronautical  Electronics  confer¬ 
ence,  Dayton,  May  13-15;  Armed 
Forces  Electronics  convention, 
Washington,  D.  C..  May  20-22. 
Jerome  Frank.  \.  V.  news  staff, 
will  supplement  Chicago  bureau 
coverage  Electronics  Parts  Show 
May  20-23. 


Footwear  News’  new  display 
ad  rate  card  went  into  effect  May 
1.  Small  increase  in  rates  based 
on  higher  circulation,  increased 
costs  of  production. 


Fall  merchandising  takes  spot¬ 
light  in  Women’s  Wear  Daily 
during  May,  June.  .Among  special 
sections  are:  Fall  Knitwear,  May 
7 ;  Corset  &  Brassiere  Market, 
May  31;  Fall  Fabrics  Over-the- 
Counter,  June  3;  Fall  Lingerie  & 
l.oungewear  Market,  June  6. 


Daily  News  Record  explores 
industrial  textiles  market  through 
its  semi-annual  Industrial  Textiles 
Issue  on  May  23.  Based  on  theme, 
“Industrial  Textiles  -They  Change 
With  The  Need.” 


Space  reservations  closed  for 
Fall,  1957,  issue  of  Fairchild’s 
Fabrics,  Trimmings  &  Supplies 
Directory  with  largest  amount  of 
advertising  in  history  of  this  pub¬ 
lication. 

FAIRCHILD 
PUBLICATIONS,  INC. 

7  East  12th  St.,  New  York,  N.Y. 

Publishers  of 

Daily  News  Record,  Electronic 
News,  Footwear  News.  Home 
Furnishings  Daily,  Men's  Wear 
Magazine,  Supermarket  News. 
Women’s  Wear  Daily,  Direc¬ 
tories,  Books. 
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Selma  R«*|>orter 
Takes  .4P  Pri2» 

Gadsden,  Ala. 

Arthur  Capell’s  interview’ 
with  Autherine  Lucy’s  parents 
in  the  Sehua  Times- Journal 
took  the  sweep.stake  award  of 
$7-5  for  best  news  writing  of 
195(5  in  the  competition  of  the 
Alabama  Association  of  the  As¬ 
sociated  Press. 

The  sweepstakes  photo  prize 
went  to  ,Ioe  Holloway  of  the 
Montgomery  Advertiser.  Other 
top  winners  were;  spot  news — 
Birmingham  Netvs  staff,  tor¬ 
nado;  Bill  Gibb,  Tuscaloosa 
\'eu:s;  features — Sid  Thomas, 
Birmingham  News;  Arthur 
Capell,  Selma  Times  -  Journal ; 
sports  —  Benny  Marshall,  Bir¬ 
mingham  News;  Paul  Cox,  An¬ 
niston  Star;  photos — Joe  Hol¬ 
loway,  Birmingham  News;  Ivan 
Swift,  Anniston  Star. 

*  *  * 

Hal  Hendix,  Latin  America 
specialist  for  the  Kaiisas  City 
(Mo.)  Star — resigned  to  accept 
a  public  relations  post  with 
Pan-American  World  Airways. 
Kim  Clark,  general  assignment 
reporter — to  executive  post  in 
Washington  for  Rep.  William 
R.  Hull  of  Missouri. 

♦  ♦ 

WiLLiA.M  C.  McKe.nzie,  certi¬ 
fied  public  accountant  —  ap¬ 
pointed  business  manager  for 
Chattanooga  Times  Printing 
Co. 

*  *  * 

Louis  It.  Rubin  Jr.  —  re¬ 
signed  as  associate  editor  of 
the  Richmond  (Va.)  News 
Leader  to  become  associate  pro¬ 
fessor  of  English  at  Hollins 
College. 

«  «  * 

Paul  W.  Duke,  for  several 
years  a  member  of  the  Rich¬ 
mond  AP  bureau — transferred 
to  the  Washington  bureau. 
Other  recent  additions  to  the 
Richmond  bureau  —  Don  S. 
K.night,  formerly  of  the  New¬ 
port  News  (Va.)  Daily  Press 
and  the  Hopewell  (Va.)  News, 
and  JA.ME.s  S.  Wamsley,  for¬ 
mer  Staunton,  Va.,  insurance 
man. 

*  *  * 

Richard  Whelan,  mid-year 
graduate  of  Queens  College, 
Richmond,  Va. — to  the  city 
staff  of  the  Richmond  (Va.) 
News  Leader. 

*  «  * 

Leonard  Katz  —  from  copy 
boy  to  reporters  staff  of  the 
New  York  Post. 


Clingan  Jackson,  political 
editor  of  the  Youngstown  (0.) 
Vindicator — appointed  to  the 
three  -  member 
Pardon  and 
Parole  Commis- 
s  on  of  Ohio 
hy  Governor  C. 
William  O’Neill, 
His  new  post 
will  pay  $8,400 
annually.  He 
served  as  chair¬ 
man  of  the 

Jackson  S  t  at  e  H  ig  h- 

w  a  y  Construc¬ 
tion  Council  and  as  state  sena¬ 
tor  and  also  in  the  House  of 
Representatives.  He  will  con¬ 
tinue  with  the  Vindicator, 
where  he  has  been  political 
editor  since  1936. 

*  ♦  * 

George  Dolan— back  at  the 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram  after  a  year  as  managing 
editor  of  the  Temple  (Tex.) 
Teleg-ram.  He  is  writing  a  Page 
One  column,  “This  is  West 
Texas.” 

^  j(i 

Marshall  Lynan — appointed 
aviation  editor  of  the  Fort 
Worth  (Tex.)  Press.  He  is  get¬ 
ting  out  a  page  of  aviation 
news  and  features  in  the  Sun¬ 
day  Press. 

*  *  « 

John  Kelley  Ryans  Jr., 
graduate  of  the  University  of 
Kentucky  department  of  jour¬ 
nalism — to  the  advertising  de¬ 
partment  of  the  Lexington 
(Ky.)  Herald-Leader. 

*  *  * 

Larry  Williams,  formerly  of 
the  Canon  City  (Colo.)  Daily 
Record — new  night  editor  of  the 
Idaho  Falls  (Ida.)  Post  Re¬ 
gister,  succeeding  George 
Scott,  who  moves  to  dayside. 

*  *  * 

Jim  Allen,  former  Cincin¬ 
nati  (Ohio)  Post  city  editor — 
to  sales  manager,  WBZ-TV, 
Boston,  Mass. 

*  *  * 

Kirksey  Sink,  recent  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  North  Carolina — to  the 
news  staff  of  the  Burlington 
(N.C.)  Times-News. 

*  *  * 

Frances  G.  Sharp,  W’ellesley 
College  graduate  and  formerly 
with  the  Dallas  (Tex.)  Times- 
Herald,  the  Meriden  (Conn.) 
Record  and  the  New  Haven 
(Conn.)  Register — to  the  Char¬ 
lotte,  N.C.,  bureau  of  the  As¬ 
sociated  Press. 


Fellowship  Winner  Cle 

Stanford  University,  Calif, 

George  A.  Comstock,  an  Air  Bil 
Force  lieutenant,  has  been 
awarded  the  Stanford  Univer¬ 
sity  journalism  fellowship  me¬ 
morializing  Samuel  Jackson  Jr, 

O ret/on  Journal  executive.  P° 

Lo 

*  ♦  * 

(u 

Cornelia  Courteau,  graduate  Bi 

of  Michigan  State  University  isi 

and  for  the  jrast  four  years 
publicist  for  the  Kentucky  Chil¬ 
dren’s  Society — to  the  Associate 
Press  staff  in  the  Louisville 
bureau.  J, 

•  ♦  *  ' 

(' 

.Arthur  T.  Gor.mley,  vice-  si 

president  and  business  manager 
of  Dts  Moines  (la.)  Register  c 

and  Tribune — the  Des  Moines 
Notre  Dame  Club’s  first  “Man 
of  the  Year”  award.  Mr,  Gorm- 
ley  is  an  alumnus  of  Boston  c 

College.  ( 

♦  ♦  ♦  ( 

Wiley  W.  (Bill)  Npurgeo.n  • 

— promoted  from  staff  to  city 
editor  of  the  Muncie  (Ind.) 

Star,  succeeding  George  R. 

Hill — now  editor  and  publisher 
of  the  w’eekly  Vestal  (N.Y.) 
News  and  other  publications. 

V  *  * 

Wick  F'owler,  a  member  of 

the  Dallas  (Tex.)  Times  Her¬ 
ald  editorial  staff,  war  corres¬ 
pondent  and  later  Austin  cor¬ 
respondent  for  the  Dallas 
(Tex.)  Morning  News — to  Cain 
Organization,  Inc.,  Dallas-based 
public  relations  firm. 

*  V  « 

Edward  F.  Maher,  formerly 
with  the  St.  Louis  (Mo.)  Post- 
Dispatch  for  11  years,  and  last 
two  as  assistant  manager  of  the 
general  advertising  department 
of  the  Toledo  (Ohio)  Blade  — 
to  manager  of  the  general  ad 
department. 

♦  ♦  ♦ 

C.  M.  Stanley,  editor-in-chief 
of  the  Alabama  Journal,  Mont¬ 
gomery,  Ala.  —  undergoing 
treatment  for  a  heart  ailment. 

4>  *  * 

Gij;nn  .1.  Seda.m,  formerly 
advertising  director  of  the 
Clarksburg  (W’.Va.)  Exponent- 
Telegram,  with  the  Wilmington 
(N.C.)  Post,  Pittsburgh  (Pa.) 
Press  and  the  McKeesport 
(Pa.)  Daily  News  and  advertis¬ 
ing  director  of  the  Gadsden 
(Ala.)  Times  for  the  past  four 
years — named  business  manager 
of  the  Times. 
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Sam  Brasicell  Turns 
To  Typewriter  Anew 

Fort  Worth,  Tex, 


William  Silverman  Jr., 
Cleveland  (Ohio)  News  re¬ 
porter-leaving  for  a  year’s 
study  in  Spain  under  the  G.  I. 
Bill. 

*  «  * 

Robert  J.  Distefano,  for¬ 
merly  police  and  city  hall  re¬ 
porter  and  oil  editor  for  the 
Lafayette  (La.)  Daiiy  Adver¬ 
tiser —  to  Hunter  Air  Force 

Base  as  an  infoiination  special¬ 
ist. 

*  *  * 

Bill  Haworth,  formerly  re¬ 
porter  for  the  Fort  li’ortA 
(Tex.)  Star-Telegram,  El  Paso 
(Tex.)  Times  and  the  Laredo 
(Tex.  Times  and  one  time  UP 
staff  correspondent  in  El  Paso 
—  to  manager  of  Bell  Heli¬ 
copter  Corp.  news  bureau. 

*  *  * 

WlLLiA.M  Schaefer,  formerly 
on  the  sports  staff,  Hartford 
(Conn.)  Times — to  sports  staff. 
Salt  Lake  City  (Utah)  Tele¬ 
gram. 

*  ♦  « 

Hubert  A.  Madden,  formerly 
with  Maine  newspapers  —  to 
field  representative  for  the 
Maine  Municipal  Association. 

*  *  * 

Kiel  Bulger,  on  editorial 
staff,  Waterbury  (Conn.)  Re- 
publiean  -  American — named  by 
Governor  Ribicoff  to  four-year 
term  as  a  director,  Connecticut 
Reformatory. 

«  *  * 

Nor.man  L.  Miller,  former 
reporter- photographer  of  Texas 
Lithography  and  general  as¬ 
signment  reporter  for  daily 
newspaper  in  Colorado,  Oregon 
and  Texas  —  to  editor  of  the 
Independence  (Mo.)  Daily 

•  *  * 

Warren  Flood,  sportswriter 
for  the  Albany  (N.Y.)  Knicker¬ 
bocker  News — reelected  presi¬ 
dent  of  Saratoga  Chapter  of 
the  U.  S.  Harness  Writers’  As¬ 
sociation. 

♦  ♦  • 

Jack  Welter,  capital  corres¬ 
pondent,  San  Francisco  Ex¬ 
aminer — honored  by  California 
Senate  resolution  on  completing 
20  years  of  newspaper  service 
at  Sacramento. 

*  *  * 

A.  Douglas  Brown  —  from 
public  relations  to  sports  staff 
of  Baltimore  (Md.)  Evening 
Sun. 


DOWN  TO  THE  WIRE  in  a 
photo-finish,  Mrs.  Robert  Mueller 
of  the  Ramsey  (III.)  News-Journal 
became  the  first  female  champion 
in  the  newspaper  wrapping  con¬ 
test  of  the  Southern  Illinois  Edi¬ 
torial  Association.  Robert  Evans, 
McLeansboro  Times-Leader,  hails 
the  gal  who  wrapped  10  single 
copies  for  mailing  in  53  seconds. 

Claude  H.  S.mith,  editor, 
Fallon  (Nev.)  Standard  —  an¬ 
nounces  $515  gift  from  the 
Standard  to  A.  L.  Higgin¬ 
botham,  chairman.  University 
of  Nevada’s  journalism  depart¬ 
ment  to  help  promising  and  de¬ 
serving  students. 

e  *  * 

Herbert  E,  Phillips  —  to 
sports  editor  of  the  Oil  City 
(Pa.)  Derrick. 

*  a  a 

Robert  Lemery,  former  re¬ 
porter  for  the  Stamford 

(Conn.)  Advocate  —  to  the 
Morning  Telegraph. 

a  *  * 

John  Bassett  Jr.,  publisher 
of  the  Toronto  (Ont.)  Telegram 
— Canadian  B’nai  B’rith  Hu¬ 
manitarian  award. 

a  a  * 

David  Cohen,  formerly  with 
Capitol  News  Service,  Sacra¬ 

mento,  Calif. — new  police  and 
courthouse  reporter  at  the 
Klamath  Falls  (Ore.)  Herald 
and  News,  succeeding  Lyle 
Downing,  state  editor  of  the 
Idaho  Daily  Statesman,  Boise, 
Idaho. 

a  a  a 

Buck  Buchanan  —  new 
spoils  editor  and  AP  corres¬ 
pondent  at  the  La  Grande 
(Ore.)  Observer,  succeeding 
Charley  Bauer,  resigned. 

a  a  a 

Edith  Bess  —  new  reporter 
for  the  Klamath  Falls  (Ore.) 
Herald  and  News.  Max  Wau- 
CHOPE,  formerly  with  the  Her¬ 
ald  and  News — to  the  Salem 
(Ore.)  Capital  Journal  as  news 
editor. 


At  the  age  of  70,  Sam  Bras¬ 
well  is  returning  to  his  first 
love — newspapers. 

Mr.  Bra.swell,  who  retires 
June  1  as  business  manager  of 
Texas  Wesleyan  College  here, 
will  join  the  staff  of  the 
Stephenville  (Tex.)  Daily  Em¬ 
pire-Tribune. 

He  has  been  away  from  the 
business  since  1944.  He  former¬ 
ly  worked  for  the  Italy  (Tex.) 
News  Herald  and  later,  as  pub¬ 
lisher  of  the  Claredon  (Tex.) 
Ncw.'f. 

a  a  a 

Chris  J.  Kowitz,  ex-sports 
editor  of  the  Salem  (Ore.) 
Capital  Journal  and  Corvallis 
(Ore.)  Gazette-Times  —  to  the 
Portland  (Ore.)  Oregonian 
sports  staff,  replacing  BOB 
Swan  who  joined  the  public  re¬ 
lations  department  of  Portland 
General  Electric  Co. 

a  a  a 

Barton  K.  Johns,  former 
Tampa  (Fla.)  Daily  Times  re¬ 
porter  —  appointed  executive 
secretary  of  the  Florida  Osteo¬ 
pathic  Medical  Association. 

a  a  a 

Beverly  Dawna,  former  as¬ 
sistant  public  relations  director 
for  the  Washington  (D.C.)  Post 
— to  the  Hobby  Industiy  Associ¬ 
ation  of  America  as  editorial 
director. 

a  a  a 

Robert  D.  Baldwin,  former¬ 
ly  with  the  Des  Moines,  la.. 
United  Press  bureau — to  head 
the  public  relations  department 

of  Fairall  &  Co.,  advertising 

agency. 

a  a  a 

John  Criswell,  former  city 
editor,  Muskogee  (Okla.)  Phoe¬ 
nix — to  assistant  managing  edi¬ 
tor,  Houston  (Tex.)  Press. 

a  a  a 

Paul  Moore,  veteran  sports 

editor,  Corsicana  (Tex.)  Sun — 
to  managing  editor.  Talmadge 
Canant,  sports  staff  member 

for  ten  years — to  sports  edi¬ 
tor. 

a  a  a 

Horace  T.  McDaniel  —  re¬ 
tired  as  Associated  Press  traf¬ 
fic  man  at  Fort  Worth  after 
40  years’  service  and  joined  the 
staff  of  the  Fort  Worth  (Tex.) 
Star-Telegram. 

a  a  a 

Donald  Klein,  former  police 
reporter  for  the  Newark  (N.J.) 
Star-Ledger  and  Nyack  (N.Y.) 
Journal-News — to  city  staff  of 
Baltimore  (Md.)  Evening  Sun. 

(Continued  on  page  46) 
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BIG  OR  SMALL 
PROPERTIES  ARE 
EQUAL  IN  OUR 
ASSIGNMENTS 

Newspapermen 
everywhere  speak 
the  same  language, 
and  we  learn  a  lot 
from  our  close  con¬ 
tacts  with  them.  We 
appreciate  the  cor¬ 
dial  welcome  ex¬ 
tended  us  on  our 
calls.  The  informa¬ 
tion  exchanged  on  a 
highly  confidential 
basis  helps  us  do  a 
better  job. 

That  job  is  to  do 
whatever  we  can  in 
ownership  changes 
which  will  contribute 
to  a  strong  press  in 
the  hands  of  ex¬ 
perienced  men  and 
women. 

Whether  it’s  a  metro¬ 
politan  area  or  a 
small  city  market, 
we  provide  the  same 
considerate  service 
when  we  get  a  pros¬ 
pective  buyer  and  a 
publishing  owner  to¬ 
gether. 


ALLEN  KANDER 
AND  COMPANY 

Washinritort 

1625  Eye  St..  N.W.  National  8-1990 


New  York 

60  E.  42nd  St..  Murray  Hill  7-4242 

Chicago 

35  E.  Wacktr  Dr..  Randolph  6-6760 
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{Continued  from  page  45) 


Matt  Sheley,  editor  of  the 
Greenville  (Tex.)  Herald-Ban¬ 
ner —  named  publisher  of  the 
Herald-Banner.  Max  Lale, 
publisher,  resigned  to  become 
sales  manager  in  Dallas  for  the 
Texas  Harte-Hanks  newspa- 
l)ers. 

*  *  « 

Stanley  L.  Campbell,  for¬ 
mer  business  manager  of  the 
Grand  Prairie  (Tex.)  Texan — 
named  co-ordinator  of  advertis¬ 
ing  for  three  of  the  Harte- 
Hanks  group  of  newspapers — 
the  Denison  Herald,  the  Green¬ 
ville  Herald  and  the  Paris 
S'ews. 

*  *  * 

James  S.  De  Laurier,  pub¬ 
lisher  of  the  Hammond  (Ind.) 
Times — the  “Big  Wheel  Award” 
of  Indiana  University  for  his 
many  contributions  to  the 
scholarship  program. 

*  ♦  ♦ 

Charles  Davis  Jr.,  Los  An¬ 
geles  (Calif.)  Examiner  — 
Sigma  Phi  Delta’s  newswriting 
award  ($100)  for  1956. 

♦  #  4c 

Pauline  Paffilas,  club  edi¬ 
tor  of  the  Akron  (Ohio)  Bea¬ 
con  Journal — the  Matrix  Table 
award. 


Cowles  Jr.  Elected 
S&T  Vicepresident 

Minneapolis 

All  present  officers  and  di¬ 
rectors  of  the  Minneapolis  Star 
and  Tribune  Company  were  re¬ 
elected  and  John  Cowles  Jr., 
was  also  elected  a  vicepresident 
at  the  company’s  annual  meet¬ 
ing  May  1. 

John  Cowles,  president,  re¬ 
ported  that  while  the  Star  and 
Tribune’s  revenues  had  topped 
those  of  all  previous  years,  the 
company’s  net  earnings  had  de¬ 
clined  substantially  in  the  fiscal 
year  ending  Feb.  23,  1957. 

• 

2  Critics  Cited 

Boston 

Two  newspaper  writers  were 
given  citations  for  distinguished 
contributions  to  the  creative 
arts  at  Boston  University  this 
week.  They  are:  Brooks  Atkin¬ 
son,  New  York  Times  drama 
critics,  and  Dorothy  Adlow, 
Christian  Science  Monitor  art 
critic. 

• 

CIP  Honors  Bishop 

Jim  Bishop,  special  writer  for 
the  New  York  Journal  Ameri¬ 
can  and  author  of  the  best¬ 
seller,  “The  Day  Lincoln  Was 
Shot,”  received  the  1956 
achievement  award  of  the 
Catholic  Institute  of  the  Press 
this  week. 


BOY! 


By  Thune 


"There  must  be  a  leak  in  the  editorial  department,  Mr.  Bimbold  .  .  . 
when  I  mention  to  prospective  copy  boys  how  they  can  supplement 
their  pay  by  tips,  they  disrupt  the  interview  with  raucous  laughter." 


©bttuarg 

Robert  S.  Hendry,  60,  long¬ 
time  editor  and  publisher  of  the 
Philippines  Free  Press  in  Ma¬ 
nila;  April  29.  Mr.  Hendry  had 
lived  in  the  Philippines  for  30 
years. 

e  «  * 

Edward  C.  McAda.m,  74,  re¬ 
tired  Hartford  (Conn.)  Cour- 
ant  copy  editor,  and  formerly 
associated  with  other  New 
England  dailies;  April  29. 

*  *  * 

William  M.  Quinn,  64,  for¬ 
mer  reporter,  city  editor  and 
sports  editor  for  the  old  Clean 
(N.Y.)  Times  and  later  of  the 
weekly  Clean  News;  April  30. 
He  worked  for  the  old  Erie 
(Pa.)  Dispatch  and  was  cor¬ 
respondent  for  the  Buffalo 
(N.Y.)  Evening  News  for  more 
than  40  years. 

«  *  * 

Harry  H.  Whiteley,  74,  re¬ 
tired  publisher  of  the  Dowagiac 
(Mich.)  Daily  News;  April  24, 
He  was  a  newspaperman  for 
55  years. 

*  *  4c 

Arnold  Whalen,  68,  city 
editor  of  the  Tiffin  (Ohio)  Ad¬ 
vertiser  Tribune  and  a  news¬ 
paperman  for  almost  50  years, 
died  following  a  heart  attack; 
April  29.  He  joined  the  news¬ 
paper’s  staff  immediately  after 
his  gn^aduation  from  high  school 
in  1907. 

*  *  * 

Willis  H.  Folks,  56,  Cincin¬ 
nati  (Ohio)  Times  Star  adver¬ 
tising  salesman;  April  29. 

Special  Prize 
To  Marlon 

Overseas  Press  Club  gave  its 
first  President’s  Award  ($500) 
to  Endre  Marton,  Associated 
Press  correspondent  in  Hunga¬ 
ry  during  the  October  revolt. 
The  presentation  this  week 
cited  Mr.  Marton,  a  foreign  na¬ 
tional,  for  “his  faithful  adher¬ 
ence  to  the  highest  journalistic 
code  under  most  unusual  har¬ 
assment  and  political  pressure.” 

Other  awards  were : 

Reporting  from  abroad — Bar¬ 
rett  McGurn,  New  York  Her¬ 
ald  Tribune;  radio-TV  reporting 
from  abroad — Irving  R.  Levine, 
NBC;  filmed  photo-journalism 
reporting  from  abroad  —  Ger¬ 
hard  Schwartzkopff,  CBS;  in¬ 
terpretation  of  foreign  affairs 
—  Cecil  Brown,  WABC-TV; 
magazine  reporting  on  foreign 
affairs — Flora  Lewis,  New  York 


Oliver  F.  Young,  76,  edi-  i 
tor  of  the  Port  Arthur  (Ont.)  | 
News-Chronicle  and  newspaper-  I 
man  for  more  than  50  years.  1 
Editor  of  the  N-C  since  1930,  j 
he  would  have  marked  his  oOth 
anniversary  with  the  paper  ^ 
next  October;  April  30.  • 

*  *  * 

Newton  Phillips  Frye,  63,  [ 
chairman  of  the  board.  Central  | 
Republic  Co.,  Chicago,  and  pre-  j 
viously  Chicago  Daily  Newt  '• 
financial  advertising  manager 
under  publisher  Victor  Lawson, 
in  Chicago,  April  30.  Suiwivors 
include  his  brother,  Charles, 
Daily  News  financial  ad  man¬ 
ager,  ; 

*  >»  * 

George  P.  Sikes,  100,  first  f 
reporter  for  the  San  Diego  5 
(Calif.)  Evening  Tribune  when 
it  was  founded  in  1895,  died 

April  24.  He  was  taught  the  ' 

printing  trade  by  his  father,  ! 
a  writer  who  had  a  printing 
shop  in  New  York  before  com-  i 
ing  to  San  Diego  in  1894. 

*  *  * 

Thomas  A.  Flannery,  75, 
district  reporter  in  Flushing, 
Queens  for  half  a  century,  died 
May  1  after  a  brief  illness.  He 
had  worked  on  the  Flushing 
Times,  Flushing  Journal  and 
the  Lo7ig  Island  Star,  which 
later  became  the  Long  Island 
Star  Journal. 

*  4t  4c 

John  Lathon  Lovet,  83,  be¬ 
lieved  to  be  one  of  the  South’s  ^ 
oldest  newspaper  editors  in  | 
age  and  length  of  service,  died  i 
after  a  three  week  illness.  His  I 
newspaper  career  covered  69 1 
years.  He  was  associate  editor  I 
of  the  Maben  (Miss.)  Press.  \ 


Tunes  Magazine;  magazine  re-  h 
porting  of  events  outside  the 
U.  S. — Sports  Illustrated  staff, 

Robert  Capa  Award  for 
photo-journalism  from  abroad— 
John  Sadovy,  Life;  George  Polk 
Award  for  reporting  from  ? 
abroad  —  Russell  Jones,  United 
Press. 

Citations  were  as  follows: 

Reporting  from  abroad — John 
Mac(iormac,  New  York  Times; 
Katherine  Clark,  INS;  Sydney 
Gruson,  New  York  Times. 

TV-radio  reporting  from  f 
abroad  —  Dan  Schorr,  CBS;  ' 
Gerhard  Stindt,  NBC;  Frank  ^ 
Kearns,  CBS. 

Interpretation  —  Charles  IV.  : 
McCann,  UP;  Thomas  J.  Ha-  ; 
milton.  New  York  Times;  Wil¬ 
liam  L.  Ryan,  AP, 

Magazine  reporting  —  Hal  : 
Lehrman,  Reporter  magazine  ’ 
and  New  York  Times  Maga-B 
zine;  and  Cornelius  J.  Ryan,! 
Collier’s.  ■ 
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WHAT’S  HAPPENING  AT  GOODYEAR— No.  2  OF  A  SERIES 


There  are  belts 


and  BELTS  A 


and  Goodyear  makes  all  types 


ment  stores,  through  airports  and  railway  stations 
and  even  under  city  streets. 

Goodyear  manufactures  practically  every  kind  of 
belt,  practically  every  kind  of  industrial  rubber 
product.  Equally  diversified  are  other  Gt)odyear 
products — tires  .  .  .  aircraft  and  aviation  equipment 
. .  .  shoe  products  .  .  .  chemicals  .  .  .  metals  .  .  .  foam 
products,  films  and  flooring — and  many  more,  for 
world-wide,  steadily  growing  markets. 

TODAY  .  .  .  AND  TOMORROW 


What  is  more  useful  than  a  belt?  It  runs  the  house¬ 
wife’s  sewing  machine,  the  secretary’s  electric  type¬ 
writer,  the  fan  that  cools  the  motor  in  your  car.  It 
hauls  the  nation’s  coal,  clay  and  ore.  Think  of  the 
range  of  flat  and  V-belts  for  transmission,  with 
speeds  up  to  10.000  feet  per  minute.  They  are  an 
essential  part  of  mechanisms  from  stokers  to  jet 
planes.  Think  of  the  great  variety  of  conveyor  belts, 
miles  long,  that  serve  every  important  industry. 
Goodyear  makes  them  all. 

Many  new  uses  for  belts  have  been  pioneered  by 
Goodyear.  One  is  the  development  of  “moving  side¬ 
walks”  to  carry  pedestrians  along  the  aisles  of  depart- 
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Home  Buyers'  School 
Builds  Real  Estate  Linage 


New  Highs 
F  or  Sunday 
Magazines 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Real  estate  linage  got  a  long 
and  short  range  shot  in  the 
arm  as  the  result  of  a  public 
service  program  just  concluded 
by  the  Bergen  Evening  Record 
(Hackensack,  N.  J.)< 

A  3-session  School  for  Home 
Buyers  run  by  the  newspaper 
attracted  more  than  700  eager 
students  the  first  two  sessions 
and  approximately  650  the 
third.  Working  in  conjunction 
with  the  Home  Builders  Asso¬ 
ciation  of  Northern  New  Jersey, 
the  Record  was  able  to  demon¬ 
strate  its  pulling  power  and 
the  interest  of  its  readers  in 
the  subject  to  all  parts  of  the 
realty  industry:  builders,  real 
estate  brokers,  mortgage  brok¬ 
ers,  lending  institutions,  etc. 

As  a  ti'aceable  result,  classi¬ 
fied  was  able  to  sell  easily  not 
only  regular  daily  and  Saturday 
real  estate  linage,  but  also  an 
annual  special  section,  a  Spring 
Home  Review  (18  pages),  pub¬ 
lished  the  Saturday  following 
the  final  public  forum. 

The  promotion,  itself,  was 
adapted  from  the  suggested 
format  of  the  National  Home 
Builders  Association.  A  few 
other  newspapers  have  run  it 
previously. 

Briefly,  a  forum-type  show  is 
arranged.  One  session  dealt 
with  lot  and  design,  another 


with  construction  and  detail, 
and  the  third  on  financing  and 
mortgages.  A  panel  of  experts 
is  rounded  up  for  each  session, 
and  each  has  a  moderator.  The 
panel  divides  the  topic  among 
themselves  for  the  first  half  of 
the  program,  then  spends  the 
rest  of  the  time  answering  ques¬ 
tions  either  sent  in  by  readers 
(a  question  box  is  published  in 
the  paper  for  five  or  six  days 
beforehand)  or  collected  from 
the  audience. 

Pertinent  pamphlets  and  other 
printed  information  are  dis¬ 
tributed  at  each  of  the  sessions. 

Each  person  attending  also 
receives  a  registration  card 
which  is  used  to  prepare  “Grad¬ 
uation  Diplomas”  mailed  at  the 
conclusion  of  the  School. 

So  lively  were  all  the  sessions 
that  it  was  difficult  to  end  them. 
Questions  which  were  answered 
were  reported  in  the  news  cov¬ 
erage  of  the  program  the  next 
day;  those  which  could  not  be 
answered  because  of  time  limi¬ 
tations  were  sent  to  the  experts 
for  written  replies.  These  will 
form  the  text  of  a  regular 
weekly  feature  to  run  with 
Saturday  real  estate  news  copy. 

Information  about  the  School 
is  available  from  Leonard  Gold- 
blatt,  the  Record’s  Reader  Serv¬ 
ice  Director. 


Sunday  Magazines  were  de¬ 
scribed  as  “one  of  the  biggest 
and  most  significant  newspaper 
developments  of  this  century” 
at  the  10th  annual  board 
meeting  of  the  editorial  serv¬ 
ice,  Metropolitan  Sunday  News¬ 
papers,  April  29  in  New  York. 

Lloyd  Wendt,  editor,  Chicago 
Tribune  Sunday  Magazine,  com¬ 
pared  the  newspaper  -  maga¬ 
zines’  total  unduplicated  circu¬ 
lation  of  44,000,000  among  the 
46,900,000  American  families 
with  38,700,000  TV  sets  in 
homes  and  the  combined  circu¬ 
lation  of  8  top  national  maga¬ 
zines. 

“Today’s  Sunday  magazine  is 


APPRECIATION— A  silver  bowl 
is  presented  to  Paul  D.  Alrd,  left, 
of  the  Detroit  Nevrs  by  Daniel 
J.  O'Brien  of  the  Boston  Globe, 
his  successor  as  chairman  of  the 
Metro  Grouo  editorial  board. 


Those  present  at  the  meeting 
were:  Daniel  J.  O’Brien,  Boston 
Globe;  William  J.  Barney,  Buf¬ 
falo  Courier -Express;  Lloyd 
serious  rather  than  trivial,  sig-  Wendt,  Chicago  Tribune;  Paul 
nificant  rather  than  sensa-  D.  Alrd,  Detroit  News;  Jerry 
tional”,  Mr.  Wendt  said.  At  Sullivan,  Detroit  News;  Hyman 
the  same  time,  we  slant  strong-  Chester,  Milwaukee  Journal; 
ly  to  women’s  interests  and  Ben  K.  Handel,  New  York 
needs,  and  we  sell  what  we  News;  Arch  Luther,  Philadel- 
have  to  offer  with  the  crispest  phia  Inquirer;  John  Patterson, 
headlines  and  the  most  attrac-  Pittsburgh  Press;  Philip  Love, 
tive  layouts  we  can  provide.  Washington  Star;  Fred  Heaber- 
“Readers  evidently  like  it.  We  lin,  St.  Paul  Pioneer  Press; 
now  have  337  Sunday  newspa-  Craig  Ballantyne,  Weekend;  F. 
pers  which  distribute  magazine  Richard  Anderson,  and  Donald 
sections.”  Feitel,  Metro. 

Craig  Ballantyne,  editor  of  • 

Weekend  magazine  of  Canada, 
said  better  editing  and  the 
emergence  of  a  distinct  person¬ 
ality  for  each  magazine  have 
put  newspaper  magazines  in  a 
favorable  position  in  the  com¬ 
petition  for  the  family’s  atten¬ 
tion. 

Daniel  J.  O’Brien,  Sunday 


Editors  to  Choose 
‘Voice  of  Comfort’ 

Lo.s  Angeles 
Home  economics  directors  of 
Los  Angeles  area  newspapers 
will  help  supply  UCLA  and  the 
Institute  of  Heating  and  Air 


Editor  &  Publisher 

serves  its  readers  and  advertisers 
with  these  SERVICE  NUMBERS  ... 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 

Published  last  Saturday  in  July 

ANPA  MECHANICAL  CONFERENCE  NOS. 

Published  first  two  issues  in  June 

THE  MARKET  GUIDE 

Published  during  November  each  year 

For  compfere  information  on  those  service 
numbers,  and  advertising  rates,  write  .  .  . 


Suite  1700  •  1475  Broadway,  New  York  36,  N.  Y. 


editor  of  the  Boston  Globe  and  Conditioning  Industries  wth 
chairman  of  the  Metro  editorial  question: 

group,  said  the  Sunday  maga-  '’hat  does  the  homemaker 
zine  has  intensified  its  reader  from  science,  research  and 

loyalty  by  staying  on  top  of  ^idustry  in  the  way  of  home 
conditions  and  problems  of  the  comfort? 

world  the  reader  lives  in.  editors  have  accepted  an 

*  1.  ii.1.  v  1  i.  ..  invitation  from  the  Institute  to 

A  healthy  balance  between 


pictures  and  copy,  between  pic¬ 
ture  stories  and  illu.st  rated 
articles,  most  editors  believed, 
is  one  of  the  cornerstones  of 
the  modem  Sunday  magazine. 

Charles  T.  Kline,  president 


act  as  a  sub-committee  and  pick 
a  representative  homemaker  to 
present  a  composite  point  of 
view  at  the  first  U.  S.  Institute 
on  Environmental  Control  on  the 
UCL.A  campus  next  September. 
Editors  on  the  committee  in- 


of  Metropolitan  Sunday  News-  elude  Miss  Marion  Manners, 
papers,  Inc.,  and  Stephen  G.  Times;  Miss  Anita  Bennett 

Bowen,  advertising  director  of  Mirror-News;  Miss  Selma  An- 

SUNDAY,  reported  substantial  firews,  Herald-Express;  Miss 
gains  in  both  linage  and  dollar  Prudence  Penny,  Examiner; 
volume.  Miss  Cleo  Kerley,  Hollywood 

A  silver  bowl  was  presented  Citizen-News;  Miss  Aline  Law 
to  Paul  D.  Aird,  Sunday  and  (North  Hollywood)  Valley 

feature  editor  of  the  Detroit  Times;  Miss  Betty  Preston, 

News,  in  appreciation  for  his  Glendale  News  Press;  Miss 
services  as  chairman  of  the  edi-  Vera  Danielson,  Pasadena  Star 
torial  board  from  1952  to  1956.  News;  and  Miss  Mildred  K. 
The  bowl  was  presented  by  Mr.  Flannery,  Long  Beach  Press 
O’Brien.  Telegram. 
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FOR  BUILDING  RETAIL  LINAGE 

WHAT  IS  IT?  The  idea  is;  “Dress  Right - 
you  can’t  afford  not  to!”  ...  an  idea  alert  news¬ 
papers  have  found  enormously  promotable.  That 
thought-provoking  phrase  is  the  basic  concept  of 
a  powerful  advertising  and  public-relations  cam¬ 
paign  launched  by  the  entire  male  apparel  industry 
through  the  American  Institute  of  Men’s  and 
Boys’  Wear.  Retailers  like  it  .  .  .  and  they  like 
placing  ads  in  the  big,  profitable  supplements  you 
can  easily  build  around  this  idea. 

HOW  DOES  IT  WORK?  The  AIMBW  has 
all  the  tools  to  help  you  build  advertising  sales  with 
the  Dress  Right  idea.  There’s  a  sound-color  movie 
for  your  promotion  meetings;  detailed  plans  — 
developed  by  educators  and  students  themselves— 
for  year-round,  high-school  Dress  Right  pro¬ 
grams;  authoritative  fashion  releases,  photographs 
and  other  editorial  material  to  help  you  create  the 
climate  that  makes  men’s  and  boys’  wear  advertis¬ 
ing  flourish  and  grow. 

WHO  CAN  USE  IT?  Newspapers,  large  and 
small,  in  every  section  of  the  country.  You  —  or 
anyone  who  wants  more  advertising  revenue.  For 
full  details  on  the  Institute  program,  write  AIMBW, 

386  Fourth  Avenue.  New  York  16,  N.  Y. 


afford  not  to. 


Profitable  multi-page  supplements  like 
these-hundreds  of  them  from  coast  to  coast 
—  have  resulted  from  newspaper  promotion 
of  Dress  Right  in  the  past  year.  You.  too. 
can  use  Dress  Right  to  rally  retailers  in  your 
town,  to  increase  your  linage  this  fall  and 
in  every  promotable  season. 


It's  easy  to  convince  retailers  of  the  value 
of  utilizing  the  Dress  Right  idea.  To  help 
with  the  job,  the  AIMBW  makes  available  a 
complete  merchandising  kit  showing  proven 
ways  to  tie  in  with  AIMBW  national  adver¬ 
tising.  You  also  get  up-to-the-minute  news 
and  features  to  help  you  build  supplements. 


Use  this  new  color  film  (16-mm.,  sound)  to 
show  retailers  exactly  how  Dress  Right 
works.  The  film  gives  a  full  picture  of  the 
AIMBW  program  in  action,  provides  a  thor¬ 
ough  guide  for  retailers  to  use  in  planning 
Dress  Right  promotions.  Dress  Right  adver¬ 
tising  in  your  newspaper. 


Increase  linage  by  promoting  this  great  idea: 

Dress  Right  -you  cant  afford  not  tol 

American  Institute  of  Men’s  and  Boys’  Wear  •  386  Fourth  Avenue,  New  York,  N.  Y. 
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lUK^Ks  IN  iu:vii:w 


African  Press  Survey; 
New  U  S.  News  Appeals 

By  Prof.  Koscoc  I'.liard 

of  Reader's  Digest,  State  De- 

THE  PRESS  IN  AFRICA.  Fxlited  ,  ,  K  j.  _ ; 

by  Helen  Kitehen.  Washinirton,  D.C.,  partment  WOTK  for  apprOXl- 
4200  Catheiiiai  Ave. :  Ruth  Sloan  As-  matclv  a  decade  in  Near  East, 

sociates,  Inc.  8x11  format,  96  pp.  $7.50  *  -  •  j  o  i.i.  a  • 

_  _  African,  and  South  Asian 

areas. 

She  rounds  up  the  papers  of 
each  region  briefly  and  pre¬ 
sents  in  chart  form  each  pa¬ 

per’s  frequency  of  publication, 
its  language,  estimated  circula¬ 
tion,  editor,  publisher,  and  con¬ 
tent-complexion.  “The  Press  in 
Africa”  is  really  a  distinguished 
research  tool  for  those  con¬ 
cerned  with  contemporary  Afri¬ 
ca  as  an  inevitable  and  increas¬ 
ing  factor  in  the  new  concept  of 
the  world  as  a  globe  of  two- 
and-a-third  billion  persons — a 
world  criss-crossed  by  inter¬ 
dependent  channels  of  traife 
and  defense. 

Dr.  Kitchen’s  book  is  scholar¬ 
ly,  easy  to  use — and  important 
for  western  democracy,  jour¬ 
nalism,  with  respect  to  Africa, 
and  for  trade  relations  between 
the  United  States  and  the 
“darkest  continent”  which  its 
safaris  of  newspapers  are  try¬ 
ing  to  illumine. 

Ideas  on  ISetcs  Appeal^ 
Ways  to  Obtain  It 


Europeans  sjunbolized  by  the 
white  race,  were  long  the  not- 
particularly  democratic  over- 
lords  in  Africa.  Consequently 
many  -Africans  are  inclined  to 
stand  by  with  a  bit  of  a  grin, 
certainly  unsympathetic,  when 
white  men  have  troubles  in 
-Africa. 

Yet  with  Africa  increasingly 
a  part  of  the  western  world — 
and  w’ith  Africa  frought  with 
sharp  cleaveages  of  many  opin¬ 
ions — its  emerging  press  is  sig¬ 
nificant  to  Europe  and  America 
— to  democracy,  defense,  and  in¬ 
ternational  trade — as  w'ell  as  to 
African  communities. 

A  press  is  the  chief,  and 
often  the  only,  mass  medium 
that  can  make  conflicting  logics 
articulate  and  reveal  sophistry 
to  all  who  can  and  will  read. 
Africa’s  press  is  pioneering  and 
progressive,  Dr.  Helen  Kitchen 
observes  in  this  objective  and 
highly  informative  index  to  the 
newspapers  and  other  periodical 
publications  in  all  Africa  ex¬ 
cept  Egypt. 

African  papers,  she  points 
out,  are  poorly  equipped  and 
understaffed.  She  explains  the 
influence  and  political  orienta¬ 
tion  of  the  publications  in  each 
of  23  regions.  Dr.  Kitchen’s  ex¬ 
perience  brings  to  this  study 
two  years  on  the  editorial  staff 


JEWELRY  LINAGE 


INFORMING  THE  PEOPLE.  By 
Charles  H.  Brown.  New  York:  Henry 
Holt  and  Company,  841  pp.  $3.75. 


News  readers  are  better  edu¬ 
cated  than  they  were  20  years 
ago.  They  travel  more — because 
of  more  cars  on  more  highways; 

I  they  see  the  world  in  more 
I  wais,  have  cheaper  air  travel, 
I  and  consequently  possess  a 

NEWLY  ENGINEERED 
for  SMOOTHER,  FASTER 


OPERATION 


Write  vs  or  osk  our  representotive 
for  o  sample  copy.  And  be  sure 
to  see  *hese  others  in  Metro’s  bat¬ 
tery  of  proven  linage  builders: 

*  Metro  Newspaper  Service 

*  Metre  Deportment  Store  Service 

*  Fenhion  Review  Service 

*  Greoter  Seles  Service 

*  Metro*s  Reek  of  Headings 

.  .  .  And  many  other  supplementory 
services  that  mean  INCREASED 
LINAGE  for  your  newspaper! 


Perfect  News  Machine 

Cruises  at  10  lines-a-minute 
One  to  four  magazines 
Range  to  30  pt.  condensed 


METRO 


60  Madison  Ave. 
New  York  16,  N.  Y. 


LINOTYPE 


much  more  fidgety  curiosity. 

News  will  never  again  in  our 
lifetime  be  simple.  More  peo¬ 
ple  realize  that  a  fracas  in 
Jordan  can  affect  their  i)er.sonal 
lives,  as  can  a  change  in  lead¬ 
mining  at  Moab,  Utah,  or  Mi¬ 
ami,  Oklahoma,  or  wide  igno¬ 
rance  of  Communist  design  in 
Korea,  and  corruption  in  read¬ 
ers’  local  city  halls. 

Readers  today  have  broader 
interests;  they  read  without 
moving  their  lips,  and  want  to 
be  informed.  That  probably  is 
because  nearly  all  news  today 
is  skin  off  readers’  noses,  or 
skin  back  on  their  noses.  That 
creates  something  of  a  dilemma 
for  editors  and  reporters.  Peo¬ 
ple  read  crime  news  sensational¬ 
ly  written,  as  Profesor  Brown 
points  out  in  this  new  discus¬ 
sion  of  reader-interest  and 
newswriting. 

Yet,  as  Professor  Brown  also 
argues,  readers  condemn  a 
newspaper  that  reeks  with  for¬ 
malized  sensationalism  without 
sufficient,  interesting,  hard 
news  in  addition.  He  cites 
scholarly  reader-interest  sur¬ 
veys  to  show  that  a  little  more 
than  one  reader  in  three  fol¬ 
lowed  war  news  pretty  regu¬ 
larly,  and  that  about  one  in 
four  reads  not  only  news  of 
crime  but  news  of  social  sig¬ 
nificance,  consumer  informa¬ 
tion,  science,  and  international 
relations. 

Yet  the  surveys  suggest  that 
readers  are  still  readers-in-a- 
hurry.  On  the  average,  accord¬ 
ing  to  one  study,  stories  lost 
five  percent  of  the  readers  at 
the  end  of  the  first  paragraph, 
another  five  percent  at  the  end 
of  the  second  paragraph,  and 
still  another  five  percent  at  the 
end  of  the  third.  But  the  same 
study  found  a  progressive  in- 
crcrt.se  in  readership,  the  longer 
the  stories  ran. 

News  that  continued  for  16 
column  inches  was  read  to  the 
end  by  32  percent  of  the  600 
persons  interviewed.  Stories 
that  continued  for  more  than 
16  inches  were  read  through 
by  41  percent  of  the  600  read¬ 
ers.  On  the  other  hand,  stories 
occupying  only  four  column 
inches  were  read  by  only  13 
percent. 

Of  course,  one  wonders  just 
what  these  statistics  mean.  Isn’t 
!  it  editorial  judgment  that 
'  counts  rather  than  the  length 
1  of  the  story.  Any  story  that  a 
!  competent  editor  would  let  go 
j  for  20  or  30  inches  of  type  is 
I  bound  to  be  significant  news. 

I  And  quite  as  important,  it’s 
I  pretty  sure  to  be  handled  by  a 
good  writer. 

j  Professor  Brown  has  a  fresh 
!  approach  in  this  book  and  some 
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FOUR  DECADES  of  writing 
religious  news  for  the  Berkeley 
(Calif.)  Gazette  are  behind  the 
citation  given  to  Edna  A.  An¬ 
drews  by  the  San  Francisco 
Chapter,  National  Religious  Pub¬ 
licity  Committee. 


excellent  points  and  know-how. 
He  confirms  what  most  of  us 
have  observed  in  the  last  few 
years.  Editors  not  only  want 
but  demand  reporters  who  read 
books  as  w'ell  as  newspapers, 
who  know  up-to-date  back¬ 
grounds  well  enough  to  ask  dis¬ 
cerning  questions  and  under¬ 
stand  the  answ’ers  —  but  who 
also  miss  no  overt  facts  about 
what  happened,  and  who  can 
v'rite  the  whole  picture  bright¬ 
ly,  crisply,  tersely,  clearly 
enough  for  a  first  reading,  and 
interesfinglg  enough  so  that 
fewer  readers  will  get  lost  to 
more  seductive  stories  after  the 
first  or  second  or  third  para¬ 
graph. 

We’ve  known  a  long  time 
that  if  we  lost  a  reader  at  the 
end  of  any  sentence  or  para¬ 
graph,  we  never  get  him  back. 
Our  job  is  to  inform  and  re¬ 
cord  so  well  that  readers  enjoy 
the  process  enough  to  believe 
they  can’t  get  along  without 
our  paper. 

• 

Dr.  A.  E.  Wi""ani,  84 

Los  Angeles 

Dr.  Albert  Edward  Wiggam. 
author  and  lecturer  whose  col¬ 
umn  “Let’s  Explore  Your  Mind” 
was  sjmdicated  nationally,  died 
April  26.  He  was  84  years  old. 

Dr.  Wiggam’s  career  as  a 
newspaperman  started  in  1899, 
when  he  became  an  editori^ 
writer  for  the  Minneapolis 
(Minn.)  Journal.  He  left  the 
Journal  in  1900  and  spent  the 
next  19  years  lecturing.  He  sub¬ 
sequently  authored  numerous 
magazine  articles  and  many 
books. 
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Seen  on  the  local  scene 


Voirve  prol)al)ly  noticed  hig  telephone  cable  reels 
like  the  ones  shown  al)o\  e  at  the  curb-side  of  streets 
and  highways  around  your  town.  They  are  there  to 
ni(‘et  a  date  with  the  Bell  telephone  eonstrnetion 
crews  who  will  pull  the  cable  up  on  poles  or  into 
eondnits  so  telephone  service  may  grow  with  yonr 
comnuinity. 

These  particular  reels  are  about  to  be  delivered  to 
tlie  Pacific  Telephone  aiulTelegraph  C'oinpany.and 
1  iigene  Midkiff,  a  warehouseman  in  our  .Seattle 


Distribution  Center,  is  giving  them  a  final  check. 

Telephone  cable,  of  course,  is  just  one  of  the 
many  products  we  keep  on  tap  to  meet  the  needs 
of  Hell  telephone  companies.  In  all,  there  are  30 
Western  Electric  Distribution  Centers  acro.ss  the 
nation,  and  they  stock  an  average  of  8,(KK)  different 
things  for  both  day-to-day  and  emergency  use  by 
the  telephone  companies. 

This  is  another  important  part  of  our  job  as  the 
manufacturing  and  supply  unit  of  the  Bell  System. 


Electric 


MANUFACTURING  AND  SUFFIV  UNIT  OF  THf  Rfll  $VST(M 
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TO  DISTINGUISH  BETWEEN 


is  to  distinguish  between  a  billion  dollars  which  a  company  may  take  in 
as  a  total  for  a  year’s  sales,  and  the  seven  cents  profit  left  out  of  each  dollar. 

After  Republic  Steel  pays 

47.5<‘  of  its  revenue  for  materials  and  supplies, 

32.9(‘  of  its  revenue  dollars  for  wages,  and  fringe  benefits  for  70,000  employees, 
S.Sc*  for  taxes, 

S.Sc  set  aside  as  depreciation,  depletion  and  amortization  to  provide  the  money 
to  replace  old,  worn-out  machinery, 

0.1 0  interest  on  borrowed  capital. 

About  7(‘  is  left  out  of  each  dollar,  which  is  apportioned  approximately: 

— 3(‘  dividends  to  90,421  stockholders 

— 4<*  company  growth  through  new  facilities  and  products. 

Many  people,  including  some  employees  of  the  industry,  erroneously  believe 
that  steel  profits  are  as  high  as  25  cents  on  the  dollar. 

Actually,  Republic’s  profits  of  7%  are  fairly  typical  of  the  steel  industry. 


General  Offices  •  Cleveland  f,  Ohio 
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Bee  Album 
Shows  Gains 
Since  1857 


FflJtrki*  ’’y  district  attorney,  a 

VJtlU&dl  grand  jury  and  the  Pennsyl- 

Scranton  Arrests  27th 

editorial  by  Mr.  Murphy  was 
Scranton,  Pa.  written  Oct.  24,  1956.  It  was 
Conviction  of  labor  union  headed:  “Justice  Is  Sei'ved.” 
leaders  who  dynamited  a  house  Mr.  Murphy,  sometimes  called 
being  constructed  by  non-union  the  conscience  of  the  city,  has 
labor  here,  given  national  pub-  had  60  eventful  years  on  the 
licity  again  by  the  recent  Senate  Times  as  reporter  and  associate 
rackets  hearings,  largely  can  be  editor.  It’s  a  union  town  and 
credited  to  the  tireless  work  of  he’s  a  union  man.  He  helped 
Thomas  F.  Murphy,  77-year-old  organize  Scranton’s  first  news 
chief  editorial  writer  of  the  unions  in  1904  and  1907,  prede- 
Scranton  Times.  cessors  of  the  American  News- 

The  house  was  dynamited  paper  Guild. 

May  1,  1954.  Between  that  But  above  unionism,  Mr. 


Sacramento,  Calif. 
A  growing  centennial  album 
reflects  the  development  of  the 
Sacramento  Bee  from  the  initial 
four-page  issue  of  Feb.  3,  1857. 
The  first  Bee’s  12  1-2  x  19  inch 
pages  were  five  columns  wide. 

New  sections  are  being  added 
at  the  rate  of  approximately 
one  a  month.  The  section  mark¬ 
ing  the  centennial  date  launched 
the  sequence  and  provided  the 
album  cover.  It  contained  76 
full-size  pages  showing  “Bee 
headlines  in  history.”  (E&P, 
Feb.  23,  page  44) 

“Early  Sacramento  in  Pic¬ 
tures,”  a  44-page  tabloid  devoid 
of  advertising,  comprised  the 
second  part.  Early  day  wood- 
cuts,  drawings,  lithographs  and 
photographs  were  presented. 

Covers  in  Gold 
Community  life,  the  third 
section,  also  was  a  44-page 
tabloid.  Like  its  predecessors, 
the  cover  was  in  color,  with  gold 
dominant.  Government,  early 
leaders,  organizations  and 
sports  were  included. 

In  keeping  with  the  Mc- 
Clatchy  family  tradition,  the 
publishing  family  is  played 
down.  But  founder  James  Mc- 
Clatchy’s  photo  appears  amidst 
that  of  108  fellow  members  of 
the  Sacramento  Society  of  Cali¬ 
fornia  Pioneers. 

The  'Bee’s  smallest  issue  was 
published  Jan.  11,  1862.  The 
great  flood  had  brought  five  feet 
of  water  in  front  of  the  news¬ 
paper  building.  A  two-column 
strip  was  printed  by  the  pio¬ 
neers. 


ALSO  RAN — "It  looks  like  a 
horse  and  eats  like  a  horse;  but 
it  runs  like  a  dog,”  summed  up 
Phil  Ranallo's  opinion  of  Phil 
Ranallo  after  the  latter  ran  fifth 
in  maiden  race  at  Fort  Erie. 
Owner  Phil  is  a  Buffalo  (N.  Y.) 
Courier-Express  sportswriter.  (PS 
— He  made  Phil  R  his  "best  bet" 
of  the  day,  too.) 


yo//r 


AURORA  BEACON-NEWS 
ELGIN  COURIER-NEWS 
JOLIET  HERALD-NEWS 


Penetrate  and  sell  Illinois’  Number  One  Market, 
outside  Chicago,  through  the  COPLEY  Big  3 
Newspapers.  These  influential  “hometown”  newspapers 
oiien  the  doors  to  a  market  of  more  than 
half  a  million  prosperous,  responsive  people. 

And  when  you  buy  all  3  of  the  COPLEY  Big  3, 
you  save  9!ic  a  line  —  or  1 7%! 


Overseas  Press  Club 
Elects  Cecil  Brown 

Cecil  Brown,  radio  and  tele¬ 
vision  commentator  for  the 
American  Broadcasting  Com¬ 
pany,  was  elected  president  of 
the  Overseas  Press  Club  of 
America.  He  defeated  Ansel  E. 

Talbert,  military  and  aviation 
editor  of  the  New  York  Herald 
Trib^ine,  in  a  close  race. 

Other  officers  chosen  were: 

Thomas  P.  Whitney,  foreign 
affairs  analyst,  .Associated 
Press,  first  vicepresident;  Rich¬ 
ard  de  Rochemont,  producer  of 
documentary  and  other  films, 
second  vicepresident;  Cornelius 
Ryan,  associated  editor  of  Col¬ 
lier’s  until  it  suspended,  third 
vicepresident. 
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IniT  nt  Truth”  "Hometown"  Newspapers  covering  Northern  Illinois  — 

”  ’  Springfield.  Illinois  —  Greoter  los  Angeles  —  ond  Son  Diego, 

;  MKMffCDADFDC  Californio.  Served  by  the  COPLEY  Washington  Bureau 

■  ■  "tv**  ond  the  COPLEY  News  Service. 

REPRESENTED  NATIONALIY  BY  WEST-HOlllDAY  CO..  INC. 
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ROOM 


INTERTYPE  SIX-MOLD  DISKS 


ELIMINATE  MOLD  LINER  CHANGES 


The  Intertype  Six-Mold  Disk  is  available  with  or  without  the  Auto¬ 
matic  Ejector  Blade  Selector.  This  automatic  selector  positions  the 
correct  ejector  blade  whenever  the  operator  puts  a  different  mold 
into  use.  This  saves  time  and  prevents  possible  damage  to  equipment. 


Intertype  time -proven  Six- Mold  Disks  give 
you  50%  more  mold  capacity  than  Four-Mold 
Disks.  These  two  extra  molds,  which  can  be  put 
to  use  at  the  turn  of  a  wrist,  provide  the  mold 
capacity  needed  to  eliminate  liner  changes. 

Set  up  for  body  sizes  that  can  range  from  5  pt. 
through  48  pt.  and  using  30  pica  liners  in  con¬ 
junction  with  a  Mohr  Intertype  saw,  an  opera¬ 
tor  can  handle  a  tremendous  variety  of  work— 
single  or  double  column  heads,  text,  classified 
and  every  kind  of  display  including  overhang 
slug  grocery  copy . . .  without  a  mold  change. 

Equip  your  Intertypes  with  Six-Mold  Disks  and 
you  will  get  more  copy  set  per  shift  by  turning 
mold  changing  time  into  typesetting  time. 


KEEP  AHEAD  WITH  INTERTYPE 

INTERTYPE  CORPORATION  360  FURMAN  STREET,  BROOBXYN  1.  NEW  YORK 

Chicago,  San  Francisco.  Los  Angeles,  New  Orleans.  Boston 
In  Canada:  Toronto  Type  Foundry  Company  Limited.  Toronto,  Montreal,  Winnipeg,  Vancouver.  Halifax 


Set  in  Cairo  and  Imperial  families 


Intertype  is  a  registered  trademark 


THIS  !s  lA  closeup  of  the  automatic  mechanism  developed  by  Wood 
Newspaper  Machinery  Corp.  working  in  conjunction  with  the  News' 
production  staff,  which  is  headed  by  R.  C.  Nelson  mechanical 
superintendent.  Button-pushing  is  eliminated. 


FULLY  AUTOMATIC  PASTER  has  been  operated  on  a  twin-sextuple 
press  (for  96-page  papers)  at  the  Detroit  News.  This  picture  shows 
the  roll  in  use  near  the  runout  point  with  brush  arm  in  retracted 
position. 


AH  That  Fussin 
And  No  Fuse  In 


SECOND  shoe  drops  and  the 
switch  operates  the  brush  and 
knife  relays  for  the  splice. 


FIRST  shoe  drops,  the  micro¬ 
switch  operating  a  warning  horn 
and  light. 


VI  kApaiioiuii  As  its  nickname  of  “Gravel 

Gertie”  implies,  the  press  of  the 
Albuquerque,  N.  M.  Curtin  (Neb.)  Enterprise  oc- 
Albuquerque  Publi.shing  Com-  casioned  no  surprise  when  it 

pany  has  begun  construction  broke  down  midway  through 
of  a  two-story-and-basement  the  weekly’s  run. 
addition  on  the  west  side  of  its  The  pressmen  and  other  help 
plant.  tore  out  the  motor  of  the  press, 

The  project  is  the  second  which  the  Enterprise  described  the  nine-column  newspaper  for- 

step  in  the  expansion  program  “older  than  Genenil  Sher-  mat  has  just  been  published  b-, 

which  was  planned  at  the  time  grandmother.”  the  ANPA  Mechanical  Depart- 

the  present  building  was  con-  Taken  down  and  reassembled,  ment. 

structed  by  the  Austin  Com-  the  motor  was  put  back  on  the  The  special  report,  another 
pany  of  Chicago,  which  will  press.  The  appropriate  button  in  a  series  of  accordion-page 
engineer  and  handle  construe-  was  pushed.  Nothing  happened,  and  gate-fold  pamphlets,  was 
tion  of  the  addition  Again  the  routine  of  tear-  prepared  under  the  supervision 

The  basement  and  first  floor  down,  reassembling  and  at-  of  Richard  E.  Lewis,  depart- 
will  house  a  new  96-page  Goss  tempting  to  start.  No  luck  ment  manage. 
u„- ji-  ",  , ,  Then  some  one  thought  to  The  information  given  covers 

folder  and  ^*^^hal/'pnlor^Hprk  ^  check  the  fuse  in  the  plant’s  57  ANPA  member  newspapers. 
The  second  floor  of  the  ad-  electrical  system.  It  had  burned  data  including  type  of  press 
11  u  •  j  u  ii.  out.  cost  of  changeover,  rule  and 

stereotype  depaXenL  and  the 

ij  i-  11  u  •  run  was  completed  three  hours  ters,  etc. 

entire  addition  will  be  air-con-  ,  . 

later.  • 


Doubling  Capacity 


HERE  the  splice  is  being  made. 
The  brush  arm  will  retract  and  the 
roll  indexes  to  the  running 
position. 


sr  PLANT  and  EQUIPMENT 


Plant  •  Equipment 


For  two  weeks  before  the  - 

actual  move,  the  newspaper’s  24.')  square  feet,  of  which  the  The  large  windows  on  the 
new  Goss  Universal  40-page  main  floor  accounts  for  23,570.  South  front  are  of  a  special 
press  had  been  printing  each  The  exterior  of  the  building  heat-absorbing  and  light-diffus- 
day’s  issue.  is  of  brick,  silverdale  limestone,  ing  plate  glass,  which  prevents 

The  newspaper  operation  is  and  terra  cotta.  The  roof  is  of  the  glare  of  sunlight  in  the 

all  on  one  floor,  with  a  part  built-up  pitch  and  gravel,  rooms  inside, 

basement  that  includes  a  boiler  Across  a  part  of  the  front  is  There  is  no  monotony  of 
room,  lunch  room,  and  storage  a  plant  box  containing  ever-  color.  The  walls  of  the  various 

space.  It  covers  an  ai'ea  of  27,-  green  shrubs.  rooms  have  27  different  tints, 


$250,000  Building  of  the  Grand 
Island  (Neb.)  Independent  will 
house  all  operations  on  one  floor. 


THE  KEY  TO 
SUCCESSFUL 
MATRIX 
PROCESSING 


Expansion  Plan 
In  Talking  Stage 


Preliminary  plans  are  being 
made  for  an  enlarged  plant  for 
the  Pine  Bluff  (Ark.)  Commer¬ 
cial  to  “hand  down  to  the  fifth 
generation  of  the  family’’,  ac¬ 
cording  to  E.  \V.  Freeman  .Tr. 

Mr.  Freeman’s  two  sons,  Ed¬ 
mond  W.  Ill,  31,  vicepresident, 
and  Armistead  C.,  28,  executive 
vicepresident  of  the  newspaper, 
also  have  sons  in  line  for  the 
newspaper  business. 

“Pine  Bluff  has  come  alive 
in  a  big  way  and  is  growing 
fast”,  Mr.  Freeman  said  while 
at  the  ANPA  convention.  “One 
spur  to  progress  is  the  new 
plant  of  International  Paper 
Company.” 

The  Commercial  was  founded 
in  1868  by  Mr.  Freeman’s 
grandfather.  Major  Charles 
Gordon  Newman.  His  father, 
Edmond  W.  Freeman,  married 
the  founder’s  daughter. 


Matrix  Contrast  Service  is  based  on  highly 
skilled  technicians  and  service  crews,  backed  by 
30  years  of  experience  in  this  specialized  field. 
The  techniques  employed  by  these  Matrix 
servicemen  have  been  perfected  over  the  last 
three  decades  until  today  they  are 
virtually  foolproof. 


This  superior  service  is  rendered  on  a 
continuous  maintenance  basis  that  includes 
Doth  the  original  processing  of  your  new  and 
used  matrices,  and  reprocessing  according 
to  pre-arranged  schedules.  We  maintain  round 
the  clock  shifts  to  assure  that  your  production 
schedules  will  not  be  interrupted. 

If  you  haven’t  already  investigated  the  savings 
obtainable  through  the  use  of  Matrix 
Contrast  black-and-white  and  colored  reference 
marks,  send  today  for  a  free  booklet  describing 
our  time-tested  motrix  maintenance  plan. 


Presses  Twinned 
For  16-Pg.  Papers 

Laconia,  N.  H. 

The  Laconia  Evening  Citizen 
broke  ground  recently  for  a 
35-foot  extension  to  its  plant. 
The  addition  will  accommodate 
two  Cox-O-Type  presses  which 
will  be  twinned  to  produce  a 
16-page  paper. 

The  Laconia  paper  went  to 
an  11-pica  column  with  three 
point  niles  to  inaugurate  a 
nine-column  page  last  Septem¬ 
ber  and  will  continue  that  page 
size  when  the  new  press,  on 
order  from  Goss  is  delivered. 
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MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street,  New  York  1 1,  N.  Y. 
326  W.  Madison  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Los  Angeles  15,  CalK. 


CopyriBhl  IViT 

Matrix  Contrast  Corpora'Ion 


IGH  PRODUCTION  AT  LOW  COST 

For  the  Progressive  Medium  Sized  Daiiy... 


The  Goss  Dek-A-Tube  press  is  engineered  to  meet  the  require¬ 
ments  of  publishers  of  progressive  and  growing  newspapers  of 
intermediate  circulation.  It  offers  high  production,  fine  printing 
quality  and  simplicity — ail  at  low  operating  cost. 

It  is  a  tubular  plate  press  of  advanced  design.  Only  one  stereo¬ 
type  plate  per  page  of  printed  matter  is  required,  regardless  of 
size  of  product. 

Operating  speeds  are  from  25,000  to  30,000  papers  per  hour. 
Page  capacity  ranges  from  4  to  48  pages.  Net  production  remains 
uniformly  high  for  full  range  of  product  size,  permitting  later 
deadlines  and  earlier  deliveries. 

Flexibility  of  operation  is  an  outstanding  feature  of  the  Dek-A- 
Tube.  The  size  of  the  newspaper  can  be  increased  in  multiples 
of  two  pages  to  efficiently  meet  fluctuations  in  advertising  lineage. 

Any  printing  couple  can  be  used  for  color,  allowing  a  wide 
range  of  flexibility  for  color  printing. 

Flexibility  to  meet  pressroom  conditions  and  for  expansion  is 
another  feature.  Presses  can  be  arranged  with  two  or  three  decks 
...  in  tandem  ...  or  twinned.  And  decks  can  be  added  as  the 
newspaper  grows. 

Primary  consideration  has  been  given  to  accessibility  and  sim¬ 
plicity  of  operation  .  .  .  adjustments  and  controls  within  easy 
reach  .  .  .  ample  working  space  between  units  .  .  .  tension  plate 
lockup  .  .  .  removable  ink  fountain  pans. 


'A' Up  To  30,000  Papers 
Per  Hour 

^4  to  48  Pages  Standard 
Format 

^  Goss  Tension  Plate  Lockup 

Heavy  Duty  48-Page  Folder 

^Color  On  Any  Printing  Couple 

'^Goss  Continuous  Ink  Feed 

'^Operating  Convenience 
and  Safety 

'^Flexibility  for  Today 
and  Tomorrow 

Write  for  the  new  1 

g  illustrated  booklet  describing  m 
\  the  Dek~A-Tube  M 


THE 


PRINTING  PRESS  COMPANY 

Division  of  Miehle-Goss-Dexter,  Incorporated 
5601  WEST  31st  STREET,  CHICAGO  50,  ILLINOIS 
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Press  from  Calif. 

For  Florida  Daily 

Cleakwater.  Fla. 

\V.  S.  Zschach,  president  ana 
general  manager  of  the  Clear¬ 
water  Sun,  has  announced  that 
plans  for  the  paper’s  new  build¬ 
ing  have  been  completed. 

The  press  room  will  be  the 
first  part  of  the  building  to  be 
constructed  and  the  Goss  four- 
unit,  64-page  press,  purchased 
last  fall  from  the  Pasadena 
(Calif.)  Independent  is  ex¬ 
pected  to  be  in  operation  in 
September. 

The  entire  building,  with  the 
exception  of  the  press  room, 
will  be  air-conditioned. 


BLACK  AND  WHITE  motif  is 
carried  out  in  the  new  plant  of 
the  Hutchinson  (Kas.)  News. 
Spaciousness  is  the  keynote  of 
the  interior  uncluttered  by 
partitions  or  pillars. 

Side-by-Side  Color 

Springfield,  Ohio 

Using  a  home-designed  port- 
St.  Petersbi'RG,  Fla.  fountain  and  rail,  the 

The  St.  Petersburg  Independ-  Dnilii  \ews  and  Sun  print  two 
ent  is  now  using  Linotype’s  .'>'■2  color  ads  from  .single  plates 
point  Teletype  Corona  on  its  placed  side  by  side  on  the  same 
classified  pages.  The  switch  to  cylinder.  Color  separators  pre- 
a  new  type  face  was  made  when  vent  the  colors  from  mixing, 
the  width  of  the  class  if 'ed  col-  This  all  save.®  press  capacity, 
umns  was  reduced  from  11  >2  says  General  Manager  Earl  C. 
to  11  picas.  The  Independent  Merideth.  Details  are  somewhat 
is  using  the  5*/2  point  face  on  of  a  secret  yet,  until  patents 
a  5  point  slug.  are  obtained. 
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TWO-YEAR-OLD  (as  a  daily)  Concord  (Calif.)  Transcript  has  moved 
into  this  $75,000  plant  with  a  32-pa9e  Hoe  press.  The  paper  kai 
work  space  three  times  that  of  the  old  quarters  used  by  weekly. 


are 

spitting  images 
of  the  old 
block 


NEARLY  four  acres  of  apricot  orchard  have  been  purchased  by  the 
Hayward  (Calif.)  Daily  Review  as  site  for  this  plant. 


Plant  'Blooms' 
In  An  Orchard 


Hayward,  Calif. 
A  3.86-acre  section  of  apricot 
orchard  has  become  the  loca 
tion  of  the  new  plant  being 
erected  by  the  Hagward  Review. 

The  plant  will  provide  30,000 
square  feet  with  room  for  .‘.x- 
pansion,  parking  areas  and 
.service  facilities. 

The  present  plant  has  11,000 
square  feet.  Expansion  liniU5 
have  been  reached  in  the  doivn- 
town  location.  Best  estimates 
available  are  that  the  30.000- 
foot  quarters  will  meet  needs 
for  at  least  10  years.  Floyd  I- 
Sparks,  publisher,  said. 

The  site  is  close  to  the  in¬ 
tersection  of  a  major  freeway 
and  a  main  highway,  enabling 
quick  dispatch  of  circulation 
trucks.  It  is  convenient  for  the 
advertising  department  because 
it  is  midway  between  downtoxvn 
and  two  shopping  centers  now 
being  developed. 
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•  A'lOTher  way  of  say- 
\j^  1)  I  sharper  reproduc- 

^  fions  sfarf  with  type 
metals  that  get  every 
detail  in  the  matrix  for  crisp,  brilliant,  faithful 
reproductions,  imperial  metals  backed  by  44  years 
of  "know-how"  give  "spitting  images"  for  reproduc¬ 
tion  proofs.  May  we  show  you  samples? 

You  get  EXTRA  ADVANTAGES  with 


For  .Steel  Chases, 
Aluminum  Chases, 
Chase  changes  or  re¬ 
pairs.  consult  us  di¬ 
rect  or  through  your 
local  dealer. 


AMERICAN  STEEL 
CHASE  CO. 

31-31  Forty-Eighth  Ave, 
long  Island  City  1,  N.Y. 
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Powderless  Etch  I 

Process  Described 

Recent  developments  in  the  j 
powderless  etching'  of  zinc  j 
photoengravers’  plates  are  re-  ^ 
viewed  in  an  eight-page  booklet  ^ 
available  without  cost  from  , 
Rolled  Plate  Metal  Company,  _ 
196  Van  Brunt  Street,  Brook¬ 
lyn  31,  N.Y. 

Titled  “Micro  -  Metal  and  j 
Powderless  Etching,”  the  folder  , 
discusses  the  various  engraving  i 
procedures  that  may  be  fol-  ! 
lowed  when  etching  Micro-Metal 
zinc  plates.  The  compositions  of  ' 
both  the  line  and  halftone  ' 
baths  are  described.  Also  in-  I 
eluded  are  reports  on  results 
obtained  by  photoengravers 
from  their  use  of  Micro-Metal 
plates. 

• 

Montana  Papers 
Build  New  Home 

Butte,  Mont. 

Contracts  have  been  let  for 
construction  of  a  new  home  for 
the  Montana  Standard  (morn¬ 
ing)  and  Butte  Daily  Post, 
(evening).  The  new  building,  to 
be  erected  on  West  Granite 
Street,  will  be  of  two  stories 
and  basement,  with  a  total  floor 
space  of  39,100  square  feet.  It 
will  be  of  brick  and  pumice 
stone  construction. 

All  departments  of  the  two 
dailies  will  be  housed  in  the 
new  building.  The  commercial 
printing  plant  of  the  Montana 
Standard  will  remain  in  the 
present  building,  three  blocks 
distant. 


Polaroid  for  Color 

Monterey,  Calif,  i 
Speeding  up  its  processing  ! 
of  color.  Peninsula  Herald 
photographer's  make  separation 
prints  of  stationery  objects 
with  a  Polaroid  camera.  The 
separation  prints  are  ready  for 
the  engraver  about  a  minute  j 
after  the  exposure  is  made.  ' 
Development  of  a  one-shot  Pola-  ^ 
roid  with  larger  film  has  been  ' 
suggested  for  direct  separation  i 
on  engraving  cameras. 


Building  Plan 

Helena,  Mont. 

The  Helena  Independent 
Record  newspaper  and  the 
Montana  Associated  Press  head¬ 
quarters  will  be  housed  in  a 
new,  two-story  Montana  Record 
Publishing  Co.  building. 


TARGET  DATE  IS  NOVEMBER  30  for  occupancy  of  this  new  home 
by  the  Passaic-Clifton  (N.J.)  Herald-News  which  is  now  published 
from  three  buildings.  The  Herald  and  News  were  merged  just  25  years 
ago  by  former  Congressman  Dow  H.  Druklter,  now  publisher.  The 
new  building  will  have  a  working  area  of  50,000  square  feet.  M  ajor 
item  of  equipment  is  a  seven-unit  Goss  press.  The  structure  was 
designed  by  Louis  T.  Klauder  and  Associates,  Philadelphia. 


Star  Quadder  Users 
are  saying... 

Many  enthusiastic  users*  hove  written  regarding  their 
experience  with  the  Star  Selectro-Motic  Quadder. 


over  a"  sundpO'OL  protit-n'a*"’'® 

?:“adUe“  because 

Vestment. 

caHy  b''  ” 


* 
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Plant  •  Equipment 


Spokane  Team  and  Plant 
Geared  for  Action  in  Color 


By  Campbell  Vi  alson 

Spokane.  Wash. 

Shop  talk  in  any  department 
or  corner  of  the  Spokane 
Spokesman-Review  and  Chron¬ 
icle  plant  soon  shifts  to  full 
color,  developed  here  to  include 
spot  action  photos  as  well  as 
brilliant  outdoor  views  and 
bright  interior  settings. 

A  series  of  six-column  page 
one  action  photos,  a  “rainbow 
edition”  and,  on  Jan.  27,  an  an¬ 
nual  progress  edition  featuring 
views  of  the  mountain  ranges 
of  the  Inland  Empire  are 
among  examples  of  the  product. 

Results  come  from  team 
work  throughout  the  vast  i)lant, 
which  is  housed  in  two  adjacent 
buildings  engaged  in  production 
of  the  morning,  evening  and 
Sunday  newspapers  and  a  series 
of  state  farm  publications. 

Divisions  of  Activity 

The  team  includes  every  de¬ 
partment,  from  editorial  on 
through  each  of  the  mechanical 
divisions  of  activity,  assures  H. 
C.  Cleavinger,  managing  editor 
of  the  Chronicle. 

The  afternoon  Chronicle  has 
presented  full  color  action  pic¬ 
tures  showing  European  refu¬ 
gees  in  church,  football  players 
in  action,  horsemen  on  the  trail, 
children  at  a  Christmas  fete  and 
deer  on  a  frozen  lake. 

“We  believe  the  photo  begins 
with  the  gleam  in  a  camerman’s 
eye  and  is  not  completed  until 
the  newspaper  has  been  prop¬ 
erly  delivered  on  the  home 
doorstep,”  said  Donald  G.  Scott, 
mechanical  superintendent. 

4- Year  Move 

The  development  of  full  color 


began  here  long  ago  in  the  Sun¬ 
day  magazine  section.  Full- 
color  newspaper  color  began 
four  years  ago  and  now  has  re¬ 
ceived  great  impetus  from  the 
installation  of  a  new  press  and 
added  equipment. 

Step-by-Step  Guide 
For  Printing  Color 

Harold  E.  Cassill,  general 
manager  of  the  Spokane  news¬ 
papers,  gave  a  rundown  on  the 
color  printing  techniques  in  his 
plant  at  the  recent  Newspaper 
Institute  of  the  University  of 
Washington.  This  is  a  digest 
of  his  talk: 

For  processing  color  film  you 
need  a  developing  room  that  is 
separate  from  your  black  and 
white  dark  room.  There  are 
three  “musts.”  Y'ou  must  have 
temperature  control.  You  must 
have  voltage  control  to  the  me¬ 
dium  you  use  in  making  the 
color  separations,  and  you  must 
have  a  densitometer  to  measure 
the  density  of  the  negatives. 
We  make  our  separations  on  a 
$60  enlarger.  Y'ou  need  a  good 
viewing  light,  so  that  you  can 
look  well  at  the  transparencies 
that  come  from  the  developing 
tank. 

Making  Separations 

The  following  is  our  method 
of  making  separation  nega¬ 
tives  : 

1.  First  we  make  two  masks 
through  the  red  and  green  fil¬ 
ters,  which  lower  contrast  of 
color  films  to  a  printing  range 
and  give  some  color  correction. 

2.  The  mask  from  red  filter 
is  then  registered  to  color  film 


ROP 


L 


IIOLLKItS 


The  nation's  finest  ROP  Color  Editions 
are  being  run  daily  with  Ideal  DX 
Newspaper  Rollers. 

Four  large  Ideal  plants  —  one  in  your 
vicinity— and  sales  representatives 
everywhere,  eager  to  give  you  service 
and  assistance. 

Fast  regrinding  facilities  available 
whenever  needed. 


and  an  exposure  made  through 
the  combination  with  both  the 
red  and  green  filters.  This  pro¬ 
duces  the  blue  and  red  separa¬ 
tion  negatives. 

3.  The  first  mask  is  removed 
and  taped  to  the  color  film.  An 
exposure  is  made  through  this 
combination  with  the  blue  filter. 
This  produces  the  yellow  sepa¬ 
ration  negative. 

This  type  of  masking  is  one 
generally  used  in  the  trade  and 
is  sufficient  for  most  fine 
screen  work  with  process  inks. 
However,  for  newspaper  repro¬ 
duction  we  find  it  is  necessaiy 
to  correct  for  impurities  in 
news  inks  and  to  avoid  exces¬ 
sive  color  pile-up.  To  do  this 
we  make  two  further  masks 
which  are  registered  to  the 
separation  negatives.  These 
masks  are  very  critical  and  ex¬ 
treme  care  must  be  used  in 
making  them. 

After  the  separation.';  have 
been  made,  one  for  red,  one  for 
yellow  and  one  for  blue,  the 
next  step  is  to  make  a  positive 
print  of  each.  You  don’t  need 
a  special  enlarger.  .\ny  good 
standard  make  will  do  the  job. 
Just  be  sure  it  will  ho’d  a 
negative  as  large  as  any  you 
will  want  to  u.se.  We  use  an 
Eastman  Auto-Focus  enlarger. 

Fresh  Developer 

The  developer  must  always 
be  fresh.  We  develop  two  plates 
in  32  ounces  of  developer  and 
throw  it  away.  The  density 
range  of  negatives  drops  if 
we  try  to  do  more.  It  is  a 
waste  of  money  to  try  to  use 
it  longer. 

In  printing  we  use  a  non¬ 
shrink  paper — Rcsisto  rapid. 
Dry  it  naturally.  Don’t  try  to 
force  it. 

Any  engraving  plant  that 
handles  black  and  white  can 
handle  color,  if  the  photo  labo¬ 
ratory  handles  the  separations, 
as  is  done  in  our  plant.  Some 
shots  may  be  limited  as  to  size. 
For  instance,  equipment  that 
handles  a  full  page  in  engrav¬ 
ings  for  black  and  white  can 
handle  only  one-half  page  for 
color  because  of  the  necessary 
tilting  of  the  screen.  For  color 
work,  a  proof  press  is  essential. 

For  all  of  our  news  pictures 
we  print  in  three  colors,  with¬ 
out  black.  We  shoot  the  key 
plate,  blue,  at  a  45-degree  an¬ 
gle.  We  shoot  the  red  and  yel¬ 
low  separately  at  angles  30  de¬ 
grees  apart.  We  print  the  nega¬ 
tives  separately  on  metal  and 
handle  the  metal  plates  the  same 
as  for  black  and  w’hite.  They 
are  etched,  trimmed  and  drilled 
for  register,  and  proofed. 

The  color  film,  or  original 
transparency,  follows  along  in 


each  process  as  a  guide  for  thil 
operator.  The  etcher  keeps  tkl 
transparency  in  view  as  jl 
double  check  in  the  process  oifj 
etching.  We  try  to  hold  tin  | 
heavy  colors  for  brilliance,  sdc  | 
do  what  staging  (stopping  o!  t 
etching  in  spots)  is  necessin  ji 
to  hold  the  colors  properly  fev 
brilliance.  (' 

Strong  Colors  Sj 

Ti-y  to  have  strong  color'll 
Reproduction  of  pastels  is  mor',' 
difficult  than  brilliant  colon j] 
The  detail  of  pastels  is  weaker  S 
and  when  the  weaker  detail  LM 
broken  up  with  the  news  screer|s 
it  is  weakened  more.  A  fiBi|i 
screen  will  hold  the  fidelity  f  K 
the  pastel  more  readily  tharft 
will  the  coarser  screen.  k 

When  we  started  to  prir« 
news  pictures  in  color  we  ust;|| 
the  6.5-line  screen,  which  we  usie 
in  black  and  white,  but 
changed  to  75.  We  get  betkrft 
results  from  it.  In  proofiw  ) 
color  engravings,  don’t  pile  o:  ' 
the  color  and  expect  that  th  ' 
press  room  will  be  able  to  / 
produce  it. 

We  usually  mold  the  re.  , 
plate  first.  We  mount  it  on  »  , 
solid  base,  the  same  as  a  ziu  ; 
for  black  and  white,  and  try  t  f 
allow  9  points  margin  a* 
around  it.  We  mount  the  cut- 
for  blue  and  yellow  in  the  sann 
way,  being  guided  by  the  regis^ 
ter  marks  which  come  to  ff.' 
from  the  engraving  shop. 

We  hot-mold  the  stcreotyp- 
mat  in  our  Lake  Erie  Direct 
mat  at  a  temperature  of  30 
degrees  and  a  pressure  of  2,00 
pounds,  which  is  reduced  to  S'" 
pounds  and  held  for  12  minute; 
We  use  every  precaution  we  cat 
to  make  certain  that  the  mat 
doesn’t  lie  around  and  pick 
moisture.  We  draw  mats  for  the 
three  engravings  from  the  same 
package  and  mold  them  for  the 
same  time  and  under  the  same 
pressure.  This  is  necessary  to 
insure  that  the  shrinkage  on  al 
the  mats  is  just  the  same.  IVe 
try  to  use  the  same  amount  oi 
backing  on  each  molding,  anc 
keep  the  mats  in  the  same  con 
dition  as  they  go  through  th‘ 
Sta-Hi  scorcher.  After  the  mat 
are  dry,  we  run  them  through 
the  master  trimmer  so  that  they 
will  be  in  the  same  register. 

We  cast  the  plates  from  th 
three  mats  at  the  same  time  a 
that  the  temperature  of  th 
metal,  the  casting  box  and  th 
cooling  equipment  will  be  th 
same.  Our  stereotype  plates  ai 
milled  for  the  underside  or  ten 
sion  plate  lockup  on  the  Go 
press.  If  we  find  that  our  plate 
are  just  a  little  out  of  register 
we  can  compensate  for  it  i 
{Contimted  on  page  62) 
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Quick,  simple  underside  lock-up 


In  fact,  Hoe  engineers  have  incorporated 
easy  web  width  change  features  throughout 
its  press  design  . . .  another  potential  way  to 
help  lower  your  printing  costs,  and  another 
good  reason  it  will  pay  you  to  get  in  touch 
with  Hoe. 


One  movement  of  a  lever  unlocks  or  locks  the 
plates  on  the  printing  cylinder  .  .  .  (juickly, 
easily.  And  Hoe’s  underside  lock-up  holds 
plates  tight . . .  prevents  plate  hammer  and 
buckling.  With  this  important  feature,  you  get 
better,  cleaner  impressions  . . .  longer. 

HOE  UNDERSIDE  LOCK-UP  construc¬ 
tion  is  simple,  sturdy  and  allows  a  complete 
range  of  adjustment  from  maximum  paper 
width  to  a  minimum  of  .56  inches.  Changes  in 
web  width  are  easily  made  by  rearranging  the 
clamping  hook  assemblies  to  suit,  without  the 
necessity'  of  machining  or  removing  the  cylin¬ 
ders  from  the  unit. 
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Step- by- Step 

{Continued  from  page  60) 

milling  the  pockets  on  the  un¬ 
derside.  From  the  milling  ma¬ 
chine  the  plates  go  to  the  rout¬ 
ing  machine,  and  then  to  the 
press  room. 

Care  of  Mats 

For  the  best  care  of  mats 
we  have  a  heating  cabinet.  VVe 
take  the  mats  from  the  Directo- 
mat  molding  machine  to  the 
cabinet  and  maintain  the  cor¬ 
rect  temperature  for  them. 
After  the  plates  are  cast,  the 
mats  are  kept  warm  and  dry 
so  that  they  wdll  be  in  good 
condition  for  recast  if  a  recast 
becomes  necessary. 

There  is  a  greater  variation 
in  rolled  mats  (cold  mold)  than 
in  mats  that  are  machine  or 
hot-molded.  The  shrinkage  on 
the  hot  mold  mats  is  1  pica 
across  8  columns  and  IMi  picas 
on  the  dept  of  the  page.  On 
the  cold  mold  mats,  the  shrink¬ 
age  is  3/4  of  an  inch  across  8 
columns  and  1/2  inch  on  the 
depth. 

A  hot-mold  mat  is  baked 
under  pressure.  The  heat  is  ap¬ 
plied  to  a  dry  mat  placed  on 
the  type  form  while  it  is  under 
pressure.  For  the  cold-mold 
mat,  the  pressure  is  put  on  and 
removed  without  drying.  The 
mat  is  dried  after  it  comes  from 
the  pressure  of  the  roller.  The 
hot-mold  gives  the  greater  ac¬ 
curacy  in  register. 

It  is  essential  that  the  three 
mats  of  any  color  job  be  han¬ 
dled  identically  all  the  way 
through  the  stereotyping  pro¬ 
cess. 

Now  comes  the  real  and  final 
test — printing  the  color  job 
after  the  plates  have  been  put 


cour.se,  to  have  the  proper  set¬ 
ting  of  rollers.  The  blankets 
must  be  in  the  best  shape  in 
order  to  give  the  proper  im¬ 
pression  in  printing.  On  our 
equipment  it  is  almost  impos¬ 
sible  to  “cock”  a  plate,  by  rea¬ 
son  of  the  underside  or  tension 
lockup  of  the  plates,  so  the 
plates  must  be  in  perfect  regis¬ 
ter  when  they  come  from  the 
stei-eotypers.  Our  limit  of  move¬ 
ment  is  l.S/lOOOth  of  an  inch 
up  or  down. 

We  print  first  yellow,  then 
red,  then  blue.  If  everything  is 
set  just  right,  our  pressmen 
come  pretty  close  to  matching 
the  printed  job  with  the  en¬ 
gravers’  proof,  but  not  always. 

We  have  learned  from  experi¬ 
ence  that  w’e  can  put  only  a 
certain  amount  of  ink  on  the 
news  sheet.  If  we  try  to  put 
on  more  in  order  to  intensify 
color,  we  just  get  a  smear.  With 
the  Flint  and  California  inks, 
we  find  we  are  able  to  use 
somewhat  more  without  getting 
that  smear. 

Selection  of  Ink 

When  we  first  got  our  feet 
wet  in  the  color  field,  we  used 
inks  that  we  considered  stand¬ 
ard  for  color  advertising.  That 
was  just  a  few  short  years  ago. 
Those  .so-called  standard  inks 
produced  fair  results,  but  we 
weren’t  satisfied.  For  one  thing, 
the  formula  had  been  designed 
for  use  of  three  colors  and 
black.  And  we  found  the  yellow 
was  weak. 

So,  about  three  years  ago 
we  ordered  a  supply  of  ink 
made  on  the  so-called  Mil- 
ivaukec  Journal  formula.  We 
used  that  formula  until  a  few 
months  ago.  It  gave  us  good 
results,  good  enough  to  make 
us  proud  of  our  color  work.  But 
we  weren’t  satisfied. 


went  searching  for  ways  to  cor¬ 
rect  it. 

It  was  the  Miami  Herald 
which  put  us  on  the  track  of 
some  new  ink  formulas.  We  had 
noticed  the  vividness  in  their 
color  work  and  asked  how  they 
did  it. 

We  ordered  some  ink  from  the 
Flint  Ink  Company,  made  from 
a  formula  developed  by  the 
ANPA  and  the  AAAA. 

We  gave  it  a  try.  For  some 
of  our  editions  we  used  the 
Milwaukee  Journal  formula 
inks  in  reproducing  a  picture 
of  a  manger  .scene.  For  the  re¬ 
mainder  of  our  day’s  run  we 
u.sed  the  new  formula. 

The  difference  was  startling. 
The  new  inks  made  the  picture 
more  vivid.  Detail  was  sharper. 
Colors  were  truer.  We  produced 
shades  of  purple  that  had  been 
evasive  before. 

We  have  experimented  since 
with  inks  made  from  the  same 
formula  by  the  California  Ink 
Company.  Results  have  been 
gratifying,  but  we’re  still  look¬ 
ing  to  see  if  there  are  other 
formulas  which  are  better. 

The  Spokane  newspapers 
used  full  color  news  pictures 
on  78  days  in  1956,  and  printed 
119  separate  pictures  in  full 
color. 

So.  Bend  Tribune 
Gets  New  Presses 

SorTH  Bend,  Ind. 

To  commemorate  its  85th  an¬ 
niversary  the  South  Bend  Trib¬ 
une  has  announced  that  new' 
press  equipment  will  be  in¬ 
stalled  this  year  as  a  final  step 
in  a  seven-year  program. 

Six  of  the  present  14  press 
units  will  be  removed  and  10 
modern  units  will  be  installed. 
The  10  new  units,  combined 
with  the  eight  units  installed 


Tries  Powder  Spray 
For  Color  Quality 

Milwaukee,  U’i$. 

The  Milwaukee  Journal  iso. 
perimenting  with  a  dry  sprij 
powder  process  used  on  tb 
newspaper’s  color  presses  to 
better  preserve  color  reprodnc- 
tion  on  newsprint.  It  works  of 
a  central  air  supply. 

The  process,  designed  to 
eliminate  offsetting,  stickinj 
and  peeling,  is  a  product  of 
Ortman-McCain  Co.,  Chicago 
The  powder  process,  accordini 
to  its  producers,  is  supposed  to 
reduce  spoilage  and  waste  costs, 
but  at  the  Journal  the  experi¬ 
ments  to  date  have  been  in¬ 
conclusive. 

The  dry  spray  powder  doe.v 
however,  improve  handling  of 
the  paper  in  the  mailroom  and 
piepares  the  printed  paper.^  for 
more  even  handling  at  tho 
bundling  machine,  thus  increas¬ 
ing  in.serting  machine  produc¬ 
tion  output,  with  a  comparabk 
decrease  in  waste. 

• 

Ottawa  Citizen  Adds 
To  Press  Equipment 

Ottawa 

The  Ottawa  Citizen  is  wrap¬ 
ping  up  a  $300,000  moderniza¬ 
tion  program  in  its  mechanical 
department.  The  new  machine¬ 
ry  includes  two  more  Hoe  units, 
for  a  total  of  eight;  a  color 
cylinder,  heavy  -  duty  Wood 
platecaster,  and  a  Crabtree  Hy¬ 
draulic  matrix  press. 

This  is  the  third  time  in 
eight  years  the  Citizen,  a 
Southam  newspaper,  has  in¬ 
creased  press  facilities. 

• 

C.  L.  Baker  Dies 

New  Orleans 

Claude  L.  Baker,  65,  superin¬ 
tendent  of  the  Times-Picayutu 


on  the  press.  It  is  basic,  of 


We  felt  our  news  color  was 


Ludlow  ! 

i 

i 

Tempo  I 

BImk  Italic 

^  Here  is  a  powerful  new  addition 
to  the  growing  Tempo  typeface  j 
family  that  will  supplement  the  ' 
popular  Tempo  Black  series. 

^  Ludlow  Tempo  Black  Italic  is  well 
adapted  to  department  store  ad¬ 
vertising.  Fonts  are  available  in 
sizes  from  14  point  to  72  point. 

LudlowTypograph  Company  : 

2032  Clybourn  Ave.,  Chicago  14  I 


too  pastel  and  lacked  depth.  It 
also  lacked  vividness.  So  we 
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CARLSON  Hl-tO  NEWSPAPER  CHASE  J 
CARLSON  SHEU  PUTE  FINISHER  1 

Sold  by  the  finest 
.  representatives  in  the 
newspaper  field. 

SEN  PRANKUN  auilDINO  j 

MINNEAPOUS  IS,  MINNESOTA  | 


within  the  last  five  years,  will  composing  room  for  20  years, 
allow  the  Tribune  to  print  edi-  died  May  6  aboard  a  train 
tions  up  to  112  pages  on  Goss  while  enroute  to  his  home  in 
presses.  Bay  St.  Louis. 


COMPLETELY  REMODELED  plant  and  new  addition  of  the  Kokomo 
(Ind.)  Tribune  was  opened  for  public  inspection  recently.  The  ei- 
pansion  increases  the  paper's  space  about  three  times  its  former  size 
to  30,000  square  feet.  A  Hoe  press  bought  from  the  Akron  Beacon 
Journal  increases  capacity  from  24  to  64  pages.  R.  H.  Blacklidge 
is  general  manager  of  the  Tribune. 
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THEY’RE 
FILLING  THEIR 
CREELS 
IN  NEW 
ENGLAND 


Sell  New  England  with  Newspapers 

editor  ac  PUBLISHER  for  May  11,  1957 


Spring  is  hack  .  .  .  the  ice  is  gone  from  the 
streams  .  .  .  and  eager  anglers  are  getting  busy 
with  their  tackle  boxes  all  over  New  England. 
It  happens  every  year,  hut  every  time  new  faces 
join  the  old  .  .  .  well  over  two  million  of  them 
are  expected  to  line  the  hanks  this  season,  and 
verv  few  will  go  away  disappointed. 

It  may  he  fun,  hut  it  adds  up  to  pretty  big  busi¬ 
ness.  too.  New  England’s  tishermen  will  spend 
about  million  for  tackle,  .$71  million  for 

clothing  and  camp  gear,  S23  million  for  food 
and  lodging,  S35  million  for  auto  transportation. 
Altogether,  the  total  will  come  close  to  .S2.50 
million — just  for  fishing! 

When  these  modern  Yankees  go  out  to  have  a 
good  time,  money  is  no  object.  And  they’ve  got 
a  hit  of  money  to  spend  .  .  .  total  personal  in¬ 
come  hit  .S20.()7.3.()(M),(K)0  last  year.  This  aver¬ 
ages  out  to  a  per  capita  mark  of  $2.0157  .  .  . 
10'  <  above  the  national  average.  When  it  comes 
to  living  off  the  fat  of  the  land,  they  know  just 
how  to  go  about  it,  too.  Last  year  they  spent 
over  S3  billion  just  to  eat!  Total  retail  and 
wholesale  trade  pushed  past  the  $22  billion  level. 

However  you  look  at  it,  this  adds  up  to  a  potent 
ecottomy  .  ,  ,  head  and  shoulders  above  any 
comparable  region  in  America.  Whatever  you 
have  to  sell,  from  fishing  tackle  to  diapers, 
you’ll  find  a  host  of  cash  customers  in  this  for¬ 
tunate  sextet  of  States.  So,  why  not  take  the 
hint  and  sell  .New  England  through  the  New 
England  newspapers? 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE — Bangor  Daily  Niwt  (M). 

VERMONT — Barra  Tien  (E),  Bennington  Banner  (E),  Burling¬ 
ton  Free  Prns  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Gloke  (M&E),  Boston  Globa  (S), 
Brockton  Enterprise  li  Tien  (E),  Fall  Riser  Herald  Nesst  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Haserhill  Gazette 
(E),  Lawrence  Eagle-Tribune  (M&E),  Lynn  Itee  (E),  North 
Adauns  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  Ne«ss  Tribune  (E),  Worcester  Telegram 
and  Esening  Gazette  (MliE),  Worenter  Sunday  Telegram  (S). 
NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  EtiS). 
RHODE  ISLAND— West  Warwick  Passtuxet  Valley  Daily  Timet 
(E),  Prosidence  Bulletin  (E),  Prosidence  Journal  (M),  Prosi- 
dence  Journal  (S),  Woonsocket  Call  (E), 

CONNECnCUT— Ansonia  Sentinel  (E),  Bridgeport  Pott  (S), 
Bridgeport  Post-Telegram  (M&E),  Pistol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meri¬ 
den  Record-Journal  (M&EL  New  Britain  Herald  (E),  New  Hasen 
Register  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E).  Waterbury  Republican  &  American  (M&E).  Water- 
bury  Republican  (M&S). 
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Larson  Defends  USIA 


Program  and  Personnel 


Washington 


The  press  would  no  longer  be 
free  if  it  took  over  the  news 
dissemination  job  now  handled 
by  the  U.S.  Information  Agen¬ 
cy,  Director  Arthur  Larson  said 
last  week. 

And  he  defended  distribution 
of  free  copies  of  United  States 
newspapers  to  members  of  the 
British  Parliament  as  a  “stand¬ 
ard  procedure”  in  official  infor¬ 
mation  bureaus.  Also,  he  said, 
it  is  more  effective  to  place  a 
newspaper  at  the  disposal  of  a 
foreign  official  than  to  hand 
him  “government  stuff.” 

The  newspaper  is  a  piivate 
production  with  no  government 
slant,  Mr.  Larson  said  by  way 
of  meeting  Congressional  criti¬ 
cism  that  copies  of  the  Xew 
York  Times  and  Herald  Trib- 
1(11  e  are  given  to  the  British 
MPs  although  they  are  avail¬ 
able  for  purchase  on  nearby 
stands. 


Opposes  Waste 


Mr.  Larson  spoke  to  a  Na¬ 
tional  Press  Club  luncheon  in  a 
frank  bid  for  restoration  to  the 
USIA  budget  of  $39  million 
which  the  House  of  Representa¬ 
tives  pared  from  a  requested 
$144  allowance  for  the  fiscal 
year  beginning  July  1. 

Explaining  the  difference  be¬ 


tween  the  news  dissemination 
job  performed  by  his  agency 
and  the  work  of  the  press,  Mr. 
Larson : 

“Let  me  say  that  I  am  as 
determined  as  anyone  in  this 
country  to  effect  economies  and 
insure  that  not  a  single  dollar 
shall  be  wasted  in  this  oper¬ 
ation.  What  I  cannot  accept  is 
the  gratuitous  abuse  and  un¬ 
justifiable  insults  that  a  few 
people  have  been  throwing  at 
the  Agency.  I  do  not  refer  to 
the  six  outbursts  in  recent 
weeks  directed  against  the 
USIA  by  the  Soviet  press,  but 
rather  to  some  attacks  closer  to 
home.  The  worst  of  these  in¬ 
sults  is  the  charge  that  this 
agency  is  a  haven  for  broken- 
down  newspapermen  that  have 
been  cast  off  by  their  profession 
and  couldn’t  possibly  hold  a  job 
anywhere  else.  But  I  say  to  you 
categorically  that  this  Agency 
now  has  a  staff  that  can  hold 
its  own  with  that  of  any  or¬ 
ganization  that  I  know  of,  pub¬ 
lic  or  private. 

“Another  old  canard  is  the 
charge  that  our  wire  seiwice 
competes  with  the  commercial 
wire  seiwices.  This  has  been 
methodically  disproved  over  and 
over  again.  Careful  study  of 
our  7,00()-word  wire  shows  that 
it  carried  only  6%  general  news. 
We  specialize  in  full  texts  of 
foreign  policy  speeches,  com¬ 
mentaries,  and  other  materials 
explicitly  relevant  to  our  job  of 
supporting  foreign  policy. 


Cover  Violenct  pj 


Quietly,  Panel 


fells  Photogs 


E( 


HE'S  NO  DRIP— Gerhard  P. 
Seinig,  UP  cameraman  !n  Munich, 
came  up  with  the  ingenious  idea 
of  an  umbrella  attachment  for 
his  camera.  It's  synchronized  with 
the  weather  forecast. 


Mr.  Larson  contended  that 
USIA  presents  an  official  j)oint- 
of-view  report  which  press  as¬ 
sociations  and  newspapers  could 
not  promote  and  retain  free¬ 
dom  as  it  is  known  today. 

The  USIA  chief  dismis.sed  the 
suggestion  that  Red  China  is 
able  to  put  over  straight  propa¬ 
ganda  in  the  absence  of  news 
coverage  there  by  United  States 
reporters.  He  said:  “Anyone 
can  tell  propaganda  by  its  smell. 
You  can  tell  it  by  its  smell,  and 
by  listening  to  it.  People  all 
over  the  world,  the  Russians 
included,  can  tell  propaganda, 
when  they  hear  it.  Sober,  re¬ 
cognized  facts  are  the  substi¬ 
tute.” 


Chapel  Hill,  N.(' 
Keep  your  mouth  shut  anc  j 
use  horse  sense  when  coverint 
mob-violence  stories. 

That’s  the  advice  Souther 
news  photographers  and  editor; 
gave  cameramen  at  the  South¬ 
ern  Short  Course  in  Pres- 
Photography,  University  of 
North  Carolina,  April  25-27.  •, 
.\mong  the  panel  speaker 
wa.s  Jack  Young,  .southern  di¬ 
vision  manager.  United  Pres'f 
Newspictures.  Mr.  Young  wor^ 
a  major  award  for  his  coverage . 
of  the  Clinton,  Tenn.,  segrega¬ 
tion  riots.  3 

He  told  his  audience  tha’ 
photographers  working  a  mob 
situation  “should  keep  moving, 
keep  your  mouth  shut  and  re¬ 
member  you’re  there  to  record 
news,  not  make  it.” 

Mob-violence  stories  will  in¬ 
crease,  the  panel  agreed,  and 
not  all  of  them  will  concern  the 
segregation  issue.  Union  mat¬ 
ters  will  be  a  sore  spot  too. 
speakers  said. 
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Wcslev  to  Head 


In  Hottest  Spots 


DON’T  JUMP!  —  City  Editor 
Jerry  Cohen  of  the  New  Orleans 
(La.)  Item  talks  fast  to  a  mental 
patient  who  threatened  to  leap 
from  a  hospital  window  ledge. 
Reporter  Al  Smith  hurried  to  the 
hospital  and  persuaded  the  man 
to  give  himself  up  for  treatment. 


“Moreover,  our  service  goe.s 
to  a  number  of  places  where,  if 
we  dropped  out,  there  would  be 
es.sentially  no  wire  service  from 
America  at  all — and  these 
places  include  a  dozen  or  more 
of  the  hottest  sjiots  on  earth 
right  now.  In  all  of  India,  for 
example,  where  theie  are  more 
than  5000  newspapers  and 
magazines,  only  one  paper  gets 
a  commercial  American  wire 
service,  and  it  does  not  re¬ 
distribute. 

“Can  anyone  honestly  expect 
me  to  give  more  weight  to  an 
imaginary  competitive  damage 
— denied  by  all  but  one  of  the 
services — than  I  am  compelled 
by  my  oath  of  office  to  give  to 
the  interests  of  the  American 
people,  in  seeing  that  the  pa¬ 
pers  in  these  and  other  crucial 
countries  have  the  full  benefit 
of  the  American  point  of  view 
on  world  affairs?” 


Reporter  Prejudice 
(Judlenge  ^Frivolous^ 

Washington 

The  question  whether  a  for¬ 
mer  new.sman  can  forget  the 
influence  of  his  professional 
training  was  raised  in  an  at¬ 
tempt  to  force  Chairman  Allan 
W.  Payne  to  disqualify  himself 
from  presiding  at  a  liquor 
license  renewal  hearing  involv¬ 
ing  a  highly-publicized  estab¬ 
lishment. 

Mr.  Payne,  former  ll’a.s/H'H.f;- 
ton  Times  reporter  and  head 
of  the  Alcoholic  Beverage 
Board,  dismissed  the  challenge 
as  “frivolous”  after  Atty. 
Charles  E.  Ford,  a  long-time 
friend  of  the  chairman,  argued 
that  Mr.  Payne  as  a  former 
member  of  the  press  would  be 
unduly  influenced  by  newspa¬ 
per  accounts.  Involved  is  the 
Atlas  Club,  a  downtown  “bottle 
club”  whose  membership  list  in¬ 
cludes  many  names  of  public 
officials  and  members  of  the 
spoiting  fraternity.  Under¬ 
cover  agents  told  .ABC  that 
liquor  was  sold  by  the  drink 
and  gambling  went  on  behind 
bolted  doors. 


Adrian  Telegram 


Adrian,  Mich 


C.  Kenneth  Wesley  of  Mon¬ 
roe,  Mich.,  has  been  appointed 
publisher  of  the  Adrian  Daily 
Telegram,  suc¬ 
ceeding  the  late 
Stuart  H.  Per- 


Wesley 


ry. 

Mr.  Wesley 
started  his 
newspaper  work 
at  the  Telegram 
in  1  924.  In 
1927,  JS  Gray, 
Mr.  Perry  and 
Mr.  Wesley 
purchased  the 
Monroe  Evening  News.  Since 
that  time  Mr.  Wesley  has  been 
business  manager  of  the  News  ^ 
and  secretary-treasurer  of  the 
Monroe  Publishing  Co. 

In  1920  he  married  Eliza¬ 
beth  Perry,  daughter  of  Mr. 
and  Mrs.  Perry.  His  son. 
Charles,  is  now  acting  as  his 
assistant  at  the  Monroe  News. 

The  new  publisher  plans  to 
continue  his  newspaper  work 
in  Monroe  as  well  as  taking 
over  active  management  of  the 
Adrian  Telegram. 
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Hoe’s  Earnings  Up; 

$12  Million  Backlog 

R.  Hoe  &  Co.,  Inc.,  announced 
that  it  earned  $351,000  after 
taxes  for  the  six  months  ended 
March  31.  During  the  same 
period  last  year  the  company 
reported  a  loss  after  taxes  of 
$113,000.  Earnings  per  common 
share  in  the  first  half  of  1957 
were  26  cents  against  the  net 
loss  in  the  same  period  of  19.56. 
Shipments  were  $9,850,000  for 
the  first  half  of  the  current 
fiscal  year  compared  to  $7,228,- 
000  in  the  first  half  of  fiscal 
1956. 

New  orders  amounted  to  $8,- 
135,000  during  the  first  half  of 
fiscal  1957  against  $9,112,000 
for  the  same  period  last  year. 
This  brought  the  firm’s  back¬ 
log  to  $12,093,000  as  of  March 
31,  1957  compared  to  $12,743,- 
000  for  the  same  date  in  1956. 
All  officers  were  re-elected. 

• 

Fnll-Scalc  Daily 

Alamogordo,  N.  M. 
The  Alamogordo  Daily  Newa, 
formerly  published  five  days 
weekly,  began  full  scale  daily 
publication  April  1.  The  News 
publishes  a  Sunday  edition  and 
each  day  weekly  with  the  ex¬ 
ception  of  Saturday. 

The  News  has  added  John 
Reece,  former  Alabama  news¬ 
man,  as  reporter;  Saturino 
Noriega,  former  University  of 
New  Mexico  journalism  student, 
as  sports  editor,  and  Johnnie 
Schneck,  formerly  of  the  Hobbs 
NewH-Siin,  as  advertising  sales¬ 
man.  Cliff  Keim,  former  local 
theater  manager,  has  taken  the 
position  of  advertising  manager 
to  succeed  Bern  Price. 

• 

The  Peoph*  ‘Vote’ 

Minneapolis 
Minneapolis  Tribune  readers 
“voted”  daylight  saving  time 
through  the  Minnesota  State 
legislature  in  a  successful  last 
minute  effort.  The  State  legis¬ 
lature  had  all  but  killed  the 
bill  when  a  ballot  was  run  in 
the  April  14  edition  of  the 
Sunday  Tribune.  In  two  days 
more  than  24,000  ballots  were 
cast — more  than  5  to  1  for 
DST.  The  bill  was  revived  and 
passed. 

• 

Staffers’  Editor 

Tobo.nto 

Hugh  McKanday,  for  many 
years  with  the  advertising  de¬ 
partment  of  the  Globe  and  the 
Globe  and  Mail,  has  been  made 
editor  of  a  new  staff  magazine. 
The  Insule  Story,  which  will 
be  published  monthly. 
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Farley  Lauds 
Editorials  on 
Register,  Vote 

American  Heritage  Founda¬ 
tion  honored  the  Neto  York 
Journal  -  American  this  week 
with  its  award  for  the  best 
series  of  newspaper  editorials 
on  the  1956  non-partisan 
“Register,  Inform  Yourself,  and 
Vote”  campaign  conducted  from 
coast  to  coast  prior  to  the  presi¬ 
dential  election. 

k  framed  reproduction  of 
Arthur  Szyk’s  famed  illustra¬ 
tion  “George  Washington  the 
Soldier,”  was  presented  by  for¬ 
mer  Postmaster  General  James 
A.  Farley,  trustee  of  the  Foun¬ 
dation,  to  Seymour  Berkson,  the 
Journal-American’s  publisher. 

“The  Journal-  American, 
through  its  editorial  campaign 
summoning  our  citizens  to  re¬ 
new  the  strength  and  vigor  of 
democracy  by  exercising  their 
franchise  of  the  ballot,  demon¬ 
strated  the  highest  sense  of 
civic  responsibility,”  Mr  Farley 
said. 

One  of  the  editorials  dealt 
with  the  importance  of  teaching 
youths  to  appreciate  the  voting 
right.  It  proposed  that  the  pub¬ 
lic  schools  revive  the  custom  of 
putting  ballot  boxes  in  the 
classroom  at  election  time  and 
having  the  pupils  vote  on  candi¬ 
dates  in  imitation  of  what  the 
adults  were  doing  at  the  polls. 

Other  winners  were  an¬ 
nounced  recently  (E&P,  Ajrril 
13). 
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thank  YOU!— Charles  H.  Smith 

dr.,  general  manager  of  the  Knox- 
'rille  (Tenn.)  Journal,  admires  the 
Defense  Department's  Armed 
Forces'  Reserve  Award.  The  Jour¬ 
nal  is  the  first  Tennessee  news¬ 
paper  to  receive  this  recognition 
of  its  support  of  the  all-services 
reserve. 


Haygood 


Clerics  Told  How 
To  Meet  Editor 

Houston,  Tex. 

Some  solid  advice  on  how 
churchmen  can  best  deal  with 
newspapers  was  given  by  Faye 
Haygood, 
church  editor  of 
the  Houston 
Press,  when  she 
spoke  to  65 
ministers  and 
lay  leaders  of 
the  Missouri 
Synod  of  the 
Lutheran  church 
here. 

“Many  a 
church  devotes 
much  money  to  mission  work 
but  passes  up  or  poorly  uses 
the  free  and  potent  mission  op¬ 
portunity  of  the  newspapers,” 
.Miss  Haygood  said. 

She  advised  that  a  visit  to  the 
church  editor  is  always  a  good 
thing  but  it’s  always  wise  to 
get  an  appointment. 

“Always  remember  to  use  the 
manners  taught  at  your  moth¬ 
er’s  knee  and  you  probably  will 
meet  with  courteous  treatment 
at  the  newspaper  office. 

“Do  not  tell  the  editor  how 
you  want  the  story  written.  Re¬ 
member,  the  editor  doesn’t  walk 
into  your  office  and  tell  how  to 
conduct  your  business,”  Miss 
Haygood  said. 


I^le  H.  C.  Ogden 
Honored  by  College 

Martinsbi’RG,  W.  Va. 

The  late  Herschel  C.  Ogden, 
of  Wheeling,  publisher  of 
a  group  of  West  Virginia  news¬ 
papers,  was  honored  April  25  at 
the  first  of  a  series  of  special 
convocations  at  Bethany  Col-  | 
lege. 

Princii)al  speaker  for  the  con¬ 
vocation  was  Thomas  O’Brien 
Flynn,  editorial  writer  for  the 
Wheeling  Intelligencer.  He  was 
associated  with  Mr.  Ogden  for  | 
more  than  20  years. 

Bethany  awarded  certificates 
of  merit  to  Mrs.  George  Nutting 
of  Washington  and  Mrs.  D.  W. 
Stubblefield,  of  Charleston,  Mr. 
Ogden’s  daughters. 

• 

Frank  Koester  Dies 

ClNCl.NNATI 


Frank  B.  Koester,  51,  former 
Cincinnati  Post  promotion  edi¬ 
tor,  was  found  dead  of  a  gun- 
.shot  wound  in  a  downtown  hotel 
room.  He  left  a  note  reading, 
“This  is  the  only  way  out,”  to 
his  brother,  Harry  Koester,  a 
police  officer.  After  leaving  the 
Post,  Mr.  Koester  operated  a 
publicity  agency. 
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AMERICAN  SOCIETY 
OF  NEWSPAPER 
EOITORS 

Annual  Convention 

San  Francisco 
July  11-13 


FLY  THERE 


on  Inited.  Best  way  to 
travel  —  fast  and 
mnifurtable.  Best  way  to 
arrive  —  relaxed  and 
ready.  Best  way  to  return 
—  leave  later,  have  more 
time  land  fun  )  at  the 
conventiem.  United  links 
150  cities  coast  to  coast .  . . 
offers  schedules  around 
the  clock  and  fares  that 
go  easy  on  the  budget  — 
including  an  economical 
half-fare  family  plan. 

(I  nited  believes  husbands 
like  to  take  their  wives 
along  to  conventions. ) 

For  information  and 
reservations,  call  United 
or  an  authorized  travel 
agent.  When  you  go. 


FLY  UNITED 


UNITED! 
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Small  Town  Paper 
Improves  Earnings 

In  spite  of  a  slightly  smaller  profit  in  1956  compared 
to  1955,  a  small  town  newspaper  of  12,650  circulation  has 
been  able  over  the  past  five  years  to  improve  its  earning 
jx)wer  before  taxes  by  48^f  while  absorbing  higher  costs 
totalling  29%  with  continuallv  expanding  news  coverage 
permitting  establishment  and  acceptance  of  a  7-cent  price 
that  should  add  at  least  $32,000  to  its  revenue  in  1957. 


During  the  last  18  years,  the 
property  experienced  a  slow 
but  continuing  growth  in  stat¬ 
ure,  acceptance  and  earning 
power  in  a  field  of  less  than 
sixty  thousand  that  has  re¬ 
mained  practically  static  in 
population.  Most  of  the  paper’s 
success  since  1952  can  be  at¬ 
tributed  to  an  unswerving  policy 
of  delivering  far  more  area 
news  than  is  usually  consideied 
necessary,  with  the  result  that 
throughout  its  limited  zone  of 
influence  it  is  universally  known 
as  the  home-town  newspaper  to 
the  despair  of  a  large  city 
newspaper  that  formerly  con¬ 
sidered  the  area  its  own. 

Ad  Revenue  Up 

In  1956,  an  increase  in  local 
advertising  revenue  of  8.82% 
was  made  possible  despite  a 
linage  loss  of  1.5%  because  of 
rate  increase  in  that  category 
of  ajjpi-oximately  15%,  effective 
in  late  1955  but  not  fully  real¬ 
ized  until  June  1956,  due  to 
contractual  commitments.  Over 
the  5-year  span  46.67%;  gain 
has  occurred. 

National,  after  its  biggest 
year  in  the  paper’s  history  in 
1955,  slid  23%)  in  linage  and 
17.76%  in  income;  most  of  it 
automotive  and  beverages.  Be¬ 
tween  1954,  an  average  year, 
and  1956,  linage  fell  10.2% 
but  income  rose  2.2%  due  to  the 
late  1955  increase  in  rate. 
Luckily,  1957  so  far,  seems  to 
be  heading  towards  1954’s  space 
volume  and  higher  income. 
Since  1952  national  increased 
14.08%.  Classified,  never  a  real 
factor  in  the  newspaper’s  long 
history,  experienced  a  slight 
loss  but  overcame  it  in  good  part 
by  Legal’s  jump  of  7.23%  fol¬ 
lowing  an  11%  increase  in  1955 
over  1954  and  41.75%  over  1952. 

Linage  Down,  Dollars  Up 

In  total  advertising  income, 
up  4.04%  in  the  year  and 
39.85%  in  the  5-year  period, 
respective  linage  loss  was  3.7% 
and  gain  6.2%;  while  dollars  in¬ 
creased  4.04%  and  39.85%. 
Yield  per  inch  between  ’55  and 
'56  went  up  7.98%  and  in  the 


5-year  stretch  31.52%  and,  in 
that  period,  gave  a  higher  per¬ 
centage  of  total  operating  in¬ 
come  by  4.02%f  reflecting  the 
need  for  the  advance  in  the 
price  of  the  paper  if  previous 
ratio  of  advertising  and  circu¬ 
lation  income  was  to  be  main¬ 
tained. 

Circulation  is  always  a  most 
important  segment  of  a  smaller 
paper’s  income.  Over  the  span 
of  5  years,  a  15.67%  income 
increase  was  noted,  but  in  pro- 
poi’tion  of  total  income  a  declin¬ 
ing  percentage.  In  1957,  w’ith 
an  expected  increase  of  $32,000, 
circulation  should  retuni  to 
around  30%  or  better. 

Total  operating  revenue,  de¬ 
spite  a  3.7%  increase  in  total 
linage  and  a  slight  circulation 
copy  loss,  reached  a  new  high, 
5.20%  greater  than  ’55  and 
32%  better  than  ’52  and,  after 
the  addition  of  miscellaneous 
income,  5.28%  for  the  year. 

Miscellaneous  income,  never 
a  real  factor,  increased  42.27% 
simply  because  of  higher  prices 
charged  for  such  items  as 
mats,  waste  paper,  cuts,  etc., 
all  in  greater  volume  than 
usual. 

More  Total  Income 

Total  income  at  $640,649.97, 
up  5.28%  over  1955,  31.9% 
developed  over  the  5  years,  it 
will  be  noted  is  not  comparable 
with  the  8.14%  expense  ad¬ 
vance  in  the  year  and  29.07% 
in  the  5  year  span.  While  in¬ 
flation  has  certainly  made  it¬ 
self  felt  in  newspaper  opera¬ 
tion,  advertising  rate  increases 
and  the  new  7  cents  per  copy 
price  with  this  particular  news¬ 
paper  augurs  well  for  the  next 
year  at  least. 

The  breakdown  in  expense 
shows  only  a  most  nominal  in¬ 
crease  in  newsprint  and  its  con¬ 
comitant  ink  and  cartage,  due 
to  lessened  pages,  greater  at¬ 
tention  to  waste  and  advance 
purchases  of  newsprint.  Re¬ 
flecting  the  five-year  jump  of 
19.77%  in  this  category  was  a 
tonage  rise  of  only  7.71%. 

Composing  room’s  increase  in 


the  year  of  6.21%,  and  24.62% 
since  1952,  while  under  the 
oveiall  average  of  both  periods 
represents  a  substantial  in¬ 
crease  in  1956  wages,  offset  to 
a  great  degree  by  the  elimina¬ 
tion  of  overtime.  Repairs  were 
up  due  to  the  complete  overhaul¬ 
ing  of  two  machines  in  lieu  of 
placements.  In  the  five-year 
period  overtime  hours  have 
been  reduced  65%. 

Improved  Content 

A  continuing  progiam  of 
news  coverage  and  pictorial 
improvement  that  has  added 
12  columns  daily  to  the  news¬ 
paper  and  increased  editorial 
content  1.25%  in  the  half  dec¬ 
ade,  jumped  expenses  39.57% 
and  in  the  year  8.46%,  consti¬ 
tuting  15.28%  of  total  expense, 
practically  on  the  same  level  as 
in  1955  and  upping  its  propor¬ 
tion  of  total  expense  by  1.14% 
in  five  years. 

Advertising  department  de¬ 
creased  2.36%  in  1955  due 
wholly  to  lessened  commissions 
on  lessened  national  volume  and 
representation,  and  at  26.69% 
of  total,  ’56  over  ’52,  is  slightly 
under  the  29.07%  for  all  de¬ 
partments. 

Circulation  income  up  6.2% 
for  the  year  and  only  12.88  in 
five  years,  is  maintaining  its 
low  percentage  of  total  ex¬ 
pense. 

Administration  and  general 
expense  up  21.79%  in  ’56,  rep¬ 
resents  a  re-appraisal  of  all  in¬ 
surance,  extra  legal  and  audit, 
adjustments  to  payroll,  addi¬ 
tional  employes’  group  life, 
health,  hospital  and  pension  in¬ 
surance  but  withal  only  4% 
over  the  average  in  the  five-year 
stretch. 

The  department  with  the 
greatest  decrease  and  still  lower 
than  five  years  ago  was  Build¬ 
ing,  down  17.08%  in  the  year 
and  1.24%  since  1952,  most  of 
it  labor  and  repairs. 

Another  department  with  a 
low  rate  of  increase  in  both  the 
year  and  5-year  periods  was 
Stereotype,  possibly  because  of 
a  combination  crew  of  which, 
all  except  one  member,  devotes 
time  to  both  operations.  Wages, 
upped  materially  in  1956,  offset 
rather  heavy  repairs  in  1955. 
The  half  decade  increase  was 
only  8.53%. 

Higher  Business  Kxpen.se 

Business  office,  due  to  chang¬ 
ing  per.sonnel  and  greater  de¬ 
mands  upon  it  by  management, 
jumped  expense  more  than 
usual  to  a  total  of  8.54%  in 
the  year  and  36.4%  over  five 
years. 

Pressroom,  faced  with  the 
problem  of  retaining  experi- 
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Third  in  Series 
50,000-Circ.  cost  study  was  pub. 

lished  April  13. 
Composite  Daily’s  cost  study 
was  published  April  20. 
This  is  the  last  in  annual 
series. 


enced  personnel  and  20-year 
old  rollers  to  be  replaced,  was 
the  operating  department  with 
the  greatest  percentage  of  in- 
crease,  26.83%  against  totals 
8.14%  in  1956  and  71.54%  over 
5  years. 

Photo  and  engraving  contains 
the  expense  of  a  comhination 
photographer  and  Scan-a-graver 
operator;  but  two  other  persons 
who  do  limited  amounts  of  both 
are  reporters  and  charged  to 
Editorial.  During  1956  produc¬ 
tion  reached  77,678  square 
inches  which,  after  sales,  re¬ 
duced  the  expense  to  $11,336.52 
or  14.59c  per  sq.  in.,  relatively 
the  same  as  previous  experience 
but  during  which  time  use  of 
picture.s  has  doubled. 

Depreciation,  up  34.17% 
over  1955  and  80.08'i;  since 

1952,  represents  new  equipment 

and  real  estate  purchased  in 
late  1955. 

As  for  Doubtful  Accounts, 
1956  saw  the  greatest  losses 

since  1933,  over  50%  of  which 

was  represented  by  the  failures 
of  three  automotive  dealers, 
none  of  whom  owed  for  more  i 
than  60  days  advertising. 

Newsprint  Offset 

With  Operating  Expenses  up 
8.14%  in  1956  against  6.19% 
in  1955  and  29.07%  since  1952, 
it  is  rather  important  to  con¬ 
sider  fully  any  step  that  couH, 
in  any  way,  mitigate  the  rising 
cost  of  publishing  a  new.spaper 
such  as  adoption  of  the  11-pica 
column  and  3-pt.  column  rules. 

A  saving  comparable  with  the 
latest  $4  increase  in  newsprint 
will  be  possible  when  this  12,650 
circulaton  newspaper  reduces 
from  its  present  11.6  to  11  picas 
and  3  pt.  rules. 

Because  of  the  abnormal  in¬ 
creases  in  such  items  as  Gen¬ 
eral  Press  Room  and  Deprecia¬ 
tion  Operating  Profit  declined 
nearly  77r,  returning  16.93% 
on  sailes  which  compares  favor¬ 
ably  with  the  average  of  14.1%  | 

listed  by  Busmc.s.s  Week  as  that 
attained  by  44  large  companies. 
The  newspaper’s  ratio  was  down 
6.82%  from  1955’s  19.12%  but 
higher  by  51.66%  than  in  1952. 

After  taxes,  which  took  about 
8%  of  Total  Income,  a  net  re- 
tum  on  sales  ended  at  9%,  or 
9.84%  less  than  in  1955  but 
better  by  43%  than  in  1952. 

Payroll  at  53.78%  of  total  ex- 
(Continued  on  fmge  68) 
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Newspaper  executives — and 


particularly  editors — read  and  quote 


the  public  relations  advertising  in 


EDITOR  &  PUBLISHER.  Proof  on  request, 


This  is  Number  6  of  a  series  of  messages  concerning  the 
value  of  EDITOR  &  PUBLISHER  as  an  indispensable 
medium  for  public  relations  advertising. 

If  you  are  interested  in  making  this  type  of  advertising  as 
effective  as  possible,  send  for  our  new  brochure,  “Rifle 
Shot  Public  Relations.” 

Tell  the  Press — and  you  tell  the  Public! 

TOR  &.  PUBLISHER  for  May  11,  1957 


^  To  Advertisers, 
Agencies  And  Public 
Relations  Executives 

If  you  are  planning  a  campaign  for  1957  involving  public 
relations,  public  service,  corporate  or  institutional  adver¬ 
tising,  EDITOR  &  PUBLISHER  should  be  seriously  con¬ 
sidered  because — 


FINANCIAL  REPORT  OF  DAILY  WITH  12,650  CIRCULATION 


%  Total 

%  Inc. 

%  Total 

%  Inc. 

% 

Total 

%Inc.  } 

Iperating  Revenue 

1956 

Op.  Rev.  over  '55 

1935 

Op.  Rev. 

over  ’54 

1952  Op. 

Rev. 

’56  over  ’52 

lOf  1 

Local  Adv . 

$365,873.78 

57.28 

8.82 

$336,206.28 

55.37 

9.99 

$249,462.16 

51.56 

46.67 

National  Adv . 

56,584.98 

8.86 

—17.76 

68,802.71 

11.33 

24.46 

49,601.95 

10.25 

14.08 

Classified  .4dv . 

27,010.61 

4.23 

—  .80 

27,229.62 

4.48 

8.28 

22,413.54 

4.63 

20.51 

\nr 

Legal  Adv . . 

7,775.98 

1.22 

7.23 

7,251.31 

1.20 

11.09 

5,485.67 

1.13 

41.75 

Total  Adv. . 

457,245.35 

71.59 

4.04 

439,489.92 

72.38 

11.94 

326,963.32 

67.57 

39.85 

Circulation  . . 

181,500.62 

28.41 

8.26 

167,658.51 

27.62 

.86 

156,910.79 

32.43 

15.67 

The  si 

Total  Rev . —  . . . 

638,745.97 

5.20 

607,148.43 

8.64 

483,874.11 

32.01 

rKtors 

Miscellaneous  income 

1,904.00 

42.27 

1,338.29 

—36.62 

1,849.85 

2.93 

ciety  of 

Total  Income  . . 

640,649.97 

5.28 

608,486.72 

8.47 

485,723.96 

31.90 

announc 

Expenses 

%  Exp. 

%  Exp. 

%  Exp. 

10-15  m 

Paper’,  ink  &  cartage 

$  73,480.09 

13.79 

1.84 

$  72,153.37 

14.66 

4.42 

$  61,351.07 

14.87 

19.77 

Composing  room  . . . . 

108,554.86 

20.39 

6.21 

102,215.92 

20.76 

5.70 

87,109.76 

21.11 

24.62 

Editorial  dept . — 

81,402.68 

15.28 

8.46 

75,054.07 

15.24 

7.85 

58,322.51 

14.14 

39.57 

Advertising  dept . 

47,206.99 

8.86 

—  2.36 

48,348.33 

9.82 

18.57 

37,260.01 

9.03 

26.69 

Dabney 

Circulation  dept - - - 

40,633.57 

7.63 

6.20 

38,259.51 

7.77 

10.46 

35,995.67 

8.73 

12.88 

Dispat  c 

Admin.  &  general  . 

65,238.71 

12.25 

21.79 

53,563.88 

10.88 

10.46 

48,492.64 

11.75 

34.53 

Carl  1 

Building  . — . 

11,441.72 

2.15 

—17.08 

13,798.18 

2.80 

21.79 

11,586.38 

2.81 

—  1.24 

:  (Conn. 

Stereotype  dept . 

12,544.91 

2.36 

2.22 

12,272.86 

2.49 

4.95 

11,569.79 

2.80 

8.43 

1  Michae 

Business  Office  . 

14,802.77 

2.78 

8.54 

13,638.18 

2.77 

13.43 

10,850.01 

2.64 

36.43 

5  (Mich. 

Press  Room  . . . . - . 

18,102.89 

3.41 

26.83 

14,273.30 

2.90 

11.49 

10,522.96 

2.55 

71.54 

1  Wall 

Photo  &  engraving 

11,999.39 

2.26 

—  1.80 

12,219.41 

2.48 

14.57 

8,711.73 

2.11 

37.74 

i  <Pa  r 

Depreciation  .  . . 

25,901.31 

4.87 

34.17 

19,304.58 

3.92 

2.16 

14,383.29 

3.49 

80.08 

Business  Taxes  . . . 

18,422.59 

3.46 

10.51 

16,670.80 

3.38 

1.29 

15,539.04 

3.77 

18.55 

Doubtful  accts . 

2,744.92 

.51 

443.30 

619.20 

.13 

264.82 

820.39 

.20 

332.16 

f  Dealei 

Total  Expenses  . . 

$532,477.40 

100.00 

8.14 

$492,391.59 

100.00 

6.19 

.?412,.551.25 

100.00 

29.07 

•  re-elec 
0th 

Operating  Profit  - - - 

108,172.57 

16.93(1) 

—  6.82 

116,095.13 

19.12(1) 

19.36 

71,322.86 

14.74 

51.66 

Miscellaneous  income  — . 

321.26 

5,869.45 

1,849.85 

Total  Profit . . . . . . . 

$108,493.83 

16.93(2) 

—11.04 

$121,964.58 

20.09(2) 

24.68 

$  73,172.71 

15.12 

48.27 

Income  taxes  . . 

50,749.74 

7.92(2) 

—12.38 

57,921.58 

9.54 

68.88 

32,830.61 

6.79 

54.58 

Net  Profit  - - - - - 

$  57,744.09 

9.01(2) 

—  9.84 

$  64,043.00 

10.55 

1.5.86 

$  40,342.10 

8.34 

43.13 

(Con 

Linds 

%  Exp.  to  Oper.  Rev . . 

83.36 

81.10 

85.26 

pape! 

Payroll  . . . . . — . 

$286,355.13 

53.78 

8.13 

$264,829.49 

53.22 

36.15 

$215,682.64 

52.28 

32.77 

ley. 

Net  paid  circulation  . 

12,650. 

—  0.27 

12,684. 

1.76 

12,110 

4.46 

ror-.' 

Yield  per  copy  . . . . 

.04674 

7.62 

.04343 

—0.60 

.04068 

14.90 

IndU 

Yield  per  adv'.  inch  . . . . 

.9267 

7.98 

.8582 

6.53 

.7046 

31.52 

Cost  per  adv.  inch . . . — 

.7075 

12.04 

.6315 

4.21 

.5486 

28.96 

Profit  per  adv.  inch 

.2192 

—  3.31 

.2267 

13.58 

.1.560 

40.51 

Thoi 

%  Advei-tising . . . . 

.4889 

—  2.57 

.5018 

2.72 

.4977 

8.29 

(Si 

Pages  . . . — . 

5902 

—  1.10 

5968 

2.29 

54.50 

‘  J( 

(Ok 
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pense  is  at  an  all  time  high  and 
in  comparison  with  1955  repre¬ 
sents  an  8.13%  advance — in  5 
years  a  jump  of  32.77%.  Refer¬ 
ence  to  a  1945  compilation  re¬ 
veals  that  in  that  year  payroll 
constituted  50.27%  of  total  ex¬ 
pense,  an  increase  in  the  eleven 
year  of  7%  of  that  proportion. 
Dollar-wise,  the  jump  was  311% 
while  total  expense  advanced 
291%  and  income  290%  and 
profit  before  taxes  291%.  In 
1945  ratio  of  profit  to  sales  was 
16.93%  the  same  as  in  1956. 

Net  paid  circulation,  up  only 
4.46%  in  5  years  has  experi¬ 
enced  continuing  price  changes 
during  that  time  in  home  de¬ 
livery,  street,  dealer  and  mail. 

In  the  yield  per  copy,  up 
7.62%  in  the  year,  14.90%  in 
five  years,  it  has  advanced 
65.9%  in  11  years.  Yield  per 
advertising  inch,  up  7.98%  in 
the  year;  31.5%  in  five,  has 
jumped  201.2%  in  the  11-year 
span.  Profit  per  inch  decreased 
3.31%  in  the  year,  advanced 
20.51%  in  five  and  83.6%  in 
eleven. 


Ahlgren  Raps 
Lethargy  On 
Profession 

Ann  Arbor,  Mich. 

Concern  that  editors  and  pub¬ 
lishers  are  surprisingly  indif¬ 
ferent  “and  sometimes  hostile” 
to  agencies  dedicated  to  im¬ 
proving  journalistic  standards 
was  expressed  by  Frank  R. 
Ahlgren,  editor  of  the  Memphis 
Commercial  Appeal  in  a  talk 
here  April  24. 

Addressing  the  student  body 
and  officials  of  the  University 
of  Michigan,  Mr.  Ahlgren  re¬ 
ferred  to  the  American  Council 
on  Education  for  Journalism  in 
declaring: 

“It  is  a  source  of  concern  to 
me  that  so  few  of  my  contem¬ 
poraries  know  of  its  work  or 
are  doing  anything  to  further 
it.” 

Even  more  deplorable,  he  said 
in  speaking  “as  a  university 
trustee,”  was  his  discovery  of 
how  little  recognition  schools 
of  journalism  receive  on  the 


campuses  that  blandly  turn  out 
candidates  for  the  other  profes¬ 
sions.” 

Unless  newspapers  assign 
themselves  to  the  task  of  sup¬ 
porting  those  who  would  bring 
higher  standards  into  the  pro¬ 
fession  of  joumalism,  no  one 
else  will,  Mr.  Ahlgren  declared, 
adding: 

“And  what  if  we  don’t?  Then 
we  are  not  worthy  of  protecting 
the  greatest  institution  in  the 
world,  the  free  press  of  the 
United  States  of  America. 

“Then  we  permit  the  charla¬ 
tans,  the  cynical  and  sinister 
detractors  of  American  jour¬ 
nalism,  to  continue  their  pat¬ 
ronizing  attitude  toward  what 
they  call  the  irresponsible 
press.” 

Speaking  on  “The  Editor’s 
Responsibility  to  his  Community 
and  Profession,”  Mr.  Ahlgren 
asserted  that  if  “an  editor 
should  accept  political  office  or 
become  what  is  knowm  as  a 
‘party  leader,’  then  his  effec¬ 
tiveness  is  nullified.  He  should 
be  under  obligation  to  no  one 
but  the  readers  of  his  newspa¬ 
per.” 

Continuing,  Mr.  Ahlgren  out¬ 
lined  the  responsibilities  of  the 


editor:  “His  primary  obligation 
is  to  print  the  day’s  news — local, 
national  and  international  in 
proportion  to  the  interest  and 
significance  it  holds  for  his 
community — as  accurately  and 
impartially  as  is  humanly  pos¬ 
sible  to  do  so. 

“The  editor’s  second  responsi¬ 
bility  is  to  see  that  he  or  his 
associates  provide  comment  on 
or  interpretation  of  events  with 
complete  honesty,  without  fear 
or  hope  of  reward.  His  publica¬ 
tion  should  include  sales  an¬ 
nouncements  —  advertisements 
— not  only  as  a  revenue  source 
but  as  a  service  to  the  readers.” 

“And  finally,”  the  editor  com¬ 
mented,  “he  should  take  a  lead¬ 
ing  part  in  the  improvement  of 
his  community.” 

• 

Staff  Seminars 

Lawrence  Fitzpatrick  man¬ 
aging  editor,  Wisconmn  State 
Journal,  is  holding  informal 
staff  seminars  with  a  view  to 
improving  readability  of  the 
paper.  While  not  compulsory, 
staff  members  are  turning  out 
often  during  their  off  time,  ac¬ 
cording  to  Don  Anderson,  pub¬ 
lisher. 
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ASNE  Slate 
Of  Directors 
Announced 

The  slate  of  nominees  for  di¬ 
rectors  of  the  American  So¬ 
ciety  of  Newspaper  Editors  was 
announced  this  week.  The  elec¬ 
tion  takes  place  at  the  July 
10-15  meeting  in  San  Francisco. 

Three  incumbents  have  been 
renamed.  They  are:  Virginius 
l)a,\)ney,  Hichtnond  (Va.)  Tim'’i<- 
liispatch,  first  vicepresident; 
Carl  E.  Lindstrom,  Hartford 
(Conn.)  Timex,  treasurer;  and 
Michael  A.  Gorman,  Flint 
(Mich.)  Journal. 

Walter  Lister,  Philadelphia 
(Pa.)  Bulletin,  and  Stanley  P. 
Barnett,  Cleveland  (Ohio)  Plain 
Dealer,  declined  to  stand  for 
re-election. 

Others  on  the  list  of  nomina¬ 
tions  are:  Milburn  P.  Akers, 
Chicago  (Ill.)  Sim-Timex; 
Herbert  Rrucker,  Hartford 
(Conn.)  Courant;  Edward 
Lindsay,  Lindsay-Schaub  news¬ 
papers  in  Illinois;  Virgil  Pink- 
ley,  Lo.s  Angeles  (Calif.)  .Mir- 
nr-Seu'x;  Eugene  S.  Pulliam, 
Indianapolis  (Ind.)  Xew.s;  Wil¬ 
liam  P.  Steven,  Minneapolis 
(Minn.)  Star  and  Tribune;  and 
Thomas  R.  Waring,  Charleston 
(S.C.)  \ews  and  Courier. 

Jenkin  Lloyd  Jones,  Tulsa 
(Okla.)  Tnbune,  will  move  onto 
the  board  automatically  as  ex- 
officio  member  following  a  year 
in  the  presidency. 

The  five  nominees  who  re¬ 
ceive  the  highest  votes  will  win 
three-year  terms  as  directors; 
the  sixth  highest  man  will  win 
a  one-year  term. 

Dates  for  the  post-convention 
trip  to  Hawaii  have  been  ad¬ 
vanced  from  July  22-24  to  July 
16-18. 


CRUSADER— Sam  H.  Day.  left, 
managing  editor  of  the  New 
York  Journal  American,  receives 
from  Robert  Pierce  the  Gold 
Citizenship  Medal  of  the  Sons 
of  the  American  Revolution  in 
recognition  of  his  "forceful  op¬ 
position"  to  groups  that  seek  to 
regulate  the  press  by  censorship 
or  suppression  of  news. 

Michigan  Publisher 
Buys  Ohio  Weekly 

Willard,  Ohio 
Mark  N.  Brouwer,  formerly 
a.'^sistant  to  the  publisher  of 
the  Lansing  (Mich.)  State 
Journal,  purcha.sed  the  weekly 
Willard  Times  recently  from 
Mr.  and  Mrs.  Earl  S.  Frye.  The 
sale  included  the  building  as 
w'ell  as  the  newspaper. 

The  Times’  circulation  is 
nearly  .3,200,  one  of  the  largest 
weekly  circulations  in  Ohio. 

Mr.  and  Mrs.  Frye  owned  the 
paper  nearly  38  years.  Mr. 
Frye,  a  reporter  on  the  Toledo 
Blade,  bought  the  weekly  in 
1919. 

Previous  to  joining  the  Jour¬ 
nal,  Mr.  Brouwer  was  owner 
of  the  Reading  (Mich.)  Hust¬ 
ler,  a  weekly  newspaper,  and 
before  that  business  manager 
of  an  educational  magazine  in 
Ann  Arbor. 


AWARD  RECIPIENTS — Canada's  National  Newspaper  Awards,  spon¬ 
sored  by  Toronto  Men's  Press  Club,  were  presented  recently  to 
(left  to  right):  Ken  MacTaggart.  Toronto  Telegram,  writing:  Ted 
Jolly.  Amherst  (N.S.)  News,  photography;  James  G.  Reidford, 
Toronto  Globe  and  Mail,  cartooning;  Gordon  Sedawie,  Vancouver 
Province,  feature  photography;  and  Bruce  Larsen,  Province,  spot  news. 
Other  winners  were:  Andre  Laurendeau,  Le  Devoir,  editorials;  and 
Ralph  Hicklin,  Windsor  Star,  series. 
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Tribute  to  a  printer  who  did 
more  than  talk  about 

freedom  of  the  press 

The  John  Peter  Zenger 
Memorial 


The  trial  of  John  Peter  Zenger  in  173.5  marked  a 
significant  turning  point  in  the  historv  of  the  Amer¬ 
ican  press. 

In  his  New-A'ork  Weekly  Journal,  Zenger  delib¬ 
erately  jeopardized  his  own  safety  to  attack  the 
autocratic  rule  of  the  royal  governor  of  New  A’^ork. 
Zenger  was  imprisoned  for  nine  months  before  being 
brought  to  trial  on  charges  of  “seditious  libel.” 

Defending  Zenger  was  Andrew  Hamilton,  one  of 
the  most  distinguished  and  brilliant  lawyers  of  the 
time.  Hamilton  told  the  jury  that  Zenger  had  done 
nothing  more  than  to  exercise  free  men’s  inalienable 
right  to  criticize  a  wretched  government. 

It  took  the  jury  less  than  ten  minutes  to  come  in 
with  a  verdict  of  “not  guilty,”  despite  the  instruc¬ 
tions  of  a  partisan  judge. 

Today  onr  strong  and  independent  .American  Press 
owes  much  to  John  Peter  Zenger,  who  fought  for  a 
free  press  long  before  our  country  itself  had  won 
its  inde[>endence. 

His  contribution  is  memorialized  today  in  the 
Federal  Hall  Memorial  in  New  York  City’s  Sub- 
Treasury  Building.  There  the  Zenger  Room  con¬ 
tains  copies  of  Zenger ’s  New-York  Weekly  Journal, 
a  model  of  the  press  upon  which  it  was  printed, 
original  documents  and  correspondence  relating  to 
his  trial.  It  is  a  shrine  which  every  newspaperman 
should  visit  for  inspiration. 

The  Zenger  Memorial  is  open  tlaily— Mondays 
through  Frida)  s— from  10  a.m.  to  4  p.m.-and  closed 
on  Sundays  and  holidays.  .Admission  free.  Entrance 
Old  Sub-Treasury  Building,  15  Pine  Street,  corner 
Nas.sau.  .Anv  Snbwav  to  Wall  Street  Station. 
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Regional  Tape 
Service  Adds 
Local  Flavor 

Knitting  together  the  news 
facilities  of  the  four  daily 
newspapers  in  extreme  North¬ 
eastern  Ohio  is  Regional  Press, 
a  recently  inaugurated  teletyj)e- 
setter  wire.  It  links  machines 
at  the  Star-Beacon,  Ashtabula; 
S'cwn-Herald,  Conneaut;  Free 
Press,  Geneva,  and  Telegraph, 
Painesville. 

Regional  Press,  open  24  hours 
a  day,  carries  news  stories, 
adv’eilising  and  inter-paper 
memos  to  all  papers  simulta¬ 
neously. 

Teletypesetter  operators  man 
RP  transmitters  on  a  part-time 
basis  using  city  desk-edited 
carbons.  The  Telegraph  is  the 
control  center. 

News  and  advertising  are 
provided  by  two  weeklies  and 
three  bureaus  in  the  area. 


Passing  the  time  of  day  ..  . 

with  an  equipment  dealer  and 
long  time  advertiser  in  Editor 
&  Pt  liusttKR’s  r.LAS.SIFIED 
COLUMNS 

he  i>ointed  to  a  sheaf  of  corre¬ 
spondence  remarking; 

“I  don’t  know  why  I  continue 
advertising  in  Editor  &  PrB- 
LISHER  when  1  get  most  of  my 
queries  from  other  publications.” 

“O.K.^ — let’s  count  them,”  1  re¬ 
plied. 

•  •  • 

We  Counted: 

RESULT: 

3  mentioned  other  publications. 
FIVE  mentioned  EDITOR  & 
PUBLISHER. 

Another  convinced  advertiser. 

*  *  * 

THERE  IT  IS  .  .  .  I 

True,  it  was  only  a  small  count 
— but  one  taken  at  random  and  I 
proving  that  I 

EDITOR  &  PUBLISHER 
CLASSIFIED  COLUMNS 

ARE  referred  to  by  persons  in-  i 
terested  in  purchasing  printing  ; 
equipment  and  supplies.  j 

LIST  your  EQUII'MENT  offer! 
NOW'  large-or-small  in  these  I 
well-read  columns. 
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nacK  Again 
At  Rewrite 


has  started  writing  anothe  ?  Public 
play  “with  $1,000,000  worth  oi];Lt  to  co 
experience”  behind  him.  ;^ion. 
The  experience  cost  $4,001  ’Lgs  to  s 
It  came  from  155  “angels”,  of 

but  one  of  them  fellow  Newt  itiggnor 
staffers,  who  backed  his  firs  Xjn’s  pi 
play,  “Run  Thief  Run.”  Tht  '^elphia 
play  lasted  for  two  perform,  j  Annual 
ances  in  the  Chanin  Auditori-  i  \jnerict 
um,  an  attractive  playhouse  ot  "jQfigtioi 
the  50th  floor  of  a  skyscraper  “jjy 
“Every  notice  we  got  from, 
the  dramatic  critics  was  uti-  ^j,gt  th 
favorable,  so  I  pulled  the  show”,  { 

Mr.  Davis  saiil.  “Next  time,  1 » p^g^s  i 
won’t  try  to  produce  it  myself  /  .*j|y 
I’ll  let  a  Broadway  producer 
do  the  job.”  , 

Ml-.  Davis  took  his  regular  jnough 
vacation  to  produce  the  show  t 
with  professional  cast.  He  has  pp 
been  on  the  News  for  13  yean,  ppjppg 
.\11  investors  in  the  show  lost  jp 
their  money. 

•  connet 

have 


Former  Secretary 
JSoir  Star  Reporter 

Boston 

“Outstanding  New  England 
Woman  .Journalist  of  the  Year” 
is  the  title  now  worn  by  Miss 
Emilie  Tavel 
C/imfiaii 

medal 

UsSa  given  to 

England  W'o- 
man’s  Press  As- 

^  Vj  series  of  seven 
\  i  /  :\J  articles  on  ur- 
Tavel  ban  renewal. 

Miss  Tavel 
has  worked  for  the  Monitor 
for  11  years,  the  last  four  as 
a  specialist  in  social  work.  She 
began  her  career  as  secretary 
page  to  the  chief  of  the  paper’s 
rrent  Washington  bureau.  She  at¬ 
tended  many  Presidential  news 
conferences  and  made  the  un¬ 
official  transcript. 

.Sc  More  for  Bulldog  • 

Baltimore,  Md.  fu  Dentist  Chair 

Baltimore’s  two  Sunday  news¬ 
papers  went  to  20c  with  their  Neenah,  Mis- 

first  editions  in  May.  The  Sun-  Kenneth  .Asmus,  4ff,  manag- 
dag  Sun  and  Stinday  American  ing  editor  of  the  Twiti  Ciy 
both  went  to  2flc,  hut  the  Sun-  Xcics-Record,  suffered  a  heart 
day  Sun  price  was  boosted  to  attack  and  died  while  sitting 
25c  for  its  bulldog  edition  sold  in  a  dentist’s  chair  here  May 
on  the  streets  and  at  dealers  3.  He  joined  the  newspaper 
Saturday  night.  staff  31  years  ago. 


On  The  Death  Watch  About  MetC  Column 

Warren,  Pa.  In  If  omen’s  Section 

Ed.  C.  Lowrey,  editor  of  the  Ml\Mi 

Wai-ren  Times-Mirror  for  20  .p.  *  ’ 

,  .  ,  Ihe  Miami  Heralds  For 

years,  is  seeking  reelection  as  _ 

Anout  W  omen  s  section 

\\  arren  County  coroner,  a  posi-  1 1  i 

..  u  u  u  ij  ^  oo  started  a  new  weekly  col 

tion  he  has  held  for  32  years.  ..  ..  . 

u  i.  V  .  •  i.-  i  1  of  interest  to  women — A 

He  estimates  he  has  investigated  vt 

at  least  3,000  deaths,  which  he  p,  .  ,  , 

.  r  i.-  .Mrs.  Dorothy  Jui 

has  written  for  his  newspaper  ,  .... 

u  i.-  1  womens  editor,  has  assn 

when  his  duties  as  coroner  were  . 

j  staff  member  Miss  Bev< 


1 1  you  have  international  busineti 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  ’’Down  Under.” 


IS  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $330 
Write  for  sample  copy. 
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Alien  Beckons 
New  Congress 


Columbia.  Mo. 

Riley  H.  Allen,  editor  of  the 
Honolulu  Sfar-Bulletin,  would 
like  to  see  another  Press  Con¬ 
gress  of  the  World  in  Honolulu 
like  the  one  there  in  1921. 

Here  to  accept  a  University 
of  Missouri  Award  for  his 
newspaper,  Mr.  Allen  described 
Hawaii  today  as  a  major  com¬ 
munications  center.  He  recalled 
the  1921  assembly  of  editors 
and  writers  from  all  parts  of 
the  world,  naming  Dean  Walter 
Williams  of  Mis.souri  and 
James  Wright  Brown  of  Edi¬ 
tor  &  Publisher  as  its  mov¬ 
ing  spirits. 

“More  than  three  years  of 
preparation  went  into  it,”  Mr. 
Allen  said.  “And  up  to  today 
it  stands  unsurpassed  as  a 
Cincinnati  meeting  of  editors  and  news- 
has  added  a  writers.” 

magazine.  Among  the  participants,  Mr. 
radio  and  Allen  noted,  was  Hollington 
ompiles  the  Tong,  “a  young,  dynamic,  cou- 
mtains  TV  rageous  editor  of  Millard’s  Re¬ 
lied  by  staf-  view  of  Shanghai.” 
and  Holly-  Dr.  Tong,  now  Ambassador 
)  syndicated  from  Taiwan  to  the  U.  S.,  also 


PlIIIJiDELPHIA 
Public  relations  people  have 
to  come  up  with  ideas  about 
fashion,  food  and  home  furnish¬ 
ings  to  satisfy  women  page  edi¬ 
tors  of  today’s  newspapers, 

Eleonor  Pollock,  executive  wo- 
'men’s  page  editor  of  the  Phila- 
^Jtlpkia  Bulletin,  told  the  13th 
Annual  Conference  of  the 
American  Public  Relations  As¬ 
sociation  here  April  26. 

“My  conception  of  today’s 
women  pages,”  she  said,  “is 
that  they  have  a  dual  reader- 
ship.  Men  are  reading  women’s 
pages  as  well  as  women. 

“My  chief  complaint  about 

X  Oak  Ridge  Sladen. 

enough  ideas  and  feature  tips.  Given  Borden  Prize 
Just  because  some  personality  ■  on  r  i. 

on  behalf  of  some  company 

comes  to  town  does  not  in  it-  ^enn  was  named  w.n- 

self  make  a  women’s  page  story.  ^he  third  Borden  Gradu- 

“You  must  have  some  news  _  _ 

connected  with  it.  And  you  must  Journalism  at 

have  topical  appeal.  Columbia  Uni- 

M  X  versity. 

Flufif  and  Trivia  Out  fl  Alfred  G. 

“Women’s  pages  are  no  Hill,  owner  of 

longer  just  service  pages.  They  i'  the  Oak  Ridge 

have  lost  much  of  their  for-  Oak  Ridger, 

mer  fluff  and  trivia.  They  have  participated  in 

meat  on  their  bones.”  the  presentation 

Miss  Pollock  spoke  on  a  panel  the  award, 

with  Ruth  Mugglebee,  women’s  Stein  Before  inter¬ 
page  editor,  Boston  Record-  ing  Columbia, 

American;  and  Harriet  Eld-  Mr.  Stein  was  a  reporter  on 
redge,  women’s  page  editor,  the  Oak  Ridger. 

Hartford  Courant.  Clement  J.  The  award  was  established 

Wyle,  of  Wyle  Associates,  Inc.,  at  Columbia  in  1955  as  an  an- 
New  York,  was  the  moderator,  nual  prize  of  $500  from  the 
Miss  Mugglebee  advised  pub-  Borden  Company  Foundation, 
lie  relations  directors  to  keep  Inc.,  of  New  York  in  honor  of 
in  mind  that  women’s  pages  the  company’s  founder,  Gail 
have  become  family  pages.  Borden.  Early  in  his  career. 
Miss  Eldredge  agreed  with  Mr.  Borden  was  a  Texas  news- 
the  others  that  it  is  important  paperman. 
to  write  about  new  products  • 

because  women  are  interested  in  w-  j 

what  they  can  do  for  them  and  Car  Racket  Exposed 
the  family,  but  mere  free  ad-  Miami  Fla. 

vertising  was  out.  ,  u  -  rr 

An  expose  by  Miami  Herald 

•  reporters  has  resulted  in  the 

>  A  •  conviction  and  sentencing  of  a 

y  at  Arizona  gasoline  station  operator  who 

Bloomington,  Ind.  preyed  on  out-of-state  motor- 
Marv'in  Alisky,  assistant  pro-  ists  by  making  expensive  un- 
fessor  of  journalism  and  radio-  necessary  repairs  on  their  cars, 
television  at  Indiana  University,  Reporters  with  out-of-state  cars 
has  resigned  to  accept  appoint-  who  bought  gasoline  from  the 
ment  as  chairman  of  the  new  operator  were  told  parts  of 
department  of  mass  communica-  their  cars  needed  replacing  or 
tions  at  Arizona  State  College  they  would  “never  make  it 
Tempe.  He  will  postpone  a  home.”  An  official  investigator 
Fulbright  lectureship  in  jour-  accompanied  Herald  reporter 
nalism  he  had  received  for  this  James  Buchanan  and  made  the 
Summer  in  Lima,  Peru.  arrest. 
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WOMEN'S  NEWS  is  discussed  by  this  group  at  the  13th  annual 
conference  of  the  American  Public  Relations  Association  in  Phila- 
dephia.  Loft  to  right — Harriot  Eldredge,  women's  page  editor,  Hart¬ 
ford  Courant;  Eleanor  Pollock,  executive  women's  page  editor,  Phila- 
dephia  Bulletin;  Clement  Wyle,  of  Wyle  Associates,  New  York;  and 
Ruth  Mugglebee,  women's  page  editor,  Boston  Record  American. 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Infornnative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand — thoroughly! 

Name  . 

Address  . 

City .  Zone .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

$6.50  «  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


Grand  Jury  Slaps  Cops 
For  Withholding  News 


Bi’Kkai.o,  N.Y. 

Crime  news  should  not  be 
withheld  from  the  press  under 
any  circumstances,  the  Erie 
County  Grand  Jury  reported 
last  week. 

The  jury  investig:ated  the 
withholding  of  news  by  several 
suburban  police  departments. 

In  a  report  to  Supreme  Court 
Justice  Hamilton  Ward,  the 
jury  said: 

“It  is  the  opinion  of  this 
Grand  Jury  that  under  no  cir- 
cum.-^tances  should  the  fact  of 
the  commission  of  a  crime  or 
the  arrest  of  a  person  l>e  with¬ 
held  from  public  notice  by  any 
police  agency. 

The  jury’s  report  continued: 

“  .  .  .  there  are  situations  aris¬ 
ing  from  time  to  time  in  which 
detailed  publicity  concerning  the 
manner  of  the  commission  of 
the  crime,  the  identity  of  the 
person  involved  or  some  other 
exact  detail  of  the  crime  might 
well  interfere  with  the  investiga¬ 
tion  of  the  matter  by  the  police 
agency  or  agencies  involved  and 
possibly  prevent  or  make  more 
difficult  the  apprehension  of  the 
criminal. 

h^itorial  Policy 

“In  such  instances  it  is  our 
opinion  that  as  a  matter  of  pub¬ 
lic  policy  there  should  be  de¬ 
veloped  between  police  agencies 
and  the  community  and  the 
various  means  of  public  com¬ 
munication,  namely  newspapers, 
radio  and  television,  a  coopera¬ 
tive  spirit  which  would  result 
in  the  establishment  of  editorial 
policy  to  prevent  such  a  result 
from  publicity. 

“We  feel  that  only  by  reason 
of  their  knowledge  as  to  what 
criminal  activity  is  occurring  in 
the  community  can  the  people 
of  the  community  know  whether 
or  not  their  law-enforcement 
agencies  are  performing  their 
functions  as  they  should. 

“While  full  information  in 
this  respect  is  desirable,  the 
media  of  public  communication, 
in  the  interest  of  the  commun¬ 
ity,  should  exercise  full  re¬ 
straint  to  see  to  it  that  the  ad¬ 
ministration  of  justice  is  not 
impaired  by  undue  publicity.” 

.\ttacks  on  Women 

The  chiefs  of  seven  depart¬ 
ments  testified  before  the  jury. 
They  were  summoned  by  let¬ 
ters  sent  at  the  Jury’s  direc¬ 
tion  by  Dist.  Atty.  John  F. 
Dwyer. 

The  jury  action  is  the  re¬ 


sult  of  stories  published  by  the 
Buffalo  Evening  News  and 
Courier-Exprexs.  Both  newspa¬ 
pers  were  sharply  critical  of 
police  action  in  covering  up  a 
number  of  criminal  assaults  on 
women  in  the  suburban  towns 
of  Amherst  and  Tonawanda. 

Police  said  they  withheld  the 
news  of  the  attacks  to  aid  the 
investigation,  asserting  they 
were  afraid  publicity  would 
“scare-off”  the  criminal. 

The  Tonawanda  Evening 
Sews,  suburban  daily,  published 
the  first  report  after  a  local 
woman  was  a  victim.  Acting  on 
a  tip,  the  Courier  -  Express 
learned  of  a  group  of  five  at¬ 
tacks,  within  a  two-mile  radius, 
all  of  which  had  been  hidden 
by  police.  The  News  followed 
with  more  details. 

The  criminal  has  not  been 
apprehended  but  there  have 
been  no  more  attacks  since  the 
newspaj)ers  made  the  disclos¬ 
ures. 

The  Courier-Express  chaiged 
the  police  departments  them¬ 
selves  violated  the  law  by  not 
reporting  the  attacks  on  the 
State  Police  network.  State  law 
provides  that  any  unsolved 
felony  must  be  reported  on  the 
network  within  five  hours  after 
it  occurs. 

The  News  published  a  front¬ 
page  appeal  to  the  attacker  to 
surrender.  The  pai)er  promised 
medical  treatment  for  him.  As 
yet,  there  has  been  no  response 
to  the  appeal. 

• 

Official’s  Discharjje 
Comment  Libelous 

Washi.ngtox 

The  U.S.  Court  of  Appeals 
has  reinstated  libel  judgments 
in  favor  of  two  Economic  Co¬ 
operation  Administration  Em¬ 
ployes  who  sued  the  acting 
director  of  ECA  for  issuing  a 
press  release  stating  he  would 
fire  them  from  their  jobs  the 
moment  he  took  over  as  head 
of  the  agency. 

By  a  2  to  1  vote,  the  appellate 
judges  held  any  announcement, 
in  any  manner,  as  to  past  or 
planned  actions  made  by  a 
Cabinet  member  would  be  pri¬ 
vileged,  if  defamatory,  but  that 
the  protection  of  privilege  does 
not  extend  to  a  person  below 
cabinet  status.  William  G. 
Barr  was  the  defendant.  The 
Department  of  Justice  defended 
him  on  the  basis  of  “privilege.” 


NbWb  tNIbNIb  (;UKUIALb— bxecutives  of  three  news  a9enc;es  it. 
tended  the  annual  dinner  of  Canadian  Press  at  Toronto  May  I:  lif 
to  right — Frank  Starzel,  general  manager  of  Associated  Press;  Waite 
Cole,  the  editor  of  Reuters;  and  Gillis  Purcell,  general  manager  of  Cl 


HEAD-TABLE  guests  at  the  CP  dinner  included:  Left  to  right — Johr 
Bassett  Jr.,  president  of  Canadian  Daily  Newspaper  Publishers 
sociation;  Mrs.  Robert  McLean  of  Philadelphia;  and  Sir  Saville  Game 
United  Kingdom  high  commissioner  in  Canada. 


Gov. 
signed 
for  leg 
cents 
1958. 


HEADS  OF  AP — Robert  McLean,  left — and  of  CP — D.  B.  Rogers- 
were  among  those  present.  Mr.  McLean  is  publisher  of  the  Philadelpkx 
(Pa.)  Bulletin;  Mr.  Rogers  is  editor  of  the  Regina  (Sask.)  Leader-Post. 
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25f  Oulsitb*  Zone 

Boston 

The  Boston  Snndag  Adver¬ 
tiser  increased  its  price  from 
20c  to  2.')c  on  May  5,  beyond 
the  l.')-mile  Boston  area.  Within 


the  lo-mile  area,  the  price  re¬ 
mains  20c.  The  action  brought 
the  Sunday  Advertiser  in  line 
with  the  other  two  Sunday 
newspapers,  Boston  Herald  and 
Boston  (llohe,  which  had  pre¬ 
viously  gone  to  2.jc. 


EDITOR  ac  PUBLISHER  for  May  11,  195'  E 


72 


iciti  n 

I:  l<f 

of  O 


lers- 

ilpkii 

■Post. 


‘  re- 

light 

line 

idty 

ami 

pre- 


N.  Y.  Raises  | 
Rate  for  Legal 
j  Advertising 

,  Albany,  N.  Y.  | 

Gov.  Averell  Harriman  has 
signed  a  bill  raising  the  rate  i 
for  legal  advertising  matter  two 
cents  a  line,  eflFeetive  Jan.  1, 
1958.  i 

The  new  law  regulates  the  j 
rate  by  circulation,  and  applies  j 
to  all  except  newspapers  pub-  i 
lished  in  New  York  or  Bronx 
Counties,  the  First  Judicial  Dis-  | 
trict,  or  Kings  and  Queens  ' 
Counties,  the  Second  Judicial  ! 
District,  or  the  Eighth  Judicial 
District,  which  includes  Buf- 
I  falo. 

The  rates,  as  prescribed  in 
the  amendment,  start  at  11  ' 
cents  a  line  per  column  width 
not  less  than  11  picas,  for  pa¬ 
pers  having  less  than  7, .^00  cir¬ 
culation;  12  cents  a  line  for 
newspapers  having  7,.^(M)  or 
more  circulation,  up  to  10,000 
circulation;  13  cents  a  line  for 
newspapers  having  10,000  but  I 
less  than  15,000  circulation;  | 
and  one  cent  per  line  in  addi-  i 
tion  to  this  rate,  for  the  initial 
10,0(0  circulation,  for  each  ad-  j 
ditional  5,000  circulation  until  I 
the  maximum  rate  of  24  cents  , 
a  line  is  reached,  until  a  maxi- 
mum  circulation  of  150,000  is 
reached. 

In  addition  to  these  rates,  8  | 
cents  per  line  is  added  to  the  ' 
initial  insertion  charge  for  each  ^ 
separate  advertisement,  and  a 
charge  of  8  cents  a  line  is  j 
added  for  tabular  matter  or  in¬ 
tricate  composition.  Display  ad-  ! 
veitising  is  charged  agate 
measurement,  14  lines  to  the 
inch,  of  11  to  13  picas  wide, 
depending  on  the  makeup  of  i 
the  paper  publishing  such  copy.  , 

• 

Dew  Is  Presitleiil 
MuLAtlantio  Group 

G.  Richard  Dew,  general  I 
manager,  Pennsylvania  News-  ■ 
paper  Publishers’  Association,  i 
was  named  president  of  the 
Middle  Atlantic  Newspaper  ; 
Conference  at  the  organization’s  ! 
recent  meeting  in  New  York.  ' 
He  succeeds  David  J.  Wink-  j 
worth,  manager.  Publishers’  ' 
bureau  of  New  Jersey.  i 

W.  Melvin  Street,  executive  i 
secretary.  New  York  State  I 
Publishers  Association,  was  ‘ 
chosen  secretary-treasurer,  sue-  i 
ceeding  Roger  T.  Hildenbrand, 
former  executive  secretary  of  i 

nyspa. 


TRUSTEES’  SALE  IN  BANKRUPTCY 
BY  ORDER  OF  U.S.  DISTRICT  COURT— DIST.  OF  MASS. 

LAND  A  BUILDINGS  —  MACHINERY  &  EQUIPMENT  —  NAME  —  GOODWILL  —  EXTENSIVE  MORGUE  A  LIBRARY 
—  PRESSES  —  STEREOTYPE  —  TYPESETTING  —  MONOTYPE  —  METAL  COMPOSING  ROOM  —  PHOTO  ENGRAVING 
—  MACHINE  SHOP  —  MATERIAL  HANDLING  EQUIPMENT  —  OFFICE  EQUIPMENT 

In  the  matter  of  the  Post  Publishinjf  Co.  (Bankruptcy  No,  563-56) 

THE  BOSTON  POST 

245-275  WASHINGTON  STREET.  BOSTON.  MASS. 

IMPORTANT  NOTICE 

THE  REAL  ESTATE  (LAND  &  BUILDINGS)  WILL  BE  SOLD  ON 
TUESDAY.  JUNE  4,  1957  AT  1:30  P.M.  AT  THE 
FEDERAL  POST  OFFICE  BUILDING  (Room  1132)  llth  FLOOR 
BOSTON.  MASSACHUSETTS 

QUALIFICATIONS  FOR  BIDDING  ON  REAL  ESTATE  ARE  AS  FOLLOWS: 

$.SO,000  Certified  Check  or  Bank  Draft  Payable  to  the  Auctioneers,  to  be  Deimsited  Prior  to  Ridding. 

The  Successful  Bidder  Will  De|>osit  an  Additional  Amount  E(iual  to  25%  of  the  Purchase  Price. 

Sale  Subject  to  Confirmation  By  U.S.  DISTRICT  COURT. 

Other  Terms  Will  Be  Announced  At  The  Time  of  The  Sale. 

MACHINERY  &  EQUIPMENT  WILL  BE  .SOLD  ON  THE  PREMISES.  24.5-275  WASHINGTON  STREET,  WEDNES¬ 
DAY  &  THURSDAY,  JUNE  5  and  6,  19.57  AT  10  A.M. 

LAND:  VERY  VALUABLE  LAND  IN  DOWN  TOWN  BOSTON,  COMPRLSED  OF  ONE  ENTIRE  CITY  BLOCK. 
PURCHASE  STREET,  PEARL  STREET.  HIGH  STREET.  HARTFORD  STREET.  APPROX.  50.000  SQ.  FT.  OK 
VACANT  LAND  USED  PRESENTLY  AS  A  PARKING  LOT. 

REAL  F.STATE:  EXTREMELY  VALUABLE  PARCELS  OF  REAL  ESTATE.  24.5-275  WASHINGTON  ST.  AND  4-10 
WILLIAMS  COURT.  APPROX.  118.000  SQ.  FT.  OF  FLOOR  SPACE  ON  23.259  SQ.  FT.  OF  LAND.  PROPERTY 
ASSESSED  F'OR  $855,000  BASED  ON  1956  ASSESSMENT,  INCLUDING  LANI>  VAL  OF  $.594,000  AND  BUILDING 
VAL  OF  $260,600. 

PRINTING  PRESSES:  51  HOE  AND  GOSS  PRESSES  WITH  14  FOUIERS.  Fjich  press  equipi>ed  with  pres.s  drive, 
controls,  rubber  i-ollers,  anKle  bars,  Cutler-Hammer  pai)er  conveyors  from  press  folders  to  mailing  room.  etc.  Motor 
drives,  10-100/7'.5  H.P.  F^lec.  Dynamic  Press  Motor  Drives-  with  Complete  control  equipment:  2-75/100  H.P.  Spraftue 
Press  Motor  Drive  with  Complete  control  equipment;  2-75/85  10  H.P.  West.  Press  Motor  Drives  with  Complete 

control  e<iuipment :  and  14  Pa|)er  Roll  Electric  Hoists. 

STFjREOTYPE  DEPARTMENT:  2-NEW  WOOD  AUTOMATIC  AUTOPLATES  it  2-EIGHT-TOX  STEREOTYPE  METAL 
POTS  ★  2-WOOD  STANDARD  AUTOSHAVERS  ★  2-Curved  Plate  Mat  Dryers  it  4-STA-HI  MASTER  VACUUM  DRY 
MATFORMERS  ★  2-WESEL  RADIAL  ARMROUTERS  ★  2-HOE  ENCLOSED  CURVED  PLATE  ROUTERS  ★  Vander- 
cook  No.  9  Plate  Gau:;e  ★  2-Hoe  COMBINATION  SAW  &  MONORAIL  TRIMMERS  it  2-Ostrander-Seymour  Curved 
Plate  Routers  it  Stereotyiie  Metal  Furnace,  sras  fired,  10,090  lb.  Capacity  it  Hoe  F'ull  Paue  Vacuum  Ty|)e  Flat  Caster 
it  2-Hoe  8-Column  F'lat  Casters  it  2-Hoe  .5-Cohimn  F’lat  Casters  it  Hammond  FTat  Scorcher  New  it  2-HOE  PRECISION 
FLAT  PLATE  .SHAVERS  ★  HOE  MONACH  II  DRY  MAT  ROLLER  NEW  ★  Alico  Preshrink  M.at  Dryer  new  ★ 
MACHINE  SHOP  —  CARPENTER  SHOP  —  ELECTRICIAN  ROOM  —  PLl  MBING  SHOP  —  TINSMITH  SHOP  — 
JOB  PRINTING  DEPARTMENT  ★  CIRCULATION  DEPARTMENT  ★ 

PHOTO-ENGRAV'ING  DEPARTMENT:  4-CHEMCO  Powder  Boxes  it  2-Burninc  In  Stoves  it  2-Chemco  Burning;  in 
Gas  Stoves  ★  5-Chemco  Ia‘ver  ControlletJ  Zinc  F^lchinc  Machines 
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MATERIAL  HANDLING  EQUIPMENT  FOR  NEWSPRINT  ROLLS:  2-NEW  LF;WIS-SHF:PARD  NF:WSPRINT 
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Sale  subject  to  (Vtnfirmation  by  U.S.  District  Court,  DISTRICT  OF'  MASS. 

Robert  M.  Secal,  Raymond  E.  Werner.  Arthur  T.  Wasserman,  Boston,  Mass.,  Tru.stees,  Wasserman  &  Salter 
Atty’s  fer  the  Trustees.  Hon.  Fxlwin  F'.  Hannon.  Referee  in  Bankruptcy. 

PL.ANT  WILL  BE  OPEN  EOR  INSPECTION  FROM  MONDAY,  MAY  27.  1957  TO  DATE  OF  SALE 

FROM  10  A.M.  to  5  P.M. 

FOR  ADDITIONAL  INFORMATION  AND  FREE  BROCHURE- 
WRITE  -  WIRE  -  PHONE 

AARON  KROCK  &  CO. 

Auctioneers 

The  Original  and  only  Auctioneering  Firm  by  this  name.  Established  Since  1915 

274  Main  St..  Worcester  8,  Massachusetts.  Telephone  PLeasant  3-7261 

GREATER  RESULTS  THRU  EXPERIENCE 


AARON  KROCK  &  CO. 

The  Original  and  Only  Auctioneering  Firnf>  by  This  Name 
GREATER  RESULTS  THROUGH  EXPERIENCE 

2/4  MAIN  STREET.  WORCESTER  8,  MASS  Tel.  PI  3-/261.  3  /262 
'  EST.  SINCE  1915 
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ADDITIONAL  AWARD  -  WINNING  EXHIBITS  IN  PROMOTION  CONTEST 


TOP  HONORS  IN  CLASSIFIED  for  over-50,000 
papers  was  won  by  fhe  Philadelphia  Inquirer's 
"Most  Popular  Type  in  Town"  (in  group  at 
left).  Merit  Certificates  to  San  Jose  Mercury 
and  News  and  San  Francisco  Chronicle. 


CARTOONS  HELP  SANTA  ROSA  (Calif.) 
Press  Democrat  take  first  honors  for  Classified 
Promotion  for  under-50,000  dailies.  Certificates 
to  Wilmington  (N.C.)  Star-News  and  Las 
Vegas  (Nev.)  Review-Journal. 


CARRIER  PROMOTION  PROGRAM  wins  First 
Prize  in  circulation  promotion  classification  for 
under-50,000  dailies  for  Columbia  Basin 
(Wash.)  Daily  Herald  (below);  Certificates  to 
the  Waukegan  (III.)  News-Sun  (upper  left): 
and  Jackson  (Miss.)  Daily  News  (upper  right). 


CIRCULATION  PROMOTION  first  prize  for 
over-50,000  dailies  went  to  the  San  Francisco 
Call  Bulletin  (bottom).  Certificates  of  Merit 
to  the  New  York  World-Telegram  &  Sun,  Min¬ 
neapolis  Star  &  Tribune;  and  Spokane  Spokes¬ 
man-Review  and  Chronicle  (clockwise). 
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Experts  Hold 
Film  Makers 
To  Strict  Script 

By  Allen  M.  VH<lem 


Fin* 
n  fof 
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as  to 
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In  addition  to  last  week’s  an¬ 
nounced  listing  of  participating 
newsmen,  the  Los  Angeles  dele¬ 
gation  includes  Vernon  Scott, 
Aline  Mosby,  United  Press; 
Lowell  Redelings,  Hollywood 
Citizen-News;  Sidney  Skolsky, 
Hollywood  correspondent,  New 
York  Post;  Army  Archerd, 
Dailly  Variety  (tradepaper)  ; 

Hollywood,  Calit.  Dic^  Williams,  Kennis  Rochlen, 
The  biggest  in-Hollywood  Los  Angeles  Min'or-News;  Lee 
press  junket  of  any  era  in  film-  Reiser,  INS;  Erskine  Johnson, 
dom’s  half-century  history  got  NEA  Service;  Maxwell  Stiles, 
under  way  briskly  at  8:30  a.m.  Los  Angeles  Examiner;  and  Joe 
on  Monday,  May  6.  Hyams,  Hollywood  bureau,  Ne^v 

Director  George  Seaton  as-  York  Herald  Tribune. 
signed  50  U.S.  and  Canadian  Mr.  Seaton  told  E&P  that 
film  critics  and  columnists  Paul  Weeks  of  the  Los  Angeles 
(E&P,  May  4,  page  15)  to  spe-  Mirror-News  and  Robert  FL  G. 
cific  desk  locations,  assorted  bit  Harris,  chairman  of  the  Depart- 
player  status,  walk-ons,  and  the  ment  of  Journalism,  University 
like  for  “Teacher’s  Pet,”  a  of  California  at  Los  Angeles, 
comedy  which  costars  Clark  sat  down  with  the  Seaton  staff 
Gable,  Doris  Day,  Gig  Young,  ahead  of  shooting  schedule, 
and  Mamie  Van  Doren.  George  Bourke,  amusements 

Using  Stage  Number  9  on  the  editor  of  the  Miatni  (Fla.) 
Paramount  lot  in  the  heart  of  Herald,  said  “Teacher’s  Pet” 
Hollywood,  Mr.  Seaton  and  his  marks  “resumption”  of  a  screen 
associate,  William  Perlberg,  are  career  started  back  in  the 
.^hooting  city  room  sequences  1920s.  He  worked  in  a  Para- 
for  the  story  concerning  a  mount  picture,  filmed  at 
hard-boiled  city  editor  and  a  .A.storia,  L.  1.  It  was  called 
college  journalism  instructor.  “Lucky  Stiff.”  Later  he  ap- 
Xorton  Mockridge,  city  editor  peared  in  another  .screen  opus, 
of  the  New  York  World-Tele-  filmed  in  the  East,  and  a  col- 
yrom  &  Sun,  and  a  one-time  league,  Herb  Rau,  .Miami  Daily 
actor,  has  donned  greasepaint  News,  was  used  as  child 
again  to  function  as  Gable’s  j)layer. 
ri^t-hand  man  on  the  mythical  • 

•Veic  York  Eiwning  Chronicle 

and  also  as  technical  adviser  to  (JitP  Kvitortpr  (.ops 
Seaton  and  Perlberg.  Bar.,  Medical  Awards 

It’s  Cameraman  P,., 

One  early  moming  case  in  , 
point:  Gable  looks  across  the  liawrence  R.  Thomp.son,  J/t- 
city  desk  and  barks  at  his  num- 

berone  aide  (Mockridge),  “Is  ‘ 

it  worth  a  picture?”  Mockridge 

ponders  the  question  a  moment,  ^^wards  fiom  the  Florida  Bar 
and  replies.  No.”  Dialogue  con-  Association  and  Florida  State 
cerning  photographer  follows.  Medical  Association  on  succes- 
Out  of  camera  range,  Nate 

Gross  of  the  Chicago  American  TJie  Bar  Press  Award  w-ent 
and  Max  Stiles  of  the  Los  An-  f 

geles  E.caminer  were  chatting  development  of  the 

with  Mr.  Perlberg.  Stiles  asked,  grand  jury  system.  The  Medical 


Association  made  a  special  cita¬ 
tion  for  his  campaign  in  the 
Herald  which  resulted  in  247,- 
861  polio  inoculations  among 
adults. 


“Shouldn’t  the  question  have 
mentioned  a  photograjiher 
rather  than  cameraman?”  Mock¬ 
ridge  explained,  “I  served  as  a 
picture  editor  for  two  years  and 
we  referred  to  cameraman.”  • 

Perlberg  said  “Okay  George  E.  Wooilrilff 

(oeaton),  well  use  the  term 

cameraman  in  later  dialogue.  Washington 

This  is  an  example  of  regional  William  FI.  W’oodruff,  49, 
preference  rather  than  infringe-  W’ashington  newsman  and 
ment  on  newspaper  office  trade  magazine  editor  for 
protocol.  But  thanks,  boys,  for  more  than  25  years,  died  May- 
bringing  up  the  suggestion.  At  2  of  injuries  suffered  in  an 
least  we’re  getting  authoritative  automobile  collision.  Mr.  Wood- 
responses.’’  ruff  came  here  from  Ohio  to 

Press-room  facilities  have  work  for  the  Washington  Her- 
been  set  up  on  Stage  8  by  studio  aid,  following  his  graduation 
publicity  chief  Teet  Carle,  from  Dartmouth  College.  In  re- 
Phones  link  the  newsmen  to  cent  years  he  edited  the  trade 
the  outside  world,  as  well.  magazine,  the  Constructor. 
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"Change  your  shirt,  the  promotion  managers  will  be  here 
in  about  10  minutes!" 


You'd  think  we  had  a  crystal  ball! 

EDITOR  &  PUBLISHER 
1957  MARKET  GUIDE 
ESTIMATES  ARE 

ACCURATE! 

If  you*re  using  the  1957  estimates  of 
population,  retail  sales  and  individual 
income  found  in  the  1957  EiP  MARKET 
GUIDE,  you  can  count  on  their  ac¬ 
curacy! 

You're  not  only  getting  data  a  year  or 
more  ahead  of  that  furnished  by  any 
other  publication — but  the  U.S.  Com¬ 
merce  Department's  Survey  of  Current  Business  shows  that 
E&P's  Ray  Prescott  really  comes  close  to  hitting  their  figures 
on  the  nose.  Take  a  look  at  these  comparisons: 


Census  Dept,  population,  1956  169.7  million 

E&P  population  estimate,  1956  . 169. 5  million 

E&P  FORECAST  WITHIN  .0012%! 

Census  Dept,  retail  sales,  1956  $1 91 .5  billion 

E&P  retail  sales  estimate,  1956  $192.3  billion 

E&P  FORECAST  WITHIN  .0042%! 

Census  Dept,  individual  income,  1956  $321  billion 
E&P  individual  income  estimate,  1956  $310  billion 


E&P  FORECAST  WITHIN  3.5%! 

If  you  need  data  on  population,  retail  sales  or  individual 
income  to  plan  sales  or  advertising,  be  sure  the  data  you 
use  is  current  (only  the  E4P  MARKET  GUIDE  gives  you  1957 
data) — and  accurate.  Use  the  data  in  the 

Editor  &  Publisher  Market  Guide 

1475  BROADWAY.  NEW  YORK  36.  N.  Y. 

1957  Market  Guide  now  availablt — $6  per  copy. 

1958  Market  Guide  to  be  published  November,  1957. 
Order  your  copy  now. 
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Pulitzer  Prizes 

(Continued  from  ixu/e  13) 
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on  the  subject  of 
Sallt  polio  vaccine. 


experience  in  the  daytime.  He 
was  appointed  a  Traveler  staf 
photographer  in  19.').')  and  cov¬ 
ered  top  news  assignments  suet 
as  New  England  floods  and  the 
Way.side  Inn  fire  at  Sudbury. 
Mass. 

Letters 

The  Pulitzer  Biogi’aphy 
Award  went  to  Senator  Johr. 
F.  Kennedy  (D.-Mass.),  a  for 
mer  correspondent  for  In- 
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Pangborn  to  Notson: 
Charge  ‘Irresponsible 


for  any  of  the  participants  in  The  Journal’s  policy  in  han- 
this  mess.  The  Oregonian  ap-  dling  this  year-long  story  is 
parently  still  wants  its  favorite  best  summed  up  by  a  quotation 


He 


cov- 
such 
d  the 
bun, 


Charges  that  the  Oreyov 
Journal  has  been  “an  apolo¬ 
gist"  for  sinister  conspirators 
in  Portland  were  branded  this 
week  as  gravely  “irresponsible” 
by  the  Journal’s  editor,  Arden 
X.  Pangborn. 

Mr.  Pangborn  asked  E&P  for 
an  opportunity  “to  set  the 
^  record  straight”  on  assertions 
made  (April  20,  page  144)  by 
Robert  C.  Notson,  managing 
editor  of  the  Oreyonian.  Mr. 
Notson  then  commented  on 
jV  statements  made  in  a  Journal 
series  concerning  the  Ore- 
gonian’s  role  in  exposing  Port- 
land’s  civic  corruption. 

Mr.  Pangborn’s  letter  to  the 
editor,  which  antedated  by 
several  days  the  award  of  a 
{ Pulitzer  Prize  to  the  Oregonian, 
‘'‘***^  ■  follows : 

1  refer  to  the  statement  of 
my  good  friend  of  many  years, 
Robert  C.  Notson — a  man  for 
whom  I  still  have  the  warmest 
reprd  and  greatest  respect 
despite  the  involvement  of  his 
newspaper  with  Portland’s  vice 
czar,  Big  Jim  Elkins. 

(’barges  Are  Fal.se 

Mr.  Notson’s  statement  ob¬ 
viously  was  written  in  the  heat 
of  anger.  Otherwise  a  man  of 
his  great  personal  Integrity 
could  not  have  made  such  grave 
irresponsible  charges  as  those 
that  the  Oregon  Journal  “has 
been  singularly  cozy  with  the 
accused”  and  “an  apologist  for 
participants  in  one  of  the  most 
sinister  conspiracies  against  the 
public  interest  in  the  history 
of  this  city.”  He  knows  these 
charges  to  be  false. 

The  facts: 

Big  Jim  Elkins  had  developed 
rice  and  racket  operations  in 
Portland  to  an  extent  sufficient¬ 
ly  profitable  to  attract  an 
attempt  on  the  part  of  outside 
racketeers  to  muscle  in.  Elkins, 
while  pretending  to  go  along, 
made  tape  recordings  of  conver¬ 
sations  between  the  outsiders 


lished  all  news  developments 
concerning  the  investigation 
rather  than  just  part  of  them. 
It  did  not  confine  itself  to  the 
Elkins  version  of  disputed  hap¬ 
penings,  but  sought  all  version.^. 
Among  other  things,  it  pub¬ 
lished  Elkins’  long  criminal  rec¬ 
ord. 

Pleasant  Euphemisms 
This  seemed  to  infuriate  the 
Oregonian,  which  for  months 
afterwards  identified  this  hood¬ 
lum  and  felon  only  by  such 
pleasant  euphemisms  as  “night 
life  bankroller.”  The  Orego¬ 
nian’s  attempts  to  piotect  El¬ 
kins,  despite  the  fact  he  is  now 
on  trial  in  Federal  Court  on  a 
charge  of  telephone  wiretap¬ 
ping,  may  be  understandable, 
even  if  unjustified.  Its  effort  to 
discredit  the  Oregon  Journal 
for  publishing  all  pha.^es  of 
the  vice  investigation,  rather 
than  adhering  to  the  Oregonian 
“story  line,”  is  not. 

It  would  serve  no  purpose  to 
point  out  all  the  errors  and 
misstatements  in  Mr.  Notson’s 
comments;  however,  several  of 
them  are  so  grave,  including 
statements  which  Mr.  Notson 
must  have  known  to  be  untrue, 
as  to  require  answer. 

1.  The  Journal  has  supplied 


racketeer  Elkins  protected  and, 
because  the  Journal  has  dared 
to  suggest  that  he  may  turn  out 
to  be  the  worst  of  any  of  the 
accused,  but  has  consistently 
maintained  that  the  American 
principle  of  fair  trial  should 
be  extended  to  all  the  accused, 
Mr.  Notson  makes  the  astound¬ 
ing  claim  that  we  are  apologiz¬ 
ing  for  participating.  We  have 
been  under  the  impression  that 
even  if  the  “inviolate”  Mr.  El- 


from  the  eminent  British  phi¬ 
losopher,  John  Stuart  Mill, 
writing  on  the  pursuit  of  truth 
in  1856:  “Not  the  violent  con¬ 
flict  between  parts  of  the  truth, 
but  the  quiet  suppression  of 
half  of  it,  is  the  formidable 
evil;  there  is  always  hope  when 
people  are  forced  to  listen  to 
both  sides;  it  is  when  they 
attend  only  to  one  that  errors 
harden  into  prejudices,  and 
truth  itself  ceases  to  have  the 
effect  of  truth,  by  being  exag- 


kins  has  made  an  accusation 
each  accused  is  presumed  to  be  gerated  into  falsehood.” 
innocent  until  proved  guilty  and 
is  not  to  be  prejudged  on  tbe 
basis  of  the  statements  of  this 
known  racketeer  and  ex-convict. 

4.  Mr.  Notson’s  quoting  the 
publisher  of  the  Journal  as 
having  commended  the  Ore¬ 
gonian  is  a  distorted,  half-truth. 

A  statement  was  made  by  the 


Mine.  Palenolre  Dies; 
Owned  Phila.  Inquirer 

Mme.  Jules  Patenotre,  the 
former  Eleanor  Elverson,  died 
in  her  apartment  in  Paris,  May 
1,  at  the  age  of  87,  according 
to  word  leceived  this  week.  A 


publisher  of  the  Oregonian  to  daughter,  the^  Marquise  de  Ca 
the  publisher  of  the  Journal  .stellane,  survives. 


when  both  were  in  New  York 
City  that  the  Oregonian  was 
publishing  a  .series  of  articles 
which  would  wipe  out  racketeer¬ 
ing  in  Portland.  The  Journal 
publisher  commented  that  if 
racketeering  were  wiped  out  by 
such  a  series,  it  would  be  worth¬ 
while.  Nothing  the  Journal  has 
done  or  said  since  then  detracts 
from  that  position. 

$100,000  .Spent 

Since  then,  however  more 


substantial  information  of  value  than  .$100,000  of  taxpayers 


to  investigating  authorities. 
Since  this  did  not  all  assist  in 
building  up  the  Oregonian’s 
theory  that  Big  Jim  Elkins  is  a 
“sacred  cow,”  Mr.  Not.<on  ap¬ 
parently  disregards  it. 

Offered  Names 

2.  The  whole  incidents  of  the 
Senate  Committee’s  handling  of 
my  suggestion  that  all  sides  of 


money  has  been  si)ent  in  the 
investigation  with  the  follow¬ 
ing  net  results:  one  prostitute 
convicted  on  a  plea  of  guilty, 
fine  $250;  one  conviction  of  the 
district  attorney  for  the  mis¬ 
demeanor  of  failing  to  make 
arrest  at  a  charity  party  for 
the  junior  chamber  of  com¬ 
merce  where  gambling  games 
were  being  played.  Further, 


Mme.  Patenotre  inherited  the 
Philadelphia  (Pa.)  Inquirer 
from  her  brother.  Col.  James 
Elverson  Jr.,  in  1929.  Her  hus¬ 
band  was  a  French  diplomat. 

In  the  late  1940s,  Mme.  Pate¬ 
notre  was  involved  in  a  gov¬ 
ernment  charge  of  evading 
moie  than  $2,000,000  tax  on  the 
sale  of  the  Inquirer  to  Curtis- 
Martin  Newspapers  in  19.30. 
According  to  the  government, 
the  price  paid  was  $10,500,000. 
• 

Pluii  for  Biiildiii;; 

MlDDIJCTOW-V,  N.Y. 

Ralph  Ingersoll,  publisher, 
has  announced  a  $250,000  build¬ 
ing  expansion  program  for  the 
Middletov'n  Titms  Herald.  A 
site  has  been  purchased  and 
the  present  building  on  it  will 
be  razed.  A  modern  two-story 
publishing  plant  is  being  de¬ 
signed  by  Gunther  Heinzel,  ar- 


the  matter  be  investigated  can-  wiping  out  racketeering  means  chitect.  Plans  include  installa- 


not  but  have  been  apparent  to 
Mr.  Notson.  When  we  published 
news  ignored  by  the  Oregonian, 
I  was  invited  to  appear  before 
the  committee.  Since  I  had  no 
first-hand  knowledge  of  vice  I 
suggested  the  committee  go  to 
our  original  sources,  the  names 


all  racketeering,  including  that 
of  Mr.  Elkins. 


tion  of  a  color  press  and  en¬ 
graving  facilities. 


and  others.  Portions  of  these  of  which  I  provided  the  com- 
tapes,  published  in  the  Orego¬ 
nian,  ended  any  threat  that 
these  outsiders  could  muscle  in 
nn  the  Elkins  operations. 

So  far  so  good.  But  the  Ore¬ 
gon  Journal  did  not  then — nor 
(ioes  it  now — feel  the  public  in¬ 
terest  would  be  served  if  Elkins 
were  to  remain  in  stronger  con¬ 
trol  of  local  vice  than  ever,  eager  to  clean  up  the  situation 
Consequently  it  called  for  eradi-  in  Portland  is,  as  he  well  knows, 
cation  of  all  vice  and  racke-  a  deliberate  misstatement.  Tbe 
teers.  From  the  first,  it  pub-  Journal  has  made  no  apology 

editor  8c  publisher  for  May  11,  1957 


mittee.  An  attempt  was  then 
made  to  create  the  impression 
I  had  refused  to  testify  and 
was  thereby  not  co-operating 
fully  in  the  investigation.  Mr. 
Notson  knows  this  to  be  an  un¬ 
fair  accusation. 

3.  Mr.  Notson’s  suggestion 
that  the  Journal  has  not  been 


Confidential 


Appraisals 


Negotiations 

of 


Financing 


Newspaper,  Radio  &  Television  Properties 

BLACKBURN  &  COMPANY 


Washington,  D.  C. 
JAMES  W.  BLACKBURN 
JACK  V.  HARVEY 
Washington  Building 
STerling  3-4341 


Atlanta 

STANLEY  WHITAKER 
CLIFFORD  B.  MARSHALL 
Healey  Building 
JAckson  5-1576 
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SYNDICATES 

BeWs  Boating  Column 
Ready  for  Launching 

Learned  to  ?nend  them  too — dad 
was  a  stickler  for  self-reliance. 

“I  kept  my  own  canoe  at 
home  in  Philadelphia  for  use  on 
nearby  Wissahickon  creek.  But 
we  always  ended  back  at  the 
shore.  The  smell  of  the  sea 
was  in  my  blood  and  I  wasn’t 
happy  for  long  when  far  away 
from  it. 

“At  15  1  wheedled  a  26-foot 
power  boat  out  of  dad,  which 
greatly  widened  our  cruising 
horizon.  It  was  a  stinker,  how¬ 
ever  —  something  wrong  every 
minute.  It  w'as  the  kind  of  rig 
which  tries  men’s  souls.  In  this 
school  of  adversity,  common 
enough  in  those  years,  we  both 
learned  a  lot  about  boats  and 
motors.” 

Carl  got  a  wife  with  the  next 
boat  he  bought.  She  was  the 
daughter  of  the  owner,  and 
since  the  newsman  often  took 
his  father-in-law-to-be  fishing, 
he  became  friendly’  wMth  Ulrika 
(Ric)  Corin. 

“Being  of  Swedish  descent,” 
he  says  about  her,  “Ric  proved 
an  even  better  sailor  than  I. 
Not  many  boating  enthusiasts 
are  so  lucky  in  love.”  Carl  and 
his  “first  mate”  went  on  a  boat¬ 
ing-fishing  honeymoon  in  Nas¬ 
sau.  Today  his  two  youngsters 
are  also  good  sailors. 

The  family  is  now  working  on 
a  new  boat  which  they’  hope  to 
run  from  Maine  to  Florida  for 
new  adventures  and  story  mate¬ 
rial.  “It’s  the  largest,  strongest 
hull  that  1  could  find,”  Carl  ex¬ 
plains,  “which  would  not  be  too 
heavy  to  pull  behind  our  car  as 
a  finished  cruiser-sport-fisher¬ 
man.  She’ll  incorporate  all  the 


Confidential  Negotiators 

Financial  Consultants 

1 

1  HAMILTON.  STUBBLEFIELD,  TWINING 

&  ASSOCIATES 

NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 

j  SAN  FRANCISCO  CHICAGO 

j  W.  R.  (Ike)  Twining  Ray  V.  Hamilton 

111  Sutter  Tribune  Tower 

Exbrook  2-5671  Delaware  7-2755 

DALLAS 

Dewitt  (Judge)  Landis 

Federal  Union  Life  Bldg. 

Riverside  8-1175 

WASHINGTON.  D.  C. 
William  T.  Stubblefield 

1737  DeSales  St..  N.W. 
Executive  3-3456 

ATLANTA 

Jack  Barton 

Healy  Bldg. 

By  James  L.  Collinfis 

A  weekly  boating  column  by 
a  seafaring  newsman  has  been 
launched  by  Bell  Syndicate. 

The  man 
writing  about 
w  h  i  t  e  c  a  p  s  , 
sloops  and  out¬ 
board  motors  is 
Carl  F.  Shep¬ 
pard,  boating 
editor  of  the 
P  h  i  I  a  d  c  I  - 
})hia  Bxllrtin, 
where  the  col¬ 
umn  —  “Better 
Boating”  —  now 

runs  Sundays. 

If  ever  a  person  loved  the 
water  more  than  Mr.  Sheppard, 
John  Masefield  never  discov¬ 
ered  him.  Carl  picked  the  right 
father  to  accjuire  his  “Sea 
Fever.”  Walter  Lee  Sheppard, 
sportsman  and  attorney,  taught 
his  son  sailing  and  fishing  when 
Carl  was  old  enough  to  hold  a 
hand  line  and  duck  when  some¬ 
one  called  “hard  alee.” 

“I  never  got  over  that  first 
taste,”  the  43-year-old,  bespec¬ 
tacled  sailor-writer  says.  “And 
I  have  kept  at  it  ever  since.  We 
had  a  cottage  at  Beach  Haven, 
N.  J.,  during  the  Summers 
where  1  grew  up  in  dingys, 
rowboats,  catboats,  small  racing 
sailboats  like  Perrines  and,  lat¬ 
er,  lightnings. 

“There  were  many  trips  into 
Canada,  Maine  and  mountain 
country  for  months  of  camping, 
boating  on  lakes  and  rivers, 
fishing  and  hunting  in  new 
places.  At  five  or  six  I  was 
taking  a  paddle  to  ‘help’  dad 
with  the  canoe,  and  not  long 
after  I  could  handle  my  own. 


Sheppard 
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MILT  CANIFF  smiles  as  he  signs  new  five-year  contract.  Eq.,  , 
pleased  are,  at  left,  Russ  Stewart,  general  manager  of  Chicago  S» 

Times  Syndicate;  rear,  left  to  right,  Frank  C.  McLearn  and  E.  !  one-yea 
Thompson,  general  manager  and  editor,  respectively,  of  King  Featum  -^t  th 


Syndicate. 


be  deb 


t.\ecuth 


latest  ideas  and  best  equip¬ 
ment.” 

The  columnist,  a  native  of 
Germantown,  Pa.,  and  graduate 
of  Cornell,  got  his  first  job  with 
the  'Bulletin  as  a  district  re¬ 
porter. 

“Soon,”  he  says,  “I  switched 
to  the  copy  desk,  where  I  re¬ 
mained  until  it  was  disbanded 
following  the  arrival  of  our 
present  managing  editor,  Wal¬ 
ter  Lister.  At  that  time  I 
shifted  to  the  wire  desk,  where 
1  am  at  present.” 

Sports  Series 

Rex  Barley,  executive  man¬ 
ager,  Mirror  Enterprises  Syndi¬ 
cate,  reports  he  has  a  sports 
series  by  Maxwell  Stiles  called 
“The  Toughes^t  Spot  1  Was  Ever 
In.”  There  are  32  .separate 
human-interest  stories  told  by 
leaders  in  13  different  sports. 
Mr.  Stiles  is  a  writer  for  the 
Lo.s  Av(/ele<}  Mirror-Ncv;if. 

Hollyu'ood  ISotes 

Cal  Tinney,  General  Features 
Corp.  sagebrush  columnist,  has 
been  signed  for  a  featured  roll 
in  “The  Missouri  Traveler”  .  .  . 
Columnists  Faye  Emer.son,  Earl 
Wil.son  and  Walter  Winchell 
portray  themselves  in  scenes  in 
“A  Face  in  the  Crow’d.”  Both 
are  Wamer  Bros,  releases. 

Hole's  That? 

In  a  recent  “Secret  ,\gent  X- 
!)”  sequence,  an  FBI  agent  is 
telling  a  gentleman  about  to  be¬ 
come  one  of  the  family  that  it 
won’t  be  a  picnic.  Tough  train¬ 
ing  and  all  that.  “At  the  FBI 
academy,”  the  agent  explains, 
“no  stadium  roars,  or  sweater 
letters  for  track  and  tennis! 
Instead  j’ou  get  a  course  in 


woodw  ork — how  to  keep  domes- ijfor  s' >■( 
tic  and  foreign  ‘termites’  outtfvf  the 
our  free  structures.”  The  ne»  Aow  e 
candidate,  a  college  athlete,  ^h'e  to 
wonders  to  himself:  “How  die  job  at 
the  FBI  learn  that  I  ‘majored  failed 
in  baseball,  football,  track  ant  diarge 
tennis?”  Said 

man  o: 

Bliiepriiiter  (iotild  group: 

The  .Vc»c  York  Daibi  Xn 
is  runninjr  a  senes  of  full-pap 
ads  in  Manhattan  papers  ak-?!  , 

those  who  work  for  it.  One  tfj 
the  ads,  written  by  “Richar.l  '  *  ^ 
Tracy,”  concenis  Chester  Goulcj 
“.4s  an  artist,”  the  copy  read-j 
“Gould  claims  to  be  no  grea; 
shake.«.  F’ellow  cartoonists  have 
referred  to  his  drawings  a>l 
‘blueprints.’  And  that’s  exactly 
w  hat  Gould  intends  them  to  be  .  " 
— diagrams  that  tell  a  story  it  1^““” 
pictures  as  well  as  words.  Hu  1"  ' 
‘blueprint’  technique  lend.'  a 
realistic  flavor  to  the  Tracy 
episodes,  which  imitators  havt 
tried  vainly’  to  capture." 

*  plica 

HoiiseMifo  Doe!*  here 

^  ookly  Food  Cohiiiiti  !  ^ 

Wai  keo.ax.  Hi  T 
Recognition  of  the  growiat  all 
importance  of  food  articles  it 
the  daily  newspaper  has  Ik 
the  Waukegan  Neu'i^-Suv  tc|; 
add  an  expanded  food  ]>age  *)  uji 
its  Thursday  editions.  TIk  (jQ, 
new  food  columnist  is  a  loct  me 
housew’ife  and  cooking  expert-: 
Patsy’  Woodman.  She  will  edit!  q| 
the  page  which  w’ill  be  calld 
“Let’s  Talk  Cooking.” 

Mrs.  Woodman  is  the  wife  of 
John  Woodman,  vicep resident- 
of  Kelly-Smith  Co.,  newspapet. 
representatives. 
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^100  a  Week 
Intern  Tryout 
IPlan  Started 


NEWSPAPER  SERVICES 


Award  Information 


Journalism  AWARDS  Directory 
Rules,  deadlines,  etc.  on  200  O|>|>ortuni- 
ties.  $5.  PO  Box  434,  Rye,  N.  Y. 


Press  Engineers 


Hutchinson,  Kas. 

i  program  to  attract  young 
to  the  newspaper  business, 
to  provide  the  organization 
1  editorial  executives,  has 
1  announced  by  the  Harris 
gpaper  Group. 

irticipating  are  Hutchinson 
It,  Salina  Journal,  Chamite 
lio/r,  Ottawa  Herald,  and 
ien  Citii  Telegram,  all  in 
sa.s,  and  Burlington  (Iowa) 
ik-Ege  Gazette. 
ne  young  newsman,  accepted 
1  June  for  the  program,  will 
-ijw  »  ^  week  during  a 

id  E.  iJM! -year  internship. 

Feature  1  .^t  the  end  of  the  year  it  will 
|)e  determined  whether  he  is 

- -  Executive  material  and  slated 

domes-  pr  a  responsible  ])osition  on  one 
outt'lof  the  papers;  has  failed  to 
tie  ne*  'show  executive  potential,  but  is 
Uhlett  jable  to  qualify  for  a  reporter’s 
ow  dk  jjob  at  regular  scale;  or  has 
ajortt  piled  entirely  and  is  to  be  dis- 
rk  anc  tcharged. 

Said  John  1*.  Harris,  chair¬ 
man  of  the  pajiers’  management 
group:  “We  don’t  want  some- 
one  looking  for  a  stepping  stone 
ll-pa?>  other  field.  Nor  do  we 

want  the  mediocre  writer  who 
3ne  o:  ^  content  the  rest  of  his 

ichar  conventional  beat. 

Gout  ‘■''■e’re  looking  for 


PAUL  F.  BIRD 

Press  Erector,  Moving,  RebuildiuK 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court,  Islip,  New  York 
JU  1-0687 


classified  section 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED- ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lynifhurst,  N.  J. 


Benefit  from  our  Vast  Hewspoper  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Publications  For  Sale 


Mews paper  Brokers 


Newspaiier  Press  Installations 
MOVING  REPAIRING-TRUCKING 
Exi>ert  Ser\’ice — World  Wire 

SKIDMORE  AND  MASON.  INC. 
5.'>-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9776 


MOKE  SALES  this  year  than  ever  be¬ 
fore.  There  must  be  a  reason.  J.  R. 
GABBERT,  3937  Orange  St.,  Riverside. 
Calif. 


HFTY  PERCENT  INTEREST  in  es¬ 
tablished  regional  business  matrazine 
to  sales  minded  party.  $20,000  invest¬ 
ment.  Reply  to  R.  J.  Kennedy,  Suite 
1616.  2:t0  Park  Ave..  N.  Y.  17.  N.  Y. 


.NEWSPAPER  proiterties  of  invest¬ 
ment  uuitlity :  The  DIAL  Agency.  66 
Adelsiide,  Detroit.  Mich.  WO  3-3926. 


FORCED  TO  RETIRE 

PERHAPS  this  is  just  what  you  have 
l>een  waiting  for. 

HEALTH  and  other  business  iires- 
sures  force  me  to  disitose  of  excellent 
county  seat,  complete  olfset  w’eekly  and 
job  plant.  iGnkssing  approximately 
$100,000).  Circulation  4,000  plus  in 
one  of  Florida’s  fastest  growing  coastal 
(*ommunitieK. 

THIS  is  an  exceptional  opi>ortutiity  for 
ex|>erienced  partnership  or  couple. 
Wonderful  living  and  a  great  future. 
Terms  to  the  right  purchaser. 

Box  1905 

Fklitor  and  Publisher 


MACHINERY  and  SUPPLIES 


.SALES  -  PURCHASES  handled  with 
discreliun.  Write  Publishers  Service, 
P.  t).  Box  31.32,  Grer-nsboro,  N.  C. 


Composing  Room 


(3)  INTERTYPES  C-2  (high  speed, 
app.  12  lines  per  minute),  serial  No. 
19850  (front  change),  serial  Nos.  16635 
&  16309  (back  change),  all  3  equipped 
with  2  m.agazines,  2  molds,  gas  pot. 
metal  feeder,  motor,  blower  &  tele- 
tyi)esetter  keyboards,  all  in  excellent 
condition. 

F-4-SM-2  INTERTYPE  mixer,  serial 
No.  17121,  equipped  with  4  full  maga¬ 
zines  &  2  aux.  magazines,  quadder, 
mohr  saw,  six  pocket  disk  with  4 
molds,  automatic  blade  changer,  gas 
pot,  blower,  metal  feeder,  motor,  ex¬ 
cellent  condition. 

.MANHATTAN  LI.NOTYPE 
SUPPLY.  INC. 

204  Elizabeth  Street 
New  York  12.  N.  Y.  Walker  6-0100 


IT'S  NOT  the  down  payment  that 
buys  the  newspaiier  —  it’s  the  iier- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i)ersonal  contact 
selling. 

LEN  FKIGHNKR  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEVADA  WEEKLY— Clear  field  in 
lO.OOU  city.  Gross  $60,000.  Net  $12,000. 
Price  $40,000  with  only  $7,000  down. 
Fine  equipment  and  a  splendid  pro|>er- 
ty.  My  exclusive  listing.  Norman  H. 
Parks.  La  Verne.  California. 


.MIDWEST  NEWSPAPERS 
ill  pniveii  fields.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 


MIDWEST  DAILIES- W'EEKLIES, 
for  current  list.  Bailey-Krehbiel, 
396,  Salina,  Ks. 


young 

people  who  want  to  work,  hard 
and  fast,  uj)  to  positions  of  in¬ 
fluence  in  what  we  believe  is  a 
group  of  pi'ogre.<sive  newspa¬ 
pers.’’ 

The  iirogram  is  directed  at 
journalism  school  graduates, 
but  not  exclusively.  Equal  con- 


11  .NEWS  FONTS  (two  almost  new) 
Intertyiie  8  pt.  Regal  with  bold  num- 
lier  2  (1718)  contrasted  black  &  white. 
7  Fonts  pt.  Ionic. 

Burlington  Daily  News 
Burlington,  Vermont 


NEW  JERSEY  weekly,  adjacent  New 
York,  fast  growing  area,  terrific  ixj- 
tentinl,  no  plant,  gross  $40,000.  price 
$2.5,000.  cash  $15,(100.  Illness  comiiels 
quick  sale.  Bo.x  1934,  Editor  &  Pub¬ 
lisher. 


WE.STERN  NEWSPAPERS 
h  A.  Snyder,  12163  W.  Wash- 
II  Boulevard,  Los  Angeles  66 
Day  or  Nite  Phone:  EX  1-5238. 


ir  it  PERSONAL  Service  backerl  by  30 
ye.ars’  cxi>erience  in  the  West.  Styi'cs, 
Rountree  &  Co.,  626  Market  St.,  San 
Francisco  6,  California. 


Publications  Wanted 


Advertising  Rates 

CLASSIFIED 

Lin*  Roles  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  &  60c; 
1  (S  65c.  Add  20c  for  Box  Service. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  @  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 

DISPLAY  RATES 

Agate  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 

282  290  240  228  210  190 

141  165  140  128  123  110 

70  105  95  84  72  66 

35  62  54  48  45  40 

Eflitor  &  Publisher 

1700  Timos  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


YOUNG  MAN  with  cash  and  i-ditorial 
know-how  seeks  junior  partnership  in 
Chart  Area  2  weekly,  Jersey  preferrerl. 
Box  193$,  Fklitor  &  Publisher. 


CONFTDENTIAL  INFORM AITON 
Daily  New.spaper  Pro|>erties 
H.  Glover  Co.,  Ventura,  Calif 


Business  Opportunities 


suc<.'f:ssful  former  pubusher 

weekly  newspaiiers  who  lacks  only 
capital  to  step  up  to  larger  operation, 
weekly  or  daily,  wants  working  general 
m-magership  of  e:istern  property  pre¬ 
ferably  with  invertment  interest.  Age 
—  early  forties.  Throughly  ex|)erienc^ 
editori.al,  advertising  and  printing. 
Opiiortunity  for  the  owner  who  wishes 
to  let  up  yet  keep  interest.  Please 
write  fully.  Box  1805,  Editor  &  Pub¬ 
lisher. 


Mewspaper  Appraisers _ 

NEWSPAPER  VALUATIONi? 

Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coa.st 
Exjierienccd  court  witness 
Complete  rei«)rts  submitted 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Bixaiklyn,  N.  Y. 


career 


CAIMTAI.  REdUIKEI*  for  seiisati 
new  Youth  magazine :  acceiitcd  b.v 
distributor.  No  obligation.  Box 
Edit  r  &  Publisher. 


Publications  For  Sale 


WEEKUES-DAILIES 
WE  Ol'T'ER  an  outstanding  list  of 
Western  paiiers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  &  ASSOCIATES 
422  H  Ilywood  Security  Bldg. 

63$  1  Hollywood  Blvd. 

I»s  Angeles  2$,  Calif. 


yatitmal  Adrerlising  Space 


(UT.F  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O  IV>x  $00$,  MADEIRA  BEAtll 


GN&R  Appointed 

San  Francisco 
Gilman,  Nicoll  &  Ruthman 
"AS  been  named  adverti.sing 
lepresentatives  by  The  Da’lcs 
(Ore.)  Chronicle. 

editor  dc  P  u  B  1. 1  .S  H  E  R 


Special  Editions 


SPECIAL  EDITIONS 
Available  after  June  first.  Make  your 
reservations  now  for  1968  59  and  00. 
Samples  and  references  on  request. 
Commission  basis  only  at  preferred 
rate.  For  full  information*  write 
Special  Editions  P.O.  Box  265,  Austin 
62.  Texas. 


NEICHBOKHOOD  WEEKLY,  liberal, 
in  most  exciting:  neitrliborlitHKi  in 
metroiK>litiin  New  York.  Perfect  for 
yountc  journalist  with  a  little  capital. 
$15,000  Kri)ss.  Box  1865.  Editor  & 
Publisher. 


MACHINERY  and  SUPPLIES 


Com  posing  Room 


MACHINERY  and  SUPPLIES 


Press  Room 


MACHINERY  and  SUPPUES 


Press  Room 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


LUI>LOW,  22Vj  em.  I'ebuilt  $2,250. 
(Jood  .selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
fi33  Plymouth  Court,  Chicaito  5,  111. 


WE  OFFER  ONE  OF  THE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
NEWSPAPER  PRESSES,  MANY 
WITH  MODERN  COLOR  FACILITIES. 


STEEL  COLUMN  RULE 


24  PG.  GOSS  DEKATUBE 


IX)R  shrinkinK  ads— One  Point  body. 
Hairline  face  top  and  bottom,  any  col¬ 
umn  width  and  height — Send  for  free 
sur\ey  card. 

LEO  W.  HAUSMAN 
107  S.  33  St.,  Phila.,  Pa. 


6  COLOR  Pans  &  Compensators  for 
Colors.  Balloon  Former— Vacuum-back  I 
Stereo.  Press  Only  5  Years  Old. 
Available  Immediately.  I 

Location :  Appleton,  Wise.  ' 


Duplei 

20-Page  ROTARY 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATS 


60  E.  42  St.,  N.  Y.  16  OXford  74 


3  UNITS  SCOTT 


Mats  and  Mold  Caps 


8  Standard  Fonts  Intertype  Matrices 
6  Pt.  Ideal,  bold  No.  1571 ;  3  Standard 
Fonts  (Plus  Sortsl  lntertyi>e  Matrices 
6  Pt.  Ideal,  bold  No.  1571  ;  2  Boxes 
6  Pt.  Ideal,  bold  No.  1571  Intertyiie 
Sorts :  1  Short  Font  Intertype  Matrices 
6  Pt.  Ideal,  bold  No.  1571  ;  1  Standard 
Font  Intertype  Matrices  8  Pt.  Regal 
No.  1  No.  2345  TTS:  1  Box  Intertype 
Matrices  Sorts  8  Pt.  Regal  No.  1  No. 
2345  :  2  Short  Fonts  Intertype  Matrices 
6  Pt.  Condensed:  INTERTYPE  MOLD 
CAPS  2 — 36  Pt.  30  em  Mold  Caps 
U-4276;  2—30  Pt.  30  em  Mold  Caps 
U-4276:  2—24  Pt.  30  em  Mold  Caps  2 
Letter  U-4054 ;  2 — 18  Pt.  30  em  Mold 
Caps  2  Letter  U-4054 ;  All  Good  Con¬ 
dition.  News  Publishing  Company, 
B.  M.  Parks.  227  East  Wa^ington 
Boulevard.  Fort  Wayne.  Indiana. 


with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23%6— Stereo — AC. 

Location :  Portsmouth,  Va. 


COMPLETE  ELECTRICAL  40  HP 
AND  STEREO  EQUIPMENT,  SPARE 
PARTS  AND  RUBBER  ROLLERS. 
COLOR  DECK.  RUNNING  EVERY 
DAY  ; 


WILL  Buy  for  Cash.  Complete  Plaiti 
also  Individual  Machines  and  Ein.B 
ment — anywhere  in  U.S.A.  I 


DUPLEX  METROPOLITAN  I 

8  Units— 2  Double  Folders  Leads  for  , 
SPOT  COLOR.  j 

(Can  Divide  into  2  Octuples.) 

Location :  Winnipeg,  Canada. 


MAY  BE  SEEN  IN  OPERATION. 
SPEED  16M  PER  HOUR  ON  DOU¬ 
BLE-PLATE.  RUNS  2.  4.  6.  8.  10, 
12.  16.  20  PAGES  IN  ONE  RUN.  OUR 
NO.  0905. 


PRINTCRAFT  REPRESENTATIVE!! 
277  Broadway,  New  York  7,  N.  ;  ; 


WANTEID:  8-page  Duplex  or  Gej 
flat-bed.  Advise  serial  no.  and  wlal 
available  —  Northern  Machine  Wore! 
323  N.  4th  St.,  Phila.  6.  Pa.  I 


PRICE  $15,000. 


6  UNIT  scon 


KENTUCKY  LOCATION 


Multy-type— 22%"  Cut-off.  Leads  for 
SPOT  COLOR.  3-arm  Reels  &  Ten¬ 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


MAY  BROTHERS 


INTERESTflD  in  purchasing  6-ig 
Duplex  Unitubular  with  color  eyiiali 
and  end  paper  roll  brackets  for  (lelins 
any  time  within  11  months.  Reina 
Tubular  Stereo  as  well.  The  Citia 
Co.,  793  N.  Jackson  St.,  Milwsala 
2,  Wisconsin. 


Binghamton,  N.  Y. 


THE  NATION’S  Newspa|>er  Forms 
roll  on  L.  &  B.  Heavy  Duty  News- 
paiier  Turtles-- $84.50  to  $97.50.  Write 
for  literature.  L.  &  B.  Sales  Company. 
P.O.  Box  560.  Elkin.  North  Carolina 
World’s  Largest  Manufacturer  of 
Newspaiter  Form  Trucks. 


3  UNIT  HOE 

Floor  Fed,  22%"  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Location:  Perth  Amboy,  N.  J. 


KEMP  metal  pot 
3  to  8  ton  size 
Dealer  Box  903,  Boise.  Idaho 


4  UNIT  SCOTT  PRESS 


2  UNIT  HOE 


Floor  Fed  —  22*4"  Cut-off.  Double 
Folder — Complete  Stereo — AC. 

Location:  Gastonia,  N.  C. 


JSeicsprint 


BEHRENS  PULP  &  PAPER  CO. 
.Ml  Sizes  Standard  Canadian  Newsprint 
70  E.  45  St.  N.  Y.  MU  6-5675 


16  '32  PG.  GOSS 

Single  Width — 23946“  Cutoff. 
Complete  Stereo. 

Location :  Cleveland.  Ohio. 


Double  folder  2294"  cutoff,  AC  drive, 
32-64  pages,  4  plates  wide.  Just  re¬ 
conditioned  with  all  new  rollers  and 
blankets.  Sold  with  or  without  leare. 
of  location.  45  minutes  from  N.Y.C. 
Seen  running  by  appointment.  Morris 
Printing  Co.  110  Ridgedale  Ave.,  Mor¬ 
ristown.  New  Jersey.  CResiview  3-4151. 


WANTED  TO  BUY:  J 

STEREO  EQUIPMENT,  heavy  dnl 
pony  Autoplate  for  23946  cut  off,  sttAi 
curved  router  H.-immond  easy  kaitel 
eight  with  pot  attached.  Box  llUl 
Editor  &  Publisher. 


Stereotype 


Goss  Double  WI(d+h  Unit 
Type  Press 


NEW  HALL  MAT 
ROLLER 


Press  Room 


16  PG.  DUPLEX  TUBULAR 

Vi  &  14  PIT.  Folder— Stereo — AC. 


GOSS  PRESS 
48-Page  Rotary 

H — HSLC  Floor  Units 
1 — Double  Folder  &  Conveyor 
Length  cutoff  22%inches 
AC  Full  Automatic  Motor  Drive 
Pony  Autoplate  &  Kemp  Pot 
Inquire 

John  Griffiths  Co.  Inc. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  ST..  NEW  YORK  17,  N.  Y. 

Oxford  7-4590 


4  Units — Double  Folders — 
Floor  Feed 

AC  Drive  23  9  16  "  Cutoff 


Amply  heavy  enough  for  the  smi  i 

daily  and  all-around  purposes.  Equ':  ”, _ T 

oed  with  5  H.P.  motor  and  rns- 
other  features.  t 


I  ROLL  ARMS  for  Unitubular  holding 
j  6  rolls,  electric  hoi^ft.  Will  sell  separate 
I  roll  arms.  George  C.  Oxford,  Box  903. 
I  Boise.  Idaho. 


Stereotype 

Can  Be  Seen  In  Operation 
Available  Late  This  Year 
Parkersburg,  West  Virginia — 
Sentinel  Company 


We  also  make  Form  Tables,  6  8':j 
I  3'  Makeup  Tables,  pumps,  chipp'; 

1  blocks,  etc.  1 


Al'o  many  other  useful  rebuilt  s’’  ^«i 
cles.  Editor 


6  Scott  Rotary  Units 


HARRIS  LSB  OFFSET  PRESS, 
I7Vj  X  22 'i,  with  3  HP  299-60  cycle 
3  phase  AC  motor  eiiuipment.  Our  No. 
9925.  Price  $4,500. 

MILLER  MAJOR  PRESS.  26  x  40. 
Serial  No.  4006,  220  volt  3  phas-e  AC, 
6  new  Bingham  rollers.  Our  No.  9926. 
Price  $8,000. 

WILL  SELL  BOTH  FOR  $12,000. 
Illinois  Location. 

MAY  BROTHERS 
Binghamton.  N.  Y. 


;  JONES  Automatic  Tension  governors 
I  Two  100  H.P.,  DC  Cutler-Hammer 

i  Drives 
22%'  Cut-Off 


The  Goss  Printing 
Press  Connpany 


THOMAS  W.  HALL  CO.  I 


STAMFORD.  CONN. 


HELP  WAINTED 


PRESS  is  in  good  shape  but  can*t 
meet  our  demand  for  color.  It  is  now 
in  operation  and  may  be  checked  and 
seen  at: 


Division  of  Mi»*hlo-Goss-T>exter 
Incoi|>o  rated 


Administrative 


JOURNAL-TRIBUNE 
SIOUX  CITY.  IOWA 


5601  West  31st  Street 
Chicago  50,  Illinois 


GOSS  24-PAGE  PRESS 


High  Speed.  Single  Width,  3  Decks 
22%  Inch  Cut  Off 
Motor  Assembly  and  Controls 
One  Color  and  Black 
Early  1958  Delivery, 

Now  in  Operation. 


PRESS  MOTOR  DRIVES  of  2.5,  40, 
50,  75  H.P.  A.C.  George  C.  Oxford, 
Box  903,  Boise.  Idaho 


20  PAGE 

DUPLEX  TUBULAR 


Rapid  City  Daily  Journal 
Rapid  City,  South  Dakota 


Rotary  Newspaper  Press 
Serial  2223358-109. 

%  and  %  page  folder. 

3  phase,  60  cycle,  5  H.P.  A.C.  Drive. 
22% "  cutoff. 

Full  Stereotype  Equipment. 

Press  locat^  middle  west. 

Can  be  seen  in  alteration  by 
appointment.  Jerome  Feldman 


'  r.O.'->S  COMET,  Nebraska  location.  I 
j  prints  2,  4,  6,  8.  10  and  12  pages 

i  without  (lassing  web  twice  between  ! 
j  cylinders.  Complete  10  HP  electrical 
I  Miuipment.  mat  roller,  melting  pot, 
j  casting  box,  tail  cutter,  inside  cutter,  ] 

'  chipping  block  and  other.  Speed  6M 
1  (ter  hour ;  34  and  17  inch  roMs,  cutoff 
I  21^2.  Displacement:  17  long.  7  "-iijc,  | 
'  7>v.  high.  Price  $10,000  or  offer.  Mov-  ! 
I  ing  simplified.  Our  No.  9927.  ! 

1  MAY  BROTHERS 

I  Binghamton,  N.  Y.  i 


GENERAL  MANAGER  AD  M 

$10,000  PLUS  BONUS  veekl 

WEEKLY  community  news-ipajer  »  j'txbo 
Eastern  City,  long  established,  makjn:  jtniai 
money.  Sli-ong  imtential  in  growiM  jrout 
suburban  area.  Applicants  must  he  top  i 
grounded  in  advertising  promot^  minii 
Permanent  futui-e.  Full  details  ni*  oppoi 
letter.  Box  1930,  Editor  &  Publishtr.  phoai 


Artists  -  Cartoonists 


LAYOUT  ARTIST 


W  anted  to  Bur 


E.  H.  Lighter,  Bus.  Mgr. 


NEWSPAPER  EQUIPMENT 
SERVICES  INC. 

2117  E.  7th  PI.,  Los  Angeles,  Calif. 
Phone  VAn  Dyke  8534 


WANTED.  Duplex  or  Goss  Flat  Red 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 
Kansas  City  5,  Mo. 


TWO  High  Spee<l  Press  Units  with 
folder  any  make.  Dealer  Box  903. 
Boise,  Idaho. 


Young  man  wanted  for  our  prometicr  Libc 
department  to  prepare  layouts  of  ii**’" 
paiier,  magazine  and  direct  mail  advee  laht 
Using  addres-sed  to  business  group  ^ 
and  the  general  public.  Wide  •  Qg; 

subjects  invite  fresh  imaginative  h«ij- 
dling.  Finished  art  not  reciuired.  X"  «  1  wn 
edge  of  lyi>e  desirable.  Opportunity  I 
grow  with  company  noted  for  its 
ngnition  of  ability  as  fast  as  it  1 
demonstrated.  Send  resume  of  qualiW*’  j 
lions  and  samples  for  pi-ompi  **•’  on 
nowledgment  and  decision  to  W. 

Byrnes,  Room  1410  tni 


UPPER  Former  for  Unitubular,  Sub-  UPPER  FORMER  for  Unitubular 
structure  with  spindles,  tension  blocks  Press.  Also  substructure  for  a  four 
for  4-Unit  Unitubular.  Available,  unit  Unitubular.  George  C.  Oxford. 
George  C.  Oxford,  Box  903,  Boise,  Idaho.  P.O.  Box  903,  Boise,  Idaho. 


NEED  COMPLETE  plant  to  print 
weeklies.  Job  printing  equipment 
wanted  also.  Boynton  Beach  News, 
Box  698,  Boynton  Beach,  Florida. 


CHICAGO  TRIBUNE 
435  NO.  MICHIGAN  AVE. 
CHICAGO,  ILLINOIS 


EDITOR  8c  PUBLISHER  for  May  11.  I’Y  ^ 


PPUE5 


ICOROUS  CIRCULATION  MAN- 
iIgER  lor  competitive  afternoon  New 
fitnd  daily.  Tough,  challenging,  but 
|§ith  future.  Box  1726,  Editor  &  Pub- 

iber. 


MT 

,p.  to  become  assistant  in  either 

'^lAIsKuniry  or  city  circulation  department. 

itlected  must  have  had  experience 
preparing  promotion  and  contest 
^tprial.  also  branch  office  and  motor 
iHiM  experience,  and  experience 
;h  or  Mid-West.  Good  future. 


ord 


■te  Plar^ 
nd  Eqi 


rATIVB 

N.  !*■; 


or  Ga 
nd 


>e  Worn 


6.1 


HELP  WANTED 


Circulation 


RITE,  giving  full  resume  of  experi- 
ite,  ind  state  whether  city  or  country 
.artraent,  age  and  references  to  Box 
il,  Editor  &  Publisher. 


•isfctCER.  experienced  producer.  Super- 


e,  train  district  men.  Develop  sub¬ 
districts  from  many  motor 
Opportunity  unusual.  South- 
- -.stern  rapidly  growing  city.  Box  1813, 
cylisdrfcitor  t  Publisher. 

r  delireiK— -  - - 

-  “XPANDING  competitive  eS  Florida 
_____  seeks  street  sales  expert  reorgan- 
lilwauki^r,  employ  temporary.  Possible  per- 
ftineni  opportunity  for  fast  producer, 
pirit*  your  record,  requirements.  Box 

Hitor  &  Publisher. _ _ 

District  manager  for  New  Jer- 
Inho  |v„.  ijjjiy  Bright  future  for  right  man. 

operate  on  Little  Merchant  Plan, 
—■iliry  and  bonus.  Write  Box  1854. 
otOftditor  k  Publisher,  giving  experience, 
n,  sts4]|i;,ry  requirements,  references. 


kaitr  I 
Jx  18U 


\T 


Classified  Advertising 


lASSIKIKh  AI)VERT1SIN(;  SUPER¬ 
VISOR.  hiirh  tyi)e.  ThorouLrhly  ♦•xik.mt- 
in«d  woman  with  proven  know  how 
I)  take  charire  and  organize  depart- 
fwni.  Salary  S90  |)er  week,  $100  after 
days.  Advertisinji  Manai;er  or  pub¬ 
lisher.  Daily  Herald  News,  Fontana, 
'^'alifornia.  All  ropliev  acknowled«e<l. 


e 

.  Eqo'v 


6’  2' 
'I'PP' 

It  2'- 

:o. 


•er  II  j 
nakifl.'  I 

rowiac  | 
»e  wti.  I 
not  lot- 1 
;  firv:  I 
ilisber. 


Dispatch — Production 

I  ASSISTANT  TO 
PRODUCTION 
MANAGER 

"ilh  comiKJsing  room  hackgrouiui  on 
(netmiwliian  newspaiters.  State  jige, 
^Perience  and  salary  exiiected  in  first 
lw:er.  Replies  confidential.  Box  1936, 
Mitor  &  Publisher. 

Ditplay  Advertising 

OPENING  for  experi- 
display  salesman  capable  of 
^ing  layouts  and  servicingr  ac- 
Write  W.  C.  Allis,  PubUsher. 
nSr  S'S*.  Times,  343  Mnryvsle 
Ome,  Buffalo  26,  New  York.  State 
wpffience  and  salary  expected. 

^MA.NAGER-SALESMAN.  $100.00 
plus  incentive  bonus,  hospital- 
.jiiUon,  insurance.  Send  resume*,  noting 
irtmmg,  experience,  personal  back- 
fround.  Ours  is  a  6.000  ABC.  32-paj?e 
^  flight  weekly  in  wonderful  com- 
^owinjr  trading  area.  Unique 
opportuni^  for  right  man.  Write  or 
Pjione:  The  Elaston  Star  -  Democrat, 
^iton.  MarvlflnH. 


nottoe 

ne»^ 

1dv«^ 

rroui* 

me  ^  I 
ha®* 
howl* 
ily  t. 

I 

it  if 
lifkfr 
afk- 

k*.  I 


^PANDING  New  Jersey  daily  neec 
Mditional  local  display  salesman  1 
wxuc  accounts  in  fast-growing  terr 
addition  to  salar; 
|^“ersl  insurance  and  vacation  pr< 
tfxm.  Write  Box  1711.  Editor  &  Pul 
^*r.  giving  experience  and  salat 
Mention  references. 
general  ADVERTISING  SALE! 
atVN  on  his  way  up,  to  handle  maj< 
«neral  advertising  classifications.  W 
man  who  is  anxioi 
^  able  to  move  into  a  position  < 
responsibilities.  Prefereni 
^  *a  to  a  man  presently  employe 
*  •'"J^ler  Midwestern  daily  new 
There  are  exceptional  oppo 
Mittts  here  for  such  a  man,  whoi 
'•  before  him.  All  applicatioi 
HI  confidential.  Write  or  wire  Lou 
I’j;  Advertising  Director.  Tl 

vJ™'**P’)li8  Times.  A  Scripps-Howai 
■'•-•paper. 


HELP  WANTED 


DUplay  Adwertiaing 


!  I  ACCOUNT  EXECUTIVE 

:  I  SPECIAL  PROMOTIONS 
MAN 

'  I  GENERAL.  RETAIL 
!  MANAGER 

WE*RE  expanding  our  advertising  de¬ 
partment,  and  are  seeking  TOP  MEN 
I  for  these  portions. 

!  THESE  are  top  notch  jobs  on  a  top 
I  notch  patter,  and  require  men 
thoroughly  experienced.  who  are 
i  SALESMEN. 

I  THEY  must  understand  merchandis- 
I  ing  and  retailing  practices  and  use  a 
system  of  planned  advertising  based 
I  on  retail  budgets. 

i  THIS  newspaiter,  published  daily  and 
I  Sunday  _  A.M.,  has  a  circulation  of 
I  16.000  in  a  community  of  30,000. 
j  Pleasant  working  and  living  condi- 
I  tions  in  Northwest — a  hunting  and  | 
1  fishing  paradise. 

MAIL  complete  resume,  and  sample 
j  layouts  to  Box  1636,  Editor  &  Pub- 
!  Usher.  { 


i  GOOD  DAILY  in  good  town  needs  good 
young  man  as  advertising  salesman. 
Will  pay  good  salary.  Write  or  call 
,  Kendall  Somers,  Niles  Daily  Star,  Niles, 
t  Michigan. 

I - 

HERBS  REAL  OPPORTUNITY  for 
beginning  ad  salesman  to  get  feet  on 
I  the  ground  and  learn  all  phases  retail 
I  advertising  on  prize  -  winning  small 
J  Colorado  daily.  Friendly,  pleasant  town, 
fine  climate.  Near  mountains.  Salary 
plus  commission  with  guaranteed  in- 
.  creases  at  six  months  and  one  year. 
!  Five  day  week.  Christmas  bonus.  Job 
open  June  1-15.  Daily  Gazette.  Rocky 
Ford.  Colorado. 


THIS  IS  the  nation’s  outstanding  ad 
manager  opportunity  in  the  small  daily 
field  today.  Western  newspaper,  ex¬ 
panding  market,  aggressive  manage¬ 
ment.  Salary  open.  If  you  are  im¬ 
aginative  and  can  sell,  if  you  can 
,  organize  anil  roach  a  staff  to  a  high 
lieak  of  sales  productivity,  if  you  are 
eager  to  find  just  the  spot  where  you 
can  develop  an  enviable  record  of 
achievement,  this  is  your  opportunity. 
Outline  completely  your  experience  in 
I  first  letter  to  Box  1822,  Editor  &  Pub-  j 
I  Usher.  _ _ _ 

!  ADVERTISING  SALESMAN  excellent 
;  opportunity  to  grow  with  rapidly  ex- 
i  panding  weekly  in  real  live  advertis- 
!  ing  area.  Write  giving  references  and 
salary  expected.  Vestal  News,  Vestal, 
New  York.  _  _  _ _ 

;  ADVERTISING  MANAGER  for  grow¬ 
ing  weekly  in  Eastern  Michigan.  Must 
I  be  able  to  sell  and  know  layout  and 
I  lie  under  forty.  Car  necessary.  Salary. 

I  profit-sharing.  ex|)Cnses.  retirement,  life 
I  insurance.  Blue  Cross.  Good  future  for 
‘  right  man.  Write  (ieneral  Sales  Man-  I 
i  ager,  Marysville  Printing  Co.,  107  | 
'  Huron  Blvd..  Marysville.  Michigan. 


I  ADVERnSING  SALESMAN.  Young 
I  with  3-5  years  exiierience.  Must  do 
I  layouts.  Permanent  with  know-how  for 
j  ci.miietitive  area.  Top  salary  with 
j  bonus  and  commission  plan.  Young 
'  A.M.  daily  member  of  A.B.C.  Dry 
I  sunny  climate,  good  schools,  excellent 
I  hunting-fishing,  one  of  state’s  fastest 
I  growing  areas.  Give  exiierience  and  ' 
!  exiiected  starting  salary.  Write  J.  M.  i 
I  Oshurn.  Columbia  Basin  News.  P.O.  i 
j  Box  951,  Pasco,  Washington.  ! 

;  ADVERTISING  SOLICITOR  neeiled  for 
!  replacement  on  local  staff  of  Muncie  ' 
(Indiana)  Star  and  Muncie  Evening 
'  Press.  Want  a  good  all  ’round  man 
I  offer  above  average  security  pleasant 
I  working  conditions  salary,  commis- 
j  sions,  car  allowance-  free  life  insur¬ 
ance  and  other  lienefits.  Fine  college 
5  city  of  over  60.000 we  need  a  good  , 
man  we  invite  your  inquiry  write  or 
call  Wayne  Botkin,  Retail  Advertising 
Manager,  Star  &  Press,  .Muncie,  Ind.  i 
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HELP  WANTED  |  HELP  WANTED 


Display  Advertising 


MANAGER 

OF 

GENERAL 

ADVERTISING 

WE  ARE  a  growing  metropolitan 
newspaper  in  the  midwest  with  a 
history  of  successful  selling  in  the 
National  Advertising  field. 

WE  WANT  an  aggressive 
young  man  to  head  our  gen¬ 
eral  rate  advertising  depart¬ 
ment  who  is  thoroughly 
grounded  in  National  Ad¬ 
vertising  sales  and  capable 
of  leading  a  sales  staff  of 
6  men. 

THIS  JOB  can  lead  to  top  manage¬ 
ment  responsibilities.  It  you  have 
demonstrated  your  qualifications  for 
advancement  write  in  complete  de¬ 
tail,  giving  personal  and  business 
background  to 

Box  1942,  Editor  &  Publisher 

DISPLAY  AI)VERTIS1N(;”SALESMAN 
ability  to  ask  for  and  produce  tantrible 
layout.  Selling  a  must.  Salary  $100 
l>er  week.  $110  after  00  days.  Adver¬ 
tising  Manajrer  or  Publisher,  Daily 
Herald-News,  Fontana.  California.  AH 
replies  acknowledtred. 

Kx^mENrED Display  man  travel 

intermountain  states.  We  publish 
I>olice,  fire,  public  employees  majra- 
zines'.  Send  exiierience.  physical  de¬ 
scription,  marital.  military  status. 
Earnings  above  average.  Pioneer  Pub- 
lishintr  Company,  Box  2366,  Denver  1, 
Colorado. 

FLOrFdaDeAST  coast  weekl7 

immediate  oiienin^rs  for  several  ad  men 
with  followinjf  exiierience:  scales,  pro¬ 
motion,  layout,  photography,  journal¬ 
ism,  job  printing;  sales,  circulation. 
Neat  api>earance,  not  over  38.  Posi¬ 
tion  re<iuires  sales,  other  backKround 
for  staff  coordination.  Many  mana^re- 
ment  opisirtunities.  Interview  at  your 
ex|H>nse  necessary.  Box  1915,  E<litor  & 

Publisher.  _  _ 

HAVE  OPENING^on  Mid-West,  daily 
and  Sunday  pai>er,  for  ambitious  yountr 
salesman  who  is  not  satisfied  with 
earnint;  less  than  $115  iier  week. 
Please  send  full  information  to  Box 

1911.  Editor  &  Publisher. 

UNUSUAir  ^OPPORTUNITY  ^vViTh  , 
medium  size  daily.  National  Advertis-  ; 
injr  Manager’s  position  oi»en  to  ex-  | 
perienced  advertisinjr  man.  A  rare 
op|K)rtunity  for  a  younjr,  ambitious  ad-  I 
vertisinjr  salesman.  If  yru  are  a  ‘*top  I 
notch’*  retail  staff  man,  this  is  your  ' 
chance  to  step  up.  Send  qualifications  | 
salary  re<fuirements.  etc.,  in  first  letter 
to  Bill  Moore,  Advertisinjr  Manajrer, 
Temple  Daily  Telejrram,  Temple.  Tex. 
V^EirKLY  SHOPPER.  wTlF  established 
with  Kood  plant  in  dynamic  Krowinjr 
Pacific  Coast  area,  is  lookintr  for  sea¬ 
soned  advertising  manager,  exi>eri- 
enced  in  jniburban  oiieration,  to  help 
develop  this  proi>erty  into  full  destiny. 

j  Man  we  are  looking  for  may  now’  be 
second  man  on  successful  similar  o|k- 
enition.  Salary  ojien.  Box  1913,  Editor 
&  Publisher. 

WILL  PAY  TOP~SALARY  "to“com|ie- 
tent  man  or  woman  who  is  capable  of 
producinir  finished  layouts.  Please  send 
references  with  first  letter,  to  Box 

1912,  Editor  &  Publisher. 

!  YOUNt;  AIIVERTISING  MAN‘  wTth 
!  about  three  yeartf  exi>erience  in  sellinft 
I  and  lay-out  wanted  by  aood  daily  in 
scenic  Southern  Oretfon.  reply  to  Odd 
Lunde,  Advertising  Mana}?er,  Daily 
;  Courier,  (irants  Pass,  Oregon. 

YOUNfi  MAN  for  advertising  sales 
and  other  newspa|>er  work  by  lartre, 
lonir-estab1ishe<l,  successful  weekly 
newspa|»er  Kroup.  First  openinsr  6 
years'.  Permanent.  Fine  iiersonnel.  Sal¬ 
ary  o|K*n.  Car  furnished.  Prefer  jour- 
,  nalism  trrad  with  weekly  exiierience. 
Central  New  York.  12  miles  Syracuse. 
Write  fully.  Brown  Newspaiiers,  Bald- 
1  winsville,  New’  York. 


Editorial 


REPORTER — For  AM  daily  and  Sun¬ 
day.  Beat  and  general  assignment 
work.  Five  day  week.  Salary  |60 
to  180  weekly  based  on  experience. 
Send  references,  background  to  Carlton 
Thomas,  Wilmington,  North  Carolina, 
Morning  Star. 


MORNING  NEWSPAPER  located  in 
city  of  350,000,  middlewest.  looking 
for  top-notch  copyreader.  Position 
)>ays  very  good  salary.  Group  insur¬ 
ance,  hospitalization,  paid  for  plus 
other  benefits.  Applicants  must  fur¬ 
nish  good  references  and  have  no  less 
than  3  years  experience.  Write  Box 
1857,  Editor  &  Publisher. 


SPORTS  EDITOR  for  small  daily 
Chart  Area  12.  Box  1712,  Editor  A 
Publisher.  _ 

WESTERN  Washington  daily  has 
opening  for  experienced  wire  editor. 
Must  be  sharp,  fast  headline  writer: 
competent  copy  editor  with  keen  news 
judgment;  good  on  makeup;  and  reli¬ 
able  worker.  Good  pay.  Give  full 
background,  salary  requirements  first 
letter.  Box  1705,  Editor  A  Publisher. 

AWARD  WINNING  Kentucky  Daily 
Eklitor  opportunity.  Need  all  round 
man  for  6,500  afternoon  paper,  modem 
plant,  UP,  ’ITS,  Fairchild.  Submit  ex¬ 
perience  record  and  references.  Write 
Maurice  K.  Henry,  Daily  News.  Middles- 
boro,  Kentucky. _ 

FREE 

MONTHLY  JOB  M.4RKI'rr  letter,  with 
list  of  iiviiilahle  jobs  and  nationwide 
emidoyment  conditions.  Bi'I  McK^ 
Birch  Personnel,  59  E.  Madison,  Chi¬ 
cago.  Illinois^ _ 

CAPABLE  NEWSMAN  needed  by  top 
semi-weekly  in  growing  community  of 
I  15,000  in  Middle  Tennessee,  opriortunity 
I  for  advancement.  Good  pay.  Tullahoma 
:  News,  'Tullahoma,  Tennessee. _ 

I  COPY  DESK  editor  with  at  least  year’s 
experience.  Give  background  and  salary 
I  ex|<ected.  Missoulian,  Missoula^  Mont. 

1  COPY  READER —Experienced,  accurate 
desk  man  for  Northern  New  England 
I  morning  daily.  Prime  opportunity  for 
!  young  man  looking  for  step  up ;  this 
i  iposition  can  lead  to  belter  one  for 
right  man.  No  hacks,  drifters,  bottle 
I  babies.  Box  1845,  Editor  A  Publisher. 

EDITOR  for  northern  daily  10,000  cir¬ 
culation,  capable  directing  staff  of  six, 
and  of  good  writing,  including  edi¬ 
torials,  for  growing,  aggressive  iiaper 
with  indeiiendent  Republican  jiolicy. 
Man  we  are  looking  for  is  that  rare 
individual  who  is  not  only  capable 
taking  entire  charge  news  side  and 
producing  lively  paper  in  one  of  the 
finest  plants  of  its  size  in  the  country, 
but  also  must  be  a  good  manager  and 
have  rea.sonable  respect  for  cost3$$. 
Must  not  be  afraid  of  hard  work  for 
reasonable  salary  and  chance  to  partici¬ 
pate  in  the  profits.  Only  city  in  hub 
city  of  area  which  has  been  termed 
“America’s  last  frontier’’  with  indica¬ 
tions  of  phenomenal  growth  during 
next  decade,  so  man  selected  must  show 
he  possesses  capability  growing  with 
1  paper  as  circulation  increases  to  50,000 
j  class.  Box  1830.  Editoi^A  Publisher 

INTELLIGENT  YOUNG  LADY 

at  aaaistant  to  extremely  able  women*9 
patre  editor.  Chart  Area  1.  Box  1816, 
Editor  &  Publisher^ _ 


I  JUVENILE  EDITORS 

LEADING  Chicago  educational  pub¬ 
lisher  needs  several  juvenile  editors 
fully  experienced  in  trade  or  textbooks 
I  in  the  fields  of  natural  history,  physical 
Mience,  social  studies.  Challenging  ot>- 
portunity.  Write  Box  1827,  Editor  A 
Publisher. 


REPORTER  with  enthusiasm  and 
some  camera  experience  for  small 
daily  in  attractive  Southwestern  Ohio 
city  of  14,000.  This  is  a  chance  to 
grow  with  a  respecU'd  group  opera¬ 
tion.  Staff  of  five.  Seventy-five  dol¬ 
lars  to  start.  R.  S.  Rochester,  Editor. 
Record-Herald,  Washington  Court 
House,  Ohio. 
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HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial  i 

REPORTER 

Henry  Leader,  Courier-News, 
Plainfield,  New  Jersey. 

TWO  EDITORIAL  POSITIONS  1 
OPEN  FOR  SKIERS 

REPORTER  WANTED 

Reporter  preferably  with  up  to 
three  years  exi>erience  growing 
newspaper  in  Pennsylvania's 
third  largest  city.  $111.90. 

Top.  5  day  week.  Write 

Joseph  Meagher,  Managing 
editor,  Erie  Times.  Erie. 
Pennsylvania.  Send  complete 
resume  and  references  which 
will  be  checked. 

Editorial  positions  opening  in  Sep- 
temb^^r  on  national  skiing  publication. 

1. — Want  aggressive  young  man  JO¬ 
SS  years  starting  September  for  year 
around  position  as  Regional  Editor  of 
nationally  distributed  skiing  publica¬ 
tion.  Thorough  knowledge  of  skiing 
essential.  Must  have  news  writing 
ability  and  newspaper  production  ex¬ 
perience.  Will  head  own  department 
where  initiative,  imagination  and  hard 
work  are  needed.  Help  put  out  winter-  1 
sports  trade  magazine  in  summer 
months.  $5000-$6000  starting  annual 
salary*  2. — Also  need  young  lady  un¬ 
der  35  years  with  some  production 
experience  to  write  and  rewrite  ski 
stories  newspaper  style  at  top  sp<><-d. 
Start  $350  per  month.  Ideal  working 
conditions  in  new  publishing  building 
and  opportunities  for  growth  with  | 

REPORTER  for  fast  growing  weekly 
in  expanding  college  town.  Must  be 
qualified  to  become  associate  editor 
after  short  training  period.  Unusual 
benefits.  Will  consider  beginner.  Give 
references  and  salary  expected.  Vestal 
News.  Vestal,  New  'York. 

ALERT  YOUNG  REPORTER  wanted 
for  area  and  work  on  weekly  farm 
pai)er.  Some  daily  work.  McCook 
Daily  Gazette,  McCook,  Nebraska. 

young  company.  Write  qualifications  ' 
and  experien^’e  to  Skii’ig  Publishing  j 
Company,  P.O.  Box  7858,  Denver  15.  ' 
Colorado. 

DESK  MAN  WANTED — Experienced 
copy  reader  or  editor  wanted  to  read 
local  copy,  write  heuiis,  plan  and 
makeup  paj^es  and  act  as  general  as¬ 
sistant  to  city  editor  on  medium  sized 
progressive  i^uthern  California  daily. 
Night  hours.  Salary  oi>en.  Side  bene- 
lits  include  bonus  and  iiension  systems, 
sick  leaves,  paid  vacations.  Five  day, 
40  hour  work  week.  Write  or  phone 
Garland  Griffin,  Managing  iilitor. 
Riverside  1  C'alifornia )  Press-Enterprise. 

WANTED  for  immediRte  employment, 
experienced  reporter  able  to  fill  in  on 
city  desk  snd  wire.  /'bil'tv  ’se 

camera  desirable.  Good  opnortunity 
with  daily  in  industrial  community  of 
16,000.  Furnish  qualifications,  refer¬ 
ences,  salary  requirements  to  Don 
Beattie,  Editor,  .Ashland,  Ohio.  Times- 
Gazette. 

WE  HAVE  oi»ening  for  general  re¬ 
porter.  This  is  exciting  area  with  $1 
billion  St.  T.4twrence  Seaway  and 
Power  projects  under  construction, 
$150  million  new  Reynolds  Metals.  Co. 
and  General  Motors  plants.  We  are 
only  30  miles  frrm  Adirondacks.  60 
from  Ottawa,  Canada,  on  beautiful 
St.  Lawrence  River.  Company  paid 
hospitalization,  life  insurance,  i>ension 
and  retii’ement  plan,  profit  sharing. 
We  are  member  of  24  newsoaper 
"roup  with  great  opportunities  for  n»~'- 
bitioiis  young  man  willing  to  work. 
Write  giving  all  i>ertinent  details  to 
.Tobn  M.  Seott.  Managing  Editor.  Og- 
dens’burg  Journal,  Ogdensburg,  N.  Y, 

EDITOR-MANAGERS  for  branch  pub¬ 
lic  relations  olfices'  situated  adjacent 
to  upstate  New  York  and  midwest  uni¬ 
versity  campuses.  Send  fuli  resume. 
Address  Box  1925.  Etiitor  &  Publisher. 

GENERAL  KEI*ORTER  wanted  by 
prosperous,  cleanly-edited  midwestern 
daily.  The  man  we  want  must  be  able 
to  grasp  news  factors  rapidly  and  pro¬ 
duce  smooth,  concise  copy.  He  should 
have  a  minimum  of  two  years  small 
city  daily  experience,  own  an  auto¬ 
mobile  and  plan  on  a  longtime  connec¬ 
tion.  Wire  or  airmail  replies  to  Box 
1924,  Editor  &  Publisher. 

MATURE  EDITOR,  reporter.  Mid¬ 
west’s  leading  community  publications 
need  proven  newsman  with  the  ability 
and  drive  to  move  ahead  both  in 
salary  and  responsibility — unique  op¬ 
portunity  in  i>ermanent  position  of 
authority’  with  highly  respected  pub¬ 
lications  printing  more  than  100  pages 
weekly.  Starting  salary  S125.  Merit 
ability  increases  should  reach  $140  in 
three  months,  $170  within  year.  Firm 
financially  stable,  rapidly  growing  pub¬ 
lications  staffed  by  young  men  with 
imagination,  know-how.  Write  Box 

1 9.S2,  Editor  &  Publisher. 

Mechanical 

WANTED — Combination  working  fore¬ 
man  or  pressman.  3  unit  Hoe.  Night 
Scale— 37Lj  hrur.  $101,  other  l>ene- 
fits.  E.  J.  Byrne,  Jamestown,  New 
York,  Stin.  ; 

EXPFIRIENCED  Floorman  wanted  by 
large  Sou*-bern  Central  Massachusetts  ; 
weekly  newspaper  and  publishing  j 

idant.  Ideal  working  conditions.  Steady 

REPORTER.  experienced,  male  or 
female,  permanent  employment.  Must 
have  car.  Write  or  call  for  intervi«‘w; 
The  Leader,  Wildwoo<l,  New  Jersey. 

posiiion.  write  1  .\j.  isox  o&n,  wt'D- 
.ster.  M'iss. 

COMPOSING  ROOM 

REPORTER,  sports  editor,  small  after¬ 
noon  daily,  Camera  experiencf:  helpful. 
Prefer  single  man.  Bryan,  Ohio, 

Times. 

FOREMAN 

Thorough  knowledge  of  all  composing 
room  processes  including  teletype.  Good 
managerial  ability.  Population  60,000, 
non-union.  Chart  Area  2  daily.  Box 
1931,  Editor  &  Publisher. 

i^PORTER^  W.ANTED.  womaiT”  for 
genera!  news  coverage  for  weekly  pa¬ 
per.  Silver  State  l*o.st.  n«er  Lodge, 
Montana. 

EDITOR 

30.YEAR  OLD  WEEKT>Y  seeks  enter¬ 
prising  editor  with  know-how  and 
leader'-hip  to  put  out  interesting  and 
challenging  community  newspaper. 

Chart  Area  2.  Car  and  camera  desir¬ 
able  but  not  necessary.  Box  1929, 
Editor  &  Publisher. 

$175  PER  WEEK 

Union  pressman  wanted  to  take  charge 
of  press  and  stereotype  departments 
as  W’orking  foreman  of  pressroom. 
Seaside  town.  southern  California. 
Write  fully  to  Box  1901,  Editor  &  Pub¬ 
lisher. 

TOP  NOTCH  desk  man  for  slot,  grow¬ 

ing  Florida  west  coast  daily.  Prefer¬ 
ably  man  already  in  Florida.  Apply 

Photography 

Box  1910,  Kditor  &  Publisher. 

PHOTOGRAPHER-WRITER :  Young 

man  or  woman.  If  y<»u*d  like  to  take 
pictures  of  1100  lovely  girls,  if  you 
can  process  good  pictures  in  a  mod-  ; 
ern,  pace-making  darkroom,  if  you 
can  write  lively  features,  if  you  like 
a  college  atmo>phere  in  a  de<‘p  South-  . 
j  ern  city  where  the  cost  of  living  is 
low,  we’d  like  to  hoar  from  you. 

WANTED  —  Progressive  Indiana  eve¬ 
ning  daily  sei'ks  newsman  for  dual 
role  involving  area  editor  to  sunervi'se 
correspondents  and  area  news,  and 
supervisor  of  certain  distrihu*ion  re¬ 
sponsibilities  in  same  area.  ExeoMent 
working  conditions.  Box  1900,  Editor 
&  Publisher. 

EDITOR  betweon  npres  30  and  early 
SO'",  with  daily  desk  work  experienre. 
$90  for  five  and  one  half  days.  Mon¬ 
trose.  Colorado,  Daily  Press. 

1  Attractive  salary  with  chances  for 

1  advancement.  Write  Leo  C.  Muller, 
Mississippi  State  College  for  Women, 

‘  Columbus,  Mississippi. 

HELP  WANTED 


Promotion — Public  Relations 


EDITOR,  new  employee  publication 
foi  progressive  Idaho  mining  and 
smelting  company.  Must  be  experi¬ 
enced  in  all  phases  o{  house  organ. 
$6,0U0 — $7,200.  linitial  interview  in 
San  Francisco.  Send  samples  of  work 
and  resume  to  Box  1801,  Editor  & 
Pubii.sher. 


PUBLIC  RELATIONS—  j 

PUBLICITY  I 

UNUSUAL  OPPORTUNITY  with 
lonK-established  Detroit  advertising 
afrency.  Primary  assignment  an  ac¬ 
tive,  Kood-sized  national  account,  the 
recognized  leader  in  iU  field,  with  ex¬ 
cellent  iK>tenlial  for  development.  Re¬ 
quirements  :  demonstrated  initiative 
and  follow-through,  familiarity  in  all 
channels  of  communication,  ability  to 
organize  and  handle  multiple  contacts  ; 
smoothly.  Pleasant,  rewarding  work¬ 
ing  conditions.  Write  fully,  giving 
etluoation  and  work  background,  age.  j 
personal  characteristics,  salary  re-  t 
quired.  Box  1928.  Kditor  &  Publisher.  | 


PROMOTION  WRITER 

Immediate  opening  in  our  promotion 
department  for  young  man  for  j)rint 
copy  and  contact  in  circulation  sales 
promotion  —  letters,  folders,  posters, 
manuals,  space  ads,  etc.  Satisfying  o|>- 
Itortunity  for  creative  writing  primarily 
in  dealer  field  but  including  consumer 
market.  Resitonsihility  will  include 
initi.ating  plans  and  buttoning  up  de¬ 
tails.  Room  to  express  yourself  and  ' 
to  grow  with  a  company  noted  for  it--'  | 
recognition  of  ability  as  fast  as  it  is  | 
demonstrated.  Send  i>ersonal  data  and  I 
resume  of  experience  to  W.  J.  Byrnes.  | 
Promotion  Manager. 

CHICAGO  TRIBUNE  ' 

435  N.  MICHIGAN  I 

CHICAGO,  ILL.  i 


HELP  WANTED 


Promotion — Public  Relation 


SEEKING  AN  EXPERIENCED  i,  I 
writer  with  an  interest  in  h,  j  i 

sciences  for  public  relations  posit.  I  * 

Write  full  particulars  to:  Post,  1 
Area  United  p'und,  319  National  Bti< 
ing,  Pontiac.  Michigan. 


INSTRU(mON 


Classified  Advertising  —  — 

- i - - - -  JCIBCUL/ 

MORE  SALES-POWER  If 

FDR  CLASSIFIED  STAFTF:RS1  W? 

seek* 


ABILITY  to  sell  more  linage  and  t(  jum  <Iail: 
up  more  contracts  ..  .  .  New  pn  Jtonscient 
and  happiness  in  their  work  —  tig Imail  pre 
are  benefits  cnrollees  frf>m  over  i  118211.  Ed 
daily  paiiers  rei>ort  they've  nia  ]" 
from  the  Howard  Parish  Course  i 
Classified  Advertising. 

YOU  get  individualised  attention  . 


nRCUL 
j  rider  ch 
8  to  15 
and  can 


this  20-les8on  corres|)ondence  cotet  Lf  K.B. 


It  explains  testeil  sales,  servicing  a 
copywriting  technitpies  that  pay  i 
in  easy-to-follow  style. 

TOTAL  F'F-F^,  $6fi.  For  more  su 
|)0»er,  increased  copywriting  abilh 
and  greater  job-happiness,  m.nil  yr 


40  YEA 
18  years 
PresentI 
«KKK) 

application  with  initial  $15  payna;  | 


today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plan* 
2900  N.W.  TOfh  Street, 
Miami  47,  Florida 


17U.  E<i 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
I.inotyiM'.  Intertyiie  Instructinn 
p-ree  Information 


SITUATIONS  W  ANTED 


Ad  m  inistrati  ve 

PUBLISHER'S  ASSISTANT.  C«> 
prove  top  calibre  by  past  record 
includes  ownership  of  one  daily  ui 
several  weeklies.  Experienced  generi 
display  and  classified  manager.  Sober, 
no  floater.  Civic  minded.  Prefe 
Southern  California.  Let’s  talk  it  ovB  ] 
Box  1707,  Editor  &  Publisher. 

SUCCESSFUL  FORMER  PUBLISH¬ 
ER  we»‘kly  newspapers  who  lacks 
capital  to  step  up  to  larger  operatk*. 
weekly  or  daily,  wants  working  get- 
eral  managership  of  eastern  properti 
preferably  with  investment  inteiesi 
Age — i-arly  forties.  Thoroughly  experi¬ 
enced  editorial,  advertising  and  prinv 
ing.  Opixrrtunity  for  the  owner  wb« 
wishes  to  let  up  yet  keep  interer- 
Please  write  fully.  Box  1806,  Editor  t 
Publisher. 


PUBLIC  RELATIONS  ASSISTANT 
for  communic.ations-minded  eastern 
Penn.sylvania  Steel  Company  to  edit 
awaixl  winning  company  magaxine  and 
community  news  page,  and  handle 
employee  and  community  relations  as¬ 
signments.  Prefer  man  under  30,  with 
college  degree  and  three  to  five  years 
newspaiier  and/or  mag.azine  experience, 
■  lualifiecl  to  contribute  immediately  to 
program  of  present  4-man  stall,  .'iend 
complete  re.=ume.  with  salary  desired, 
to  Box  1939,  FMitor  &  Publisher. 


BE  SURE  .  .  . 

You  have  the  correct  box  number 
on  your  letters.  .  .  . 

Also  it  is  not  advisable  to  sub¬ 
mit  bulky  packages  or  original 
material. 
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I 

wants  profit  participating  job  I 
in  any  opportune  Held.  Strong  { 
record  of  linage  gains,  class  I 
and  display,  on  small  dailies.  { 
Box  1906,  Editor  &  Publisher.  i 
-  i 

I  Circulation _  | 

jClBCULATION  MANAGER  thorough-  | 
jly  (rounded  in  all  phases  of  circula¬ 
tion  development  and  maintenance 
lielis  same  position  on  small  or  medi¬ 
um  daily.  Age  34.  Personable  and 
conscientious.  Excel  in  carried  and 
niail  promotion.  $125  minimum.  Box 
1828,  Editor  &  Publisher. 


Cujl 
d  whid 
ily 

general 
Sobe. 
Prefe 
it  ove 

BLISE- 
ks  oub 
eratkx. 
ig  gen 
ropertj 
nterel 
ex  pen- 
print. 

•r  wbo 
iterer. 
litor  t 


nRa'LATIO.N  DIRECTOR  will  con¬ 
sider  change.  Chart  Area  3-4-5  only. 
8  to  15  thousand  class.  Tops  in  mail 
end  carrier  pr<  motion.  Full  knowledge 
of  .4.B.C.  Efficient  o|ierution.  Box 
171S,  Editor  &  Piibiisher. 


MR.  EDITOR:  MAY  I  HELP  YOU  7 
All-Around  newsman,  still  nosy  after  i 
12  years'  press  association  experience,  | 
must  relocate  Los  Angeles  area.  S|K>t,  ' 
8|>orts,  features,  copy  desk,  promo¬ 
tion—  Name  it.  Box  1635,  Editor  & 
Publisher. 

REPORTER,  J-Grad,  26.  draft-exempt. 
Single,  available  June.  Box  1717,  Edi¬ 
tor  &  Publisher. 

•‘EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone.  Write  or 
Wire  MIDTOWN  AGENCY,  130  West 
42  SL,  N.  Y.,  N.  Y.  WI  7-6746. 


STYMIED  HERE.  Want  larger  paper 
— anywhere.  J-grad  two  years  experi- 
ence.  Box  1823,  Editor  &  Publisher. 
TOP  DRAWER  news  man.  12  years 
metropolitan  dailies;  advertising,  pub¬ 
lic  relations  (own  agency),  editorial, 
35,  single,  top  writer.  Seek  large 
daily.  Chart  Areas  2  or  12.  Available 
one  month.  Box  1849,  Editor  &  Pub¬ 
lisher. 


GENERAL  REPORTER  desires  opix>r- 
tunity  with  indei)endent  daily.  Marine 
SSgt.  due  for  discharge  August  4. 
BS  and  Navy  J-School  grad.  Know 
cameni.  Newspaiier  exiierience  confined 
to  Marine  Corps  weekly  but  anxious 
to  get  career  rolling.  Bo.x  1941,  Editor 

&  Publisher. _ 

NEEI)  GOOD  MAN  ?  Resiionsible  re- 
iwrter,  photographer,  6,000  afternoon 
circulation,  wants  greater  challenge. 
Former  managing  editor  county  weekly. 


WIRE  EDITOR  available  first  week 
of  June.  Sober,  family  man,  six  years  . 
experience.  Has  handled  AP  wire  on  1  Thorough  knowletfce  printing.  Family 
daily  in  city  of  21,000.  Must  have  I  19A1,  bxlitor  &  Publisher. 


40  YEARS  OLD,  23  years  e.X|ierience. 
18  years  on  80000  evening  and  Sund.ay. 
Presently,  and  iiast  5  years-  manager 
50000  morning  and  75000  Sunday. 
Background  includes  all  jihases;  ABC, 
little  merchant,  mail  .office,  all  with 
emphasis  on  cost  control.  Unexcelled 
personnel  relations  both  dealership 
and  employee  operations.  Will  supply 
references  and  valid  reasons  for  seek¬ 
ing  change.  College  experience.  Naval 
OITicet,  World  War  II,  clean  habits, 
married.  Box  1819,  Editor  &  Publisher. 

I  AM  A  YOUNG  MAN  with  9  years 
exiwrience  in  news|ia|ier  circulation, 
all  phases,  inside  and  out.  I  would  pre¬ 
fer  to  locate  in  Chart  Areas-  1.  2  or  6. 
Write  Box  1935.  Fxiitor  &  Pu^bHsher. 

INCREASE  YOUR  CIRCULATION” 
A-l  manager  daily  or  weekly.  Ex¬ 
perienced  all  pha.ses  eirculation  and 
promotion.  Proved  producer.  Neat  ap- 
r«rance.  Best  reference.  Box  1922. 
Editor  &  Publisher. 


Cla$sified  Advertiaing 

PROVEN  SUCCESSFUL  Classified 
manner  available  to  Southern  Cali- 
fornit  paper,  large  or  small.  Guaran* 
teed  top  performer,  record  and  back- 
^[ound.  Ready  to  help  your  paper. 
WriU  “ADVERTISER,”  7623  Eti- 
wanda.  Reseda.  Calif. 

CLASSIP'IED  MANAGER — Can  prove 
top  calibre  by  past  records  .  Available 
now.  Box  1904,  Editor  &  Publisher. 

Display  Advertuing 

SPECIAL  EDITIONS.  See  our  ad 
nnder  newstiaper  services.  P.O.  Box 
W,  Austin  62.  Texas. 

AM  SALESMAN.  WANT  MONEY 

Eight  years’  experience.  Strong  on 
wpy,  layout.  Personable,  fast,  accurate, 
Pt^»ducer.  A-l  references.  Box 
Ii^^'^Editor  &  Publisher. 

htr,,  ATTENTION 

NE>^SPAPER  REPRESENTATIVES 
AND  ! 

national  ADVERTISING  | 

r,  managers 

SPACE  SALESMAN  5  years  advertis-  , 
jng  experionre  3  years  display  adver-  i 
2ft*”?  2  years  national  advertisinsr  ajre 
family  man,  collefre  desire  position 
*n  newspaper  representative  sales  or 
advertisinsr  sab's.  Write  Box 

?!lM^Erlitor  &  Puhli-^her.  _ 

AVAILABLE  IMMEDIATELY 
Affm<iivp  space  salesman — 2S,  decree 
•n  advertisinsr.  Stronjr  on  sales,  jrood 
uiSJ  layout.  Chart  Area  2.  Box 
Editor  &  Publisher.  _ 

display,  agency,  or  PROMOTION 

dailies,  1  year  good  Agency, 
und  background  in  Television  and 
‘“otion  Picture  Produefion.  Age  29. 

references,  clean  aales. 
Il®  high  pressure,  desires  to  locate  in 
Ifxas.  Write  Box  1927,  Editor  &  Pub- 
lnher. 


NEGRO  REPORTER.  M.S.J.,  3  years 
weekly  and  daily  experience,  wants 
change.  Strong  on  features.  Excellent 
reference.  Box  1706,  Editor  &  Pub¬ 
lisher.  _ 


$100  a  week.  Ready  to  move  furniture 
and  family  to  permanent  living  quar¬ 
ters  in  chart  areas  1,  2  or  6.  Box 
1835.  Editor  &  Publisher. 

REPORTER,  General  Assignment,  (no 
sports),  2  years  daily  experience.  27, 
single,  veteran  (U.S.M.C.)  Seeks  spot 
in  Chart  Areas  1  or  2.  Now  ir. 
N.Y.C..  but  will  relocate  if  necessary 
Box  1855,  Editor  &  Publisher. 
AVAILABLE  "iMMEDiATELY  —  Man- 
aging  Editor,  large  daily,  several 
copyi-eaders,  good  sports  editor,  several 


NOTHING  TO  OFFER  but  talent, 
youth,  experience,  education,  ambition,  , 
sobriety.  J-Grad,  married.  30.  Mom-  -J.  school  graduates,  experienced  wom- 
ing,  evening  daily,  college  publications  en’s  e<litor.  Bill  McKee.  Birch  Person- 
experience.  Seek  newspaper,  public  nel.  59  E.  Madison.  Chicago.  Illinois. 
relations  or  personnel  work  with  future,  ,  displaced  NEWSPAPER  PERSON 


REPORTER  -EDITOR:  Journ  I'isir. 
teacher.  29,  M.A.,  4  years  daily,  week¬ 
ly.  college  news  bureau  experience 
seeks  iKisition  on  daily  or  weekly. 
June  15-Scptemlier  6.  Box  1907,  Edit<>r 
&  Publisher. 

Instructors 

PHOTOJOURNALISM  teacher.  M.Sc.. 
B.  A.  Picture  magazine  experience. 
Know  photography,  layout,  writing. 
Box  1919.  Editor  &  Publisher. 


Mechanical 


integrity.  Not  less  than  between  $6,000- 
$7,000.  Chart  Area  6,  Michigan.  Illi¬ 
nois,  Indiana  preferred.  Box  1721, 
Editor  and  Publisher. 


1  SEASONED,  smooth-writing,  person- 
■  able  newsman,  lightning  on  heads  and 
.  rewrite,  7  years  all  desks,  all  beats, 

.  seeks  responsibility  large  daily.  Chart 
Area  1  or  2.  Can  arrange  interview. 
Box  1716,  Editor  &  Publisher. _ 


AWARD  WINNING  Negro  Reporter, 
28  family,  seeks  rejiorting  job  in  or 
ne'ar  New  York  City.  Six  yeare  ex¬ 
perience.  College  grad.  Personable.  In¬ 
dustrious.  Box  1832,  Editor  &  Pub¬ 
lisher.  _ _ 


wants  back  in  field.  Former  weekly 
editor,  publisher,  six  and  a  half  years  ; 
short  hitch  with  UP ;  year  experience  1 
ad  solicitor  with  daily,  now  in  different  I 
work.  Would  like  managing  editor.  , 
assistant  to  publisher  spot  on  large 
weekly,  small  daily.  Know  all  problems  i 
faring  publisher.  Single,  27.  draft  ex-  i 
empt,  will  travel.  Write  Richard  V. 
Noble.  P.  O.  Box  2025,  Nashville  14,  ; 
Tennessee,  call  AL  6-6979. 


PRINTER  AD-MAN  seeks  situation — 
in  the  East.  Box  1848,  Editor  4k 
Publisher. 

FhOToV^GRAVER  wants  work : 
Age  29.  married,  reliable,  experienced 
in  newspaper  engraving.  Non  union : 
capable  of  handling  shop :  will  travel. 
Box  1917,  Editor  &  Publisher. 


Photography 


DESK  OR  REPORTER— 12  years  top 
experience.  Single,  32,  sober,  J-grad. 
Chart  Areas  12,  4.  Box  1846,  Editor 
&  Publisher.  _ _ 

EDITOR 


EAGER,  YOUNG  MIDWEST  man 
wishes  position  on  aggressive,  up-to- 
date  Florida  newspa|>er,  lot  to  learn, 
more  than  willing;  ILj  years  experi¬ 
ence  in  advertising,  layout,  promotions, 
reporting,  linotype,  photography,  on 
small  daily.  Box  1903,  Editor  &  Pub¬ 
lisher. 

EDITOR,  house  organ  or  slick  com¬ 
pany  magazine  with  accent  on  pic¬ 
tures.  Layout,  writing.  production, 
typography.  photography:  7  years 
magazine  experience.  College  degree. 


.  ,  .  .  ,  . _ j  magazine  experience,  college  oegree. 

I  with  the  background  ^  ,  Married.  Rox  1918,  Editor  &  Publisher, 

to  bring  prestige,  influence  to  '  ii-,,  „ ,  — 

editorial  page.  Top  references  and  HELP!  Sharp  British  newsman  24 
'  experience  plus  a  fine  record  make  '  wants  period  in  US.  Owing  to  cur- 
I  further  investigation  worth  your  rency  restriction  only  YOU  MR.  EDI- 
I  while  Reply  Box  1811,  Editor  &  Pub-  ;  TOR  can  help  by  offering  work.  Ex- 
I  purienro,  oduration  above  avurHge.  Box 

I  _  I  1920.  Editor  &  Publisher. 


resourceful.  ‘  INDIANA 

record,  de-  Ambitious  editor-writer.  Qualified  wire 
sins  chance  to  repeat  past  successes  |  copy,  heads,  layouts,  features,  photog- 
I  in  highly  competitive  field.  Available 
!  June  1.  Box  1829.  Editor  &  Publisher. 


MANAGING  EDITOR, 
imaginative,  outstanding 


i  AWARD  WINNING  press  pbotogra- 
!  pher.  Vet.  Age  27.  Three  years  experl- 
I  ence  as  photographer  (some  reporting) 

'  desires  photo  job  in  metropolitan  con- 
j  ter.  Box  1626,  Hklitor  &  Publisher. 

I  Need  a  Photographer? 

j  The  National  Press  Photoprraphers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv- 
I  ire  to  its  members  and  to  prospective 
i  employers  maintains  a  CONFIDEN- 
I  TIAL  list  of  News  Photosrraphers 
I  available.  Still-TV  Film-News  reel, 
'  Most  with  own  equipment.  No  Fee*— 
Write,  wire  or  telephone — 

I  Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
j  Telephone  WEstmore  1-2906 

Promotion — Public  Relations 


!  REPORTER,  EDITOR,  31,  BA,  Enpr- 
I  lish :  MS,  Columbia  Journalism.  2 
i  years  New  York  state  dailies  (bureau, 
I  city,  desk,  sports  editor)  ;  2  years 

news  editor,  top  business  maKazine 
house.  New  York  City.  Want  respon¬ 
sible  job  reporting,  editing,  managing 
I  on  aggressive  daily.  Chart  Areas  1,  2. 
j  Box  1831.  Editor  &  Publisher. 

!  REPORTER  — FEATURE  WRITER, 
i  30,  solid  news  background,  agile 
'  writer.  New  York  City  area.  Box 
1809,  Editor  &  Publisher. 

SPORTS-EDITOR  ;  C^nernl  Assi^rnment 
— Serious  illness  in  family  m-ct'ssitates 
immediate  move  to  Albany-Schenectady- 
Troy  area  or  50  miles  radius.  Present 
Sports  e<Iitor  of  12,000  pm  daily. 


raphy-<*ngraving.  sports.  Nine  years  on 
two  dailies.  Age  34,  Married.  Box  |  EXPERIENCED  REPORTER,  re- 
1902.^  Editor  &  PubMsher. _ I  writeman,  copyreader,  now  working 


Chicago  area  seeks  Public  Relations  job 
New  York  area.  Age  40.  Married. 


RESPONSIBLE  EDITORIAL  WRITER 

wants  spot  on  reader-conscious  paper,  i,  j  *  io 

medium  community..  Chart  Areas  L  I 

Nine  years  daily  experu'nce.  "  *1*0.  ..  - 


One-m.nn  page  four  years.  Will  double  i  REPORTER,  A-l  writer  now  on  top 
newsside  if  needed.  Married,  35,  son.  !  metropolitan  daily  seeks  good  public 


go4Ml  references.  Permanence  sought. 
Box  1023^ _ Editor  &  Publisher. 

6  YEARS  a  general  assignment  re¬ 
porter.  Seek  spot  on  paper  having 
hom(‘-edited  Sunday  magazine  or  state 
capital  location.  Box  1916,  Editor  & 
Ptihlisher. _ 

WORKING  MANAGING 
EDITOR 

on  non-metropolitan  paper  (20.000 


Nine  years  experience,  sports,  police,,""  non-metropoiuan  paper  tZD.uuu 

city  hall,  court,  feature  assignment  !  ^  o"""' 

I  oaaicFnmAnf «  P»pcr  ( Under  100,000  circulation). 


and  general  assignment;  qualified 
phfktographer,  Fairchild  operator.  Pre¬ 
fer  sports  but  will  accept  any  reason¬ 
able  offer.  35  years  old,  married, 
steady.  Clips  and  references  furnished. 
Available  for  immediate  interview. 
Bf)X  1839,  Editor  &  Publisher. 


Wire,  sports,  city  desk  experience. 
Marricnl.  Age  3.5.  6  years  with  present 
employer.  2  week  notice  re<|uired.  API 
seminar  member.  Lo<»al  emphasis  on 
present  )»aper.  Write  Box  1921,  Edi¬ 
tor  &  Publisher. 


Etlifnrial 


PICTURE  EDITOR.  National  maga- 
P  *  **Pcrience.  Know  photography. 
“  A.  Box  1327.  Editor  &  Publisher. 


SPORTS,  news,  30,  single,  graphic. 
5  years  dailies.  Missouri  U.  Box  1834, 
Editor  &  Publisher. 

SPORTS  WRITER 

Available  August  1.  Two  years  large 
daily.  2  years  Army  PIO  work.  24, 
ambitious.  J-grad,  SDX.  Prefer  lively 
college  town.  Box  1817,  Editor  &  Pub¬ 
lisher. 


YOUR  VACATION  PROBLEMS 
ANSWERED 

Journalism  professor  desires  summer 
work  with  morning  paper  in  Carolinas 
or  Virginia,  or  Washington,  D.  C. 
Will  do  anything  from  write  editorials 
to  copy  hoy  ixuitine.  Will  be  ideal  re¬ 
placement  for  fill-in  during  your  vaca¬ 
tion  period.  Box  1908,  Edibor  &  Pub¬ 
lisher. 


relations  job.  13  years  news  experi¬ 
ence.  36.  family.  Box  1703.  Editor  M 

Publisher^ _ _ 

EXFeRIENCED  editorial  worker 
(woman)  available  for  position  on 
trade  journal,  magazine  or  public  re¬ 
lations.  GiK>d  feature,  news,  promo¬ 
tional  and  wlitorial  writer.  Some 
make-up  experience.  Capable  of  assis^ 
ing  busv  i-xecutive  on  speeches,  radio 
and  TV  scripts.  Give  facts  on  job. 
Box  1924.  Edit^^  &  Publisher. 

UNDER  30 — Public  Relations  Dynamo 
for  tough  challenge.  Nine  years  ex- 
perii-nee  top  national  accounts  Con¬ 
sumer-Industrial.  Will  leave  New  York 
City.  Box  1843.  Editor  A  Publisher. 

Sales  mejt 

SUCCESSFUL  young  (35)  newspaper 
commercial  printing  salesman  must 
move  to  San  Franrisen  bay  area,  and 
wants  to  become  associated  (work  for) 
with  a  progressive  newspaper  com¬ 
mercial  printing  department.  Reason 
for  move:  Wife  to  spend  next  two 
years  completing  hej*  I.it.  Ph.D.  Will 
make  self  available  for  work  at  end 
of  August.  1957.  For  references  and 
background  please  write  Box  1833. 
Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Bol)erl  I .  Brt»v  n 

Going  back  to  Venezuela  last 
week  for  the  first  time  in  12 
years  was  a  treat  we  couldn’t 
resist  when  the  invitation  came 
from  Creole  Petroleum  Com¬ 
pany  to  join  a  group  of  news¬ 
paper  people  on  a  tour  of  that 
country. 

When  we  attended  the  third 
Inter-American  Press  Associ¬ 
ation  conference  in  Caracas  in 
mid-li)4)  the  city  was  typical 
of  most  Latin  American  cities 
at  that  time — rather  sleepy  and 
backward  with  the  ever-present 
siesta,  and  modern  accommo¬ 
dations  could  be  found  in  only 
one  new  hotel  built  with  Rocke¬ 
feller  money.  Creole  and  Vene¬ 
zuela  were  then  just  coming 
over  the  horizon  to  become  the 
world’s  major  oil  producers. 
The  fabulous  Lake  Maracaibo 
oil  field  was  just  starting  to  be 
fully  developed. 

Today  Caracas  is  a  booming, 
modern  and  Americanized  city 
of  the  new  world.  It  is  the 
capital  of  a  country  going  some 
place  in  a  hurry.  The  V’ene- 
zuelan  government  receives 
7>0'/(  of  the  oil  profits  extracted 
from  its  soil,  which  provides  an 


time  but  arrived  in  Caracas 
Sunday. 

The  Creole  p.r.  staff  laid  on 
the  hospitality  without  restraint 
for  the  visitors.  We  were  wined 
and  dined  and  entertained 
lavishly  by  officers  of  the  com¬ 
pany  and  others  including  the 
Venezuelan  Minister  of  Infor¬ 
mation.  During  a  three-day  trip 
to  the  oil  country  when  we  ex¬ 
pected  to  “rough  it”,  the  only 
inconvenience  encountered  was 
the  tropical  heat. 

William  Fenton  of  the  Creole, 
N.  Y.  public  relations  staff,  our 
guide  round-trip,  and  Allan 
Coogan  of  Creole’s  Caracas 
staff,  conducted  the  group  on  a 
tour  which  started  in  Caracas’ 
finest  hotels  and  went  through 
the  oil  fields  of  Lake  Maracaibo, 
the  refinery  at  Amuay,  the 
older  oil  camps  in  the  hills  and 
jungles  of  Eastern  Venezuela, 
then  an  inspection  of  the  U.  S. 
Steel  (Orinoco  Mining  Co.)  de¬ 
velopment  where  an  l,8()()-foot 
mountain  of  ore  (Cerro  Boli¬ 
var)  is  literally  being  levelled. 

We  ended  up  back  at  Cai- 
acas  for  more  entertaining  ar¬ 
ranged  by  Ev  Bauman,  Creole 


There  is  no  evident  oppres¬ 
sion  of  the  people  and  military 
authority  is  not  blatantly  ob¬ 
vious  as  it  is  in  some  other 
Latin  American  countries. 

The  fact  remains,  however, 
no  opposition  to  the  govern¬ 
ment,  either  spoken  or  written, 
is  permitted  and  the  press  is 
censored. 

* 

There  are  no  censors  physi¬ 
cally  present  in  Caracas’  news¬ 
paper  plants  but  every  editor 
knows  the  penalty  of  earning 
the  government’s  disfavor.  All 
newspaper  articles  bearing  on 
government  personalities  or  ac¬ 
tivities  must  be  cleared  by  a 
“Board  of  Examination”.  Press 
credentials  for  reporters  are  is¬ 
sued  by  the  chief  of  the  secret 
police.  Editors  are  at  liberty, 
however,  to  accept  or  i-cject 
handouts  from  government 
sources.  There  is  no  compulsion 
in  this  regard.  On  the  other 
hand,  editorial  columns  have 
disappeared  from  the  newspa¬ 
pers  because  of  tbeir  inability 
to  criticize  or  take  issue  on 
many  subjects. 

Most  of  the  toj)  editors  of 
Caracas’  important  dailies  dis¬ 
cussed  the  censorship  problem 
openly  with  this  reporter.  There 
was  no  apjiarent  fear  or  reluct¬ 
ance  but  a  complete  understand¬ 
ing  and  acceptance  of  their  po¬ 
sition.  We  could  not  determine 


living  in  Caracas,  for  a  s«!. 
of  weekly  columns.  The 
column  was  not  approved  : 
the  “Board  of  Examinatio: 
but  the  editor  says  he  will  st 
mit  it  again  and  again.  This 
probably  on  the  theory  th 
what  is  not  okay  to  print  ts) 
day  may  be  okay  tomorrow,  j 

Another  editor  told  us  fr^i 
dom  to  publish  stories  or  cot. 
ment  about  neighboring  Clolo: 
bia  depended  on  the  cumr 
status  of  Venezuelan  relatic: 
with  that  country. 

So.ME  U.  S.  businessmen 
ing  in  Caracas  who  are  ‘hip 
on  the  economic  future  of  th 
country  firmly  believe  that  th 
government  is  determined  fir? 
to  raise  the  cultural,  econon; 
and  educational  level  of  tis 
country  to  maturity  so  that  th* 
people  will  know  how  tiB 
“handle”  complete  freedom,  iiJ| 
eluding  that  of  the  press,  wherj 
it  arrives. 

From  what  we  saw,  the  cul'l 
tural,  economic  and  educatic:  : 
level  has  risen  and  will  cot 
tinue  to  rise  rapidly.  We  woui; 
like  to  see  a  free  press  restorec 
now.  The  important  papers  o: 
Caracas  appear  to  be  edited  bj 
honest  and  responsible  peopl 
who  would  not  abuse  such  free 
dom. 

We  do  not  claim  to  be  a: 


income  of  about  three  million 
dollars  a  day — more  than  a 
third  of  it  from  Creole.  That 
money  is  being  plowed  back 
into  developing  the  country — 
new  highways,  new  schools,  new 
hotels,  slum  clearance  and  hous¬ 
ing  developments.  Old  land 
marks  have  disapjieared  in  the 
march  of  progress  which  has 
seen  the  city  spread  in  all  di¬ 
rections  and  population  quad¬ 
ruple  in  a  little  more  than  a 
decade.  Venezuela,  about  the 
size  of  Texas  and  Oklahoma 
containing  6,000,000  people,  is 
small  in  size  but  vast  in  im- 
l)ortance  of  its  natural  re¬ 
sources,  much  of  it  still  unex¬ 
plored  and  untapped. 

*  * 

In  the  group  of  Creole  guests 
which  took  off  Friday,  April  26, 
after  the  ANPA  convention 
were:  Mr.  and  Mrs.  James  L. 
Knight  of  the  Miami  Herald; 
Mr.  and  Mrs.  Richard  Lloyd 
Jones  of  the  Tiilna  Tribune; 
Mr.  and  Mrs.  J.  N.  Heiskell  of 
the  Little  Rock  Arkatims  Ga¬ 
zette;  Mr.  E.  K.  Gaylord  of  the 
Oklahoma  Citif  Oklahoman  and 
Times;  and  Mr.  David  Kruide- 
nier  of  the  Des  Moines  Regis¬ 
ter  &  Tribune. 

Mr.  and  Mrs.  William  Dwight 
of  the  Holyoke  Transcript  & 
Telegram  couldn’t  leave  at  that 


p.r.  director  there,  before  re¬ 
turning  to  the  states. 

According  to  American  busi¬ 
nessmen  in  Caracas,  who  are 
the  custodians  of  billions  of  dol¬ 
lars  of  capital  investment  by 
U.  S.  firms,  there  is  almost 
complete  economic  freedom  in 
the  country.  At  the  present 
time  this  works  to  the  advan¬ 
tage  of  the  U.  S.  investor  and 
the  country  which  he  is  develop¬ 
ing  to  the  profit  of  both. 

Rapid  economic  progress  is 
being  attained  under  a  benevol¬ 
ent  dictatorship  which  is  friend¬ 
ly  to  the  U.  S.,  anti-Soviet,  and 
apparently  determined  to  raise 
the  country  by  its  own  boot¬ 
straps. 

American  -  owned  companies 
such  as  Creole  (a  subsidiary  of 
Standard  Oil  of  N.  J.),  U.  S. 
Steel,  etc.,  are  playing  the 
major  role  in  this  lifting  pro¬ 
cess.  They  are  not  only  develop¬ 
ing  and  extracting  the  natural 
wealth  of  the  country  but  they 
are  plowing  back  millions  in 
building  good  roads,  educating 
their  local  w'orkers  and  their 
families,  providing  good  low-cost 
housing,  medical  service,  etc. — 
not  to  mention  the  billions 
going  to  the  government  treas¬ 
ury  and  being  used  for  similar 
projects. 


whether  this  was  because  of  a  expert  on  Venezuela  after  i  ' 
realization  that  the  country  has  week  there,  but  it  has  been  oc  ' 
made  vast  economic  and  cultural  observation  in  other  Lat: 
strides  under  the  present  gov-  American  countries  thr 
ernment  which  will  probably  lengthy  deprivation  of  freedoc: 
continue  in  power  or  because  brings  resentment  and  conflic 
of  a  realization  that  a  contrary  among  the  people.  It  will  haf- 
position  would  lead  to  personal  pen  in  Venezuela  also,  sooner  o: 
and  journalistic  disaster.  later. 

A  willingness  or  desire  to  If  the  record  of  the  preset'  - 
challenge  the  government  has  government  is  as  fine  a;  ' 
not  disappeared  from  editorial  painted  for  us  in  all  things  ei  j 
sanctums  entirely,  however.  One  cept  press  freedom,  it  shoulcj 
newspaper  editor  has  made  an  have  everything  to  gain  anc 
arrangement  with  Juan  Peron,  nothing  to  lose  from  granting 
former  Argentine  dictator  now  that  freedom. 
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This  TV  A  power  dam  was  built  on  the  Tennessee  River  near  Paducah,  Kentucky,  by  the  federal  government 
with  millions  of  dollars  that  you  and  other  citizens  paid  in  taxes. 


Your  taxes  help  build  federal  government  power 
plants  like  the  one  in  the  lower  picture.  And  these 
plants  keep  on  costing  you  money  year  after  year. 
Here’s  how: 

About  23c  of  every  dollar  you  pay  for  electricity 
from  your  independent  electric  light  and  power 
company  goes  for  taxes.  But  because  of  present 
tax  laws,  customers  of  federal  power  systems 
escape  paying  most  of  the  taxes  in  their  electric 
bills  that  you  pay  in  yours.  They  pay  taxes  of  only 


about  4c  per  dollar  if  their  power  comes  from  the 
federal  government’s  TV  A  power  system,  for  ex¬ 
ample.  So  to  make  up  for  the  lost  tax  revenues 
which  federal  power  projects  don't  pay,  you  have 
to  be  taxed  more. 

Is  it  fair  for  you  to  have  to  pay  extra  taxes  like 
this  for  customers  of  federal  government  power 
.systems?  Shouldn’t  something  be  done  about  it? 
Americans  Independent  Electric  Light  and  Power 
Companies*.  ^C*tmpan}t  nnmeti  ou  retturnt  throuith  thin  maufizine 
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Home  is  where  The  News  is! 


In  SAN  FRANCISCO,  heart  of  the  nation’s  sixth 
ranking  market,  the  news  is  the  paper  that  is  read 
at  home.  Six  out  of  every  ten  of  its  papers  are 
home-delivered. 

Circulation  scattered  over  the  hinterlands  of  Cali¬ 
fornia  is  unprofitable  for  advertisers  .  .  .  but  for 
reaching  San  Francisco,  at  home,  nothing  compares 


with  THE  NEWS.  It  is  written  and  edited  for  every 
member  of  the  family.  It  concentrates  75.2%  of  its 
circulation  in  San  Francisco  itself! 
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convinced  other  successful  advertisers. 
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